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Three of the leading organizations that are closely tied to the

general–contracting industry — Associated Builders and Contrac-

tors, American Institute of Architects, and the National Association

of Home Builders — are all forecasting continued construction

growth in 2016.

The negative side of that upbeat news is the growing skilled–

worker shortage across America, particularly in construction–heavy

states such as Florida. As the construction industry rebounds, the

demand for skilled trades people such as electricians, plumbers,

carpenters, masons, welders, and carpet installers far outstrips

supply, in community after community.

“Growing our work force with the right people is a challenge for

our company at a time when we are experiencing solid growth in our

business,” said businessman Don Herndon, who, with his wife Julie,

owns and operates Classic Wood Flooring, a longtime firm that

caters to both the new–home construction and commercial markets

and has a 6,000–square–foot retail showroom in Rockledge.

“We are very selective in bringing on new installers. That’s the

key to this industry, having the installation done properly. And we

pride ourselves on that. The construction industry in general is

suffering from a lack of skilled trades people. In our business, it

takes two to four years to train someone in the field, before we can

put them out there on their own. That’s a slow process, but it’s what

we have been doing,” he said.

Installing wood floors is a lot more complicated than painting

your walls or replacing the hardware on your kitchen cabinets.

Testing a room for moisture requires special tools, and installers

must test both the subfloor and the flooring to ensure a successful

installation.

“It’s not just a shortage of installers, it’s electricians and plumb-

ers and all sorts of skilled trades within the construction industry,”

added Julie Herndon. “Most high schools today do not offer voca-

tional training like they did years ago. Students are not coming out

of high school with a trade skill, and that has hurt our industry.

We’ve talked to the Home Builders and Contractors Association of

Brevard and that organization is looking at possibly launching an

apprenticeship program, which would be greatly beneficial for the

local construction industry, I think.”

In 2015, President Obama formally declared the week of

Nov. 1–7 as “National Apprenticeship Week,” the first–ever annual

celebration of the opportunities offered to students through appren-

ticeship programs. There is a great need for this.

As the building industry
grows, so does demand
for skilled trades people

Businessowners Don and Julie Herndon run Classic Wood Flooring in Rockledge, which caters to the new home construction
market. An increasing number of firms in the construction industry are having a hard time finding skilled workers. The
Herndons say their business is experiencing growing pains, too, and that it takes from two to four years to train people in the
field. They are advocates for the return of vocational–technical education in the public high schools in Brevard County.
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VIERA — Seven philanthropic individuals, businesses or organizations will be honored

at the 2016 “ABC Awards Applauding Brevard’s Champions” Jan. 27 at the King Center

for the Performing Arts in Melbourne.

Brevard Schools Foundation began the ABC Awards in 2012 as a way to celebrate

teachers, employees, administrators, volunteers and business partners of the year that

support the mission of Brevard Public Schools with outstanding contributions. Foundation

Awards of Distinction were added in 2014 to recognize those who have made a significant

difference in the lives children with their private support.

With its last gift, Harris Corp.’s cumulative giving surpassed the $1 million mark,

which has helped Brevard Schools Foundation raise more than $40 million since 1987.

Harris’ legacy of giving has been strongly focused on science, technology, engineering and

mathematics, with several flagship initiatives bearing its name, such as Harris “Super

Science Saturdays,” Harris “Science Teacher Hall of Fame,” “Harris AP Science Saturday,”

“Harris Administrative Inservice” and “Harris Best of Show Science Fair Awards.”

“Our donors have had immeasurable influence on the students and programs of

Brevard Public Schools and the ABC Awards give us a chance to highlight their impact in

a very visible way,” said Yvonne McGuire, Brevard Schools Foundation Board president.

“Their investment bolsters the school system, which makes the community stronger.

Without the support of these great people and organizations, we couldn’t be as successful.”

The Foundation Awards of Distinction 2016 Honorees are: Group Champion, Suntree

Elementary School PTO; Corporate Champion, The Boeing Co.; Individual Champion,

Realtor Bruce Crass; Family Champion, Heineman Foundation; Local Business Cham-

pion, The Viera Co.; Take Stock in Children Champion, Balda Family Foundation; and

$1 Million Milestone, Harris Corp.

l The Suntree Elementary School PTO is a “dynamic group” of individuals who work

cooperatively to support its school community through the planning and implementation

of traditional campus events and fund–raisers to meet identified student and teacher

needs. This year, the group completed fund–raising efforts for the purchase of a new

school playground.

l The Boeing Co.’s contributions supported professional development for teachers

during the summer. In addition, the Boeing Co. matches employee’s gifts and actively

encourages giving to the “Supply Zone for Teachers,” where the gifts are matched again.

The company’s Employee Community Fund also provides “critical–needs mini–grants” to

the schools.

l Crass became involved several years ago when a group of Realtors formed the

Children in Need Committee to help homeless students. Now Crass is a stalwart sponsor

of the group’s annual fund–raising event.

l The Heineman Foundation wanted to work on solutions to keep boys from becoming

disengaged from school and dropping out. They worked with the Foundation to focus their

efforts and funding on an arts program for at–risk boys.

l The Viera Co. is known throughout Viera for its generosity to schools. As a business

partner to numerous schools, they’ve let the community know they are all about support.

l The Balda Family Foundation has figured out how to leverage its “bigheartedness”

by funding scholarships through “Take Stock in Children,” where every dollar is matched.

Not only are dollars leveraged, but members of the Balda family are personally engaged

as volunteers and mentors to the students helped by their donations.

Brevard Schools Foundation matches community resources with the needs of the

public schools and provides student scholarships, grants, school supplies, mentoring and

more. The Foundation was recently ranked third in the nation for supporting public

education.

The fifth annual ABC Awards will showcase student and faculty talent in an Academy

Awards style show. “Florida Today’s Matt Reed will be the emcee, with a special guest

appearance by former astronaut Winston Scott of Florida Tech. A reception before the

show will feature food stations by each of Brevard Public Schools’ Culinary Arts Programs.

In addition to recognizing the honorees, the program will feature the Volunteers, Em-

ployee and Teacher of the Year awards.

Support for the event comes from dozens of companies, including Community Credit

Union, the Premier Sponsor, and Bright House Networks and Harris Corp., the Red

Carpet Presenting Sponsors.

For more information on this event, visit BrevardSchoolsFoundation.org.

Awards of Distinction honorees to be recognized at Jan. 27
event set for the King Center; giving tops $1 million to BSF
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our mission is not just education, 

it is transformation.

“ I plan to attend 

Cornell University. 

This dream would not 

have been possible without 

the help and support of

 the devoted faculty and 

college counselors 

at MCC.”

- trevor mills

“The rigorous curriculum and 

encouragement from my instructors 

has left me empowered and 

confident that I will achieve my goals 

in college and beyond. My experience 

at MCC has already helped me earn 

honors as a finalist for both the 

National Merit Scholar and 

QuestBridge programs.” 

- katie kelley

321.727.0793  |  www.melbournecc.org
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UF/IFAS to host free annual Plant
Camp for school teachers in state

By Kimberly Moore Wilmoth
UF/IFAS Communications

GAINESVILLE — The University of Florida Institute

of Food and Agricultural Sciences will be hosting its

annual, free, week–long Plant Camp for science and

environmental primary school teachers this summer, with

lodging and meal costs covered by the program’s sponsors.

The UF/IFAS Center for Aquatic and Invasive Plants is

looking for 24 science and environmental educators from

elementary, middle or high schools interested in attending

June 20–24 at UF. Applications are due Feb. 21.

“Plant Camp offers a unique, behind–the–scenes look at

invasive plant management through hands–on activities

that will keep participants moving from start to finish each

day,” said Katie Walters, education initiative coordinator

at the UF/IFAS Center for Aquatic and Invasive Plants.

