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By Ken Datzman

Millions of Americans vow to slim down in 2016 as part of

their New Year’s resolutions. Weight loss consistently tops the

list of resolutions made by people on an annual basis. And

while their intentions are good, most of the time their results

fail to live up to their stated goals.

It’s estimated that only 8 percent of those who make

resolutions actually keep them. Even if weight is lost initially,

it usually returns.

Studies show that two out of three people who lose

5 percent of their weight will gain it back, and the more

weight you lose, the less your chances of keeping it off. Anyone

who has ever tried to lose a few pounds and keep them off,

knows that doing so isn’t easy.

Susie Bond, a registered and licensed dietician/nutritionist

at Health First’s Pro–Health & Fitness Center in Melbourne,

says most people are aware that diet and exercise are neces-

sary for successful weight loss. However, there is a third

component that is often left out of weight–management

programs, and it’s typically this piece that torpedoes the

individual’s progress.

“A lot of weight–management programs fail to address the

behavior component, such as keeping yourself in a positive

state of mind,” said Bond, a University of Florida graduate

who is starting her 20th year with Health First, which is now

registering participants for its annual “LivFit Weight–

Management Program,” set for three Pro–Health & Fitness

Center sites in the county.

“Some people lose their motivation. They get discouraged.

Something throws them off track and these emotional triggers

then affect their eating and exercise behaviors. The behavior

component is unique to our ‘LivFit’ program. We have a

licensed mental health counselor who works with participants

at various times throughout the 15–week program to help

ensure they are making strides toward their weight–loss

goal.”

Bond is the program director for LivFit, which is billed as

“The Ultimate Weight–Management Program” in its market-

ing materials. She has extensive experience in her field,

having helped hundreds of area residents over the years lose

weight and energize their lives.

When it comes to losing weight, people often focus on

eating less and exercising more. But results of a survey of

Health First’s popular
‘LivFit’ program set for
Pro–Health sites in area

Susie Bond is a registered and licensed dietitian/nutritionist at Health First’s Pro–Health & Fitness Center in Melbourne. Bond, a
University of Florida graduate, is the program director for ‘LivFit,’ a successful weight–management program that has a more than
20–year track record in the community. In addition to diet and exercise, the 15–week program includes a behavior component,
which is key to keeping participants in a positive state of mind, said Bond. The LivFit registration deadline is Jan. 15.
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HENDERSON SOUTHEAST  
CORPORATION 

A LICENSED REAL ESTATE BROKERAGE 
321-676-2424 (office) 

www.hendersonsoutheast.com 

FOR LEASE 
READY TO MOVE IN 
1801 PENN STREET STE. 101 

10,878+ SF OFFICE/R&D 

CALL  

MIKE ULLIAN 

321-258-7556  

This energy efficient suite has an open 
floor plan with modern finishes. Set up 
with two large cubicle areas along the 

exterior windows and glass wall  
interior offices and conference rooms 
to u lize natural light. Large training 
room, and breakroom/kitchen area.  

Nick Farienalla

new ad emailed

FULL COLOR

Buying or Selling? Do it with Confidence!

Nick Farinella 321-704-1600
I Can SELL Any Type Of Property!

100+ Homes CLOSED in 2014
From $18000 to $2.5 Million

Born and raised in Cocoa Beach
- I know every Subdivision &
Condominium in this County!

Registered Coldwell Banker
Relocation Expert

www.NicksRE.com

From $

Born
- I kno
Cond

Regis
Reloc

Call 321.710.9488 for more information.
Sponsored by Brevard Family Partnership and the State of Florida, Department of Children and Families.

Make a difference in a child’s life by becoming a foster 
parent. Foster families are some of the most extraordinary 
people in the community -- your friends and neighbors 
who open their hearts and homes to the many children 
every year who suffer abuse or neglect. 

Join them and give a child or sibling group a safe place 
to stay. Take an active role in their life and help a family 
through the steps necessary to reunite. FOSTER CARE. 
FOSTER HOPE!

CC llll 323211 717100 94948888 ff ii ff ttii
CALL US TODAY. A CHILD IS WAITING FOR YOU! 

Space Coast Machinist

Apprenticeship Program

Offering Certification

Manufacturing companies are

invited to enter their machinists in

a 4-year, State-Certified Machinist

Apprenticeship Program. The

program provides clasroom/lab

work taught by working profes-

sional machinists in conjunction

with on-the-job training by the

company. The State Certificate is

recognized as a Journeyman

License. Very low cost for

companies. No tuition for students.

Enroll today

as aparticipating

machining company

or as a student

Call 321-254-8278 for details

 Formerly Brevard Machinist Apprenticeship Program
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FAU College of Business names Roland Kidwell
director of the Adams Center for Entrepreneurship

BOCA RATON — Dr. Roland Kidwell, professor and chairman of the Depart-

ment of Management Programs within the College of Business at Florida Atlantic

University, has been named director of FAU’s Adams Center for Entrepreneurship.

“We’re pleased to welcome Roland Kidwell as the new director of the Adams

Center for Entrepreneurship,” said Dr. Daniel Gropper, dean of the College of

Business. “Roland is a proven leader, and an internationally known scholar in

entrepreneurship and family business.

He added, “Entrepreneurship is a key driving force in a free enterprise economic

system, and it is central to our mission in the College of Business. We’re committed

to broadening the academic research and teaching activities of the Adams Center,

as well as our outreach to the business community, with our goal to build a top 25

entrepreneurship program at FAU.”

Named in recognition of FAU graduate Scott H. Adams in 2001, the Adams

Center for Entrepreneurship offers learning opportunities for students to begin

integrating their ideas with learned business skill sets, while engaging in the

business community.

Kidwell arrived in July from the University of Wyoming, where he served on the

management faculty for the past 10 years. He conducts research in entrepreneur-

ship, family business, franchising, and various issues related to human resource

management. A native of Washington, D.C., Kidwell started in journalism before

earning his Ph.D. at Louisiana State University and beginning his academic

career.

Kidwell has been working throughout the fall semester with his predecessor at

the Adams Center, Kimberly Gramm, who is now the associate vice president of

FAU Tech Runway, a public–private partnership formed in 2014 to foster technol-

ogy start–ups.

The Adams Center focuses on enhancing the student experience by providing

practical applications for the education they receive in the classroom through such

activities as the annual Business Plan Competition, in which teams of students

have the opportunity to meet and network with experienced venture capital

principals, early stage angel investors, successful entrepreneurs, and senior

business leaders who serve as judges for the competition. Registration for this

year’s competition is now open, with the final set for Monday, April 11.

Starting this month, the Adams Center offers the Entrepreneurship Boot Camp,

a fast–paced certificate course that empowers student and non–student entrepre-

neurs and small– business owners with the tools to write a successful business

plan, find financial support and design a successful operation. Each fall, the center

participates in Global Entrepreneurship Week, an international celebration of the

innovators and job creators, by hosting several events and programs for students of

all disciplines and the greater FAU community.

The Center also has worked in conjunction with local entrepreneurship efforts

including StartUp Palm Beach, which hosts an annual StartUp Weekend where

developers, designers, marketers, product managers and startup enthusiasts come

together to share ideas, form teams, build products and launch startups. In the

spring, the Center hosts Entrepreneur Learning Sessions, a series of free work-

shops designed to empower aspiring and seasoned entrepreneurs.

The Adams Center will seek to add faculty, continue its entrepreneur–in–

residence mentoring program, and broaden its research activities, Kidwell said,

particularly in the area of family business. The center also is working on a grant

with “Tech Runway” to encourage veterans to become entrepreneurs. The grant is

undertaken in a partnership with FAU’s Military and Veterans Affairs office, the

Small Business Development Center at Palm Beach State College, and three other

Florida universities.

“Entrepreneurship is thriving in South Florida,” Kidwell said. “Tech Runway

and other elements of the university, including the Research Park, provide great

opportunities for aspiring entrepreneurs. What we’re trying to do with the Adams

Center is engage students and grow entrepreneurs across campus, not only in the

College of Business but other places in the university. So we want to encourage

that and graduate them into all of the entities that are available to help them grow

their businesses.”
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Junior  Achievement  of  the  Space  Coast  is  seeking  a

enthusiastic,  self-starter  with  strong  attention  to

detail  to  perform  office,  field,  and  event  support

activities  in  Satellite  Beach  office  including:

• Fielding  phone  calls,  e-mails,  filing,  inventory,  

and  data  entry

• Social  media  and  website  maintenance

• Special  events  assistance

• Volunteer  communication,  recruiting,  

and  coordination

Must  have  excellent  verbal  and  written  skills.

Must  have  valid  Florida  license  and  vehicle.

Twenty  hours  per  week.  Interested  applicants

send  resume,  cover  letter,  and  hourly rate  to

aconroybaiter@jaspacecoast.org.   
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for ourselves. Wait a minute. What? He said that we suffer

too, but often do not give ourselves compassion. I dropped

the cotton ball that was in my hand and hit the back

button on my phone. Yes. He said that.

