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By Ken Datzman

TITUSVILLE — These are trying times for chief executive officers

and leadership teams of health–care organizations. There are

increasing demands on CEOs to lead effectively in a complex and

rapidly changing health–care industry, one that has long centered on

volume and bottom–line numbers. Rough–and–tumble competition in

markets for services has made it an even more ferocious environment

for hospitals and care organizations.

Some hospital CEOs across the nation have shifted the dynamics

by creating innovative strategies and transformative integrated

models to deal with change by putting the focus on patient safety and

quality of care, while working to reduce costs overall.

These CEOs have gone beyond the call of duty and have shown

their dedication to high–quality health care in their respective

communities. One of them is George Mikitarian, who has led Parrish

Medical Center as president and chief executive officer since 2001.

Under his leadership, PMC has been singled out for its accom-

plishments in the field by a host of well–regarded organizations,

including the Centers for Medicare and Medicaid Services,

HealthGrades, The Leapfrog Group, J.D. Power & Associates,

American Alliance of Healthcare Providers, “Consumer Reports,” and

The SafeCare Group.

Now, PMC has become the first hospital in America to be awarded

“Integrated Care Certification” by The Joint Commission. The

Midwest organization is the nation’s premier health–care accrediting

body. PMC is a 210–bed, independent not–for–profit public medical

center. It has served North Brevard County for more than a half–

century.

The Joint Commission began offering Integrated Care Certifica-

tion in July 2015 to recognize hospitals and ambulatory–care settings

that excel at integrating “information–sharing, transitions of care,

hand–off communications,” and other key activities as a patient

moves between the hospital and outpatient–care settings. The Joint

Commission says this new certification, covering a three–year term, is

the starting point for improving patient outcomes by providing better

coordinated care.

“This has been a long road for us,” said Mikitarian. “Even before

the passing of the Affordable Care Act, this organization set out on

behalf of the people we serve, as a public hospital, to improve quality,

improve safety, and reduce costs. And we have been fortunate in that

our board members, our physicians, our employees, and our auxilians

have all believed in the same mission, which is doing what’s best for

the people and the health of this community.”

PMC scales new heights,
first hospital in the nation
to earn a key certification

Parrish Medical Center in Titusville is the first hospital in America to earn The Joint Commission’s new Integrated Care
Certification. The accreditation organization began offering this designation last year. Integrating care across the entire
spectrum of services visited by a patient can help to reduce the costs and improve the quality of care, says The Joint
Commission. From left, the PMC executive management team includes: Chris McAlpine, senior vice president, adminis-
tration transformation; George Mikitarian, president and CEO; Natalie Sellers, vice president, communications/commu-
nity and corporate services; and Edwin Loftin, vice president, acute–care services and chief nursing officer.
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JM Real Estate Inc. in Melbourne
announces addition of Collura as
senior associate and financial analyst

Rebecca Collura has joined JM Real Estate Inc. as

senior commercial associate and financial analyst. The

announcement was made by Jewel McDonald, president of

the longtime Melbourne firm.

Collura has an extensive background in the commercial

real–estate field, having worked as a commercial banker in

Brevard County for the last 18 years, most recently with

TD Bank and RBC Bank. She has a bachelor’s degree in

business administration from the University of North

Carolina at Charlotte.

Collura will focus on commercial brokerage and

leverage the experience and expertise she acquired as a

banker to help clients achieve their real estate and

business goals, said McDonald. “Being an accomplished

banker, the transition to commercial real estate was a

logical step in her career.”

She is also a former professional golfer on the European

Tour, which is where she learned her “strong work ethic”

and “drive” to succeed.

“We couldn’t be more pleased or proud of the addition of

this highly qualified, professional, and experienced

associate,” said McDonald. “Rebecca’s banking background

brings a quality to JM’s team that is certainly a benefit to

the investors we represent in the commercial real–estate

market.”

McDonald added, “JM’s business has grown in the past

12 months as the commercial real–estate market contin-

ues to strengthen. We had a need in our office to bring on

an associate and Rebecca fit perfectly as an individual and

has outstanding professional qualifications.”

JM Real Estate is one of the largest full–service

commercial property management, leasing and sales

companies in Brevard County, specializing in multi–tenant

office, retail and industrial properties. Its current portfolio

of more than 50 property management and leasing

contracts total 2.5 million square feet with an estimated

asset management value of over $300 million.

