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By Ken Datzman

One of the most interesting upstart businesses in Brevard

County in the last year was Avalon Hydroponics Farm, where

a recent big expansion has taken place on multiple fronts on

the roughly 3–acre fenced site in West Melbourne.

The expansion of the outdoor public “u–pick” farm includes

an ambitious ramp–up of plant production, spread across

many varieties.

“We have doubled the size of the farm, from 15,000 plants

to 30,000 plants,” said Steve Miley, founder of the business,

which sold everything it grew last year.

“We now have 25,000 strawberry plants and a variety of

herbs, tomatoes, and other plants, including bell peppers,

jalapeño peppers, zucchini and yellow squash, rainbow chard,

two kinds of kale, four types of lettuce, spinach, and celery, as

well as basil, parsley, oregano, and dill.”

Last year, the farm, an entrepreneurial venture with local

business partners, had roughly 100 tomato plants. “This year

we’ll have close to 500, expanding from two rows to eight

rows. People love tomatoes as much as they love strawberries.

The tomato is the ‘king’ of nutritional composition,” he said.

Avalon Hydroponics Farm, which soon will be open for

lunch starting at 11 a.m., serving sandwiches, salads, and

smoothies, is located at 930 S. John Rodes Blvd., south of

Lockheed Martin. The farm is across the street from Wood-

land Business Park. About 15,000 vehicles a day pass by the

farm. There is a designated parking area at Avalon Hydropon-

ics Farm.

The second season of picking is set to open. Though the

schedule of hours has not been finalized, the farm will

probably be open four days a week for picking of fruits and

vegetables, the owners said. The customers are given a small

basket, a pair of scissors, and are instructed on how to

properly pick the fruits and vegetables, in a manner that will

keep them fresh longer.

Check the website (www.AvalonHydro.net) for the opening

day and hours of operation throughout the season, and a list

of the events and educational activities that will be taking

place there.

The new investment includes the construction of a pavilion

and retail “Farm Store” with sizable covered front and rear

porches. On the property, there is a newly designed children’s

playground area, with an educational twist, and much more.

Avalon Hydroponics ties
its expanding venture to
families, healthy eating

Avalon Hydroponics Farm in West Melbourne has invested in a large expansion as its second season of picking is set to open
to the public. The business partners have doubled the size of their outdoor farm, from 15,000 plants to 30,000 plants of all
varieties, from tomatoes and strawberries to bell peppers, lettuce, and kale. From left, the hands–on partners in the venture
are: Dr. Steve Miley, a Health First emergency–medicine physician; Sherill Spaccio, the farm’s operations manager; and
Dr. Michael McGoohan, chief operating officer of Brevard Physician Associates Inc. Their expansion includes a newly
constructed pavilion and retail Farm Store, and a playground for youngsters.
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Extra benefits—no extra cost! 
All of our plans feature these great benefits at no extra cost: 

  Expanded provider network—More than 3,000 providers across  
7 counties throughout central Florida 

 Open network—See any provider in our network without a referral, 
including specialists. We don’t require assigned PCPs, or referrals for 
network specialists* 

 Gym membership 
 Identity theft protection and credit monitoring 

Plus, our pediatric dental coverage has no cost shares for covered  
services, and we have a variety of options for deductibles, coinsurance,  
and prescription coverage. 

Call us toll-free at 1.877.904.4916 Monday-Friday, 9 am to 6 pm, or contact 
your insurance agent to discuss what options are right for you.

HFindividual.org

HEALTH INSURANCE FOR 
INDIVIDUALS & FAMILIES

*While Health First does not require referrals, some specialists may require you to get a PCP referral. We encourage all members to become established with a PCP to 
provide primary and preventive care, and coordinate care from other providers. Authorization may be required for some services.
Health First Health Plans does not discriminate on the basis of race, color, national origin, disability, age, sex, gender identity, sexual orientation, or health status in the 
administration of the plan, including enrollment and benefit determinations.
27357_MPINFO111 (10/2015)

 Plans for Every 
Budget

 Expanded Provider 
Network

 Gym Membership 
Included

Enroll today!
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WASHINGTON — “Manufacturing Day 2015,”

including all events scheduled throughout the year, “far

exceeded expectations of scale and impact,” reaching more

than 400,000 participants and improving the public’s

perception of manufacturing.

Teachers, students, parents, influencers, and employers

shared their perspective on Manufacturing Day using the

new Deloitte perception survey developed in collaboration

with The Manufacturing Institute. The survey was

distributed to more than 2,500 manufacturing hosts across

the United States to gather national data from teachers,

students and parents on how Manufacturing Day events

truly make a difference in local communities.

The survey found that 81 percent of student respon-

dents are more convinced manufacturing provides careers

that are both interesting and rewarding and 71 percent are

more likely to tell friends, family, parents or colleagues

about manufacturing.

“The co–producers of Manufacturing Day could not be

more pleased with the results of the 2015 celebration,” said

Ed Youdell, president and chief executive officer of the

Fabricators and Manufacturers Association (FMA), one of

the co–producing organizations.

“Our goal, when we created Manufacturing Day just

three years ago, was to bring manufacturing into the

mainstream. We wanted to showcase this important sector

of the American economy and introduce young people to

the career options and exciting work environments

manufacturing offers.”

Educators’ responses to the survey also illustrated the

positive impact Manufacturing Day has on public percep-

tion. Ninety percent indicated they are more likely to

encourage students to pursue a career in manufacturing

and 91 percent found the activities and tours to be

interesting and engaging.

“By capturing the impact of a national Manufacturing

Day, we can see how it has made a difference in changing

the image of the industry,” Institute Executive Director

Jennifer McNelly said. “Every day we aspire to make this

industry better than it was yesterday, and the results of

the Manufacturing Day survey illustrate how we are

improving the image of the industry through Manufactur-

ing Day, and positioning the industry as a rewarding

career path for future generations.”

“This survey further demonstrates the changing

perception of manufacturing across the country, particu-

larly among young people, and we have events like

Manufacturing Day to thank in large part for this positive

trend,” said National Association of Manufacturers

President and Chief Executive Officer Jay Timmons. “We

appreciate the continued efforts of thousands of manufac-

turers from across the country to educate students, parents

and their communities about the many career opportuni-

ties throughout our industry.”

Manufacturers responding to the survey also expressed

positive feedback regarding their participation in Manufac-

turing Day. Ninety four percent found there was value in

participating in the event and 88 percent are more likely to

continue engaging with high schools or colleges in their

area.

“It is powerful to see that our collective efforts are

making a difference in educating the public about manu-

facturing and its rewarding careers and how we are

helping manufacturers throughout the U.S. connect with

the next generation work force,” said Carroll Thomas,

director of the Manufacturing Extension Partnership.

For Manufacturing Day, a total of 2,620 events were

held across North America including all 50 states, Canada

and Puerto Rico. Based on data collected from host

company evaluations, more than 225,000 students and

55,000 parents, teachers and other attendees participated

in these live events. Twelve virtual events helped even

more people participate, with the Discovery Education and

Alcoa online program reporting the largest participation of

any single event, with more than 120,000 students. This

brings the total number of participants in activities to

more than 400,000.

“As manufacturers opened their doors to the public on

Manufacturing Day, they shared firsthand the opportuni-

ties available in today’s advanced manufacturing environ-

ment. By gathering research through the Manufacturing

Day survey, the Manufacturing Day producers can

measure the impact Manufacturing Day is having on

perception, provide insight into building upon that

momentum, and further efforts to improve public percep-

tion of manufacturing,” said Craig Giffi, vice chairman,

Deloitte LLP and automotive industry leader.

Manufacturing Day was supported by more than 20

sponsoring companies and organizations. The sponsor list

was headed by Platinum sponsor Shell Lubricants and

Gold sponsors Alliance for American Manufacturing and

SME. In addition, more than 170 organizations endorsed

Manufacturing Day and served as the conduit through

which information about the event was disseminated.

A panel of co–producers comprised of the Fabricators

and Manufacturers Association, International, the

National Association of Manufacturers, The Manufactur-

ing Institute, the National Institute of Standards and

Technology’s Hollings Manufacturing Extension Partner-

ship, and guest producer Industrial Strength Marketing

provided the centralized support necessary to coordinate

this nationwide array of simultaneous events. The national

media partners for the event included Science Channel

and Edge Factor. The national movie partner was Ameri-

can Made Movie.