I don’t know what, if anything, I was struggling with

that day, but I began to cry. Of course, I was confused. Cry?

I don’t cry. I don’t have time to cry. I have to go to work. I

had to get moving.

But, then he said that it is OK to feel your emotions, to

allow yourself to feel your emotions, to feel your suffering,

just like you would for others. If you can’t have compassion

for yourself, how can you have compassion for others?

And, that is when the flood gates opened. I took a seat

and I wept. Instead of thinking about how much time I

was “wasting.” I just let myself feel the sadness and the

pain. I let myself feel the strain on my facial muscles. I

sobbed. I allowed myself to feel and to cry without reproach

for the first time probably since I was a child. And, you

know what? Nothing bad happened to me. As a matter of

fact, I can honestly say my day was awesome after that.

This may not seem like a big deal to some. But, for

those who are truly close to me, they know that I don’t cry.

I don’t allow it. If I’m in physical pain, no tears. If I have

been hurt by a loved one, no tears. If, I am overwhelmed

and stressed, no tears. I have no time for tears. There is

work to do, a daughter to take care of, friends and family

who need me to stay focused and pulled together. As a

single mom I have to stay strong–always.

But, as I continued to listen to Nhat Hanh on my way to

work, I realized that I don’t necessarily feel most of my

emotions in a mindful way. I laugh a lot. I can find the

humor in the most horrible of my situations. But, joy?

Maybe not so much.

By Yolanda Hood
UCF Forum columnist

This is the year of melting.

Let me clarify. It is not the year of melting because we

are having warmer–than–usual fall and winter seasons.

This is the year of melting because I finally decided to

allow myself to experience emotions, to experience them

and to sit in them.

It was an epiphany, actually.

I chose to listen to Buddhist monk Thich Nhat Hanh’s

“Teachings on Love” while getting ready for work. He

spoke of compassion and how we must offer compassion to

all those that are suffering, no matter how big or how little

their suffering.

That’s actually one of the guidelines I follow in my life.

When dealing with people and making decisions I ask

myself, “Is it compassionate?”

So, check. Got it.

But, then, he said that we must also have compassion

And, upon examining this, I realized that I don’t feel my

joy because I’m afraid of the proverbial shoe dropping and

probably on top of my head. So, I decided that I would try

feeling my joy and not the fear of what might happen if I’m

too happy. Now, after a belly laugh with my daughter I

pull her close and hug her because I am far more apprecia-

tive of the joy in that laughter, in that moment.

Anger? Same thing. Of course I get angry. Yet, how do I

experience it? Instead of breathing my anger away the

next time I was angry I decided to sit in it and feel it. I felt

the squeeze in my gut. I felt my blood pressure rising. I felt

my teeth clench and my hands forming fists. I allowed

myself to be angry and just that.

I didn’t think about anger as an emotional waste of my

time. I simply experienced it. And, what happened next? I

was able to let it go much more quickly, jam to the

Ramones, and be at peace. True peace.

It is a simple lesson, this emotion and compassion

thing, and not always easy to do. But, it does make a

difference. I promise. If you take anything away from my

musings this holiday season, take this:

During the holidays there is a plethora of smells, sights,

sounds and emotions. Take a moment to just feel whatever

it is that you’re feeling and be in that moment before

moving on. Show compassion for others at all times, and

especially during the holiday season, but most of all don’t

forget to show compassion toward yourself, as well.

It’s important to show compassion for others at all times, as well as for yourself

Yolanda Hood is the head of the UCF

Curriculum Materials Center. She can be

reached at Yolanda.Hood@UCF.edu.

Brevard CARES receives Parrish Medical Foundation grant, supports ‘Cribs for Kids’
Brevard CARES, which provides child–abuse prevention and family preservation services to at–risk families in

Brevard County, has been awarded a grant from Jess Parrish Medical Foundation. The grant will support the “Cribs for

Kids” program, which helps to provide “Graco Pack ‘n Play” packages to families in North Brevard.

Children in unsafe sleep environments, including adult beds, are at 40 times greater risk of dying. In the U.S., Sudden

Infant Death Syndrome is the leading cause of death for infants one month to one year of age. Brevard CARES provides

sleep training through the “Cribs for Kids” program at no cost. The program is for expectant and new parents who cannot

afford cribs for their babies. Last year, Brevard CARES provided 308 families in the county with training on sleep safety,

risk assessments, and referrals. Upon completion of the training, each family receives a Graco Pack ‘n Play package

which includes a safe crib and accessories.

The Graco Cribs for Kids Foundation requires a 50 percent match from local funding. The Jess Parrish Medical

Foundation grant will support safe–sleep education training and Pack ‘n Play cribs to a projected 74 families in North

Brevard.

The mission of Brevard CARES is to prevent child abuse and neglect by supporting and strengthening families so that

they can remain together in the community. Since its inception, Brevard CARES has provided support to more than

15,000 children representing more than 6,000 families in the county. Less than 10 percent of families have been referred

to Brevard CARES more than once.

Attorney Alec Russell awarded top rating by Martindale–Hubbell
Attorney Alec Russell, a shareholder in GrayRobinson’s Melbourne law firm office, was awarded an “AV Pre–eminent”

rating, signifying the highest accolade an attorney can receive for legal ability and adherence to professional standards of

conduct, ethics, reliability and diligence. The Martindale–Hubbell Peer Review Ratings enable members of the legal

community to benefit from the “candid and objective peer–to–peer feedback of other lawyers and judges.” Russell

represents clients in the areas of civil litigation, with a focus on commercial and tort litigation, employment litigation,

probate and trust litigation, and appellate practice. He received both his bachelor’s degree (magna cum laude) and his law

degree (with honors) from the University of Florida.
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To Be Continued ...

NOTE: Tim Michaud has been disclosed by the Office of State Attorney Phil
Archer of the Eighteenth Judicial Circuit of Florida for Brevard and Seminole
Counties in response to a public records request by Brevard Business News in
reference to the arrest of Dana Delany Loyd.

From: Brevard Business News [mailto:BrevardBusinessNews@earthlink.net]  
Sent: Friday, October 23, 2015 4:03 PM 
To: Ms. Dana Delaney Loyd 
Cc: Brevard County Sheriff Wayne Ivey; State Attorney Phil Archer; Bill Roth (Brevard Business 
News) 
Subject: 01 RE: BCSO Case # 2015-00142492 Fabricated Enclosures 

October 23, 2015 — Friday 

Dana Delaney Loyd 
Titusville, FL 32796 

Dear Ms. Loyd, 

Your attention is called to the following page of a “Supplement Report Narrative” for 
Case Number: 2015–00142492 written by Agent Robert Fischer of the Brevard County 
Sheriff’s Office. On that page, 19 items follow the declaration, “The following enclosures 
are associated with this supplemental report:” 
Brevard Business News has learned that three of the 19 enclosures are fabrications and 
should never have been presented as “true and correct” by Sheriff Wayne Ivey's Office. 

Thank you, 
Bill Roth 
Special Projects Editor 
Brevard Business News, Inc. 
(321) 951–7777 
BrevardBusinessNews.com 
BrevardBusinessNews@earthlink.net 
4300 Fortune Place Suite D 
West Melbourne, FL 32904 

BCC 01: Florida Sheriffs' Departments 
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FT-0000546430

  The preschool where every
 child can learn and grow!
3790 Dairy Road Melbourne, FL 32904 321-729-6858 or email info@sceic.com

  Our unique and inclusive preschool program ensures
equal learning opportunities for all children.

PROGRAMS
   •  Full and part-time preschool programs for 

children 13 months - 5 years
 • After-school care ages 5-10
• Learn and Play Summer program

VOLUNTEERS WELCOME 
Join SCEIC in our mission to ensure maximum 

development of children with and without disabilities. 
There are many ways for you and/or your family, work, 

civic or church group to get involved at the Center 

SPECIAL THANKS TO 
Harris Corporation
James Clamons–Chairman

City of West Melbourne
Morris Richardson–Vice Chairman

Terri Clark–Executive Director
Nash & Kromash, LLP

Keith Kromash–Past-Chairman
Florida Institute of Technology

David Wilder, Ph.D.–Secretary

Harris Corporation
Richard Kronebusch–Treasurer
Parent Representative–Brenda Boritzki
McGladrey, LLC–Terri Burdine
Crane Private Wealth Management
Brian Crane
Creating Life Champions, LLC
Marcus Harley

Florida Institute of Technology
Enrique “Henry” Perez, PhD.
Director Emeritus, Former Mayor of Palm Bay
Mel Broom
Director Emeritus, Boston Red Sox
Tim Wakefi eld

DONATE TODAY AT 
WWW.SCEIC.COM

VALENTINE’S EXTRAVAGANZA

Saturday, February 13, 2016
to benefit:

“Because kids can’t fight cancer alone.”