For more information about JM Real Estate, contact

McDonald at 242–2882, extension 205. Collura’s phone

number is 242–2882, extension 210. The company’s web

address is www.JMRealEstate.com.

Humorist Jeanne Robertson to perform on April 2
Turning 70 years young this year, Jeanne Robertson

continues to charm audiences with her humorous observa-

tions about life around her. This former “Miss North

Carolina,” standing tall at six–foot–two, has an “infectious

personality, heart and sense of humor.” She will be

showing off some of that humor at 7:30 p.m. on Saturday,

April 2, at a concert set for the Maxwell C. King Center in

Melbourne. With seven nationally released DVDs, three

books, hundreds of hours on SiriusXM and 18 million

YouTube hits, the demand for Robertson’s family friendly

and engaging brand of comedy has “grown exponentially.”

Some of her popular anecdotes include “Don’t Go to Vegas

Without A Baptist” and “Don’t Bungee Jump Naked.”

Tickets for her concert start at $32 and may be purchased

by visiting KingCenter.com or by calling 242–2219.
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Space Coast Credit Union names
industry veteran Linda Hart as its
vice president of human resources

Melbourne–based Space Coast Credit Union has

announced the appointment of Linda Hart as its vice

president of human resources. As a key member of the

executive team, Hart will work closely with SCCU’s

leadership to advance the organization’s mission of

“creating value in cooperative ownership by recruiting,

training, and developing the best employee talent.”

“Our commitment to excellent service begins with

smart people, doing smart things,” said Doug Samuels,

president and chief executive officer of Space Coast

Credit Union. “Experienced, caring professionals working

under the direction of exceptional leaders will differenti-

ate our Members’ Watchdog brand of protection in the

competitive financial–services industry.”

Hart joined SCCU in November 2015, and has

more than 15 years of human resources experience.

Throughout her career, Hart has been responsible for

overseeing training and development, managing

employee performance, recruiting and retaining profes-

sional talent, and coordinating benefits and compensa-

tion campaigns in an effort to maintain a strong,

dedicated group of professionals.

Her most recent experiences were working as an

“HR Business Partner” at MC Assembly, a Melbourne–

based manufacturing firm, and serving as the HR

director at DRS Tactical Systems Inc., a division of DRS

Technologies Inc.

According to Hart, “I am excited to join a growing

organization like SCCU. A top priority for HR in 2016

will be attracting, developing, and retaining employees

with the core values needed to succeed in our perfor-

mance–driven culture.”

A two–time Rollins College graduate, Hart earned her

bachelor’s degree in organizational behavior and her

master’s in human resources management.

SCCU, chartered in 1951, serves more than

300,000 members. The institution has assets of more

than $3.4 billion. SCCU is open for membership to

anyone who lives or works in the 14 Florida counties it

serves. Visit SCCU.com/Careers to learn more about

what SCCU has to offer and view a list of current job

openings in each department.

Center to host ‘Sea Glass and Ocean Gems’
The Barrier Island Center in Melbourne Beach will

host its second “Sea Glass and Ocean Gems Symposium”

from 10 a.m. to 4 p.m. on Saturday, Feb. 20. The sympo-

sium, free of charge to the public, will include beach–

combing talks throughout the day, guided beach walks,

craft demonstrations, educational displays, and an art

raffle to benefit the Sea Turtle Conservancy. There will

also be a judged sea–glass competition, live music and

food. The keynote speaker will be best–selling author

Richard LaMotte. He will remain on site after his 11 a.m.

talk about his new book “Lure of Sea Glass.” The Barrier

Island Center is at 8385 S. Highway A1A. For more

information on this community program, call 723–3556 or

send an e–mail to Joy.Winet@BrevardCounty.us.
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processing 150–plus text messages and 100–plus e–mails

every day before I even touch social media. The sheer

volume of “online stuff” doesn’t overwhelm me. I’ve

developed an immediate filtering sense that sorts the

legitimate messages from businesses with which I’m not

familiar.