Manufacturing Day helps change perception of industry; students convinced it provides rewarding careers

HBCA to present author Robbins at the King Center Studio Theatre
The Home Builders and Contractors Association of Brevard will be hosting best–selling author and performance coach

Jairek Robbins. Robbins is dedicated to helping professionals “Achieve Success by Living With Purpose” in their life and

business. This event will teach people how to create “unstoppable momentum for 2016,” the four fundamentals to raising

our standards and how to instantly breakthrough limitations and create more confidence. This event is scheduled from

8:30 to 10 a.m. on Feb. 3 in the Maxwell C. King Center’s Studio Theatre in Melbourne. There will be time for networking

from 7:45 to 8:30 a.m. Tickets are $38 and may be purchased by visiting KingCenter.com.
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What Matters Most.  OPTIONSWhat Matters Most.  OPTIIONS

877.513.5605
KeiserUniversity.edu

Earn a degree in Business Administration with concentrations in:

Programs and delivery format vary by campus

Marketing • Finance • International Business 
Management • Transportation & Logistics 
Human Resource Management

Keiser University is a private, not-for-profit university

  
UNIVERSITY
KEISER

Associate  I  Bachelor’s I  Master’s    Doctoral I  
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By Traci Evison
UCF Forum columnist

Sometimes we see an inspirational snippet of film on

YouTube, hear an NPR broadcast or listen to a Ted Talk

that materializes into action at what seems to be a random

point in the future.

A couple years ago, however, I saw a short film at the

annual “Love Your Shorts Film Festival” in Sanford that

has stuck with me.

This particular short film, “Good Karma $1,” directed

by Jason Berger and Amy Laslett, begins as an examina-

tion of advertising man Alex Bogusky’s fascination with

panhandlers’ signs. His goal is to understand the simple

form of communication these panhandlers use when

creating cardboard signs, but instead the film turns into a

lesson of generosity.

Bogusky’s first attempt to create his own cardboard

signs falls flat because his inspiration comes from what he

would want to see from the driver’s seat of his own car if he

were stopped at an intersection. When he takes his signs

out for actual panhandlers to review, he learns that he has

it all wrong. They give a thumbs–down review because he

lacks the proper perspective.

After all, he has a good job, a place to live and plenty of

food. Many of the panhandlers he encounters are home-

less, some are looking for work, and others are not sure

where their next meal will come from. In short, it is hard

for him to relate because he’s never been in that situation.

Through dialogue with the panhandlers, he gains

insight on where they’re coming from. He learns to

empathize and reaches a place of compassion for their

situation.

I decided to try my own version of Good Karma over the

past few months.

My first encounter was with a young man named Jason

at the entrance to a Best Buy parking lot while I was

running weekend errands. He was standing next to a pit

bull and holding a cardboard sign that read “Hungry,

please help with my next meal.” I bought him food at the

nearby Taco Bell and returned to drop it off. When I

introduced myself and asked his name, he seemed taken

aback, but shook my extended hand after a moment’s

pause. As I left he graciously said, “Thank you.”

Later, while I was walking by a downtown church I saw

a homeless man setting up his station for the evening in a

hidden alcove. He shared my love for animals and was

sitting on a sleeping bag surrounded by a mother cat and

her litter of kittens.

“You look like you have some good company,” I said.

“Well, sometimes Mama needs a little help,” he replied as

he petted several meowing kittens simultaneously. I

learned that the stray cat and her litter of kittens joined

him most nights. He fed them if he had extra food but

mostly they enjoyed his attention and snuggled with him

as he slept.

From another man who mumbled, “Excuse me, ma’am,

do you have some spare dollars you could give me?” outside

of Walgreens, to the panhandler weaving in and out of

traffic at a stoplight, I’ve noticed that homelessness does

not discriminate based on age or race or background. It

also does not dictate intelligence.

One of the most rewarding things for me in my various

interactions was to finally make eye contact and speak to

the panhandlers, whether I was able to help them at that

moment. I felt a spark, a human connection with each one

when I acknowledged them by actually looking at them. I

think they become so used to people looking at them with

disgust or fear, or looking through them as if they don’t

exist, that they actually appreciate a simple nod or even a

smile.

I think we all want this, really. We all want to be

acknowledged as a living creature on the planet and

worthy of taking up space, even if the space consists of just

a sleeping bag instead of a house.

Bogusky, who was named by “Adweek” magazine in

2010 as creative director of the decade, says it best near

the close of “Good Karma $1,” which is now viewable on

YouTube: “Generosity has its own energy. And as a

culture, I feel like when we create good reasons to be

greedy, and those reasons are: Hey, this person’s going to

go buy a beer — so better greedy than generous….That

idea doesn’t just stay in that one place. It spreads to

everything we do…

“Be generous when you’ve got something in your pocket

and somebody needs it. It’s not going to be a bad thing.

Even if they go buy a beer, they just experienced generos-

ity. You just experienced generosity. And that has a ripple

effect.”

Generosity creates a ripple effect in society — giving has its ‘own energy’

Traci Evison is a benefits coordinator in

UCF Human Resources. She can be

reached at Traci.Evison@UCF.edu.

City of Cocoa announces promotion of Matthew Fuhrer to assistant city manager
The City of Cocoa has announced the promotion of Matthew Fuhrer to assistant city manager. Fuhrer has been with

the city for about two years, serving as the special assistant to the city manager, where he has worked on several city

projects including the Strategic Planning process.

“Matt has demonstrated his commitment to improving and moving our City forward, and he has earned the respect,

trust and admiration with those whom he works both internally and externally. I’m confident in his level of professional-

ism, abilities, dedication and enthusiasm that he brings to the position,” said Cocoa City Manager John Titkanich Jr.

Before joining the City of Cocoa, Fuhrer worked for the City of Lakeland in the Office of General Counsel and served

as a former law–enforcement officer in both Wyoming and South Dakota. Fuhrer, originally from Watertown, S.D.,

graduated from the University of South Dakota.

He has been actively involved in the Florida City and County Manager’s Association for the past several years,

including currently serving on the Professional Development Committee and Conference Planning Committee. He also

serves as a board member for Cocoa Community First, a nonprofit organization that raises funds for youth mentoring in

the Cocoa community.

Downtown Titusville Merchants Association event
The Downtown Titusville Merchants Association will be hosting a “Wine Walk” beginning at 6 p.m. on Jan. 8 during

the monthly “Friday Nite Live” street party event on South Washington Avenue downtown. The program is free of charge

to the public. Whether participating in the Wine Walk, or just enjoying Friday Nite Live, all will hear the live sounds of

the jazz–duo Tony Wynn and Cameron Brown. The musical entertainment is being sponsored by Cliff Shuler Auctioneers

& Liquidators. Merchants will be open for shopping, eating and browsing. Wine sampling will be available at participat-

ing merchants. For more information on this community event, call 607–6540.
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  The preschool where every
 child can learn and grow!
3790 Dairy Road Melbourne, FL 32904 321-729-6858 or email info@sceic.com

  Our unique and inclusive preschool program ensures
equal learning opportunities for all children.

PROGRAMS
   •  Full and part-time preschool programs for 

children 13 months - 5 years
 • After-school care ages 5-10
• Learn and Play Summer program

VOLUNTEERS WELCOME 
Join SCEIC in our mission to ensure maximum 

development of children with and without disabilities. 
There are many ways for you and/or your family, work, 

civic or church group to get involved at the Center 

SPECIAL THANKS TO 
Harris Corporation
James Clamons–Chairman

City of West Melbourne
Morris Richardson–Vice Chairman

Terri Clark–Executive Director
Nash & Kromash, LLP

Keith Kromash–Past-Chairman
Florida Institute of Technology

David Wilder, Ph.D.–Secretary

Harris Corporation
Richard Kronebusch–Treasurer
Parent Representative–Brenda Boritzki
McGladrey, LLC–Terri Burdine
Crane Private Wealth Management
Brian Crane
Creating Life Champions, LLC
Marcus Harley

Florida Institute of Technology
Enrique “Henry” Perez, PhD.
Director Emeritus, Former Mayor of Palm Bay
Mel Broom
Director Emeritus, Boston Red Sox
Tim Wakefi eld

DONATE TODAY AT 
WWW.SCEIC.COM

Nancy R. Taylor
Broker/Owner

Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies

www.NationalRealtyFla.com
Serving Brevard Since 1965

2



Visit BrevardBusinessNews.com for Advertising InformationJANUARY 4, 2016

BBN BREVARD BUSINESS NEWS

BREVARD BUSINESS NEWS / 7

LEAD Brevard to host board governance
workshop Jan. 22 at Suntree Country Club

ROCKLEDGE — LEAD Brevard, with support from

the Community Foundation for Brevard, will present the

board–training workshop “Engage Your Board in Dynamic

Governance and Fundraising” for area board members

and staff leaders serving nonprofit organizations on

Friday, Jan. 22, at Suntree Country Club in Melbourne.