14T H A N N U A L
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AT&T donates $25,000 to ‘Stars
of Tomorrow’ youth program at
Historic Cocoa Village Playhouse

COCOA — AT&T Inc. has demonstrated its support for

youth programming in the arts by donating to “Stars of

Tomorrow” at the Historic Cocoa Village Playhouse.

Since 1992, the Historic Cocoa Village Playhouse has

provided an outlet for the youth of Brevard County to

develop their life–management skills and further their

education through the performing arts. The program

includes training in acting, dance and voice.

AT&T has awarded Stars $25,000 to help fund the

program and its efforts in its 26th Season as the young-

sters prepare for the presentations of “Aristocats Kids,”

“Alice in Wonderland Jr.,” and “Back to the 80s” at the

Historic Cocoa Village Playhouse.

A special Sensory Sensitive performance, now in its

third year of production, is open to persons of all ages.

The program includes a new branch which will provide

assistance with students applying and entering college, as

well as assist them in maintaining a minimum grade–

point average of 3.0.

“Education is a vital part of the Stars program,” said

Staci Hawkins–Smith, executive director of the Historic

Cocoa Village Playhouse. “We encourage children to

cherish their education and help them reach their goals in

whatever discipline they might choose.”

The Stars program is designed to provide a positive

experience for children in Brevard County who might not

necessarily have access to the arts. It supports the

children’s professional and personal goals and also equips

them with the skills necessary to achieve their goals.

“AT&T’s has supported the arts for over half a century,

grounded in the belief that the arts are an critical element

in the education of our youth,” said AT&T’s Troy

McNichols, regional director for Florida external affairs.

“We are excited about the opportunity to join the Historic

Cocoa Village Playhouse and the Stars Program to provide

this unique program to wider audiences in the commu-

nity.”

“We are honored that AT&T is donating to the children

of our community,” added Scott Baughan, president of the

Historic Cocoa Village Playhouse Board of Directors.

“This donation demonstrates that a company the size of

AT&T is aware of the needs throughout the Space Coast

community and is willing to take action to ensure that the

arts have a presence in our lives. AT&T understands that

the arts can connect one to another in meaningful and life–

changing ways.”

Hawkins–Smith said that “AT&T is not only investing

in the arts, but it is also investing in the future of our

children.”

McNichols said AT&T is committed to advancing

education, strengthening communities and improving

lives. Through its community initiatives, AT&T has a long

history of investing in projects that create learning

opportunities; promote academic and economic achieve-

ment; or address community needs. In 2014, nearly

$127 million was contributed or directed through corpo-

rate–, employee–, social investment– and AT&T Founda-

tion–giving programs.
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www.designerswestinteriors.com

321-255-2904

Transforming Spaces

Transforming Lives

Lic. #0001280    IB0000645    IB0000646

Custom  Palette Choices
Furniture & Accessories
Artwork & Sculptures
Custom Drapery &
Window Treatments
Space Planning
Selection of Finishes & Fixtures
Cabinets & Millwork Selections
Lighting & Electrical Designs
Outdoor Living Area Selections

Designers West Interiors
specializes

in complete custom
residential interior
design services.

Our goal is to provide
the homeowner
with a custom,

personalized home
they will truly enjoy!

New Traditions Interiors

Liz Harris, Owner
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Sit Back And 
Get To Work.

If you want to create a workspace 
that means business, make sure 
to factor in more than style and 
aesthetics. Call ABI today and 
discover how easy it is to optimize 
everything from posture palettes to 
color psychology in order to keep 
your employees amped to perform, 

321.723.5003.

Interior Design Furniture

abinteriors.com

877.513.5605
KeiserUniversity.edu

  
UNIVERSITY
KEISER

Associate  I  Bachelor’s I  Master’s    Doctoral I  

NEW YEAR. 
NEW
DIRECTION.

Degree programs and delivery format vary by campus

Earn a career-focused degree in the fields of: 

Business • Technology
Legal Studies • Psychology

Health Care • Criminal Justice

Keiser University is a private, not-for-profit university

The “World-Class Service” 
you know, now with a
BRAND NEW LOOK.

(321) 452-0011
1380 N. Courtenay Parkway

Merritt Island, FL 32953
www.fbfna.com
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Main Street Vintage Market at Cocoa
Village Riverfront Park Jan.22–24; a
treasure trove for shoppers in region

COCOA — For shoppers, designers, vintage lovers and

treasure hunters, the Main Street Vintage Market is

almost here. Over the weekend of Jan. 22 to 24, Main

Street Vintage Market will take over the Riverfront Park

in Cocoa Village.

This event, which will feature all things “chippy, rusty,

vintage, and handmade,” will provide a treasure trove of

ideas, inspiration and items for shoppers to peruse and

purchase.

Main Street Vintage Market arrives after the success of

Cocoa Main Street’s “Junk–in–the–Trunk” Pop–up

Vintage Market event that took place in the same location

in May 2015.

“We were so incredibly pleased with the outcome of our

‘Junk–in–the–Trunk’ event that we decided we would

expand upon the idea and introduce a new event with a

new brand,” said Ken Wilshire, executive director for

Cocoa Main Street. “We are excited to bring Main Street

Vintage Market to Cocoa Village and what better setting to

showcase these amazing vintage wares, than in Riverfront

Park, overlooking the Indian River.”

He added, “There is such an authentic respect for our

unique human history found in this growing industry and

the vendors that are driving its success. We cannot wait to

see all of the amazing treasures expected to be showcased

at this event.”

A number of local artists and vendors will showcase

their “one–of–a–kind treasures” and vintage pieces at this

weekend–long shopping event. From handmade to period

pieces and antique furniture to contemporary gems,

attendees “are sure to find something that will enhance

their favorite living space,” he said. In addition to the

shopping, the market will also feature entertainment, fun

giveaways, kid–focused activities, daily raffles, food and

beverage vendors, and “plenty of design inspiration for all.”

Admission to Main Street Vintage Market is free. This

event will begin with the “Cupcakes and Cocktails” contest,

a sneak preview of the participating vendor’s wares, and

Vintage — The Band is set to play on Friday evening from

5 to 9 o’clock. The event will officially open at 10 a.m. on

Saturday morning and run until 5 p.m. and will continue

into Sunday from 10 a.m. to 3 p.m.

Event porters will be on hand all weekend to assist

customers with their purchases as needed. This family

friendly program is being hosted by Cocoa Main Street to

“raise support for their efforts to achieve economic

development through historic preservation.”

If you would like more information about attending or

becoming a vendor at Main Street Vintage Market, contact

Wilshire at 633–0806 or at Office@CocoaMainStreet.com.

DeGroodt Library to present special program
The Franklin DeGroodt Public Library at 6475 Minton

Road SW in Palm Bay will present the special program

“Blind Date with a Book” on Feb. 1 through Feb. 14.

Participants will check out a wrapped book for a chance to

win a basket. Call the Franklin DeGroodt Public Library

at 952–6317 for the scheduled times of this program.

United Way
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Your generosity inspires us to go beyond “what is” 
and strive for what can and should be. 

Through our work in Education, Income and Health–
the building blocks of a good life–we are focused on what 
it takes to be self-sufficient, and working to help people 
help themselves. Our goal is to create long-lasting change 
by addressing underlying causes of community problems. 
Everyone wins when kids succeed in school, and when adults 
can secure jobs, manage their finances and provide a healthy 
environment for their families.
 
This is your opportunity to make a difference. We can 
inspire hope for those in need and create opportunities 
for a better tomorrow.

PLEASE MAKE A GIFT TODAY!
 

           UWBREVARD.ORG            FACEBOOK.COM/UNITEDWAYBREVARD              @UNITEDWAYCOCOA

United Way of Brevard
937 Dixon Blvd • Cocoa, FL 32922

BE PART OF SOMETHING GREAT.

I’ll support United Way with a gift of $________  

Name: 

Address:

Keep me informed - email me:

Mail to: UNITED WAY OF BREVARD • 937 DIXON BLVD, COCOA, FL 32922 • WWW.UWBREVARD.ORG

UNITED WAY OF BREVARD (REGISTRATION #CH14) PROVIDED NO GOODS OR SERVICES, IN WHOLE OR IN PART, FOR THIS CONTRIBUTION. NO PROFESSIONAL SOLICITORS WERE HIRED TO RAISE THESE 
FUNDS. A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL FREE (800-435-7352) WITHIN THE 
STATE. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.

 Cash    Check (payable to United Way of Brevard) 

 Credit Card (Visit www.uwbrevard.org and click the give button)

BBN15
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Please see Shelter Mortgage Co., page 15

Experts: Housing market will stay on track, despite rising rates; Shelter Mortgage
Co. sees growth ahead in Brevard County — looks to convert renters into buyers

is on track to close around $45 million in

2016, he said.