“‘Campers participate in lessons and activities led by

experts in the field and are given the materials to recreate

these learning experiences with their students. Apply for

Plant Camp if you are interested in getting up close and

personal with Florida’s invasive plant problem and the

ongoing implementation and research of innovative

solutions.”

Campers will hike in the woods, learn about the local

flora and fauna, explore ponds and lakes for aquatic plants

and critters, and even participate in theatrical skits. They

will leave camp with the background knowledge, curricu-

lum, and materials needed to take these lessons into their

classrooms and inspire the next generation to be respon-

sible environmental stewards.

In addition, attendees will discover native, non–native

and invasive plants; enjoy presentations and activities led

by experts from state agencies and private industry; earn

up to 32 professional development points; and receive free

materials and ideas to take back to their classrooms.

Launched 10 years ago, the Florida Invasive Plant

Education Initiative is a collaborative outreach effort by

the UF/IFAS Center for Aquatic and Invasive Plants and

the Florida Fish and Wildlife Conservation Commission’s

Invasive Plant Management Section.

Working in partnership with dozens of teachers

throughout the state, more than 60 lessons, activities and

audio–visual presentations have been produced for upper

elementary, middle and high school students. Materials

correlate to Florida’s latest education standards.

Educators must apply to attend. Applications are

available at Plants.IFAS.UFL.edu/education/plantcamp.

For more information on this program, contact Walters

at (352) 273–3665 or CAIP–Education@UFL.edu.

Library to present class on ‘Rubber Stamping’
The Franklin DeGroodt Public Library at 6475 Minton

Road SW in Palm Bay will present a class on “Rubber

Stamping and Card Making” from 10 a.m. to 12 p.m. on

Saturday, Feb. 20. The class fee is $5. For more informa-

tion on this community program, call the Franklin

DeGroodt Public Library at 952–6317.
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

® approach
®

Confident Retirement  is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, Inc. 
Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved. 

7195 Murrell Road, Suite 101 | Melbourne, FL 32940  
321.622.8371 | leasha.flammio@ampf.com
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are waiting on someone who is running late you are

usually annoyed and feel the offender is disruptive and

rude.

But a closer look at the data reveals what we really

hate about poor time management.

A 2010 Ipsos market research poll found that the most

common pet peeve of workers was poorly run meetings

that either start late or end late because of poor planning

or structure. The reasons the polled workers were annoyed

included: cutting into personal time, making them late for

their next meeting, or meetings were unproductive and

provided no direction.

With this information as a backdrop, my resolution is

simple: End on time.

In 2016 when I am leading a meeting, then my No. 1

goal, structurally, will be to end on time. In many ways we

cannot help if participants arrive on time. Everyone is

responsible for their own time management. But what

each one of us can do is commit to ending meetings on time

so they are not the reason someone is late to another

meeting.

Ending on time has value for everyone involved.

In a 2014 “Inc.” magazine article, workers and manag-

ers who committed to ending meetings on time found that

their meetings never felt as long as they did before being

committed to ending on time. If you know when you will

finish, then you are more efficient with your time. Partici-

pants arrived on time more frequently. Managers reported

that they became better at building agendas and leading

more efficient conversations.

Another good outcome was that participants felt more

positive about the meeting and the outcomes. Because the

meeting is confined to a set time, participants began and

ended with a better attitude.

Intuitively having a time limit makes sense.

Think about the last two minutes of a closely contested

basketball or football game. Usually both the offense and

defense play with more urgency and more efficiency, and

the play is more thrilling. Because there is less time to get

a positive result, the need to produce under the threat of

running out of time creates excitement. Meetings can have

that same energy, however it is important to keep a few

things in mind.

The quality–improvement office at the University of

Wisconsin (Madison) suggests the synergy created by

ending meetings on time only works if participants are

well aware that ending on time is a priority that will be

followed. Once participants have accepted the meeting will

end on time, then they can reduce the number of meeting

“killers,” including going off topic and planning an agenda

with too many items to complete in the allotted time.

At the University of Wisconsin they also suggest

appointing a timekeeper, placing a visible clock in the

room, and if the meeting does need to go over, allowing

participants to leave if they need to be at another meeting.

All of these suggestions can keep you on task and working

efficiently. In addition, it can help to curb the lateness

domino effect, in which one late meeting results in all your

meetings and appointments running late the rest of the

day.

I’m going to try to maintain this resolution this year for

another big reason. Perhaps it will influence others —

whose meetings I’m sometimes invited to — to finish on

time so I can get to lunch before the lunch crowd ...

If you want to be on time for your next meeting, make sure you end on time
By Michael Preston
UCF Forum columnist

Welcome to 2016! It is a new year and, of course, a

new you.

Many of us have taken the rollover of the calendar as a

chance to make changes and reaffirm commitments.

Usually these decisions take the form of the New Year’s

resolution.

We are great at making promises, but unfortunately

are lousy at keeping them. Likely you are one of those who

have made and failed to keep your resolution.

But here’s one resolution I’m going to try to keep this

year: End meetings on time.

A recent Harris poll points out that 47 percent of all

resolutions express some sort of desire to improve produc-

tivity, with improving time management being at the top

of the list. It is commonly accepted that most of us value

being on time. If you are running late you are usually

anxious and forced to apologize once you arrive, and if you

Michael Preston is executive director of the
Florida Consortium of Metropolitan Research
Universities based at UCF. He can be reached
at Michael.Preston@UCF.edu.

Event in Orlando to promote women, empowerment and raise donations for charity
“Fabulous & Fierce,” a women’s financial, business and empowerment conference, will be held March 4–6 at the

DoubleTree by Hilton Hotel Orlando Airport, 5555 Hazeltine National Drive. The program will feature speakers from

around the world who will be talking on various topics focused on empowering women in business. The speakers will

include Jamie Vrinios, Beth Piland, Dr. Amy Cannatta, Nella Chikwe and Snowe Saxman. Each woman has an “inspir-

ing story of perseverance and determination, and each will share what she learned during her journey to success.”

The three–day event also will offer practical tools such as an event notebook, which will include an outline for a

financial business plan. Attendees will receive real–life tools to grow spiritually as well as financially.

Thirty–percent of all proceeds will be donated to two charities, The Diamond Hearts Foundation and Piland Minis-

tries. Both organizations work to help “women rise above their circumstances to thrive and live an empowered life.” The

Diamond Hearts Foundation also strives to bring awareness of sexual violence against women.

“This is more than an event, it is a movement to empower women at every level,” said Snowe Saxman, the organizer

and keynote speaker. “We will be teaching women businessowners how to embrace being fabulously feminine and

financially fierce, so they can take their business and life to the next level.”

For more information on this event or to purchase tickets, visit SnoweSaxman.clickfunnels.com/checklistsignup.

Tiffany Walters Joins GrayRobinson’s Melbourne office
GrayRobinson announced that associate attorney Tiffany Walters has joined the firm’s Melbourne law office in the

litigation practice area. Walters worked as an intelligence analyst and data–support service investigator before joining

GrayRobinson. She then served as a research assistant during law school and as an intern at the 18th Judicial Circuit

State Attorney’s Office. After completing law school, Walters worked as a law clerk for Brian Lambert at Florida’s Fifth

District Court of Appeal. Walters received both her bachelor’s and master’s degrees in criminal justice from the Univer-

sity of Central Florida. She then attended Barry University School of Law, where she earned her juris doctor degree,

summa cum laude.
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To Be Continued ...