I’m also grateful that the “cold call” messages are more

targeted to products and services that match my age and

consumer behavior. I rarely receive online ads for speed

dating, music that I’ve never heard of, or nightclubs that

open after I’m already in bed. At the same time, I’m not

overjoyed by the ads for Viagra, senior–living apartments,

Medicare Part D and reverse mortgages.

So, how exactly are these companies targeting me?

We’re familiar with the online tracking tools consumers

seem to have no concerns with: cookies, profiles and other

online tools that identify our shopping habits.

It’s the speed that this information is available that is

striking. An acquaintance who works for a technology–

research business told me the analytics to process and

make sense of data captured from online habits is moving

faster and faster. It is giving the end–user the tools to

evaluate the data and operationalize a marketing solution

online.

I purchased two pairs of slacks online over the holidays.

Within one hour, I had a tile ad on my web browser for

belts, socks and shoes to go with the slacks. I have to

admit, this was pretty creepy.

This tracking is being extended into the bricks and

mortar retailers, as well. Nordstrom ran a test to track the

cellphone signals of shoppers in the store to determine

optimal store layout and the opportunity to offer in–store

coupons. While consumers seem to be OK with the online

tracking, the in–store tracking got some pushback from

consumers who viewed it as a form of stalking.

So did the online retailer think I needed a new belt,

socks or shoes just because I purchased a pair of slacks? A

behavioral psychologist who consults with my sales

students at UCF told me that it’s not a practical sales

message, it’s an emotional pitch. They want me to feel like

I’ll look better in these items. That I’ll be more profes-

sional, credible and perhaps comfortable. It’s the dirty little

secret of tracking and online marketing analytics.

I like to shop but I don’t like to spend a lot of time

shopping. For me, convenience is king because time is so

precious.

As a veteran of the advertising business, I love selling

with ads. As a result, I’m OK with the emotional pitches.

The best endorsement is a happy customer — and if I

feel better, look better and get a compliment or two, I’m a

happy customer. Bring on the ads!

Online advertising is just about everywhere: Are you overwhelmed or overjoyed?
By William Steiger
UCF Forum columnist

Online advertising flooded into my computer and phone

during the holiday–selling season: banner ads, e–mail

advertising including spam, Facebook ads, sponsored

tweets, rich–media ads, pop–ups and pop–unders, and my

personal favorite: pre–video ads that slow me down when

I’m checking out the sports highlights from the previous

night.

As a sales guy, I understand that we need to sell stuff

and the Internet is the new retail trading space — and it’s

going to get busier because more folks are getting con-

nected.

Information–technology researcher Gartner predicts

that there will be 30 percent more connected devices in

2016 than last year. That represents 6.4 billion more

devices. If you’re going fishing, go to where the fish are!

As an instructor with a large academic family and a

grandparent with a large personal family, I’m used to

William Steiger is an instructor and marketing
consultant in UCF’s College of Business
Administration and coordinator of the college’s
Professional Selling Program. He can be
reached at William.Steiger@UCF.edu.

Brevard Tobacco Initiative and Tobacco Free Florida raising awareness
Brevard Tobacco Initiative and the Florida Department of Health’s Bureau of Tobacco Free Florida are raising

awareness about the dangers of smokeless tobacco, like chew and dip, during “Through with Chew Week.”

This public–awareness campaign was created to reduce the use of smokeless tobacco among young people and help

combat this deadly addiction. “Through With Chew Week” takes place Feb. 14–20.

To raise awareness about the dangers of smokeless tobacco use, two “Students Working Against Tobacco” (SWAT)

leaders presented at the City of Palm Bay Council Meeting and received a Proclamation claiming the February dates

as “Through with Chew Week” in Palm Bay. The presentation and Proclamation signing took place on Feb. 4 at

Palm Bay City Hall.

Youth cigarette–smoking rates in Florida are at an all–time low, 6.5 percent of high school students in Brevard

reported current use of smokeless tobacco products in 2014, according to the Florida Youth Tobacco Survey.

“Smokeless tobacco products contain harmful chemicals that are known to cause cancer,” said Shannon Hughes,

director of the Florida Department of Health’s Community Health Promotion. “Youth who use smokeless products are

more likely to experiment with other types of tobacco. Studies have shown that adolescent boys who use smokeless

tobacco have a higher risk of becoming cigarette smokers.”