Chuck Loring, senior BoardSource governance

associate, will conduct the program. Areas of discussion for

this day–long event will include how to identify the “right”

board members, basic board roles and responsibilities,

effective board structure and understanding boardroom

dynamics.

Loring is a senior partner with Loring, Sternberg &

Associates based in Fort Lauderdale and Indianapolis.

The firm provides governance consulting services to

nonprofits.

Loring also conducts training programs for funding

organizations, including a host of community foundations

across the country.

The workshop fee is $55 for LEAD Brevard members

and $70 for the public. Registration includes materials, a

continental breakfast, lunch, and refreshment breaks.

To register for the workshop or for additional informa-

tion, visit www.LEADBrevard.org, call 632–8222, or send

an e–mail message to Kristen Klein at

KristenK@LEADBrevard.org

Founded in 1985, LEAD Brevard is a not–for–profit

organization whose mission is to develop and engage

leaders to achieve a “preferred future.”

Judicial Nominating Commission seeks
nominations for appointments; deadline

The 2016 Judicial Nominating Commission is seeking

nominations for vacancies. There is one lawyer vacancy for

each of the 26 JNCs. The Florida Bar has the opportunity

to nominate three lawyers for each Judicial Nominating

Commission to the governor for his appointment.

Each appointee will serve a four–year term, beginning

July 1, 2016. Applicants must be members of The Florida

Bar engaged in the practice of law and residents of the

territorial jurisdiction served by the commission to which

the member is applying.

Commissioners are not eligible for state judicial office

for vacancies filled by the JNC on which they sit for two

years following completion of their term.

Applications must be submitted no later than 5 p.m. on

Friday, Feb. 26, in the Executive Director’s office of The

Florida Bar. Resumes will not be accepted in lieu of an

application. Screening committees of the Board of

Governors will review all JNC applications. The Executive

Committee will then make recommendations to the Board

of Governors.

Persons interested in applying for any of these vacan-

cies may download the new application form from

www.FloridaBar.org. The Bar headquarters phone

number is (850) 561–5757. Completed applications must

be received by the Executive Director, The Florida Bar,

651 E. Jefferson St., Tallahassee, Fla., 32399–2300 by the

deadline date.
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JOIN US IN SHOWING 
OUR COMMUNITY HOW  

MUCH YOU CARE 
Raymond James has a rich history of volunteering in  

local communities throughout the United States.  

Wherever we have an office, we have volunteers. 

Last year, during Raymond James Cares Month 

Approximately 1,400 Raymond James financial advisors and associates 

volunteered 3,985 hours 

for 90 organizations 

across 27 states.

©2015 Raymond James & Associates, Inc., member New York Stock Exchange/SIPC.
Raymond James® is a registered trademark of Raymond James Financial, Inc.  15-CC-CR-0148 CW 5/15

 
In 2016, we plan to do even more.   
And we want you to be part of it.

If you’d like to join our team – and the hundreds of branches and offices 
nationwide that make up Raymond James.  Let me know. We’re excited to work 

together to show how much we all care.

Brent Peoples
Branch Manager/Melbourne & Viera

202 N. Harbor City Blvd. Suite 200  //  Melbourne, FL 32935
T 321.253.7999  //  T 800.838.4488

Brent.Peoples@raymondjames.com  //  raymondjames.com/Melbourne
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What’s your
dream?

FINANCIAL PLANNING | WEALTH MANAGEMENT | ASSET PROTECTION | SERVING THE SPACE COAST FOR 20 YEARS

Robert DeVries, Tom Kirk, Laura Chiesman

Is your dream of retirement the freedom 
of time to travel and see the world? 
A WealthCoach™ at FirstWave Financial™

and our step-by-step process can help 
you turn your dream into reality.

Helping people we care about create the
life they dream about.

FirstWaveFinancial.com

TM

Space Coast Machinist

Apprenticeship Program

Offering Certification

Manufacturing companies are

invited to enter their machinists in

a 4-year, State-Certified Machinist

Apprenticeship Program. The

program provides clasroom/lab

work taught by working profes-

sional machinists in conjunction

with on-the-job training by the

company. The State Certificate is

recognized as a Journeyman

License. Very low cost for

companies. No tuition for students.

Enroll today

as aparticipating

machining company

or as a student

Call 321-254-8278 for details

 Formerly Brevard Machinist Apprenticeship Program

Presented By

Space Coast Birding & 
Wildlife Festival

SPACECOASTBIRDINGANDWILDLIFEFESTIVAL.ORG

Discover why Florida’s Space Coast is your 
launch pad to incredible nature-based 
experiences. Festival features:

Steve N.G. Howell, Kevin Karlson,  
Ste e  Kress, Marie P. Read, Greg Miller,   

Adrian Binns, Amar Ayyash,  
Adam & Gina Kent, Jim Cox, Ken Meyer,  

Blair Witherington, Dr. Tom Emmel,  
Larry Manfredi, Louise Zemaitis, Nancy McAllister, 

Bill Stewart, Eric Reyier & Michael Brothers

• Birding & Wildlife Classes
• Field Trips
• Photography Classes
• Photography Field Workshops
• Pelagic Birding Trips

• Raptor Project
• Expanded Exhibit Area
• Optics & Camera 

Workshops
• Keynote Speakers

Photo by Steve N.G. Howell

JANUARY 20-25, 2016 - EXPERIENCE THE 19TH ANNUAL

NEW THIS YEAR!
17 WORLD CLASS PHOTOGRAPHERS TO 

LEAD FIELD WORKSHOPS & CLASSES

Coming to the Festi al to lead eld trips and classes

More joining us every day...

Eastern Florida State College, Titusville, Florida
Festival phone number: 321-268-5224
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Avison Young secures headquarters for
growing firm Orion Technologies at
Challenger Tech Center in Orlando

ORLANDO — Avison Young completed a new 11,094–

square–foot lease for the headquarters of Orion Technolo-

gies at Challenger Tech Center, a 351,797–square–foot flex

project located on Challenger Parkway within Central

Florida Research Park.

Less than two years after Orion Technologies LLC

moved to Orlando from Merritt Island, the computer

products manufacturer has “more than doubled its

footprint in Central Florida.”

Greg Morrison, principal and managing director of

Avison Young’s Orlando operations, along with Nathan

Eissler, senior associate, secured the relocation and

expansion of the tenant on behalf of the building’s owner-

ship, Marcent Equity Group, a longtime private investor in

the Orlando area with significant holdings throughout

Central Florida.

“The technology industry accounts for a great deal of

recent transactions in University/Research submarket,

especially new–to–market and expansions,” said Morrison.

“Ownership’s commitment to maintaining the highest

standards at the asset and creative strategy and approach

to leases resulted in 80,000 square feet of transactions at

Challenger Tech Center, of which more than 55,000 square

feet were new.”

Representative of Orlando’s growth in technology,

which boasts 80,000 technology jobs, Orion Technology

was recently given the GrowFL 2015 “Companies to Watch

Award,” a recognition to firms whose momentum and

practices point toward significant growth over the next

several years. “With solid positive absorption in Orlando’s

University/Research submarket and total vacancy falling,

tenants are acting quickly to secure quality space able to

accommodate growth and synergy within business

sectors,” said Eissler.

Challenger Tech Center is comprised of six office/flex

buildings, with more than 30 acres conveniently located in

close proximity to the Naval Air Warfare Center, the East/

West Expressway (State Road 408), State Road 50, and the

University of Central Florida.

Headquartered in Toronto, Canada, Avison Young is a

collaborative, global firm owned and operated by its

principals. Founded in 1978, the company comprises 2,000

real–estate professionals in 71 offices providing a wide

range of services to owners and occupiers of office, retail,

industrial and multi–family properties.

Orion Technologies has specialized in the design of

embedded electronics for more than 20 years. Product

offerings include both commercial off the shelf and custom

solutions to satisfy military, industrial, and commercial

requirements. For more information on the company, visit

www.OrionTechnologies.com.

Library board meeting set for Jan.12
The Satellite Beach Public Library at 715 Jamaica

Blvd. will host a board meeting at 6 p.m. on Tuesday,

Jan. 12. The meeting is open to the public. For more

details on the meeting and the agenda, call the library at

779–4004.
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Please see Wilmarth Private Wealth Management of Raymond James, page 15

Wilmarth Private Wealth Management of Raymond James expanding office
to accommodate growing group; CFP Dano Lopresti newest team member
By Ken Datzman

The practice of Wealth Management Specialist Steven

Wilmarth of Raymond James is in a growth mode. As early

as the first quarter of 2016 his team will be moving to the

third floor of the building at 202 N. Harbor City Blvd. in

Melbourne and will occupy its own custom–designed suite.

The group presently occupies office space on the second

level of that riverview facility. A third–floor suite is now

being renovated for the Wilmarth group.