“With our company’s available products

— including jumbo, portfolio, first–time

buyer, and credit–enhancement assistance

programs, to name a few — we think that

we are the right fit for our clients, as well

as for our referral and builder partners.”

In addition to Winkelseth, the local

Shelter Mortgage Co. team includes Brian

Spencer, mortgage loan specialist; Deborah

Holloway, mortgage loan specialist; Colette

Wilson, mortgage loan specialist; Jessica

Nicolette, loan officer assistant; Brian

Hawkins, mortgage loan specialist; Karla–

Mae Goodman, support manager; and

Elisabeth Walters, loan officer assistant.

The team is led by Natasha Cartagena

Spencer, the senior vice president/branch

manager in Florida.

The Shelter Mortgage Co. team in Melbourne is set to help home buyers as the first quarter of the year is typically the strongest months for the firm. The
team includes, in front, from left: Jessica Nicolette, Deborah Holloway, Elisabeth Walters, Karla–Mae Goodman, and Natasha Cartagena Spencer.
Back: Brian Spencer, Kent Winkelseth, and Brian Hawkins. They are at the Melbourne office.

BBN photo — Adrienne B. Roth

“We are looking for a fabulous year. We

just hired six people, all on the operations

side. We want to make sure we’re ready to

give full support to our loan officers, our

borrowers, and our referring partners,” said

Spencer.

The new hires are for the Brevard

market as well as for Shelter Mortgage

Co.’s Orlando office. She is also recruiting

Spanish–speaking loan officers locally and

in Orlando.

Spencer is forecasting funded volume of

$205 million in 2016 for her branch. “That

would be an incredible year.”

Shelter Mortgage Co. has several

“preferred” lending relationships, including

with Melbourne–based Holiday Builders —

an employee–owned company that is

expanding into the Tampa and Cape Coral

home–building markets — and Dale

Sorensen Real Estate of Vero Beach, which

has an office in Indialantic.

Spencer, who is on the board of Junior

Achievement of the Space Coast, said the

best months of the year for her company

are January, February and March. “The

first quarter of the year is typically really

good for home sales.”

The total value of all homes has

regained $5.3 trillion since hitting its

lowest point during the housing bust in

December 2011, but is still $782 billion

below the “bubble” peak value of

$29.2 trillion, reached in October 2006,

according to Zillow.

The dollar amount underscores the

significance of housing in the U.S.

economy. In the third quarter of 2015, the

By Ken Datzman

With interest rates now starting to tick

upward for the first time in years, how will

the housing market fare in 2016?

Many of the forecasts are upbeat, like

the one rolled out by the Mortgage Bankers

Association. Because of the “strength of the

economy,” the MBA is projecting a 10

percent growth in the purchase market this

year, despite gradually increasing rates.

In mid–December, the Federal Reserve

raised interest rates for the first time in

nine years, but the impact on potential

homebuyers’ behavior will be “minimal,”

according to a new Zillow survey.

Most people who say they are currently

searching for a home or plan to buy within

the next year will continue with their

home–buying plans even if rates rise to 4.5

percent — roughly where economists

expect they will be by mid–2016.

The impact on home buyers from an

affordability standpoint will be also

“minimal,” at least initially, and buying a

home continues to be more affordable than

it has been in the past, says Zillow.

In 19 percent of the nation’s top 500

metropolitan areas, the monthly mortgage

payment on the median home would

increase by less than $25 per month as

mortgage rates rise from 4 percent to 4.5

percent. The homeowners that will be the

hardest hit by a rate increase will be those

living in U.S. metros where housing is

expensive and affordability is already an

issue.

With a number of companies expanding

and hiring, the Brevard County housing

market should have another positive year,

following up on its strong 2015 perfor-

mance.

“We are very excited about 2016,” said

Shelter Mortgage Co.’s Kent Winkelseth,

vice president/residential lending at the

Melbourne office. “Rates are still at historic

lows, which provides optimal affordability

for both first–time as well as move–up

buyers.”

He added, “New construction continues

to strengthen and existing available

inventory is minimal in the county.

Existing homeowners looking to sell their

property are receiving at or above listing–

price offers.”

Last year, Winkelseth closed just under

$36 million in mortgage transactions and
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Please see Wesche Jewelers, page 17

venue and put my name out there.”

Businesswoman Holly Wesche, who operates Wesche

Jewelers, contacted Simons and invited him for an

interview, as she was recruiting for a store manager at

the time. The management team at Wesche Jewelers,

including Carrie Williams, conducted the interview.

“I must say it was a very strenuous interview

process. They fired away, one question after another.

There was also an external interview. About two weeks

later, Holly called me and graciously made an offer. I

humbly accepted. It’s great working for a longtime

family run business. Wesche Jewelers is well–positioned

to serve a wide range of retail customers because we

have merchandise starting around $50.”

The various retail segments of Wesche Jewelers are

faring well, including its bridal business and the sale of

loose diamonds, engagement rings, colored gemstones,

and custom–designed jewelry.

“We’ve put a tremendous focus on custom jewelry,

because we believe that if we don’t have what you are

looking for in our store, there is absolutely no reason

why we cannot create it for you,” said Simons, who is a

Gemological Institute of America Certified Diamond

Grader.

The artisan creating those unique custom designs for

customers is Williams, who is an American Gem Society

Certified Gemologist Appraiser and the store’s longtime

assistant manager. The CGA title is the most highly

regarded among peers in the jewelry industry because it

certifies that the sales person can identity diamonds,

gemstones, and jewelry, and determine their value.

“I’ve done more custom designs probably in the last

two years than I have in my entire career, and I’m

starting my 20th year with Wesche Jewelers,” Williams

said, adding, “Mass–manufactured jewelry does not

have the quality of a custom piece of jewelry.”

Industry veteran Larry Simons joins Wesche Jewelers as store manager; worked
on New York’s famous 47th Street; focus on custom designs by Carrie Williams
By Ken Datzman

Wesche Jewelers, a family run business that has

served customers in the region for more than 30 years,

has recruited industry veteran Larry Simons of the

Tampa area to be its new store manager at the San

Marco Center on North Wickham Road in Viera.

Simons, who grew up in the New York area and

played basketball in high school and college, brings wide

experience to the position. He has worked in many

segments of his field, including store management, and

has outstanding knowledge of the industry.

“My jewelry education started on 47th Street in New

York. That was ‘The Street’ where everybody learned

about the industry. I worked for diamond importers and

I actually ‘sat at the bench’ for a lot of years,” he said.

New York’s famous “Diamond District” is home to

more than 4,000 jewelers and wholesalers. The district,

which runs along West 47th Street, in between 5th and

6th Avenue, generates more than $24 billion in annual

sales. In and around that area are the New York

Jewelry Design Institute, Jewelry Arts Institute Inc.,

and the Gemological Society of America.

Simons is an experienced bench jeweler. Bench

jewelers often work at retail stores rather than large

jewelry manufacturing firms. They use their skills to

make and repair jewelry. Bench jewelers do

stonesetting, engraving, fabrication, and electroplating,

for example.

“We have equipment at this store that I have never

been exposed to during my career. We have laser

equipment that jewelers use. This tool makes custom

work and repairs so much faster, more accurate and

much cleaner. It’s an amazing piece of equipment.”

Simons’ first job in the business was working in a

retail jewelry store on Long Island, N.Y., during his

summer break from high school. “It was a great

experience. I went into the field on a full–time basis

after I got out of college.”

He played basketball at a community college and

later competed in the United States Basketball League,

which was a public company. The league was formed in

1985 and closed in 2007. The USBL was one of the first

basketball leagues to play a late–spring to early–

summer schedule. The 5–foot–10 Simons played for a

USBL team in New York.

“I was always told I was too short and my hands

weren’t big enough to play at that level, or even the

college level. That just motivated me more. The USBL

was a training ground for the CBA (Continental

Basketball Association), which was a training ground

for the NBA (National Basketball Association). The pay

wasn’t much, but I loved playing in the USBL. It was

one of the best times of my life. I still try to stay active

playing basketball, but my career comes first.”

For the last 12 years, Simons worked for a corpora-

tion in the Tampa market. “I was looking for a change of

Larry Simons, who worked in the jewelry industry for the last 12 years in the Tampa area, is the new store manager for Wesche Jewelers
on North Wickham Road in Melbourne. He has wide experience in many facets of the industry, including store management and as
a bench jeweler. Simons, originally from the New York area, once played in the USBL. Carrie Williams, assistant store manager, designs
custom jewelry at Wesche. She is starting her 20th year with Wesche Jewelers.
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health first foundation

Grape Escape
a heartfelt thank you to sponsors of the 2015 

event raised more than $400,000 for a new hybrid operating room suite at  
health first’s holmes regional medical center.