SECOND NOTICE

Brevard Business News

From: Brevard Business News [BrevardBusinessNews@earthlink.net]
Sent: Thursday, November 12, 2015 5:15 AM
To: Brevard County Sheriff Wayne Ivey
Cc: Bill Roth (Brevard Business News)
Subject: 01 RE: Sheriff Wayne Ivey Calls 2

November 12, 2015 — Thursday 

Sheriff Robert Wayne Ivey 
Brevard County Sheriff’s Office
700 Park Avenue 
Titusville, FL 32780 
(321) 264–5201 
(321) 271–6029 

Dear Sheriff Ivey, 

A “SHERIFF WAYNE IVEY NEWS RELESE” dated August 28, 2015, and titled 
“TITUSVILLE WOMAN ARRESTED FOR MAKING FALSE REPORT TO DCF HOTLINE,” 
states in part: 

“Agents with the Brevard County Sheriff’s Office have arrested 42–year–old Dana Delaney Loyd 
of Titusville, for Filing a False Report of Child Abuse and Stalking. The arrest was based upon an 
Arrest Warrant, which was authorized by the State Attorney’s Office and issued by the Court. Loyd was 
transported to the Brevard County Jail where she is being held on $10,500 bond. 

“The investigation commenced after the defendant contacted the Florida Abuse Hotline on April 29, 
2015, reporting an allegation of sexual battery on a juvenile and child neglect.” 

In the four month period from the inception of the investigation of Defendant Loyd (April 29, 2015) 
to the arrest of Defendant Loyd (August 28, 2015), “256” incoming and outgoing calls from your 
personal number (321) 271–6029 to Defendant Loyd have been documented. 

In the 10 month period prior to the inception of the investigation of Defendant Loyd (April 29, 
2015), “1476” instances of incoming and outgoing calls from your personal number (321) 271–6029 to 
Defendant Loyd have been documented. 

As Sheriff of Brevard County, Florida, would you please tell Brevard Business News why the 
“1732” calls would have been placed between you and Defendant Loyd, the wife of a Brevard County 
Sheriff’s Office Corrections Deputy? 

Thank you, 
Bill Roth 
Brevard Business News 
Special Projects Editor 
Brevard Business News, Inc. 
(321) 951–7777 
BrevardBusinessNews.com 
BrevardBusinessNews@earthlink.net
4300 Fortune Place Suite D 
West Melbourne, FL 32904 

BCC 01: FLORIDA SHERIFFS' DEPARTMENTS
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Supply Zone for Teachers in Cocoa
receives shipment of school supplies

COCOA — Supply Zone for Teachers has received its

first Kids In Need Foundation shipment since becoming a

junior affiliate, as of Jan. 1. The Kids In Need Foundation

is a national nonprofit organization dedicated to providing

free school supplies to economically disadvantaged school

children and under–funded teachers.

The Supply Zone for Teachers has received 17 pallets

with more than 1,000 boxes of school supplies, including

backpacks, scissors, binders, activity workbooks and other

assorted materials.

“We are immensely thankful for the supplies the Kids

In Need Foundation has provided our community. With

these supplies, students have a much better chance to

succeed in our schools,” said Elizabeth Schreiber, manager

of Supply Zone for Teachers, a service of Brevard Schools

Foundation.

This “store” is stocked entirely through donations. As

an affiliate, it will continue receiving free products from

the Kids In Need Foundation. The Supply Zone for

Teachers is responsible for paying shipping costs. For this

shipment, the costs were just over $2,000. The value of the

merchandise received is more than $160,000, said

Schreiber.

The store is located at the Clearlake Education Center.

The Brevard Schools Foundation opened the Supply Zone

in 2014.

The Kids In Need Foundation has distributed more

than $668 million in school supplies since its founding,

directly benefiting 4.2 million students and more than

120,000 teachers annually, and has awarded $1.6 million

in grants to teachers.

Kids In Need has earned the “Gold GuideStar Ex-

change Seal,” demonstrating its commitment to “transpar-

ency,” and has been given a 4–star rating from Charity

Navigator, “indicating that it operates in a fiscally

responsible way and outperforms most other charities in

America.”

For more information on Kids In Need, visit

www.KINF.org.

Annual Merritt Island ‘Pioneer Day’
set for Feb. 13 at two historic sites

The fifth annual “Pioneer Day” on Feb. 13 will celebrate

Merritt Island history. This program will be hosted on two

historic sites and is a special treat for history, art, music

and nature lovers. The event is a partnership between

Sams House at Pine Island and St. Luke’s Episcopal

Church, located on a narrow winding stretch of North

Tropical Trail just north of the Barge Canal on North

Merritt Island.

From 10 a.m. to 4 p.m. the Sams House and St. Luke’s

will host a wide variety of activities, most of which will be

free of charge. Complete information can be found by

visiting, www.MIPioneerDay.com and www.Facebook.com/

PioneerDayMerrittIsland. Kevin Gidusko of the Pine

Island Preservation Society and Joyce Young of St. Luke’s

are the event coordinators. Parking will be available at

both locations for a suggested donation of $1. There will be

a free shuttle service every 20 minutes between the sites.
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VALENTINE’S EXTRAVAGANZA

Saturday, February 13, 2016
to benefit:

“Because kids can’t fight cancer alone.”

14T H A N N U A L

  

   

GET IT DONE!

Hours:
Monday - Thursday: 5 am to 10 pm

Friday: 5 am to 9 pm
Saturday: 8 am to 5 pm
Sunday: 8 am to 5 pm

Take a tour. Get a gift.
During the month of January, schedule
a facility tour at myPHF.org/tours
and receive a free gift!

MELBOURNE MERRITT ISLAND PALM BAY VIERA
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Brevard's

Small Business

Lender

Community Bank of the South
is a Small Business,

and understands the lending
needs of Small Businesses.

Commercial Loans
Operating Lines of Credit
SBA 504 Loans
Equipment Financing
Business Checking
Merchant Services
Health Savings Accounts

321-452-0420

CBOSDirect.com
U.S. Treasury Approved

Small Business Lending Fund
Bill Taylor

President /CEO



Visit BrevardBusinessNews.com for Advertising InformationJANUARY 25, 2016 BREVARD BUSINESS NEWS / 9

BBN BREVARD BUSINESS NEWS
Taste of Titusville Food Extravaganza
scheduled March 15 at Searstown Mall

TITUSVILLE — The 2016 Taste of Titusville Food

Extravaganza and Business Expo will be held from 5 to

8 p.m. on Tuesday, March 15, at the Searstown Mall.

Attendees will receive a wristband that allows them to

meander throughout the mall and into the garden tent

area while sampling a variety of food from local restau-

rants. There will be many vendors offering coupons and

information about their businesses.

Taste tickets will be available at the Titusville Cham-

ber, 2000 S. Washington Ave., and Community Credit

Union, 3125 S. Washington Ave., on Feb. 1 for $20

(including tax). The price will increase to $25 (including

tax) on the day of event.

Vendor registration forms are available at

www.titusville.org. Food Vendors are asked to provide

samples of their specialty dishes for the anticipated 1,000

Titusville–area tasters. Business Chamber members can

reserve a table for $55 and non–members can participate

for $110. To receive this early registration price, register by

Feb. 14. “Prices will continue to increase after that date.”

Extra tables are also available with advance notice for $25

each (including tax).

This year’s sponsors include: the Titusville Area

Chamber of Commerce, Community Credit Union, Health

First Health Plans, Bright House Business Solutions,

“Florida Today,” “Hometown News,” News 13, Vista

Manor, WellCare Health Plans, Heart Care Centers of

Florida, Hospice of St. Francis, Benton House of Titusville,

Searstown Mall, Comfort Keepers, Franklin Special Event

Productions, AT&T, Southern Heritage Construction

Corp., Savings Safari, Portable Air, and Brookdale.

Additional information about this event and sponsor-

ship opportunities may be obtained by contacting Sherryl

Worst at 267–3036 or Worst@Titusville.org, or Pat

Stevenson at 267–3036 or Stevenson@Titusville.org.