“We will have our own suite in a unique setting,” said

Wilmarth, the senior vice president of investments and

managing director of Wilmarth Private Wealth Manage-

ment, whose practice has worked closely with individuals

and families in the region and beyond for nearly two

decades. “We’re designing a luxury suite that will be

comfortable for our clients and will be a great working

environment for our team members as well.”

He added, “This is another expansion for Raymond

James in Brevard. We recently opened an office in Viera,

which extended our footprint and our commitment to

clients in the region.”

Brent Peoples of Peoples Financial Planning of

Raymond James oversees the Brevard County market for

the Tampa–St. Petersburg based firm. Raymond James

ranks first for “advisor satisfaction” in the newly released

25th annual “Broker Report Card” by

WealthManagement.com. The six largest national

brokerage firms participated in the survey.

“Tom James (the former chief executive officer of

Raymond James and current executive chairman) is an

awesome individual. Tom James built a small firm into the

thriving enterprise it is today, and he built it around

customer service,” said Wilmarth, a University of Central

Florida business graduate.

In step with its move to the third floor, Wilmarth

Private Wealth Management just made a policy change for

its office and has shelved the use of voicemail. “I made a

decision around the time of the expansion plan that we

were no longer going to use a voicemail system. Voicemail

can be very frustrating at times and customer unfriendly.

We now answer the telephone the old–fashioned way. The

change is being well received by clients.”

Recently, Wilmarth Private Wealth Management

welcomed Dano Lopresti to its team. He’s a Certified

Financial Planner and holds both the Accredited Invest-

ment Fiduciary and Chartered Financial Consultant

designations. Lopresti, a former Brevard County resident,

relocated from the Midwest, where he had worked in the

financial–services industry.

“Dano originally grew up in this area,” said Wilmarth.

“His family owned the Christmas Cottage in downtown

Melbourne for many years. So he’s got deep roots here. His

brother and I went to high school together. Dano’s a great

addition to the team.”

Lopresti is a graduate of Satellite High School and the

University of Central Florida, with a bachelor’s degree in

finance.

He joins Wilmarth Private Wealth Management team

members Maureen Woodall, senior registered service

associate; Jeri–Lynn Page, client–service associate; and

Wilmarth Private Wealth Management of Raymond James will be moving into a custom–designed suite on the third floor of the building at 202 N. Harbor City Blvd. in Melbourne. The growing practice
presently occupies office space on the second floor of that building. From left, team members include: Jeri–Lynn Page, Victoria Wilmarth, Steven Wilmarth, Maureen Woodall, and Dano Lopresti.

BBN photo — Adrienne B. Roth
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Please see Our Lady of Lourdes Catholic School, page 17

Our Lady of Lourdes Catholic School unveils new tech–heavy Innovations
Lab, provides students a hands–on environment for collaborative learning
By Ken Datzman

Donna Witherspoon was hired as principal at Our Lady

of Lourdes Catholic School three years ago. The Melbourne

school enrolls students in kindergarten through eighth

grade. In just 36 months, she and her team have led Our

Lady of Lourdes to new heights, with students now more

widely using innovative technology tools are part of their

learning experiences.

In 2012, Witherspoon was named one of the “Top 50

Innovators in Education” in America by the Center for

Digital Education, a national research and advisory

institute specializing in education–technology trends,

policy and funding.

She joined an elite group of leaders in the field on the

top 50 list, including college professors and researchers,

educators from public and private schools as well as

experts from the U.S. Department of Education.

Witherspoon was singled out for her work at Good

Shepherd Catholic School in Orlando, where she was the

technology coordinator. Good Shepherd, under the Diocese

of Orlando, was the only Catholic institution in the nation

to make the prestigious list.

When the principal position opened at Our Lady of

Lourdes, also part of the Diocese of Orlando system,

Witherspoon seemed to be the perfect candidate because

the school was looking to integrate technology in a much

broader way across all grade levels. And under

Witherspoon’s leadership, Our Lady of Lourdes is doing

that in a successful way.

An example is the new cutting–edge Innovations

Laboratory, a 1,500–square–foot project that involved

installing a wall to separate the facility from the school’s

Technology Lab, which features individual computer

stations.

“That’s a project I have wanted to do since I’ve been

here,” said Witherspoon about the Innovations Lab. But

other things came up. This year, however, we were given a

financial gift and we put that money toward the renovation

to create the Innovations Lab.”

She continued, “We have chromebooks (laptops of a

different breed) the student use. Each station is equipped

with a smart TV. The students have access to everything.

The Innovations Lab is a technology–driven environment

for collaborative student learning at all grade levels.”

The teachers at Our Lady of Lourdes reserve the

Innovations Lab for their students, who work at tables in

the room. The number of students who use the facility

depends upon the individual class size. “Our largest class

size is 26 students, but generally the Innovations Lab

classes range from 12 to 15 students, which is a good

learning environment,” said Witherspoon.

The large words on the wall best describe what the

room is about: “Innovate, Create, Design, Dream and

Imagine.” Eighth–grade students came up with the five

inspiring words.

“The Innovations Lab not only allows for a productive

collaborative hands–on learning environment, but it also

encourages creativity and innovation,” said Kyle Melancon,

a middle school mathematics teacher at Our Lady of

Lourdes.

“Listening to the students work on a problem at their

stations and listening to them explain to each other why

they think it has to be a certain way, is inspiring,” said

Witherspoon, adding, “We have seen an improvement in

grades and an improvement in the work that is being

turned in by the students. We’re already seeing results and

the fruits of the Innovations Lab.

Students who are 12, 13 and 14 years of age typically

have an “interest span” of 12 to 15 minutes long, said

Melancon. “In the Innovations Lab, we can provide them

with four different mediums in a 45–minute period, and

that makes a big difference in their ability to learn and

problem–solve, compared to direct instruction in the

classroom with students taking notes. This way, they are

being active participants in the learning process. We’re

fostering collaboration.”

In addition to working on large–screen computers,

students write on glass walls to work out and solve

assignments with their groups. The students are “super–

engaged” in problem–solving. Many different applications

are at the students’ disposal in the Innovations Lab,

allowing for research, mathematics, science exploration

and much more.

The ultimate active learning space in education is

called the TEAL classroom. The acronym stands for the

Technology–Enabled Learning Classroom.

The concept was developed more than 10 years ago at

Massachusetts Institute of Technology to enhance learning

and engagement and increase the success of first– and

second–year physics students, according to MIT. It

completely changed the design, layout, technology and

pedagogy used in the room and the courses.

Donna Witherspoon is principal at Our Lady of Lourdes Catholic School in Melbourne. Kyle Melancon is the middle school mathematics
teacher. Their new Innovations Lab fosters collaborative learning. In addition to working on large–screen computers, students write on
glass walls to work out and solve problems with their groups. American Business Interiors was a key partner in the project.
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The Brevard Zoo’s “Oyster All–Stars” project, which

works with fifth–grade students during a six–week onsite

“Zoo School” program for Title I schools, has been such a

hit in its first year that the SeaWorld and Busch Gardens

Conservation Fund recently awarded the project more

than $10,000 to continue work into 2016.

This is the second year in a row that the program has

won grant funding from the Sea World and Busch Gardens

Conservation Fund in order to teach the next generation

about water–quality issues currently facing the lagoon and

engage youth in becoming part of the solution by making

oyster mats.

The Oyster All–Stars project operates as a part of the

Brevard Zoo’s popular oyster–mats program, which aims

to improve water quality in the Indian River Lagoon

through the filter–feeding power of native oysters.

Managed in partnership with the University of Central

Florida, the program bolsters oyster populations by

deploying scientifically–designed “oyster mats” made from

Brevard Zoo program wins major grant–funding renewal for successful work with Title I schools
shells and aquaculture mesh in order to rebuild oyster

habitat in the northern portion of the Indian River Lagoon.

Every oyster mat made by students through the program

will “one day provide a home for an average of 235 new

oysters, each of which has the potential to clean up to 50

gallons of lagoon water per day through filter–feeding.”

Meanwhile, a new cost–sharing grant of more than

$69,000 from the Indian River Lagoon National Estuary

program, coupled with matching in–kind support from

Brevard Zoo, will allow for continued community outreach

and oyster–reef restoration and monitoring work through

2016.

Visit www.BrevardOysterRestoration.org for more

details on these events.