BALTHAZAR SPONSOR

Health First Heart and 
Vascular Services

METHUSELAH SPONSORS

Flammio Financial Group- 
Leasha Flammio-Watson  

and Greg Watson

Harris Corporation

IMPERIAL SPONSORS

Cindy and Larry Bishop

Mercedes-Benz, Porsche,  
Audi of Melbourne

JEROBOAM SPONSORS

André Family Foundation

Harry and Wendy Brandon

Brevard Physician Associates, PLLC

Chenzyme Foundation, Inc.

Christopher Burton Luxury Homes

Dermpath Diagnostics

Phillip and Jeanne Farmer

Pamela Gatto and John Gallo

Johnson Controls, Inc.

Krasny & Dettmer

Christine Lance

Martha W. Sinclair

Bill and Lisa Troner

W&J Construction Corp.

Wells Fargo Foundation

DOUBLE MAGNUM  
SPONSORS

Artemis IT

Atlantic Pathology Group –  
Dr. and Mrs. George Rippis

BB&T

BB&T J. Rolfe Davis Insurance

Kevin and Peggy Steele

HuntonBrady Architects -  
Greg Braithwaite

Dr. and Mrs. Audrius Bredikis

Bill and Patti Calhoun

Dr. and Mrs. Matthew Campbell

James Clark and  
Melissa Flammio Clark

Florida Dermatology Associates -  
Ruben Moreno, MD

G4S Secure Solutions (USA) Inc.

Dr. Nanialei Golden

Dr. and Mrs. Leonard Grecul

Sean and Amy Gregory

John T. and  
Martha A. Hartley Foundation

Dr. and Mrs. Aaron Hattaway

Horizon Behavioral Health Services

IAP Worldwide Services, Inc.

Matthew and Janice Jackering

Dr. Steven and Valerie Karas

Rich and Karen Martinson

Mark Mendolla, MD and  
Uyen Close

Tom and Polly Molnar

Dr. and Mrs. Enrique Polanco

Robinson & Robinson  
Electrical Contractors

Dr. and Mrs. Norberto Schechtmann

Dr. and Mrs. Gregory Simmons

Southeast Petro Distributors -  
Mike Shah

Dr. and Mrs. Thomas W. Swain

Drs. Kenneth and Aimee Tieu

MAGNUM SPONSORS

Kim and David Agee

Altec

Dr. Parvesh Bansal and Radha Bansal

Dick and Gail Beagley

BIMDA: Brevard Indo-American  
Medical & Dental Association

Berman Hopkins Wright &  
LaHam CPAs

Dr. John and Mrs. Laura Bomalaski

Mark and Connie Bradley

Ken and Krista Bragg

Dr. Gobivenkata and  
Mrs. Aparna Balaji

Dr. Aravind Kumar

David and Kimberly Brown

BRPH Architects & Engineers, Inc.

Casabella Development LLC

Costal Ambulance Services

Carl Coddington Ins.

Consulate Health Care

Laurel Crowe

Pennie and Joe Diprima

Ray and Jeanene Donilon

Travis and Shelby Douglass

Bobbie Dyer, Dyer Mortgage Group

Joe and Cinda Felkner

FirstWave Financial

Florida Institute of Technology –  
Drs. Dwayne and  

Mary Helen McCay

Florida Institute of Technology –  
Susan St. Onge & Michael Seeley

Cathy and Alan Ford

Evelyn Foster

Michael and Carol Ann Gaich

Dr. and Mrs. D. Scott Gettings

Anjan and Reena Ghosal

Dan and Judy Gizinski

Dr. Ross J. Goodfellow and  
Dr. Mary Lynn Perry

Kristin and Ed Griese

Dr. Joseph and Lisa Gurri

Intercoastal Insurance -  
Cindy Dropeski

J.W. Edens and Company

Dr. Cesar A. Jara and  
Liliana D. Gutierrez

Per and Debra Johansen

Steve and Cathy Johnson

Randy and Paula Just

Jackie Keith

Chris and Darrel Kern

Susan and Don Morse

David Mathias and Lisa Crites

Medical Associates of Brevard 
Cardiology - Gopal Gadodia, MD

Medical Associates of Brevard 
Cardiology - Shashin Desai, MD

Medical Associates of Brevard 
Cardiology - Rakesh Patel, MD

Stuart and Lisa Mitchell

Terry and Jane Mohr

Wes and Linda Ott

Peter A. Pappas, MD

Rob and Fran Pickett

Pinnacle Eye Center/ 
Dr. Regine Pappas

Alan and Katie Prestwood

Drew and Laurel Rector

Dr. and Mrs. Prakash Reddy

Dr. and Mrs. Jose Reilova

Jim and Marcia Ridenour

Aaron and Kelly Robinson

Bryan and Judy Roub

Mike and Nancy Scialdone

Eugene Sims

Wilson and June Sims

Alan and Sharon Smith

Ron and Debbie Spoehel

Dr. and Mrs. Jeffrey C. Stalnaker

Swanky Sole –  
Dr. and Mrs. Craig Badolato

Texican, Inc.

TLC Engineering for Architecture

Widerman Malek, PL –  
Mark and Aileen Malek

Cary and Jutta Williams

INKIND SPONSORS

BB&T

Brevard Business News

FLORIDA TODAY Communications

Nave Event Design

Wesche Jewelers

2015 GRAPE ESCAPE  
COMMITTEE

 HONORARY CHAIRS
Phillip and Jeanne Farmer

EVENT COCHAIRS
Greg Watson and  

Leasha Flammio-Watson

Dr. Steven and Valerie Karas

Bill and Patti Calhoun

COMMITTEE MEMBERS
Kimberly Agee
Dick Beagley
Krista Bragg

Stephanie Brown
Chuck Clemente

Melissa Flammio Clark
John Gallo
Pam Gatto

Nanialei Golden, MD
Sean Gregory

Robyn Hattaway
Janice Jackering

Darcia Jones Francey
Gina Kaiser
Glad Kurian

Christine Lance
Karen Martinson

Polly Molnar
Rita Moreno
Bill Troner

Holly Wesche
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ORLANDO — The Orlando Magic are the first to

answer University of Central Florida President John

Hitt’s call for philanthropic gifts to help secure a new

downtown campus.

The Magic have pledged $1.5 million toward a new

academic building that will be the centerpiece of a new

campus serving about 7,700 UCF and Valencia College

students.

“A strong, vibrant, dynamic downtown is paramount to

the continued growth of our community,” said Orlando

Magic CEO Alex Martins, a UCF trustee and alumnus.

“UCF’s downtown campus will be a catalyst for that

continued development, bringing several thousand

students downtown, while serving as a center for job

creation.

“The DeVos family and Orlando Magic are proud to be

founding partners in this project, which will have a

tremendous economic impact and serve as another

stimulus diversifying opportunities available in our city.”

UCF and the Magic celebrated the initial private gift

supporting UCF Downtown with a check presentation

during the Dec. 23 Magic–Houston Rockets game at the

Amway Center. Martins presented an oversized check to

Mike Morsberger, UCF’s vice president for alumni

relations and development.

“The DeVos family and Orlando Magic are longtime,

generous supporters of our university, particularly the

DeVos Sport Business Management Program and our

first–generation students,” Hitt said. “We are thankful

that the Magic share our vision that a robust, innovative

UCF Downtown campus will recast the future of Orlando

and add significantly to the educational opportunities for

our students.”

Pending approvals, the campus will open in fall 2018.

UCF Downtown will offer students an innovative learning

environment within walking distance of a wide array of

internship and job opportunities in fields such as digital

media, communication, public service and health–related

programs. The new academic building will complement a

renovated Center for Emerging Media building where

UCF’s nationally ranked graduate video–gaming school,

the Florida Interactive Entertainment Academy, is

located.

The Magic’s gift comes less than two weeks after Hitt

called on the community to help UCF raise $20 million

from private donations to fund one–third of the new

building. The university is also contributing $20 million

from its resources and asking the state for an additional

$20 million.

“To bring the UCF Downtown campus vision to reality

we will once again use our community’s unique formula

for partnerships that has resulted in projects like SunRail

and the community venues,” said Orlando Mayor Buddy

Dyer. “We are grateful to the DeVos family and Orlando

Magic for being the first private–sector partners to make

a commitment to help us advance this catalytic project

which will benefit our City and our entire region.”

UCF will share the campus with Valencia College,

which will offer programs in digital media, health

information technology, and culinary and hospitality,

including workforce training and other certificates to

increase access to education in the immediate downtown

area.

“The DeVos family and Orlando Magic have led the

way in the transformation of downtown Orlando,” said

Valencia College President Sandy Shugart. “With this

generous gift we hope UCF and Valencia can join them

sooner in this amazing vision.”

The Magic’s gift, the first private donation, joins other

commitments from public partners.

Orange County commissioners recently voted unani-

mously to contribute $3 million toward the project.