Talented Ana Popovic set to perform
Jan. 31 at King Center in Melbourne

Ana Popovic — an award–winning, “hard–touring,

guitar slinger who blends smoking electric funk, jazzy

instrumentals and a tight blues groove with soulful,

feminine vocals” — will perform at 7 p.m. on Sunday,

Jan. 31, at the Maxwell C. King Center in Melbourne.

Her concert is set for the Studio Theatre and is a

Brevard Music Group production.

The talented guitar–player Popovic was added to the

2014 “all–star” Experience Hendrix lineup. She’s been

nominated for five Blues Music Awards and appeared on

the cover of “Vintage Guitar,” “Guitar Player Gear Guide”

and “American Blues Scene.”

Her albums “Can You Stand The Heat” and “Uncondi-

tional” were picks of the week by “USA Today” and

featured on NPR Music. Nearly all of her albums have

made the Top 5 of the “Billboard Blues Charts” and are

being played regularly on U.S. radio.

She and her band are “tirelessly touring, playing major

blues, jazz and rock festivals.” Event tickets start at $38

(inclusive of fees). Visit KingCenter.com or call 242–2119

to purchase tickets for this concert.
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Industry veteran Philip Orlando of Federated Investors on jittery market start:
‘Remain calm and carry on, this will pass’ — economy continues to add jobs
By Ken Datzman

Recent Januarys have not been kind to stock–market

investors’ portfolios.

And the first trading week of 2016, dominated by a

flurry of economic turmoil in China and wild swings in

the market, was again clearly a victory for the bears.

These doom–and–gloomers have been patiently

waiting for a wide enough opening, and they got it. Geo–

political risks in the Middle East also played to their

advantage, as did the continuing drop in crude–oil prices

and other worries, including China’s decision to push the

value of its currency lower. The combination created a

global sell–off in stocks that rocked the psyche of

investors.

All the indices fell hard for five straight days, from

Jan. 4 through Jan. 8, even though the U.S. economy is

still growing, slowly, and adding jobs. In October of 2009,

the jobless rate was more than 10 percent, compared to

today’s 5 percent.

“If you look at the last two Januarys — 2014 and 2015

— the Standard & Poor’s 500 was down about 6 or 7

percent. Both of those downturns were ugly, and then

came a very strong February,” said 35–year industry

veteran Philip “Phil” Orlando, of Federated Investors

Inc.’s New York City office.

“We could be looking at that scenario again for the

third time, getting a bounce off of February.”

Even a few years before that, in 2009 the S&P 500

index was hit hard in January by traders, only to gain

more than 20 percent for the year.

Orlando was recently in Brevard County. He ad-

dressed a group of businesspeople and gave his outlook

on how he thinks the financial markets will fare in 2016.

Some 200 people gathered at the Holiday Inn Hotel and

Convention Center on North Wickham Road in Viera.

Orlando was the guest speaker for the January Breakfast

of the Melbourne Regional Chamber of Commerce.

He is the senior vice president, chief equity market

strategist, and senior portfolio manager for Federated

Global Investment Management Corp. He manages

Federated’s Global Allocation Fund, which is open to the

public. Federated Investors, based in Pittsburgh, Pa., is

one of the largest investment managers in America,

managing $351 billion in assets as of Sept. 20, 2015.

Orlando’s team scours the globe on a “daily basis to

find where the investment opportunities are. Right now,

Europe looks pretty good to us. We think the U.S.

markets look pretty good. Japan doesn’t look bad, either.

So the developed markets we think are attractive, given

the fact that economic growth — in Europe and Japan

and the U.S. — is going to be OK this year,” he said, in a

separate interview from his Chamber presentation.

Orlando said if someone has cash to invest, he or she

should be “putting it into stocks. That’s what I would do.”

The event was sponsored by Raymond James. “This

was the 21st year in a row we have sponsored the

January Breakfast,” said Wealth Management Specialist

Brent Peoples, who manages the two Raymond James

offices in the area and runs Peoples Financial Planning of

Raymond James. “We are extremely supportive of the

Chamber and its mission, along with helping educate

local investors about the markets and the economy.”

Peoples added, “We think that an educated investor is

going to be a better investor, and if we can help commu-

nity members by providing them with our assistance and

resources, the entire community will benefit.”

Orlando speaks to investor groups around the nation

typically three or four times a month, and appears on

“CNBC,” “Fox Business Network,” and “Bloomberg TV.”

“I’m out there in terms of trying to spread the gospel,

if you will,” Orlando said.

The last time Orlando spoke here was in 2008, the

year the stock market went into a deep tailspin. “I tried

to calm everyone down at that point. ‘Remain calm and

carry on, this will pass.’ That was my message. And that

worked out OK. That’s my message again.”

The 2008 sell–off created one of the best buying

opportunities in a long time, based on a number of

market dynamics, including stock valuations, balance

sheets, and future growth projections for companies.

“The world is not going into a global recession,” said

Orlando, who is a two–time graduate of New York

University, where he earned his MBA degree. “Stock

markets are not going to zero. We’ve got some instability

right now because of China.”

He continued, “We need to sort through this, which I

think we will, perhaps over the next couple of weeks. The

economic data in the U.S. is pretty good. Fourth–quarter

corporate earnings are starting to be reported and I think

they are going to OK. At some point, investors are going

Based in New York, Phil Orlando, left, is senior vice president, chief market strategist and senior portfolio manager for Federated Global
Investment Management Corp. He manages the Federated Global Allocation Fund. Orlando was the guest speaker at the recent
Melbourne Regional Chamber of Commerce’s January Breakfast at the Holiday Inn and Convention Center in Viera. Brent Peoples is
with Peoples Financial Planning of Raymond James in Melbourne and oversees the firm’s two offices in the area. Raymond James
sponsored the January Breakfast.

BBN photo — Adrienne B. Roth



Visit BrevardBusinessNews.com for Advertising InformationJANUARY 25, 2016 BREVARD BUSINESS NEWS / 11

BBN BREVARD BUSINESS NEWS

Please see Zonta Club of Melbourne, page 17

Zonta’s popular ‘Chocolate Festival’ fund–raiser set for Melbourne Auditorium;
expands with ‘Art in the Park’ — slots open for artists, opportunities for sponsors
By Ken Datzman

For the past three decades, the Zonta Club of

Melbourne, an organization of women executives and

professionals, has worked to make the community a

better place in which to live.

It has addressed and raised awareness of important

issues, has funded service projects for nonprofit organiza-

tions and has awarded an expanding range of scholar-

ships to area women. In order to be able to do these

things and create the impact it has in the region, the

Zonta Club has hosted fund–raisers.

Since the mid–2000s, the club’s flagship benefit has

been its popular “Chocolate Festival,” which hundreds of

people look forward to each spring, including the event’s

competitors, who vie for the fiercely contested “Brevard’s

Best Chocolate Fix” title, which they covet for one year.

Attendees sample fine chocolate delicacies from area

restaurants, chocolatiers, bakers, and candy–makers and

vote for their favorite contestant. The Chocolate Festival,

which features a Chocolate Buffet, continues to gain

followers and community support.

“Last year was our most successful Chocolate Festival,

both in terms of attendance and the amount of money we

raised to help fund our projects in the community,” said

Doris Larson, who is co–president of Zonta Club of

Melbourne with Sandy Michelson.

“We’re looking to build on that success with our

upcoming 12th annual Chocolate Festival this spring,”

added Michelson. The 2016 event will be held from 11

a.m. to 4 p.m. on Sunday, March 6, at the Melbourne

Auditorium on East Hibiscus Boulevard. This is a new

venue for the Chocolate Festival, said Larson. “It will be

the first time we’ve hosted the event at the Melbourne

Auditorium. We’re excited.”