‘Solar Energy for Today’ seminar to feature two industry experts
Cape Canaveral Public Library will host the seminar “Solar Energy for Today” at 10 a.m. on Jan. 9. The library is at

201 Polk Ave. The speakers will be Dr. Ross McCluney and businessman Michael Brown, who owns a solar company.

The seminar is free of charge. Attendees will learn more about the latest trends in the clean energy source of solar power

from these experts. They will talk about how businesses and residents can make good use of this renewable energy

resource for their power needs. Dr. McCluney, a solar–energy scientist, author and writer, will give a slideshow presenta-

tion on clean energy topics. The presentation will include solar photovoltaic electrical generation for homes, offices,

communities, and large–scale power plants. Brown will share his insights as an entrepreneur in the renewable energy

industry. Additional presenters are welcome to participate in this event. The contact is info@A1AResearch.com, or call

Ray Osborne at (904) 290–1513.
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Navigating Your Entire Financial World

Expect              More From UsEven
Offering Tax & Accounting Services 

as well as Wealth Strategies–All  
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|
Securities offered through 1st Global Capital Corp. Member FINRA, SIPC. Investment Advisory services offered through 1st Global Advisors, Inc. 

The “World-Class Service” 
you know, now with a
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(321) 452-0011
1380 N. Courtenay Parkway

Merritt Island, FL 32953
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Animal Emergency and Critical Care Center of

Brevard has welcomed the newest member of its

specialty care team — Dr. Elizabeth Lechner. A

Diplomate of the American College of Veterinary

Internal Medicine, she is “one of 52 internists in the

state of Florida and the only board–certified veterinary

internist in Melbourne.”

“Capable and experienced” in the treatment of

immune mediated diseases, chronic illnesses, multifac-

torial diseases, oncology and cardiology, Dr. Lechner

seeks to find solutions that “enhance the quality of life

for both the pet and the pet owners.”

Dr. Lechner shares AECC’s mission of providing

cutting–edge diagnostics and treatment paired with

“compassionate and professional care.” With more than

nine years of veterinary experience, Dr. Lechner is “a

tremendous asset to the hospital and a skilled advocate

for pets and pet owners.”

She received her veterinary degree from the Univer-

sity of Missouri. In order to become board–certified, she

also spent four years following veterinary school as a

resident in the Small Animal Internal Medicine

Program at the University of Florida and passed a

rigorous board–examination. Dr. Lechner has had her

clinical research published in “The Journal of the

American Veterinary Medical Association,” “The Journal

of Veterinary Emergency and Critical Care,” presented

at the annual ACVIM Conference and was featured at

The Society of Critical Care Medicine’s 36th Annual

Congress.

Board–certified small animal internal medicine specialist Dr. Elizabeth Lechner joins AECC of Brevard
Internists like Dr. Lechner serve as a resource for

general practice veterinarians by providing consulta-

tions on difficult or unusual cases. With their advanced

training, these specialists offer “expertise that ensures

the best possible outcome for the pet and pet owner.”

“I’m excited to make a new home for my family on the

Space Coast.”

Dr. Lechner’s pet family includes three dogs

(Schmutzy MacDougal, Reagan and Bisou), two cats

(Dexter and Delilah) and a tortoise named Estelle.

AECC is a specialty referral and 24–hour emergency

veterinary practice welcoming referrals from area

veterinarians for pets in need of advanced treatment or

those who need emergency medical care. Dr. Lechner

will be available Monday through Wednesday, 8 a.m. to

8 p.m. in order to provide convenient evening appoint-

ment hours.

AECC’s other board–certified Ssecialists (neurologist

and surgeon) are available Monday through Thursday,

8 a.m. to 6 p.m. and on an emergency basis. A board–

certified dermatologist and cardiologist are also avail-

able by appointment. The hospital never closes, offering

around the clock emergency care with a veterinarian

and technical team members always on site.

Hospice of St. Francis to conduct free caregiver classes at two sites
Hospice of St. Francis will be offering Caregiving Education and Resource classes for current and future caregivers,

their family and friend helpers at two locations after the holidays.

The Central Brevard classes will be held at Sunflower House in Merritt Square Mall. The training program consists

of six classes that will be held on Mondays and Thursdays from 1 to 2:30 p.m. Class dates for this program will be

Jan. 11, 14, 18, 21, 25 and 28.

The North Brevard classes will be held at Mims United Methodist Church, 3302 Green Street in Mims. The six

classes will be held on Mondays and Thursdays from 1 to 2:30 p.m. Class dates for this program will be Feb. 1, 4, 8, 11,

15 and 18.

All classes were developed nationally in response to the issues caregivers themselves identified. Hospice of

St. Francis’ programs and training classes are offered free of charge to Brevard County residents.

To register for these classes, contact Barbara Borman at 269–4240, extension 3452; call toll–free (866) 269–4240 or

send an e–mail message to caregiving@hospiceofstfrancis.com.

Hospice of St. Francis was founded in 1977 and serves all of Brevard County with offices in Titusville and

Melbourne. It is an independent, nonprofit hospice serving the pain relief and symptom management needs of patients.

The web address is www.HospiceOfStFrancis.com.
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GLENN’S
GETS YOU

60 years
OVER

OF SERVICE
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321-723-0751

www.glennstire.com

• Air conditioning
• Electrical
• Brake systems
• Wheel alignment

• Radiator service
• Transmission service
• Engine performance/diagnostics
• Multi-point vehicle inspections
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Auto Repair

2726 S. Harbor City Blvd. • Melbourne
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Specializing in Residential Real Estate
Across the Space Coast since 1983

Over 31 Million SOLD in 2015

RE/MAX Alternative Realty, Inc.
www.relocation-realestate.com � www.meridianontheriver.com

Kevin R. Hill - Realtor
321-308-2270 � 800-330-4241

Everything

I touch turns to SOLD!

Turn your Yard Sign into
a SOLD SIGN.

Call me TODAY!
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was $107,821, with the semi–private rate $88,841.

“Baby–boomers have had an impact on every aspect of

the economy. I don’t think the government is prepared to

deal with the long–term care issue, especially if the growth

of government spending continues to outpace taxes and

other revenue,” said Steven Wilmarth, who will mark his

18th year with Raymond James in March, around the time

when his group will be settling into its new suite.

“My career started with Raymond James and it will

likely end here, which is a nice thing because in this

business, people love continuity. They want to deal with

the same people and the same advisors.”

Cocoa Beach Chamber set to host 48th
Gala at Space Center Visitor Complex

MERRITT ISLAND — The Cocoa Beach Regional

Chamber of Commerce will host its 48th Annual Gala from

7 to 9:30 p.m. on Jan. 22 under Space Shuttle Atlantis at

the Kennedy Space Center Visitor Complex.

Former astronaut Winston Scott will be the master of

ceremonies. He’s with Florida Tech in Melbourne.

Guests will be treated to the full Atlantis exhibit,

including two theatre shows highlighting our history in

space exploration. Attendees will also have an opportunity

to win an additional ticket to the Kennedy Space Center

Visitor Complex, good for one year.

Black–tie optional, this “elegant evening” is part of the

Chamber’s Annual Gala welcoming new members to its

board including 2016’s new Chairman Joe Mayer, the

director of government relations for Lockheed Martin. “It is

an honor to be assuming the role of chairman of the Cocoa

Beach Regional Chamber of Commerce,” said Mayer. “This

Chamber is doing great things and I look forward to our

new initiatives in 2016 as we continue to ‘Launch New

Tomorrows.’”

In addition, the Chamber will present the prestigious

Distinguished Service Award; the highest honor bestowed

by the CBRCC. The award is presented annually to an

individual in the community who best exemplifies

leadership and commitment to the Chamber and the

public.

“This Chamber has been a staple in this community

since 1968, with a tremendous breadth of reach and a

history of success,” said Jennifer Sugarman, the

Chamber’s president and chief executive officer. “I look

forward to continuing our rich heritage and propelling it

further with new initiatives and innovative marketing

strategies, bringing further promotional opportunities for

our 1,500 partners.”

Seating is limited for the event and early registration is

encouraged, she said. Register for your seat by visiting the

new www.CocoaBeachChamber.com website. Sponsorship

opportunities are available for this event, too. Contact the

Chamber at 454–2200 for information on the pricing of

sponsorships.

The Chamber’s Gala sponsors include: Kennedy Space

Center, Lockheed Martin, Health First, The Avenue Viera,

AT&T, Florida Tech, Melbourne Greyhound Park, Florida

Power & Light and Wild Ocean Seafood.

Wilmarth of Raymond James
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Make a difference in a child’s life by becoming a foster 
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through the steps necessary to reunite. FOSTER CARE. 
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor
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Confident Retirement  is not a guarantee of future financial results. Brokerage, investment 
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Victoria Wilmarth, client–service associate who holds the

Certified in Long–Term Care credential.

Wilmarth Private Wealth Management offers a full

slate of professional services, including financial and estate

planning, investment and retirement–income strategies,

legacy planning, and succession planning.