Valencia College’s Board of Trustees announced plans to

contribute $2 million toward the construction of the new

academic building that the college would share with UCF.

Additionally, the value of in–kind contributions of land

and infrastructure by the City of Orlando and the

developers of Creative Village is roughly $75 million.

The DeVos family and the Magic have generously

supported UCF’s DeVos Sport Business Management

Program, a graduate program for students that focuses on

ethics, diversity, leadership and community service.

SportBusiness International ranks the program No. 2

among all graduate sport business programs in the world.

An endowment gift by the DeVos family provides

scholarships and graduate–assistant positions for

students.

The Orlando Magic Youth Foundation also has

provided scholarships for UCF first–generation students,

who are the first in their families to attend college.

‘Magic’ contribute toward UCF downtown campus, set to open in 2018; to share with Valencia College
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Visit BrevardCatholicSchools.org  |  Brevard County Catholic Schools serve students in Pre-K through grade 12.

Sunday, Jan. 31,  9 – 11:30 AM
Wednesday, Feb. 3,  9 AM – 2 PM

St. Joseph Catholic School
Palm Bay | (321) 723-8866 | www.st-joe-school.org

Sunday, Jan. 31,  9 AM – 12 PM

Divine Mercy Catholic Academy
Merritt Island | (321) 452-0263 | www.dmccs.org

Monday, Feb. 1,  9 AM – 2 PM

Melbourne Central Catholic 
High School

Melbourne | (321) 727-0793 | www.melbournecc.org

Wednesday, Feb. 3,   9 AM – 12 PM*

MCC Hustler High School Student Day
 *RSVP Required. Call (321) 727-0793, 

mccadmissionsinfo@melbournecc.org

Monday, Feb. 1,  9 AM – 2 PM and 5 – 7 PM

Our Lady of Lourdes Catholic School
Melbourne | (321) 723-3631 | www.ollmelbourne.org

Monday, Feb. 1 thru  Friday, Feb. 5,  9 AM – 2 PM 
Wednesday, Feb. 3,  5 – 7 PM

Our Saviour Catholic School
Cocoa Beach | (321) 783-2330 | www.oursaviourschool.org

Tuesday, Feb. 2,  9 AM – 2 PM

St. Mary’s Catholic School
Rockledge | (321) 636-4208 | www.stmarys-school.org

Tuesday, Feb. 2,  9 AM – 2 PM and 5 – 7 PM

Holy Name of Jesus Catholic School 
Indialantic | (321) 773-1630 | www.hnj-school.org 

Thursday, Feb. 4,  9 AM – 2 PM and 5 – 7 PM

Ascension Catholic School
Melbourne | (321) 254-5495 | www.ascensioncatholicsch.org

Thursday, Feb. 4,  9 AM – 2 PM

St. Teresa Catholic School
Titusville | (321) 267-1643 | www.stteresa-titusville.org

 

Academic Achievement  |  Moral Responsibility  
Leadership  |  Faith Formation
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The 2016 LEAD Brevard Leadership Awards featuring

the 12th annual “4–Under–40 Recognition” will be held on

Friday, Feb. 12, at the Gleason Performing Arts Center at

Florida Institute of Technology in Melbourne. The 4–

Under–40 Recognition showcases young professionals who

are making a positive impact in Brevard County through

their leadership and commitment to community service.

The 12 finalists for this recognition are: Adam Bird,

GrayRobinson, P.A.; Jarin Eisenberg, Melbourne Main

Street; Eric Hoppenbrouwer, Space Coast Intelligent

Solutions Inc.; C.J. Johnson, Morgan Financial; Puneet

Kapur, Holiday Inn Express & Suites Palm Bay; Gary

Neal, MEC Contractors/Engineers; Jody Palmer, Brevard

Zoo; Laura Anne Pray, Berman Hopkins Wright &

LaHam, CPAs and Associates LLP; Rebecca Shireman,

SCB Marketing; Aaron Thalwitzer, Widerman Malek;

Laura Minton Young, Dean Mead Law Firm; and Richard

Yount, Boys & Girls Clubs of Central Florida.

Finalists were selected by a group of community leaders

based on a range of criteria, including demonstrated

excellence, creativity and initiative in their business or

profession, as well as providing a valuable service to

improve the quality of life for others in the community.

Presenting sponsors of the 2016 Leadership Awards

event include Florida Today Communications/Gannett

Foundation, Health First Inc., the Space Coast Association

of Realtors and a consortium of higher–education institu-

tions including Eastern Florida State College, Florida

Tech, and the University of Central Florida’s Cocoa and

Palm Bay campuses.

Community sponsors to date are Artemis IT, Luke and

Associates Inc., MH Williams Construction Group, and

Parrish Medical Center. Limited underwriting opportuni-

ties are still available for this event. Contact LEAD

Brevard to reserve your company’s position as a sponsor.

Early bird individual seating for the event is $55 per

person until Jan. 18; a reserved block of 10 seats is

available for $500. Tickets will be $70 per person starting

Jan. 19, and a reserved block of 10 seats will be available

for $650.

Reservations can be made at www.LEADBrevard.org

or by calling 632–8222. Reservations and payment are

required by Friday, Feb. 5. For more information on this

program, contact Kristen Klein at 632–8222 or send an

e–mail message to KristenK@LEADBrevard.org.

LEAD Brevard Leadership Awards to be presented on Feb. 12 at FIT’s Gleason Performing Arts Center

Book Club to discuss Tom Rob Smith’s ‘The Farm’
The Franklin DeGroodt Public Library Book Club will meet at 6:30 p.m. on Tuesday, Feb. 23. The group will discuss

Tom Rob Smith’s book “The Farm.” The program is free of charge and open to the public. The Franklin DeGroodt Public

Library is at 6475 Minton Road SW in Palm Bay. The phone number is 952–6317.

Riverview Tower
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CIA
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Under Construction -  O
pening Spring 2016

At Suntree

80,000 sq. ft. Class "A" Retail & Office Space - Stunning River Views

Underground Parking - Signage Available - Lighted Intersection

Phone (321)242-2882 x 208  Direct  (321)508-9030

charine@jmrealestate.com     tricondevelopment.com

Leasing Contact:  Charine Lewis

Licensed Real Estate Broker
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U.S. gross domestic product was $18.1 trillion, $10 trillion

less than the total value of the housing stock.

Also in that report is the interesting fact that U.S.

renters paid $535 billion in rent as the number of renter

households rose by 1.8 million over the past year. The

$535 billion is nearly as much as the total budget of the

Department of Defense ($575 billion), according to the

Zillow rentals analysis.

Americans shelled out nearly $20 billion more in rent in

2015 than in 2014. Renters of single–family homes and

apartments spent about the same amount on rent in 2015,

with apartment renters paying $239 billion and single–

family home renters paying $245 billion. Spencer said

Shelter Mortgage Co. is looking to “convert some of those

renters into home buyers in Brevard County.”

The rental market has been seeing 4 percent increases

year over year. The average rent in Brevard County is

$1,360, according to Realtor.com. The average home

purchase price is $215,000. “Based on year–over–year

increases in rental markets, it’s going to be more affordable

to purchase a home versus renting. It’s an investment and

a deduction,” she said. There’s a forecasted annual

property appreciation of 6 percent.

A record number of renter households face “severe”

affordability problems as rents are growing faster than

incomes. While the supply of rental housing has increased,

primarily through conversion of formerly owner–occupied

units and, to a lesser extent, new construction, rental

demand has increased even faster. Rising demand has put

aspirations regarding homeownership, whether or not it’s a

good time to buy or sell a home, and expectations and

experiences in the mortgage market.

The HOME survey reveals that an “overwhelming”

majority of current renters who are 34 years of age or

younger want to own a home in the future (94 percent).

Overall, 83 percent of polled renters have a desire to own,

and 77 percent believe homeownership is part of their

“American Dream.”

“The window of opportunity to fulfill the dream of

homeownership is brighter than ever,” said Spencer, whose

company offers a full range of loan programs and mortgage

choices for customers. “We truly have to educate the

greatest growing population — the Millennials — on the

advantages of homeownership and the American Dream.”

upward pressure on rents.

With renter incomes stagnant, 2015 was another record

year in the number of renters paying more than 30 percent

of their income on housing costs, according to the 2015

report on rental housing released Dec. 9 from the Harvard

Joint Center for Housing Studies at the Newseum in

Washington, D.C.

Yet, nearly all young renters eventually want to buy a

home, and a convincing majority still view homeownership

as part of their “American Dream,” according to a new

quarterly consumer survey released by the National

Association of Realtors.

NAR’s quarterly household survey, “Housing Opportu-

nities and Market Experience,” tracks real–estate trends,

including current renters and homeowners’ views and

Charine Lewis of JM Real Estate represents both buyer and seller in $4.3 million transaction
JM Real Estate Inc. of Melbourne has announced the sale of a building at 7341 Office Park Place in the Corporate

Park of Viera. The purchase consisted of a 23,216–square–foot two–story, Class A office building. The building is one of

several facilities in the Corporate Park of Viera, located at the northeast corner of Wickham Road and Murrell Road. The

sale price was $4.3 million.