The program has been expanded to include “Art in the

Park,” an opportunity for area artists to showcase and

market their art to the public. The Zonta Club is seeking

artists to participate in this part of the event. There is a

small fee for table space. “This was part of our event in

the past and we’re bringing it back,” said Michelson,

adding that there are spots for at least 20 artists.

The Chocolate Festival, founded by Christine

Tomasetti, is also looking to bring more sponsors aboard.

As of Jan. 5, the list includes TD Bank, Residence Inn–

Melbourne and Courtyard by Marriott–West Melbourne,

Bright House Networks, The Roof Doctor Inc., Wren

Insurance Agency, David and Liz Rollert, 2–1–1 Brevard

Inc., Buena Vida Estates, and Harry Michelson.

Sponsorships for businesses and individuals are

available in a range of prices and include various

amenities. For details on becoming a sponsor, visit the

website at www.ZontaSpaceCoast.org, or send an e–mail

message to Larson at redskinsam@gmail.com or

Michelson at ZontaInfo@ZontaSpaceCoast.org.

There are many ways in which businesses can support

the event. For example, the Zonta Club is accepting

donated items for its gift–basket raffle at the Chocolate

Festival. “We plan to have 30 to 35 gift baskets for the

raffle,” said Larson.

Tickets for the Chocolate Festival can be purchased at

ZontaSpaceCoast.org. The online price for adults is $20,

or $25 at the door the day of the program. There is a $35

“With–a–Kick” admission ticket which includes a

“chocolate martini” or wine. Individual tickets for

youngsters age 6 and older are $12.

Businesswoman Thao “Tina” Nguyen of Banana

Blossom Cakes on East Merritt Island Causeway will be

setting up a special table where children will be able to

decorate cupcakes and other items. “Tina has always

been a competitor in the Chocolate Festival, but she

decided this year to focus her energies on working with

children at the decorating table and showing them some

of her techniques. It’s should be lot of fun for the kids who

attend the event,” said Larson.

Last year’s Chocolate Festival winner was the

Sue M. Pridmore Center, “which will be back to defend

its title,” said Larson. Yellow Dog Café and Grimaldi

Candies tied for second place, with Graffiti Zoo coming in

third. Larson said just about all of last year’s competitors

plan to participate again this year for “Brevard’s Best

Chocolate Fix” title.

Her club is still accepting entries for the event. The

products must be made in a Brevard County–licensed

kitchen. Additional information on the Chocolate Festival

and the forms to compete are on the website.

The Zonta Club of Melbourne was established in 1983

and is affiliated with Zonta International. “We are a

committee of women working together to get things done

in the community,” said Tomasetti, a longtime member of

the organization who is currently working on securing

sponsorships for the 2016 Chocolate Festival. Open to

both women and men, all club members are volunteers

The 12th annual ‘Chocolate Festival,’ hosted by the Zonta Club of Melbourne, will be held at the Melbourne Auditorium on East Hibiscus
Boulevard from 11 a.m. to 4 p.m. on Sunday, March 6. Attendees sample fine chocolate delicacies from area restaurants, chocolatiers,
bakers, and candy–makers and vote for their favorite contestant. There is also the popular Chocolate Buffet and activities for children.
From left: Christine Tomasetti, event founder and longtime club member; Doris Larson, Zonta Club co–president; and Sandy Michelson,
Zonta Club co–president.
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UCF lands federal grant to study sea turtles’ lifecycle after
2010 Deepwater Horizon explosion; led by Kate Mansfield

creating a scientific program that includes

a whole–life history approach from eggs to

maturity to understand sea turtle ecology

and conservation.

The two–year data synthesis grant

supports activities that integrate existing

data from different sources that, analyzed

together for the first time, may provide

additional insights to sea turtle movements

and behavior in the Gulf of Mexico. The

research supported by these grants could

increase understanding of the Gulf of

Mexico region as a dynamic system and

lead to better–informed decision making.

The Gulf Research Program was

established by agreements arising from the

settlement of the U.S. government’s

criminal complaints following the 2010

Deepwater Horizon oil–drilling explosion.

The program seeks to improve understand-

ing of the interconnecting human, environ-

mental and energy systems of the Gulf of

Mexico and other U.S. outer continental

shelf areas, and foster application of these

insights to benefit Gulf communities,

ecosystems, and the nation.

The program funds studies, projects and

other activities using three broad ap-

proaches: research and development,

education and training, and environmental

monitoring.

“These projects will add value to earlier

investments in monitoring while improving

our understanding of Gulf of Mexico

ecosystems and communities,” said Evonne

Tang, a senior program officer at the Gulf

Research Program at the National

Academies.

The National Academies of Sciences,

Engineering, and Medicine are private,

nonprofit institutions that provide indepen-

dent, objective analysis and advice to the

nation to solve complex problems and

inform public policy decisions related to

science, technology, and medicine. The

Academies operate under an 1863 congres-

sional charter to the National Academy of

Sciences, signed by President Lincoln.

For more information on this organiza-

tion, visit National–Academies.org.

By Zenaida Kotala
UCF News & Information

ORLANDO — The University of

Central Florida has landed a grant worth

almost $500,000 from a special fund set up

by federal agencies after the 2010

Deepwater Horizon explosion.

The National Academies of Science,

Engineering and Medicine Gulf Research

Program awarded biology assistant

professor Kate Mansfield and her team a

$494,000 grant to study how environmen-

tal factors impact sea turtles in the Gulf of

Mexico.

The team, which includes Dr. Nathan

Putman from the Cooperative Institute for

Marine and Atmospheric Studies at the

University of Miami, and UCF’s Erin

Seney, is one of nine groups that received

funding totaling more than $4 million. The

winning projects were selected after an

external peer–review process.

“This project is a team effort– by pulling

together our respective skill sets and

datasets, we will be taking a whole–life

history approach to understanding turtle

movements, distribution and behavior in

the Gulf of Mexico,” said Mansfield.

Mansfield leads UCF’s Marine Turtle

Research Group and has received national

recognition for her work on sea turtle

conservation, biology and ecology. She’s

been studying sea turtles for the past 22

years and has conducted ground–breaking

research on the sea turtle “lost years” —

the period from when sea turtles hatch on

local beaches and head out to sea and when

they return years later to near–shore

habitats as larger juveniles.

She’s also pioneered specialized

satellite–tracking methods to learn more

about the turtles during their early life

stages. Her field research is conducted in

critically important sea turtle waterways,

which include the Gulf of Mexico, the

Atlantic Ocean coast of Florida and off the

western Atlantic coast of Central America.

Mansfield joined UCF in 2013 and is

Public speaking, demonstration judges needed for event
The University of Florida/Brevard County Extension Service is looking for judges

willing to assist in scoring youth, ages 5–18, as they practice their public–speaking skills

from 6 p.m. to 8 p.m. on Thursday, Feb. 18, at the UF/IFAS Extension Brevard County

office. A rubric and brief training session will be provided at 5:30 p.m., before the judging.

This 4–H event enables youth to develop “invaluable life skills.” The extension service is

looking for adults willing to help foster their confidence and enthusiasm for public

speaking. Respond to Vanessa Spero–Swingle at Vspero@UFL.edu if you are interested in

participating or for additional information on this program.
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Joyal Homes is awarded ‘Best of Houzz’
for Design, Service and Photography

Joyal Homes of Melbourne has won the “Best of

Design, Customer Service and Photography Award” on

Houzz, the leading platform for home remodeling and

design.

The 40–year–old custom home and remodeling firm

was chosen by the more than 35 million monthly unique

users that comprise the Houzz community from among

more than 1 million active home building, remodeling

and design–industry professionals.