“We are more focused now than we have ever been on

the entire wealth–management platform,” said Steven

Wilmarth. “We’re positioning the firm to be the ‘go–to

resource’ for a family as it relates to dollars, finance,

money management, retirement planning, and much

more. We’ve become somewhat of a ‘life coach’ to client

families. A large part of the practice is serving multi–

generational families.”

Victoria Wilmarth, whose husband is Steven Wilmarth,

added that many people who plan for retirement fail to

address the issue and the future cost of long–term care, if

they should need it, and many will, according to health–

care surveys and statistics. A “Forbes” magazine article

calls long–term care the “wild card” that could destroy your

retirement.

Research shows that at least 70 percent of people over

age 65 will need long–term care services at some point in

their lifetime. Currently, an estimated 12 million Ameri-

cans are in need of long–term care services and support —

defined as institutional or home–based assistance with the

activities of daily living. In the next two decades, the U.S.

health–care system will face a “tidal wave” of aging baby–

boomers. This, among many other factors, will create “an

unsustainable demand for long–term care services in the

coming years, according to a report by the Bipartisan

Policy Center.

“The fastest–growing demographic in the U.S. is people

over age 80,” said Victoria Wilmarth. “That segment of the

population is exploding. You’ve got to be pro–active and

start these conversations about long–term care early.

Every family has to have a plan. I became certified because

I’m taking care of my mother, who had dementia and was

just diagnosed with Alzheimer’s disease.”

The Certified in Long–Term Care designation was

created in 1999. It focuses on the discipline of extended

care planning. It provides professionals the critical tools

necessary to discuss the subject of longevity and its

consequences on their client’s family and finances. The

CLTC designation has been recognized and supported by

The American College of Financial Services, the National

Association of Insurance and Financial Advisors, and

major insurance carriers.

In the last five years of life, total health–care spending

for people with dementia was more than a quarter–million

dollars per person, a 57 percent greater cost associated

with death than that of other diseases, including cancer

and heart disease.

The new analysis, appearing in the Oct. 27, 2015, issue

of the “Annals of Internal Medicine,” estimated that

health–care spending was $287,000 for those with

probable dementia and $183,000 for other Medicare

beneficiaries in the study.

The analysis was funded primarily by the National

Institute on Aging, part of the National Institutes on

Health. Additional support was provided by the American

Federation for Aging Research.

For families, out–of–pocket spending for those with

dementia was $61,522. Informal family caregiving costs

were estimated to be $83,022 for people with dementia. In

addition, out–of–pocket spending as a proportion of total

household wealth five years before death was a median of

32 percent.

“Unfortunately,” said Steven Wilmarth, “too many

people wait for the crisis to develop before taking action.

You have to get in front of this issue. It’s not too soon for

50–year–olds to be thinking about and begin planning for

the possibility of long–term care because of the costs

associated with these services.”

Fewer family caregivers, increasingly limited personal

financial resources, and growing strains on federal, state

and family budgets will “further complicate efforts to

organize and finance long–term care services,” says the

Bipartisan Policy Center report.

The 2014 New York Life “Cost of Long–Term Care–

Services” survey provides insight into the average cost for

nursing homes, assisted–living facilities, and home–care

services in Metropolitan Statistic Areas of the nation. In

the Melbourne–Titusville–Palm Bay MSA, the average

annual cost of a private room in a skilled nursing facility

Please see Wilmarth of Raymond James, page 14
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Visit BrevardCatholicSchools.org  |  Brevard County Catholic Schools serve students in Pre-K through grade 12.

Sunday, Jan. 31,  9 – 11:30 AM
Wednesday, Feb. 3,  9 AM – 2 PM

St. Joseph Catholic School
Palm Bay | (321) 723-8866 | www.st-joe-school.org

Sunday, Jan. 31,  9 AM – 12 PM

Divine Mercy Catholic Academy
Merritt Island | (321) 452-0263 | www.dmccs.org

Monday, Feb. 1,  9 AM – 2 PM

Melbourne Central Catholic 
High School

Melbourne | (321) 727-0793 | www.melbournecc.org

Wednesday, Feb. 3,   9 AM – 12 PM*

MCC Hustler High School Student Day
 *RSVP Required. Call (321) 727-0793, 

mccadmissionsinfo@melbournecc.org

Monday, Feb. 1,  9 AM – 2 PM and 5 – 7 PM

Our Lady of Lourdes Catholic School
Melbourne | (321) 723-3631 | www.ollmelbourne.org

Monday, Feb. 1 thru  Friday, Feb. 5,  9 AM – 2 PM 
Wednesday, Feb. 3,  5 – 7 PM

Our Saviour Catholic School
Cocoa Beach | (321) 783-2330 | www.oursaviourschool.org

Tuesday, Feb. 2,  9 AM – 2 PM

St. Mary’s Catholic School
Rockledge | (321) 636-4208 | www.stmarys-school.org

Tuesday, Feb. 2,  9 AM – 2 PM and 5 – 7 PM

Holy Name of Jesus Catholic School 
Indialantic | (321) 773-1630 | www.hnj-school.org 

Thursday, Feb. 4,  9 AM – 2 PM and 5 – 7 PM

Ascension Catholic School
Melbourne | (321) 254-5495 | www.ascensioncatholicsch.org

Thursday, Feb. 4,  9 AM – 2 PM

St. Teresa Catholic School
Titusville | (321) 267-1643 | www.stteresa-titusville.org

 

Academic Achievement  |  Moral Responsibility  
Leadership  |  Faith Formation



JANUARY 4, 2016Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN

BREVARD BUSINESS NEWS / 16

BREVARD BUSINESS NEWS
‘Kiplinger’s Personal Finance’ magazine
ranks UCF on ‘Best College Values List’

ORLANDO — University of Central Florida was

named again to the 2016 “Best College Value” list of public

institutions by “Kiplinger’s Personal Finance” magazine.

The university was ranked 36th out of about 600

institutions measured based on standards of academic

quality and affordability. The school made the list for the

sixth consecutive year and moved up from last year’s

ranking of 42nd.

In 2015–16, the average price for in–state students at

four–year public schools was $19,548, including tuition,

fees, room and board, Kiplinger said. The average UCF

student’s cost was $17,068. The university’s out–of–state

cost was $33,167, which is also on the best–value list, at

No. 47.

Kiplinger’s measures of quality include the admission

rate, percentage of students who return for sophomore

year, student–faculty ratio and four–year graduation rate.

Cost criteria include tuition, financial aid and average

debt at graduation.

“Each school on our rankings, from number 1 to

number 300, is a best value,” said Janet Bodnar, editor of

“Kiplinger’s Personal Finance” magazine.

Six other public institutions in the state made the list,

including the University of Florida at No. 2. Nationally,

the highest–ranked public school was the University of

North Carolina at Chapel Hill and the highest ranked

private school was Princeton.

The complete rankings are available at Kiplinger.com/

links/college and will appear in print in the February issue

of “Kiplinger’s Personal Finance,” on newsstands Jan. 5.

UCF also this year was ranked the 13th “Most

Innovative School” and 91st best public institution by

“U.S. News & World Report.”

Brevard’s annual Sea Oats Sale begins;
quantities limited this year, sold in trays

VIERA — The 13th annual Sea Oats Sale offered by

Brevard County’s Natural Resources Management

Department and Keep Brevard Beautiful Inc. is under-

way.

Liner–size sea oats are for sale in trays of 96 for $48.

Quantities are limited this year, so order early. Sea oats

must be ordered and paid for by Friday, Jan. 29, and will

be available for pickup on Saturday, Feb. 6.

Sea oats are native to Brevard’s coastal communities

and stabilize sand quickly by developing an extensive root

and rhizome system that holds onto sand and slows

erosion.

Sea oats also have the ability to build dunes, as the

grassy foliage and tall seed plumes trap windblown sand,

which builds up at the plant base and stimulates the

plants to grow taller.

The dunes that are formed are an important feature of

our coastal ecosystem, as they provide habitat for wildlife

and protect upland property during wind and storm

events.

For more information on this program, call Paula

Berntson at 633–2016, extension 52431, or send an e–mail

message to Paula.Berntson@BrevardCounty.us.

United Way
pick up BBN

12/28/15
page 6

FULL COLOR

Artemis
pick up BBN

12/28/15
page 6

FULL COLOR

Your generosity inspires us to go beyond “what is” 
and strive for what can and should be. 

Through our work in Education, Income and Health–
the building blocks of a good life–we are focused on what 
it takes to be self-sufficient, and working to help people 
help themselves. Our goal is to create long-lasting change 
by addressing underlying causes of community problems. 
Everyone wins when kids succeed in school, and when adults 
can secure jobs, manage their finances and provide a healthy 
environment for their families.
 
This is your opportunity to make a difference. We can 
inspire hope for those in need and create opportunities 
for a better tomorrow.