At least 28 cancer–causing chemicals have been identified in smokeless tobacco. Its users have an 80 percent higher

risk of oral cancer and a 60 percent higher risk of esophageal cancer and pancreatic cancer compared to non–users.

Currently, there is no scientific or medical evidence that proves smokeless tobacco use is an effective method to help

people quit smoking. Floridians who want to quit any form of tobacco have access to free and proven–effective resources.

They can call Tobacco Free Florida at 1–877–U–CAN–NOW to speak with a “Quit Coach” who will help them create a

personalized “quit plan.” Tobacco Free Florida’s online cessation tool can be accessed at TobaccoFreeFlorida.com/

WebCoach. Or call (407) 889–2292 or visit www.cfahec.org. The web address is www.TobaccoFreeFlorida.com.

BSO South Guild to host Valentine’s Gala in Suntree
The Brevard Symphony Orchestra’s South Guild will host the “Simply Red . . .Valentine’s Gala” from 1 to 4 p.m. on

Feb. 14 at Suntree Country Club in Melbourne. This fund–raising event, with chairwomen Janet Forrer and Judy

Garrett, will benefit the BSO. The sponsors include Ralph and Cindy Perrone, and Leasha Flammio–Watson of the

Flammino Financial Group. The price to attend the gala is $60. To purchase tickets for the function, call Carole Gatto at

777–4422. At the event, guests will be greeted with a glass of complimentary wine and enjoy a three–course meal. For

additional information on this community function, call Forrrer at 600–4845 or Garrett at 636–1535.
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Career-focused  

One class at a time • Personalized attention 
Earn your degree in the fields of:

Health Care • Business • Technology 
Psychology • Criminal Justice • Legal Studies

Keiser University is a private, not-for-profit university

Degree programs and delivery format vary by campuss

9th Annual

Portraits
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Save The Date
Saturday, February 20, 2016

Join Us For 

 An Evening in Greece

Benefitting Children’s Home Society of Florida, serving children and families in 
Brevard County.  Learn more today at www.CHSPortraits.com

“Your Business is Our Business”

Navigating Your Entire Financial World

Expect              More From UsEven
Offering Tax & Accounting Services 

as well as Wealth Strategies–All  
Under One Roof  with Our Sister Company: }

 
 

|
Securities offered through 1st Global Capital Corp. Member FINRA, SIPC. Investment Advisory services offered through 1st Global Advisors, Inc. 
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Three community leaders inducted into Women’s Hall of Fame;
Gov. Rick Scott selects Barnett, Ferré and Leto for their work

TALLAHASSEE — Attorney General Pam Bondi welcomed three outstanding women

into the Florida Women’s Hall of Fame. Gov. Rick Scott chose inductees Carol Barnett,

Helen Ferré and Elmira Leto from a list of 10 distinguished nominees selected by the

Florida Commission on the Status of Women for making significant contributions to the

improvement of life for women and all Floridians.

“We honor and recognize these three women for their outstanding service and dedica-

tion to others,” said Bondi. “The inductees’ remarkable work continues to help countless

Floridians live fuller lives, and I am truly grateful for their service.”

l Barnett of Lakeland has worked her entire life to make a difference in Florida’s

youth, giving thousands of children a better opportunity to fulfill their potential. For more

than 20 years, Barnett has served as president of Publix Super Markets Charities Inc.,

and as a Publix Super Markets Board of Directors member. Barnett started the “Feed Me

a Story” children’s reading initiative and was appointed vice chairwoman of the Florida

Partnership for School Readiness Board. At the United Way Women’s Leadership Summit

in 2015, Barnett received the Women in Philanthropy Award. She has also served on the

boards of Ounce of Prevention Fund of Florida, All–Saints Academy and the Florida

Council on Economic Education. Currently, Barnett sits on the United Way Leadership

Council and the Polk Education Foundation Board of Directors.

l Ferré of Miami Shores is an award–winning bilingual journalist and communications

consultant. For more than 12 years, Ferré has been the face of public–affairs program-

ming at WPBT2, hosting the weekly series “Issues” and starting “Issues Reports.” With

WPBT2, Ferré acted as an investigative arm of journalism, reaching audiences from

Florida’s Treasure Coast to the Florida Keys. She is the co–founder of Operation Saving