The Best of Houzz is awarded annually in three

categories: Design, Customer Service and Photography.

Design award winners’ work was the most popular

among the more than 35 million monthly users on Houzz.

Customer Service honors are based on several factors,

including the number and quality of client reviews a

professional received in 2015. Architecture and interior

design photographers whose images were most popular

are recognized with the Photography award. A “Best of

Houzz 2016” badge will appear on winners’ profiles, as a

sign of their “commitment to excellence.” These badges

help homeowners identify popular and top–rated home

professionals in every metro area on Houzz.

“Joyal Homes is pleased to have been recognized by

the Houzz community for the superior service and design,

which has been a hallmark of their success for these

many years of building locally,” said Liza Hausman, vice

president of industry marketing for Houzz.

“Anyone building, remodeling or decorating looks to

Houzz for the most talented and service–oriented

professionals. We’re so pleased to recognize Joyal Homes,

voted one of our ‘Best of Houzz’ professionals by our

enormous community of homeowners and design

enthusiasts actively remodeling and decorating their

homes.”

Home professionals recognize the value of professional

photography in showcasing the quality of their work and

in building their brands with the Houzz community,

added Hausman.

Joyal Homes prides itself with the certainty provided

“to our clients of on–time delivery, realistic budgets and

great communication.” Follow Joyal Homes on Houzz at

www.Houzz.com/pro/JoyalHomes.

According to “Florida Homebuilder” magazine: “If

every builder in Florida had the integrity, work ethic,

painstaking attention to detail, and consumer commit-

ment of the Joyals, oh, how much stronger and better our

industry would be.”

Headquartered in Palo Alto, Calif., Houzz has

international offices in London, Berlin, Sydney, Moscow

and Tokyo.

Steve Spragins elected Rotary Club president
The Rotary Club of Indialantic recently elected its

officers for the July 2016–June 2017 Rotary year. They

are: Steve Spragins, president; Dan Frey, treasurer;

Brian Fernandez, secretary; Loren Goldfarb, president–

elect; and Jim Bowen, immediate past president. The

Indialantic Rotary Club meets at 12 p.m. on Wednesdays

at the Eau Gallie Yacht Club in Indian Harbour Beach.

Visitors are welcome to attend these gatherings.
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JACKSONVILLE — CSX Corp. has appointed key

leaders in the sales and marketing organization as the

company continues to focus on enhancing customer

relationships and encouraging profitable growth.

Dean Piacente has been named vice president–

intermodal; Clark Robertson, vice president–chemicals;

and Tim McNulty, vice president–agriculture. They all

report to Fredrik Eliasson, executive vice president and

chief sales and marketing officer.

Bill Clement, who previously headed intermodal, has

left the company and is pursuing other interests. “We

thank Bill Clement for his tremendous service that

included helping the company build the premier

intermodal network in the East,” Eliasson said. “Dean

Piacente, Clark Robertson and Tim McNulty are proven

sales and marketing leaders who will continue to work

effectively across our company and with customers to

develop new relationships, expand our service offerings,

and maximize growth opportunities.”

Piacente, who joined CSX in 1987, assumes the

intermodal leadership role from his position as vice

president–chemicals. In that role, he led significant

revenue and new customer growth in the chemicals

market and leveraged opportunities in the transition of the

global energy markets. In addition, he has served in other

senior sales and marketing capacities and as vice presi-

dent–finance.

“Dean’s record of growth, revenue generation, and

customer relationships makes him the ideal choice to lead

intermodal, which is a significant growth driver for CSX as

we work with our trucking partners to convert to rail–

based solutions more of the approximately 9 million

highway loads in the East that travel 550 miles or more,”

Eliasson said.

Robertson, who joined CSX in 2010, moves to vice

president–chemicals from his prior role as assistant vice

president–regional development. Robertson oversaw

significant business growth from new customers locating

on CSX’s network and existing customers expanding their

operations. He also led development and implementation

of the Select Site certification program, which provides

prospective customers with online listings of certified

development–ready properties on or near CSX’s rail

network.

McNulty, who joined CSX in 1985, is promoted to vice

president–agriculture, which will now include the

company’s phosphate and fertilizer market, in addition to

shipments of grain and ethanol. McNulty has been

instrumental in the development of CSX’s ethanol unit

train network and has an established record of building

strong teams, supporting customer needs and enhancing

growth and efficiency.

CSX Corp. is a premier transportation company. It

provides rail, intermodal and rail–to–truck transload

services and solutions to customers across a broad array of

markets, including energy, industrial, construction,

agricultural and consumer products.

Jacksonville–based CSX names new sales, marketing leaders; company focuses on customer relationships
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to say, ‘U.S. stocks look cheap. The fundamentals are

petty good, why shouldn’t I be nibbling in the United

States?’ That’s when the psychology is going to start to

turn, I think.”

The time to buy stocks is when there is “blood in the

streets. That’s when there are bargains. You need to

embrace risk. No one makes big returns by investing in

CDs. You typically get your big returns by investing

when everyone else is scared to death, running for the

exits. And you have to have the ability to identify those

points, or hire people who can identify those points for

you. An investor must have the intestinal fortitude to live

through market volatility. I think this is one of those gut–

check times,” said Orlando.

Individual investors are now more bearish on the

market. The new American Association of Individual

Investors “Sentiment Survey” points to an uptick in

bearish views held by its members. The survey measures

the percentage of individual investors who are bullish,

bearish, and neutral on the stock market for the next six

months.

Individuals are polled from the ranks of AAII

membership on a weekly basis. Survey results for the

week of Jan. 6 find 39.5 percent of members neutral,

down 11.7 percent; 38.3 percent bearish, up 14.6 percent;

and 22.2 percent bullish, down 2.9 percent. The long–

term average: 38.7 percent bullish; 31 percent, neutral;

and 30. 2 percent bearish. The numbers may not add up

to 100 percent because of rounding.

One wild card for the market this year is the presiden-

tial election. The four–year election cycles in the U.S. and

stock–market cycles seem to intertwine. History suggests

that the stock market and the presidential election–year

cycle follow somewhat predictable patterns, when the

cycle is eight years in office. Orlando thinks the 2016

presidential election “could be a positive for the markets.”

“If you go back and look at the cycle, from the post–

war era of Harry Truman to the present, there are some

patterns. The American people have a very limited

attention span measured in eight–year blocks. We go like

a metronome on a piano — left, right, left, right with

great regularity in eight–year blocks. Only once in the

last 75 years has the sitting president of the White House

extended control to his party, and that was Ronald

Reagan to George H.W. Bush in 1988. Reagan was very

popular with the American people and did a great job.”

Orlando says President Obama’s “low job–approval

ratings would seem to suggest the presidential pendulum

is poised to swing right again. I do not know who the

presidential candidates are going to be or what they are

going to talk about, but it almost seems as if this is the

Republicans’ election to lose. From a fiscal–policy

standpoint that should be a positive, which I think the

markets will embrace at the end of the year, if, in fact,

this scenario plays out.”

The Rasmussen Reports’ “Presidential Tracking Poll”

for Jan. 8 shows that 46 percent of likely U.S. voters

approve of President Obama’s job performance. Fifty–

three percent disapprove. The latest figures include 24

percent who “strongly approve” of the way President

Obama is performing in office and 42 percent who

“strongly disapprove.” This gives him a Presidential

Approval Index rating of –18, according to Rasmussen.

Generally, a Republican presidential victory sparks a

stock–market rally of 5 percent or more during the last

two months of the year. “That could absolutely happen

again this election year,” said Orlando.