“The buyer of the property was looking to establish a commercial portfolio in the Brevard market, so it was an

excellent choice in the high–growth area of Viera,” said Charine Lewis, director of sales and leasing for JM Real Estate,

who listed the property for sale and represented the seller and the buyer in the transaction.

JM Real Estate is a full–service commercial property management, leasing, sales, and investment acquisition

company specializing in multi–tenant office, medical office, retail, and industrial properties in Brevard County, from

Titusville to Palm Bay. For more information about JM Real Estate, contact Lewis at 242–2882, extension 208. The web

address is www.JMRealEstate.com. Lewis said that JM Real Estate “welcomes new business opportunities.”
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RE/MAX Alternative Realty, Inc.
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321-308-2270 � 800-330-4241
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ACCREDITATION OF AMBULANCE

SERVI CESAs the county’s exclusive provider of non-emergency 
ambulance services, Coastal Health Systems of 
Brevard makes important connections every day 

for the citizens of our community. Since 1988, its staff of 
trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role 
in Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership. Operating under 
the governance of a Board of Directors with members from all three 
Brevard hospital systems and the oversight of the Board of County 
Commissioners, Coastal is able to respond to the needs and vision of 
the county’s healthcare and emergency services professionals alike.

Coastal makes connections for life—for residents of Brevard, with 
its community partners. For information, call 321.633.7050 or visit 
www.coastalhealth.org.

CoastalCoastal makesmakes

CoastalCoastal
Health Systems of BrevardHealth Systems of Brevard

Community partners include:

Coastal makes

Coastal
Health Systems of Brevard

As the county’s exclusive provider of non-emergency ambulance 
services, Coastal Health Systems of Brevard makes important con-
nections every day for the citizens of our community. Since 1988, its 
staff of trained professionals has safely transported thousands of 
patients to and from their healthcare providers, playing a key role in 
Brevard’s medical transportation system.

Coastal Health Systems is a truly unique partnership.Operating under the gover-
nance of a Board of Directors representing every non-profit hospital system serv-
ing Brevard and with the oversight of the Board of County Commissioners, 
Coastal is able to respond to the needs and vision of the county’s healthcare and 
emergency services professionals alike.

Coastal makes connections for life – for residents of Brevard, with its community 
partners. For information, call 321.633.7050 or visit www.coastalhealth.org.    .
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TALLAHASSEE — Commissioner Julie Brown has

begun her term as chairwoman of the Florida Public

Service Commission (PSC). She will serve as chairwoman

of the five–member panel for two years.

“I am honored to lead this collegial body of dedicated

public servants and am prepared for the pressing chal-

lenges that face our state,” said Brown. “I look forward to

working with my colleagues as we tackle tough decisions to

ultimately benefit the public’s best interest.”

The PSC chairman acts as the commission’s adminis-

trative head and chairs most official agency proceedings.

Brown has served on the commission since January 2011

and is beginning year two of her second four–year term.

A member of the National Association of Regulatory

Utility Commissioners (NARUC), Brown serves on

NARUC’s Committee on Gas, Subcommittee on Nuclear

Issues–Waste Disposal, the Gas Technology Institute’s

Public Interest Advisory Committee, and on the New

Mexico State University’s Center for Public Utilities

Advisory Council. She previously served on NARUC’s

Committee on Energy Resources and the Environment.

A member of the Nuclear Waste Strategy Coalition

since 2011, Brown was recently elected to serve on its

Executive Committee to lead the group’s efforts to expand

membership. Brown also chaired the Florida Legislature’s

2013 Study Committee on Investor–Owned Water and

Wastewater Utility Systems, which addressed the critical

issues facing the industry and customers around the state.

Before her PSC appointment, Brown was associate

legal counsel of First American Corp., a Fortune 500

company, where she handled a variety of legal issues,

including corporate compliance with regulatory agencies.

Brown graduated magna cum laude from the Univer-

sity of Florida, where she received the Outstanding Female

Leader Award, served as president of Florida Blue Key,

was inducted into the Hall of Fame, and received the

Dean’s Cup for the College of Journalism and Communica-

tions.

She earned a juris doctorate degree from the University

of Florida Levin College of Law, and is a member of the

Florida Bar and of Leadership Florida, Class XXXIII.

Julie Brown becomes chairwoman of Florida PSC; to lead the five–member panel for next two years

Local author to talk about his Appalachian Trail hike
The Mims–Scottsmoor Public Library at 3615 Lionel Road in Mims will host local author David Miller at 6:30 p.m. on

Thursday, Jan. 28. Miller will recount the “joys and trials” of his 146–day, 2,172–mile hike of unforgettable scenery, rain,

pain and friendships along the Appalachian Trail. His talk will include a slide show and details about his path to

publication of his books “Hiking the Appalachian Trail” and “The A.T. Guide: A Handbook for Hiking the Appalachian

Trail.” For more information on this community event, call the Mims–Scottsmoor Public Library at 264–5080.
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MOVING 
FORWARD 
MEANS TAKING 
BABY STEPS.  

© 2015 Regions Bank. 

With Regions’ advice and guidance, plus our additional 
banking solutions and services, it’s never been easier to feel 
in control of your money. One step at a time. Ready to move 
your life forward? We can help.

1.800.regions  |  regions.com
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Wesche Jewelers
Continued from page 11

Williams, who said she had the “pleasure of working

with the late Mr. Jim Wesche,” also does “jewelry–box”

consultations with customers.

“We work with a lot of the jewelry that they have

inherited or aren’t wearing anymore. We redesign the

pieces into heirlooms that tell stories. These are pieces

they cherish. It may be a diamond from their mother or

their great–grandmother or another family member.”

With the holiday season now in the books at Wesche

Jewelers — “it was fast and furious,” said Williams —

the store is gearing up for Valentine’s Day and other

upcoming events.

“We have a couple of events every year that are huge

for the store. One of them is our Estate Jewelry Event.

It’s one of our largest public gatherings. It will be held in

March at the store. The date is being finalized. We work

with a company that travels around the world buying

estate jewelry. The show will include some celebrity

pieces.”

Williams said Wesche Jewelers is especially known

for its selection of engagement rings, and that part of

the business has seen a surge of late. “We had quite a

few engagements on New Year’s Eve.”

Spending on the engagement ring is at an all–time

high with men spending an average of $5,978, up from

$5,043 in 2013 and $5,095 in 2011, according to The

Knot, the nation’s leading wedding resource, which is

the flagship brand of XO Group Inc.

Although diamonds are still the number–one

engagement ring stone choice (63 percent received a

clear diamond center stone with stones or accents, and

21 percent received a clear diamond solitaire) 8 percent

received a non–diamond precious stone engagement

ring, up from 6 percent in 2013, according to the survey.

Presently, the trendiest engagement–ring setting is

the halo, which has tripled from 7 percent in 2011 to

22 percent in 2015. Whether they completely designed

the ring with a jeweler or made custom changes to an

existing design, 45 percent of men are choosing to add

personal elements to the engagement ring.

With decades of experience in the jewelry industry,

Simons said he has seen both gold and diamonds rise

and fall in price. “When I started working in the

industry, gold was roughly $85 an ounce. It eventually

went up to $800 an ounce, and then came back down,

only to rebound again to where it is now, around $1,100

and change. Diamonds have had quite a ride, too.”

Diamonds caught the eye of investors in the late

1970s when prices began to skyrocket. Since the early

1980s, diamonds have continued their upward price

trajectory, with the exception of during the global

economic crisis of 2008–2009.

Consumer appetite for jewelry, which was dampened

by the global recession, now appears more “voracious”

than ever, says a report by McKinsey & Company titled

“A Multifaceted Future: The Jewelry Industry in 2020.”

“We’re looking forward to serving customers in 2016

and helping them create the jewelry of their dreams,”

said Simons. “It’s great to be in Brevard County.”

Brenner Real Estate Group reports sale of 20,000–square–foot building
Brenner Real Estate Group, a full–service commercial real–estate firm based in Fort Lauderdale with offices at

Imperial Plaza in Melbourne, has announced a commercial building sale in the local market. The transaction was

handled by Carla Casey, the local regional manager and property manager, and colleague Colette Wood, a commercial

associate.

TDR Land Trust, an investment company, has purchased a 20,000–square–foot industrial flex building at

2725 Center Place in Melbourne. Casey and Wood represented the buyer. The seller, Eugene E. Boyd Trustee, was

represented by Michael Dreyer of Dreyer & Associates Real Estate Group in Indian Harbour Beach.

Brenner Real Estate Group provides asset solutions, brokerage, development, investment sales, property manage-

ment, asset management, and receivership services for office, multi–family, industrial/commercial, and retail properties.