Lives, a humanitarian task force that supplies medicine, food and water to victims of

Hurricane Mitch in Latin America. Ferré is the first woman to chair the Board of Trustees

of Miami Dade College. In 2013, Ferré received the American Red Cross Spectrum Award.

l Leto of Key West is the founder and chief executive officer of Samuel’s House Inc., the

umbrella agency of two permanent supportive housing units, Kathy’s Hope and Casa de

Meredith and Mary Spottswood Women’s Center. Samuel’s House is the only Key West

emergency shelter for homeless women and children and provides a second chance to

displaced women, women and men with children and intact families. Leto is a founding

member of the Southernmost Homeless Assistance League and the Monroe County

Continuum of Care, where she is an active participant and officer on the board of direc-

tors. Leto’s faith and perseverance in addressing local homeless and social issues — and

her advocacy on behalf of women, children and families — have made a substantial

difference in the lives of many families faced with desperate and sometimes life–threaten-

ing situations of domestic violence.

“The Florida Women’s Hall of Fame committee must choose only 10 nominees from

hundreds of applications received. We are honored to have so many highly accomplished

women in Florida,” says Elizabeth Pines, chairwoman of the Florida Women’s Hall of

Fame Committee. “What makes our job so difficult is choosing from the scores of women

who are leaders in every sector of society. These nominees have truly impacted their

communities and the state of Florida in the most profound ways.”

“It is an honor for the Florida Commission on the Status Women to be involved in the

recognition of women and their accomplishments each year through the Florida Women’s

Hall of Fame. The governor has chosen three outstanding women. Their impact on all

citizens of Florida provides evidence of the critical role that women have played in shaping

our state,” said Yvonne Fry, chairwoman of the Commission.

The Commission accepts nominations for the Florida Women’s Hall of Fame from the

public each year from April 1–July 15. For additional information on this program, visit

www.FCSW.net/ or call (850) 414–3300.

Freedom 5K race Feb. 20 at Moore Memorial Park
The Harry T. & Harriette V. Moore Cultural Complex Inc. will host the Heritage

Freedom 5K at 4 p.m. on Saturday, Feb. 20, at The Harry T. & Harriette V. Moore

Memorial Park, 2180 Freedom Ave. in Mims. To register for the race, visit

www.runningzone.com/events/freedom–5k. The race fee is $30. Following the race there

will be an essay competition and other events. Jazz sensation Winston Scott of the Cosmic

Band Ensemble will perform, and food trucks will be onsite. Call the Harry T. Moore

Cultural Center at 264–6595 for further information on this activity.

Shelter Mortgage
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THE SHELTER MORTGAGE EXPERIENCE
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Integrity, Respect, Hard Work, and Long Term Commitment makes 
us an easy choice as your trusted mortgage lender.

Navigating the mortgage process will be simple with a 
knowledgeable Shelter Mortgage Loan Officer to help you  

find the right loan to fit your needs and budget. 
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RESPONSIVE 
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7341 Office Park Place, Suite 106 Melbourne, FL 32940   

407.897.6656  |  www.sheltermortgagefl.com

COLET TE WILSON 
407-620-3622  

SHELTERMORTGAGEDIVA.COM
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Four week Summer Program begins 11th July, 2016
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Are you looking for a different kind of school?

A place that values Leadership A place that values Leadership 

Where your child can learn alongside students 

and Character as highly as Academic Achievement?

Consider Florida Prep
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Duke Energy names González community relations manager
for multiple counties including Brevard; building partnerships

Duke Energy Florida has named Elisha González as government and community

relations manager, serving the company’s East Coast operating area encompassing

Seminole, Volusia, Flagler and Brevard counties.

González will be responsible for fostering relationships and building partnerships in

these communities and serve as Duke Energy’s principal contact for local governments,

educators and community and civic leaders.

“We are delighted to add a community–focused professional with Elisha’s proven

ability and expertise to our team,” said David Townsend, Duke vice president of commu-

nity relations and economic development in Florida. “Her commitment, experience and

passion for community engagement will help ensure we’re making a meaningful impact in

these important Duke operating areas.”

“I’ve lived and worked in Florida for over 30 years and understand what’s important to

our local communities,” said González. “I believe my background and perspective can help

Duke Energy further strengthen local relationships, support the communities served, and

advance economic development on Florida’s East Coast.”