Michael Gainey Signature Designs expands in Cocoa Village
Michael Gainey Signature Designs located in the Bel Air Courtyard in Historic Cocoa Village has expanded its office

just three doors down. The historical loft with his gleaming hardwood floors and views of the Indian River provides the

perfect “think–tank” for design projects. Saidee Carmichael is a new addition to the firm, which specializes in the

residential market. The firm is “ushering in the latest technology to give clients a clear visual of their ‘finished’ projects.”

As senior designer, Carmichael “gathers a plethora of information that translates into beautiful interiors.” Remodeling

is “on the rise, so housing the latest 3–D capability is paramount in today’s ever–changing technology,” said Michael

Gainey. For more details on the firm, visit MichaelGaineySignatureDesigns.com.
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More than 500 children’s wishes were fulfilled this

Christmas, thanks to the efforts of staff and friends of the

Exchange Club Yellow Umbrella Child Abuse Prevention

Center. They worked “tirelessly” to provide assistance to

families in need in the Brevard area. The children who

benefitted from the Angel Wish program at the Yellow

Umbrella are families who are struggling to provide the

basic needs for their children.

Exchange Club Yellow Umbrella Child Abuse Preven-

tion Center is a nonprofit organization whose mission is to

improve family life and prevent child abuse and neglect

through education, social service and community aware-

ness. Yellow Umbrella has been serving the community for

more than 27 years and is nationally accredited.

The organization has served more than 125,000

families and children in Brevard through programs that

aid parents in “finding pathways to a more positive family

experience.” Exchange Club Yellow Umbrella works with

other community agencies to assist in the stabilization and

support of families to reduce stress that can lead to child

abuse and neglect situations.

Programs are offered in English as well as Spanish,

through the La Sombrillita advocacy program that assists

the Spanish speaking community to overcome the barriers

of language and culture.

Exchange Club Yellow Umbrella is supported through

local donations from businesses as well as organizations

that work to prevent child abuse. Supporters include the

Exchange Club of Sebastian, Palm Bay Women’s Club,

Indiafest, Brevard Family Chiropractic, Kelsey’s Pizza,

Tropical Realty of Suntree, Knit and Stitch, Lifepoint

Church, the Jon M. Hall Co., Tiny Towne and Giving Tree

Kids Consignment Thrift Stores, Heavenly Touch Pet

Grooming, county, state and federal grants, and contracts

with Brevard Family Partnership and agencies across the

United States.

Yellow Umbrella said it “wishes to thank all the donors

and volunteers who made the Angel Wishes come true for

so many underprivileged children!”

For more information on the Yellow Umbrella organiza-

tion, call 723–2927 or visit www.YellowUmbrella.org.

Yellow Umbrella fulfills more than 500 wishes from area children during the busy holiday season

Twila Brase to address women’s group on Feb. 3
The Brevard Federated Republican Women will meet at 11 a.m. on Wednesday, Feb. 3, at the Holiday Inn Hotel and

Conference Center, 8298 N. Wickham Road in Melbourne. The guest speaker will be “Fox News” commentator Twila

Brase, president and cofounder of the Citizens’ Council for Health Freedom. Brase provides daily commentary to nearly

350 radio stations in 40 states through the CCHF “Health Freedom Minute” with comments on the Affordable Care Act,

which she opposes. The luncheon fee is $18. Reservations are necessary and can be made by calling 727–1212.

Surfside Playhouse

new ad emailed

FULL COLOR

Michael Gainey
pick up BBN

8/03/15
page 18

FULL COLOR

Highway A1A to South 5th Street 
Cocoa Beach, FL ● (321) 783-3127 
Tickets:  www.surfsideplayers.com 

 

January 22 – February 7 
Fridays & Saturdays 8:00pm, Sundays 2:00pm 

 
 
 
 
 
 
 
 

 

 
Music and Lyrics by Frank Loesser y y

Book by Jo Swerling & Abe Burrows 
 

Directed by Bryan Bergeron 
Musical Direction by Dorothy Wright 
Choreography by Arlene Sutherland 

Presented by special arrangement with Music Theatre International 

Florida has always been my home,

let us make it yours....

michaelgaineysignaturedesigns.com

321-50 1-7203

DESIGNS

Michael Gainey Signature



Visit BrevardBusinessNews.com for Advertising InformationJANUARY 25, 2016 BREVARD BUSINESS NEWS / 17

BBN BREVARD BUSINESS NEWS
Zonta Club of Melbourne
Continued from page 11

conducting business at monthly dinner meetings. For the

times and locations, visit the website. Visitors are

welcome to attend the meetings.

Proceeds from the Chocolate Festival will be used to

support local scholarship programs, community–service

projects, and Zonta’s local and international campaigns

against “Human Trafficking” and “Violence Against

Women.” The club is a member of the East Coast Human

Trafficking Task Force. Larson said $2 out of every $3 the

club raises is spent locally. “And it all benefits women.”

At the Chocolate Festival, club members will help

inform attendees “about slave–free chocolate, or chocolate

that is ethically sourced,” said Tomasetti, adding, “These

companies have either the Rainforest logo or the Fair

Trade certification logo on their package. We will be

giving out samples and trying to educate consumers

about chocolate labeling.” The Chocolate Festival

competitors will be using slave–free or sole–sourced

chocolate.

The Zonta Club of Melbourne’s community–service

project is the Sue M. Pridmore Center for Women and

Children at the Salvation Army in Melbourne. “The

Pridmore Center is our major service project,” said

Larson. The Pridmore Center provides a host of services

to women, helping them get back on their feet and

working again in the community. These services include

monthly cooking classes that focus on nutrition, counsel-

ing on re–entering the work force, the use of computers

for school work and research, support materials, and a

graduation package for its residents.

The local Zonta Club also serves the community

through a number of scholarships it offers. “We just

started a new Zonta/Yellow Dog Café Culinary Scholar-

ship for women in Brevard County who are seeking a

career in the culinary arts,” Larson said, adding that her

club is working with Eastern Florida State College.

Other awards it presents include the Monica Jean

Campbell Memorial Scholarship, which recognizes young

women who are committed to leadership in public policy,

government, and volunteer organizations; the Jane M.

Klausman Women in Business Scholarships, which

encourage women preparing for careers and leadership

positions in business; and the Zonta/Meehan Scholar-

ships, which are need–based awards encouraging

Brevard women entrepreneurs to improve their business

through the “weVenture” program. The latter are

awarded through the Women’s Business Center at

Florida Tech. Details about these scholarships and the

deadlines for applications are on the club’s website.

The Zonta Club of Melbourne also raises funds

through the sale of “Historic Brevard Ornaments”

available for purchase year–round at Meehan’s Office

Products in downtown Melbourne. The long–running

collection includes ornaments of Del’s Freez, The Historic

Cocoa Village Playhouse, The Heneger Center for the

Performing Arts, Cape Canaveral Lighthouse, Melbourne

Beach Pier, and the Rocket Garden at the Kennedy Space

Center Visitor Complex. The ornaments are $30 with a

stand and $25 without. “These are beautiful, artistic

ornaments,” said Michelson.

“The Chocolate Festival and the other fund–raisers we

have along with the money from the sale of these

ornaments help us fund our projects in the community.

With the new venue this year at the Melbourne Audito-

rium, we’re hoping to reach even more people than we did

last year. We think it’s going to a great 2016 Chocolate

Festival,” said Larson.

Lightle Beckner Robison announce sale of industrial building
Brian Lightle of area firm Lightle Beckner Robison Inc. represented the owners in the sale of a 14,117–square–foot

industrial building at 2500 S. Harbor City Blvd. in Melbourne. Ideally located just south of Historic Downtown

Melbourne, the building was the former location of the Indian River Brewing Co. Neal Spurlock of ReMAX Elite

represented the buyers. “We are pleased to have helped another client achieve their goals,” said Lightle. Lightle

Beckner Robison is a full–service real–estate firm specializing in office, retail, industrial, investment properties and

asset/property management. The company serves Brevard County, extending across the entire states of Florida and

Georgia. For additional information on the firm, visit www.TeamLBR.com.
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For the sixth–consecutive year, skilled–trade vacancies

are the hardest to fill in the U.S., says ManpowerGroup’s

annual “Talent Shortage Survey.” Among U.S. employers,

48 percent acknowledge that talent shortages have a

“medium–to–high” impact on their businesses.