For more information on the company, visit www.BREG.net, on Facebook at “Brenner Real Estate Group” or contact

the firm locally at 242–4575.
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Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies

www.NationalRealtyFla.com
Serving Brevard Since 1965

2

Nasa Palms
Professional Center

W. Nasa Blvd. at Broadband Drive in Melbourne, FL
(321) 751-6850 | Brenda@NewtonLand.com
NewtonRealEstateFL.com

For Sale or Lease in Melbourne’s High 
Tech District Centered between Health 
First’s Holmes Regional Hospital and 
Wuesthoff Hospital’s Melbourne Campus.
 
• 2000 – 4200 SF Units Available for 

Immediate Build-Out
• 6000 SF Building To Be Constructed

South Beach Deco Style Medical
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Health First’s Pro–Health & Fitness Centers
Continued from page 1

psychologists suggest dieters should pay attention to

the role emotions play in weight gain and loss if they

hope to succeed.

The survey, conducted by the Consumer Reports

National Research Center, asked more than 1,300

licensed psychologists how they dealt with clients’

weight–loss challenges. When asked which strategies

were essential to losing weight and keeping it off,

psychologists cited “understanding and managing the

behaviors and emotions related to weight manage-

ment” as essential for addressing weight loss with

their clients (44 percent).

Survey respondents also cited “emotional eating”

(43 percent) as a barrier to weight loss, and

included “maintaining a regular exercise schedule”

(43 percent) and “making proper food choices”

(28 percent) as keys to shedding pounds. In general,

gaining self–control over behaviors and emotions

related to eating were both important, indicating that

the two go together.

Bond said the LivFit program’s behavior compo-

nent is one of the reason’s why participants are

successful over the long term and are able to main-

tain their weight loss. “It has been a very successful

program ever since we launched it in 1993, more

than 20 years ago. I see people today at Pro–Health

& Fitness facilities who were in the very first class I

taught for LivFit. They have been able to keep off the

weight they lost all these years and are living a

healthy lifestyle.”

A recent national survey of more than 1,000

people commissioned by Orlando Health found that

31 percent of Americans think a lack of exercise is

the biggest barrier to weight loss, followed by those

who say it’s what you eat (26 percent) and the cost of

a healthy lifestyle (17 percent). Another 12 percent

said the biggest barrier to weight loss was the

necessary time commitment. Only 1 in 10, however,

thought psychological well–being was a factor.

The LivFit program incorporates education,

exercise, nutrition, and lifestyle changes to help

participants achieve their weight–loss goal. Bond

said the program teaches “healthy, balanced prin-

ciples. We do not advocate fad diets, low–calorie

diets, pills or supplements. We teach ‘real–life’

nutrition that the whole family can follow.”

She added, “The LivFit program presents an

opportunity for people in the community to form

sound, long–lasting healthy habits that will be

beneficial over their lifetime.”

The registration deadline for LivFit is Friday,

Jan. 15, with classes starting the following week. To

register for the program, visit HFWeightloss.com.

Registration is also available at the front desk of the

three Pro–Health & Fitness locations where the

program will be conducted.

The Melbourne complex is at 611 E. Sheridan

Road. LivFit will run there on Thursdays from

Jan. 21 to April 28. There are two time slots: 12 p.m.

or 6 p.m. The phone number is 434–7149.

In Viera, the program is set for Tuesdays at

12 p.m. or 6 p.m., from Jan. 19 to April 26. That

facility is at 8705 N. Wickham Road. The phone

number is 434–9149.

The Pro–Health & Fitness complex at 255 Borman

Drive on Merritt Island will host its LivFit program

at 6 p.m. on Wednesdays from Jan. 20 to April 27.

The phone number is 434–5801.

There is also a Pro–Health & Fitness Center in

Palm Bay, but that facility does not have classroom

space. “We don’t offer the classes there but we do

offer the workout option at that complex. There is a

great deal of flexibility with classes and workout

schedules to accommodate people throughout the

area and make it as convenient as possible for them

to take part in this program,” said Bond.

For example, you may attend any of the ongoing

educational classes at the various Pro–Health &

Fitness Center locations at any time that best suits

your schedule on that particular week. Likewise, you

can attend educational classes at one facility, but

work with an exercise trainer at another location.

The cost to participate in LivFit is $255 (billed in

three monthly installments), in addition to regular

Pro–Health & Fitness Center membership dues. New

members who sign up for LivFit will receive full

waiver of the $100 enrollment fee.

For more information on enrollment and the

program in general, including pricing for repeat

LivFit customers, send an e–mail message to

LivFit@Health–First.org.

A new gym membership is a great way to kick off

2016, and it’s an investment in your health. Twenty–

three percent of people polled by “Money” magazine

plan to spend more than $1,000 on fitness this year.

The median annual health–club dues are $828, or

$69 per month.

Bond said Pro–Health & Fitness Center runs the

LivFit program twice a year, in January and in

August. “At the start of the year people are always

fired up about getting into better shape and this

customized program helps them do that.”

The 15 weekly one–hour educational classes are

led by a team of experts, including a registered

dietitian/nutritionist, behavior specialist, health

educator, and exercise professionals. All are degreed

in their respective fields.

“We develop a personalized exercise program for

each LivFit participant that is monitored by their

own ‘exercise trainer.’ The program includes monthly

reassessments with their exercise trainer, as well as

ongoing support and guidance throughout the 15

weeks. The exercise trainer is basically taking that

individual under his or her wing during the 15–week

period. There is a weigh–in once a week. There is a

lot of one–on–one guidance, and that is very impor-

tant,” she said.

A LivFit class is generally comprised of 10 to 20

people. Participants achieve an average weight loss of

15 to 40 pounds.

“We like to see them lose 15 pounds in 15 weeks.

One pound per week is the perfect rate of weight loss.

Sometimes people lose a little less and sometimes

they lose more than 15 pounds in 15 weeks. One

pound per week is doable, pretty much the limit of fat

loss,” she said.

Bond said exercise is important because it helps

prevent disease. Without exercise, your muscles will

become flabby and weak, and your heart and lungs

won’t function efficiently. In fact, your heart may be

older than you are, and that’s not good.

According to a new Centers for Disease Control

and Prevention “Vital Signs” report, three out of four

U.S. adults have “predicted heart age” that is older

than their actual age. This means they are at higher

risk for heart attacks and stroke.

“Heart age” is the calculated age of an individual’s

cardiovascular system based on his or her risk–factor

profile. The risks include high blood pressure,

cigarette smoking, diabetes status, and body–mass

index as an indicator for obesity.

CDC researchers used risk–factor data collected

from every U.S. state and information from the

“Framingham Heart Study” to determine that nearly

69 million adults between the ages of 30 and 74 have

a heart age older than their actual age.

Key findings in the report include:

l Overall, the average heart age for all adult men

is eight years older than their chronological age,

compared to five years older for women.

l Among U.S. men and women, excess heart age

increases with age and decreases with greater

education and household income.

l There are geographic differences in average

heart age across states. Adults in the southern U.S.

typically have higher heart ages.

“Proper diet and exercise are the mainstays for a

healthy lifestyle,” said Bond, adding, “The Pro–

Health & Fitness Centers offer a variety of services to

help people stay on top of their health. One of our

newest programs is ‘Boot Camp’ fitness training. We

offer the program at all of the Pro–Health & Fitness

facilities and it’s becoming one of our most popular

programs. It’s kind of like our LivFit program in that

we have been attracting a wide range of partici-

pants.”

The four–week Boot Camp program is limited to

17 participants. The training classes are 45 minutes

to one hour. Participants train two days a week using

exercise programs and techniques developed by the

U.S. military and by Health First training specialists.

The primary goal of Boot Camp is to help you

safely reach the highest level of fitness in the

shortest amount of time. The program focuses on

total wellness.

“It’s an intense workout and you come away

feeling like you have accomplished something. It’s

held indoors and outdoors. There is a morning Boot

Camp and an evening Boot Camp. When you com-

plete Boot Camp, you will see the results of your

efforts. At the Pro–Health & Fitness Centers, we are

working to keep the community healthy. That’s our

mission,” said Bond.
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including specialists. We don’t require assigned PCPs, or referrals for 
network specialists* 

 Gym membership 
 Identity theft protection and credit monitoring 

Plus, our pediatric dental coverage has no cost shares for covered  
services, and we have a variety of options for deductibles, coinsurance,  
and prescription coverage. 

Call us toll-free at 1.877.904.4916 Monday-Friday, 9 am to 6 pm, or contact 
your insurance agent to discuss what options are right for you.

HFindividual.org

HEALTH INSURANCE FOR 
INDIVIDUALS & FAMILIES

*While Health First does not require referrals, some specialists may require you to get a PCP referral. We encourage all members to become established with a PCP to 
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