PLEASE MAKE A GIFT TODAY!
 

           UWBREVARD.ORG            FACEBOOK.COM/UNITEDWAYBREVARD              @UNITEDWAYCOCOA

United Way of Brevard
937 Dixon Blvd • Cocoa, FL 32922

BE PART OF SOMETHING GREAT.

I’ll support United Way with a gift of $________  

Name: 

Address:

Keep me informed - email me:

Mail to: UNITED WAY OF BREVARD • 937 DIXON BLVD, COCOA, FL 32922 • WWW.UWBREVARD.ORG

UNITED WAY OF BREVARD (REGISTRATION #CH14) PROVIDED NO GOODS OR SERVICES, IN WHOLE OR IN PART, FOR THIS CONTRIBUTION. NO PROFESSIONAL SOLICITORS WERE HIRED TO RAISE THESE 
FUNDS. A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL FREE (800-435-7352) WITHIN THE 
STATE. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.

 Cash    Check (payable to United Way of Brevard) 

 Credit Card (Visit www.uwbrevard.org and click the give button)

BBN15
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Our Lady of Lourdes Catholic School
Continued from page 11

The space was designed as if there is no front or back of

the room; each station has connectivity for laptops, tablets,

and cameras.

Witherspoon said Our Lady of Lourdes created its own

space design to fit the school’s individual needs for

interactive learning for students. “We didn’t want to

copycat someone else. We wanted to make the Innovations

Lab unique for our school, and we did.”

The Innovations Lab features “Buoy” seats made by

Steelcase. The seat’s contoured base helps you tilt and

swivel. The colorful seats, which come in more than 25

fabrics, weigh only 20 pounds. The seats range from 17

inches to 22 inches, fitting any body type with ease.

The local Steelcase dealer is American Business

Interiors in downtown Melbourne, which was a key

partner for this project. “I think I sat on every chair that

ABI had in their showroom, until I found what I wanted

for the Innovations Lab. The Buoy seat was the winner,”

said Witherspoon.

Experts say making frequent posture changes helps

combat the negative effects of sitting over long periods. The

Buoy seat has been featured in articles by “The New York

Times” and “The Wall Street Journal.” It made “GQ”

magazine’s “Best Stuff of the Year” list for 2013.

Witherspoon said Pam Jackson, an account manager at

ABI, “was very instrumental in the Innovations Lab

project. She was like the ‘project manager.’ Pam was

amazing. She helped us secure the vendors for the project,

which involved a lot of work, and much more.”

Witherspoon added, “We did not cut corners. We didn’t

give up anything. Pam made it happen. When I had a

concern or worried about something not being able to be

accomplished on the project, Pam’s response every single

time was, ‘Oh, yes, it can be done.’ And it was. Pam, Rob

Perers (ABI president and chief executive officer), and the

whole ABI company have been very supportive of our

school.”

Many eighth–graders from Our Lady of Lourdes and

students from Melbourne Central Catholic High School

put in volunteer hours working on the project.

As Our Lady of Lourdes looks to the second half of the

school year, even more students will be using the Innova-

tions Lab.

The school is projecting an enrollment of 240 students

in January, up from 187 students three years ago.

“We are very excited about the future of Our Lady of

Lourdes. The school’s enrollment continues to grow as

more families in the area give us a look. And having the

collaborative learning environment we’ve created is an

attractive recruiting asset in the community,” said

Witherspoon.

Space open for vendors at The Ol’ Florida Festival set this spring at MCC
Craft and vintage booths are available for The Ol’ Florida Festival, a new local event that will feature artisans, a

vintage fair and Florida–themed food and entertainment. The festival is sponsored by Melbourne Central Catholic High

School. It is scheduled from 9 a.m. to 5 p.m. on March 12–13 on the MCC campus, 100 E. Florida Ave.

The family friendly event is open to the public. The 40–acre setting provides a picturesque atmosphere for artisans

and guests to celebrate Florida’s unique heritage. With a highly visible location on a main thoroughfare, The Ol’ Florida

Festival is expected to “attract thousands of visitors.” A multifaceted marketing plan will be used to promote the event

throughout the Space Coast. The outdoor Craft Show will feature a variety of quality handmade items in a wide range of

prices, and the Indoor Vintage Market will have space for up–cycle, recycled and re–purposed furniture, home decor items

and other unique goods with an antique flair. Each category will have a limited number of participants to increase sales.

No imports or retail mass–marketed items are permitted.

Reserving a craft booth space costs $100 and a Vintage Market space $150. An additional $25 fee is required if you

need electricity. The deadline to apply is Jan. 31. Applications received after Jan. 31 will be charged a $25 late fee.

To register for the event, visit The Ol’ Florida Festival website, www.OlFloridaFest.com, or send an e–mail message

to info@olfloridafest.com. Proceeds from the festival will benefit student education at MCC. For more information on the

Ol’ Florida Festival, please contact Tracy Steele at Steelet@MelbourneCC.org or 727–0793, extension 302.
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Intercoastal Insurance, Inc. has many partners that enable us to provide you with 
the most competitive rates and benefits. We provide business solutions with a 
service-oriented approach for small and large employers, as well as individuals.

321-253-2662
690 Eau Gallie Blvd.
Melbourne, FL 32935

Free Health Benefits Analysis 

Let us provide you 
with a free analysis 

of your benefits!

info@intercoastalinsurance.com

Cynthia R. Dropeski
RHU, REBC, GBDS, President

 

Individual
Let’s make a plan together.

Proud to be an Authorized Agent 
for Health First Insurance

Individual & Family PPO policies 
include free gym membership

Call Intercoastal 
today for a quote!

Need to lower your insurance costs?

Individuals, Small & Large Employers
We have the expertise to answer your questions regarding ACA requirements and

the new Small Group Plans (2 - 100 insured) beginning in 2016.
Intercoastal Insurance, Inc. has many partners that enable us to provide you
with the most competitive rates and benefits. We provide business solutions

with a service oriented approach for small and large employers.

Cynthia R. Dropeski, RHU, REBC, GBDS, President, 32 years experience 
Julie Chiles, Agent, 18 years experience

Tonya Snodgrass, Agent, 19 years experience

info@intercoastalinsurance.com
690 Eau Gallie Blvd. Melbourne, FL 32935

321-253-2662

ACA Certified
Let us provide You with a

free analysis of all your benefits!
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OF EXCELLENCE
For All Your Orthopaedic, Spine, Neurology, 

Chiropractic & Interventional Pain Needs
hopaedic, Sppini e,e NNeueurorolologygy,, 

& Interrveventntioi naal ll PPaPainin NNeeeedsds

The B.A.C.K. Center is Central Florida’s comprehensive Orthopaedic and Spine Care
Center with an international reputation. Our world class providers are leading the
way with new technologies, including stem cell utilization, surgical innovations and
many other research, development and treatment options that are all combined with
compassionate, patient-centric care. With empathy and respect, we listen, educate
and inform our patients to make the best choices for themselves, to be part of their
own care team and to create successful outcomes.

We listen, we deliver, we care.

OUR SERVICES OUR PROVIDERS
Spine Care & Physiatry
Non-Operative Spine Procedures
Chiropractic Services
Osteoporosis Clinic
Acupuncture
Interventional Pain Management

Devin Datta, MD
Richard Hynes, MD, FACS

Steven Ortiz, MDS
Farhan Zaidi, MD
Anne Gregg, PA-C

Lizamar Korfhage, PA-C, CST, MMS
Casey Langel, PA-C

Damien Velez, MPAS, PA-C
Susan Ville, DC, DABCO

Melbourne
2222 South Harbor City Blvd
Melbourne, Fl 32901

Merritt Island
650 S. Courtney Pkwy | Suite 100
Melbourne, Fl 32952

TWO LOCATIONS:

To make an appointment, please call

Go online to make appointments, refill prescriptions & more!

www.thebackcenter.net

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

CENTERS
FIRST CHOICE HEALTHCARE SOLUTIONS PRESENTS

an count on us to work tirelessly to

Our physicians are committed to delivering superior patient-centric care,
specializing in total joint reconstruction, sports medicine, total shoulder
reconstruction, hand trauma, Parkinson’s, MS and interventional pain medicine.