According to a study by the National Association of

Home Builders, the shortages of labor and subcontractors

have become “substantially more widespread” since 2013.

The “incidence of reported shortages is now surprisingly

high relative to the current state of new–home construc-

tion.”

Labor shortages have had various effects on businesses

that operate in the construction industry, including

difficulty in completing projects on time, causing general

contractors to turn down some projects, and slowing the

rate at which they accept incoming orders. This can have

potential negative impacts on the economy.

The shortfall of skilled labor is not only being felt on the

residential side, but also the commercial construction side.

Together, the two segments account for a significant chunk

of the nation’s gross domestic product.

“The construction trade shortage is a serious issue our

industry faces,” said Jason Bartlett, the president of

Building Management Systems Inc., a 35–year–old

commercial general contractor in West Melbourne. “We are

having to turn down work because of the short supply of

subcontractors.”

On Jan. 8 of this year, more than 300 employers,

industry associations, educational organizations, and other

key stakeholders throughout the nation called on Congress

to strengthen the primary federal investment in Career

Technical Education.

Basically, they are asking lawmakers to reauthorize

the Carl D. Perkins Career and Technical Education Act.

The Perkins Act, which has been due for reauthorization

since 2013, is the largest federal source of dedicated

funding for Career Technical Education and is the largest

investment in the nation’s high schools. It provides more

than $1 billion each year to secondary and post–secondary

institutions in all 50 states to support career and technical

education.

The construction industry took a sharp downturn eight

years ago, and it was forced to lay off more than 2 million

workers amid the Great Recession, according to a report by

The Associated General Contractors of America. Many of

these people who lost their jobs opted to return to work in

other sectors of the economy, while others retired.

However, these skilled–people shortages are the

consequence of a series of policy, education, demographic,

and economic factors that have “decimated” the once

robust education pipeline for training new construction

workers, the report says.

A lot of trade organizations say that government

officials need to stop making short shrift of high school

career and technical education programs. Federal funding

has largely shifted to promoting college–preparatory

programs.

Once the nation had a thriving public vocational–

technical educational program that provided training for a

host of skills, including construction. Over the last several

decades, many of those programs have been closed, but

more schools across the nation are now reconsidering

them.

“Dr. Desmond Blackburn, Brevard County Superinten-

dent of Schools, is all in favor of putting vocational

education back in the public schools, and I support him

100 percent,” said Don Herndon. “Not everyone is going to

become a doctor or a lawyer or an IT person. We need

vocational–technical education programs that provide

students with hands–on work–force skills. The skilled

trades are starting to demand their own salaries. The pay

is rising.”

Don Herndon said when he attended high school in the

1960s, “vocational training was a big part of the curricu-

lum. There was a whole vocational wing — drafting,

machine shop, auto mechanics, and electronics, for

example. And it attracted a lot of students. There was a lot

of interest.”

“Today, just about everyone has the opportunity to go

on to college — with the help of financial aid and scholar-

ships — and it seems like no one is considering becoming

an electrician or a plumber. I’m not knocking college, I

think it’s great. But not everyone fits into that peg. The

skilled trades provide people with options and good–paying

jobs,” said Bartlett, who himself is a graduate of the

University of Florida’s Rinker School of Construction

Management.

“A good tradesman can earn $75,000 to $100,000 a

year,” said Don Herndon. “If you want to earn more than

that, you can get two or three crews working for you and

have a company, become an entrepreneur in the field.

Growth opportunities are unlimited. It’s up to how much

the individual wants to work.”

Average hourly wages in construction increased

2.8 percent from August 2014 to August 2015, up from

2.1 percent in the previous 12 months, a sign that contrac-

tors are raising pay to attract workers, according to a

report by The Associated General Contractors.

One of the recommendations of The Associated General

Contractors in preparing the next generation of skilled

construction workers is to encourage partnerships between

registered apprenticeship programs and community

colleges.

Given that apprentices are paid during their training

programs, this means they are earning community college

associate degrees without amassing large student debt.

Officials should encourage more of these collaborations by

requiring that recipients of the U.S. Department of Labor

Trade Adjustment Community and Career Training

grants — or any future similar grant programs — partner

with at least one registered apprenticeship that demon-

strates measurable success, according to the report.

The Associated General Contractors’ blueprint also calls

for improving the Workforce Investment Act, reforming

and reinvigorating the Perkins Act, encouraging private

funding for craft–training programs, and making it easier

for veterans to get training and to be hired in the construc-

tion industry.

“We need to reach students in the high schools and

have different area companies within the construction

industry and closely aligned industries make presentations

and show students the various job opportunities in these

fields,” said Don Herndon, whose company has a team of

75 to 80 people. “We have a lot of family members working

for us. It’s a great team that understands the importance of

customer service.”

“I think that the service we provide to our customers

has been the reason why we’re doing so well today,” added

Julie Herndon. “The majority of our customer base is

referral. And we’re really proud of that.”

Classic Wood Flooring has built relationships with a

number of new home builders in the region, including

Viera Builders, Charles Boyd Construction Inc., DiPrima

Custom Homes, Christopher Burton Luxury Homes,

LifeStyle Homes, and Monarch Homes of Brevard.

“The builder market for new homes is strong,” said

Don Herndon. “We feel really good about that. All of the

builders we’re working with have good projections for 2016

and 2017. In fact, we are doing about one house per day for

Viera Builders. The Viera market is probably the strongest

home–building area in the county right now.”

Don Herndon said a lot of new–home buyers are using

wider wood–flooring planks in their homes. “Three inch

was the standard. Then the industry went to five inch.

Now, we’re seeing six–, seven–, eight– and nine–inch

planks in the home, and longer lengths as well, from six

feet up to eight feet. Before, the average length was from

one to four feet.”

Consumers are using a range of woods, from light to

dark, with very low shine. “The matte finish is very

popular,” said Don Herndon, who is chairman of the board

for the Melbourne Center for Personal Growth, which is

operated by AMIkids Space Coast. His company supports a

number of nonprofit entities including the Women’s

Center, The Haven for Children, Brevard Zoo,

Candlelighters of Brevard, Habitat for Humanity of

Brevard, and Club Esteem.

The Herndons say they are also seeing wood–manufac-

turing shifting back to America from overseas, mainly

China. “That really excites us, the manufacturing of wood

floors again in the United States,” he said. “It’s absolutely

awesome. I think the trend will continue. We have one

supplier that manufactured all of its products in China for

years, but now about 80 percent of its line is made in

America. The companies that are manufacturing floors in

the U.S. are paying U.S. taxes.”

At their retail store, wood floors made in this country

have an American flag on them to signify to the consumer

the origin of the product. “We are very happy to wave the

American flag. We still have some imports that are

economically priced at the low end of the market. But if the

customer steps up one level, I can show him or her

American floors for pretty much the same price as floors

manufactured in China,” said Don Herndon.

Business has been so good for Classic Wood Flooring

that the company is planning to build a 12,000–square–

foot warehouse on its roughly 3–acre site.

“We’re in the process of getting pricing on that project.

We’ve had to rent off–site warehouse space. The new

warehouse will increase our efficiencies because we’ll have

our inventory on site. I think it will be 2017 before that

project happens. It will help position the company to

continue to grow. We’re excited about the future.”
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