To make an appointment, please call

OUR SERVICES OUR PROVIDERS
Orthopedic Surgery
Total Joint
Fracture Care
Sports Medicine
Neurology
Balance Disorders
Parkinson’s | MS
EEG | EMG | NCV | VNG
Facet Blocks | Epidurals
Interventional Pain Management
Non-Surgical Treatments
On-Site MRI | X-RAY | DME

Anthony J. Lombardo, MD, FAAOS
Board Certified | Orthopaedic Surgery & Sports Medicine

Richard J. Harrison, MD, FAAOS
Board Certified | Orthopaedic Surgery, Sports Medicine

& Hand Surgery

Donald Vliegenthart, MD, FAAOS
Non-Operative Orthopaedics

Richard P. Newman, MD, FAAN
Medical Director; Board Certified | Neurology

709 South Harbor City Blvd. | Suite 100 | Melbourne, Fl 32901
Located on the Indian River between Melbourne & Eau Gallie Causeways

www.myfcmg.com
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Avalon Hydroponics Farm
Continued from page 1

The business partners are working to create an

experience for the entire family, hoping to set off

Avalon Hydroponics Farm and make it a destination

to visit in the region for picking, having lunch,

gaining cooking tips, and learning about healthy

foods.

Hydroponics is a method of growing plants using

mineral–nutrient solutions, in water, without soil,

using a sterile, inert soil replacement. Hydroponic

gardens are easier to keep disease–free and the

plants are healthier.

Avalon Hydroponics Farm produces healthy,

tasty, fresh vegetables and fruits hand–picked by

consumers from small hydro–stacker units spread in

row after row across the acreage. One hydro–stacker

can support 20 plants. The system increases fruit

and vegetable yield, while decreasing the garden

space needed, he said.

Dr. Miley, an emergency–medicine physician at

Health First Inc.’s hospitals in the county, is an

expert in hydroponic farming and healthy eating.

He’s had a longtime interest in this method of

producing food. Growing vegetables this way dates

back to the 18th century and was even used to feed

troops during World War II. It’s touted as the purest

form of farming.

“What we’ve learned, is that we are far beyond

organic gardening,” he said, while in the field

checking the growth of the plants and being pleased

with what he’s seeing.

“Because we don’t use dirt in our farming process,

our pest burden is about a third of what organic

framers experience.”

Plants use less energy to find the nutrients

because they are dissolved in water that is fed

directly to the roots. “If someone takes one look at

our strawberries and compares them to organically

grown strawberries, they will see the difference and

they will taste the difference. The dissolved solids are

about 20 to 30 percent higher in our plants.”

He said the “weather can give plants a ‘little of

this’ and ‘little of that.’ We give them 100 percent of

what’s available in the earth and they choose what

they want. And each plant chooses something

different.”

Virtually any plant that can be grown in soil can

be grown in a hydro–stacker. Hydroponics is a

technical reality. Such production systems are

producing horticultural crops where field–grown

fresh vegetables are unavailable for much of the

year.

In general, food gardening in the U.S. is at the

highest levels in more than a decade, according to the

nonprofit National Gardening Association. There is

clearly a food revolution taking place in America.

Thirty–five percent of all households in America, or

42 million households, are growing food at home or in

a community garden, up 17 percent in five years.

The report found that more households with

children participated in food gardening. The numbers

grew from 12 million to 15 million households from

2008 to 2013, a 25 percent gain.

Dr. Miley and his hands–on business partners —

Sherill Spaccio and Michael McGoohan — have

tapped into a market segment of the industry,

hydroponic farming, that is poised to expand in the

years ahead as more consumers become increasingly

conscious of how and where their food is grown.

Recently, Dr. McGoohan, a physician who is the

chief operating officer of Brevard Physician Associ-

ates Inc., came aboard as a partner in the business,

seeing the long–term potential of creating something

special for the community.

“We are creating an experience for families and

people to come and enjoy the whole farm environ-

ment, the picking experience, and to learn about

hydroponics and nutritional food,” Dr. McGoohan

said. His group of more than 150 physicians provides

a range of services to the four Health First hospitals

in the county, as well as other medical facilities in

the area.

“We now have a playground for the kids. We’ll be

hosting birthday parties at the pavilion. There is

even an area where children can feed the chickens,

see a coop, and learn where eggs come from — green,

blue, and brown eggs. We have a goat pen, too. There

will be about 20 goats. I’m excited to be a part of this

venture because there is a big focus on education and

learning about healthy food production.”

Dr. McGoohan built the chicken coop, pavilion,

and the playground. The adjacent 2,000 square–foot

Farm Store includes restroom facilities. The Farm

Store has a 10–foot front porch and a 20–foot back

porch.

Spaccio, who manages the farm operation, said

that children last year “were excited to see every-

thing we grew. They picked alongside family mem-

bers. They picked tomatoes and other vegetables.”

She added, “Their mothers told me that some of

the vegetables their kids picked, they never ate

before because they said they didn’t like them. But

that changed through their picking experience at our

farm. The kids were more likely to try some of these

vegetables for the first time after taking them home,

the mothers told us. That really encouraged me to

make the farm more kid–friendly, and that’s what we

have done.”

On the days the farm is closed for maintenance

and on other afternoons, student field trips will be

scheduled, she said. “We’ll have kindergarten and

other classes come out, as well as the Cub Scouts and

Girl Scouts. We will give them a tour and teach them

about the farm and how to grow vegetables. And they

will get to pick. It all centers on teaching them about

eating healthy foods.”

Your classroom, club, or group is invited to tour

the farm to learn about the clean, above–ground

methods Avalon Hydroponics Farm uses to grow its

fruits and vegetables, said Spaccio. To inquire about

tours, send an e–mail message to

info@AvalonHyrdo.net.

According to the Centers for Disease Control and

Prevention, one in three children is overweight or

obese. The CDC’s 2014 “Vital Signs” report shows

that the amount of whole fruits consumed each day

increased by 67 percent from 2003 to 2010, but is still

low. Vegetable intake was also low and remained

unchanged during the same time period.

The report summed up that children still fail to

meet recommendations for the amount of both fruit

and vegetables they should eat daily. Sixty–percent

of children did not eat enough fruit to meet daily

recommendations in 2007–2010, and 93 percent of

children didn’t eat enough vegetables.

Recommendations for the amount of fruits and

vegetables children should eat are based on a child’s

age, gender, and level of physical activity.

Eating local fresh fruits and produce when they

are in season offers a variety of benefits. For one, the

food’s nutritional value is optimized.

Avalon Hydroponics Farm provides an opportu-

nity for children to explore new foods, while giving

them easier access to fresh produce. “We’ll be giving

lectures on hydroponics either every Saturday or

every other Saturday,” said Dr. Miley. “I’ll put up a

TV screen and will do a slide presentation. I’ll

probably do some cooking classes later on. I’ll teach

people how to make things like pesto. Pesto is

wonderful. You’ll be able to buy fresh pesto that is

made every week here. There is a big difference

between what we make and what is sold at grocery

stores.”

The retail store will sell a range of fruits and

vegetables that are picked at the farm, cleaned,

frozen, and packaged. “They will be picked at the

height of their freshness,” said Dr. Miley.

In addition to investments in building construc-

tion and plant production, the farm purchased a

reverse osmosis system. For those engaged in

hydroponic gardening, having access to a quality

reverse osmosis system is vital to success. Crops

are typically healthier and have a larger yield, said

Dr. Miley.

“The reverse osmosis system we purchased allows

us to make 12,000 gallons a day of perfectly pure

water. We start with water that is ‘zero–zero’ — it

has nothing in it at all. Then we add our hydroponic

formula to it and seawater as well. Seawater has

been used in hydroponics around the world since the

1940s, but the resurgence of its use has been in the

last two to three years.”

He added, “Seawater gives the plants all 90

essential elements of the periodical table. We get our

fresh seawater from a company out of Fort Pierce.”

Hydroponics has the capacity to grow 10 times

more produce in the same footprint as terrestrial

farming. Compared to soil farming, it can deliver

30 percent faster time to harvest.

Dr. Miley said he’s “excited about the expansion at

Avalon Hydroponics Farm and is anxious to kick off

the second season of picking. The families and

individuals who came last year really enjoyed

themselves.”



1010 Palmetto Ave., Melbourne, FL 32901

Phone: (321) 723-2345

At this very special time of the year, the
Family of Brownlie & Maxwell Funeral Service
& Crematory extends a very sincere thank you
to the South Brevard Community.

Since 1915 we have committed ourselves
to bringing you the highest quality service
possible at a time when you need it the most.
To us, it is a simple matter of our family serving
your family and fulfilling your needs as if they
are our own.

We deeply value, and are honored by, the
trust the Brevard community has placed in us
over the last 100 years and we look forward
to continuing our services to you for generations
to come.

We wish you and those you hold dear
the blessings of health and prosperity in the
coming new year.

Our Best Wishes For a Healthy and Prosperous New Year!

Thank You Brevard County

info@brownliemaxwell.com � brownliemaxwell.com

From left: Greg Maxwell, L.F.D.; Ryan Brownlie, L.F.D.
and Michael Brownlie, L.F.D.