González most recently was director of community affairs for Valencia College and

executive director of Valencia Promise/Orange County Take Stock in Children, a position

she held for nine years. She previously served 12 years as a principal in the Orange

County public school system. In addition to her experience in education, González worked

as the Central Florida regional director for the office of former U.S. Sen. Mel Martinez.

She has been active in the community throughout her career, serving in leadership

roles for numerous organizations, including her recent gubernatorial appointment to

Career Source Florida State Board, Heart of Florida United Way, Winter Park Chamber

of Commerce, Art & History Museum–Maitland, City Year Orlando, Orlando Economic

Development Commission, Orange County Children and Families, Women’s Resource

Center of Central Florida, Orlando Philharmonic and Orange County Government Arts

and Cultural Affairs Board. Gonzalez is also member of Leadership Florida Class XXX

and Leadership Orlando Class 83.

Gonzalez has been recognized for her community work and leadership with numerous

honors, including the “Orlando Business Journal’s” 2015 “Women Who Mean Business

Mentor,” 2015 Mexican Consulate Women of Distinction Award, 2014 Hispanic Chamber

of Commerce of Metro Orlando “25 Most Influential Hispanics in Central Florida,” 2014

La Prensa Women of Distinction Award, and the “Orlando Business Journal’s” 40–Under–

40 Award.

In 2014, she received the prestigious Hispanic Chamber of Commerce of Metro

Orlando/ Hispanic Business Initiative Fund Don Quijote Professional of the Year Award.

González holds a master’s degree in educational administration and business/leader-

ship from Nova Southeastern University and earned a bachelor’s degree in education from

the University of Central Florida. She will be based at Duke Energy’s Lake Mary office,

but will travel extensively throughout her assigned territory.

R&R Universal Technologies CEO Roberts to keynote convention
COCOA — Fleet Management Expo 2016 has named J.R. Roberts, president and chief

executive officer of R&R Universal Technologies Inc., a Brevard County provider of the

innovative By–Pass Oil–Filtration System and the D–Max Fuel Catalyst, as its opening

day keynote speaker. The Fleet Management Expo will be held April 4–6 at the Charles-

ton, S.C., Convention Center. The event provides waste and recycling fleet owners,

managers and other professionals, in both the public and private sectors, hands–on

information about improving their operations, a chance to network with vendors who

specialize in fleet products and services, and the opportunity to test the newest innova-

tions in refuse trucks and equipment.

“I am looking forward to sharing my experiences and insights from R&R’s unique

perspective as they relate to the waste and recycling industries and the special demands

made upon the equipment they utilize,” said Roberts.

R&R Universal Technologies’ product line includes the By–Pass Oil Filtration System,

which extends the useful life of engine lube oil while running 100 percent clean oil, and

the Enerdigm D–Max Fuel Catalyst, which significantly reduces harmful greenhouse gas

emissions from heavy duty diesel engines, while cleaning and lubricating the fuel system,

including injectors.
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Please see Boys & Girls Clubs of Central Florida, page 15

Boys & Girls Clubs to host its first ‘Rising Stars Gala’ at KSC Visitor Complex; to
support clubs as wait list of young people grows; Visionary Sponsor is Health First
By Ken Datzman

COCOA — The Boys & Girls Clubs of Central Florida

is seeing strong demand for its programs and services at

its three locations in Brevard County. Hundreds of young

people are on a “waiting list” to become members of the

organization.

These clubs provide high–impact youth–development

programs in underserved communities on a daily basis

during critical non–school hours and during the summer

months. The structured programs are offered in a safe

environment under the guidance of caring adult mentors.

The organization serves a total of 550 young people

between the ages of 6 an 18 at its Cocoa branch, its

Temple Terrance branch in Melbourne, and its Mims

branch. Yet some 300 students in the county are pa-

tiently waiting to become members of Boys & Girls Clubs.

Cocoa is the largest club branch in Brevard with 236

members, and demand continues to grow at that facility

on Dixon Boulevard. Dr. RaQuel Hinton is the senior

service director for the Cocoa branch.

In an effort to bolster the nonprofit’s budget so it can

increase capacity at its facilities, the Boys & Girls Clubs

of Central Florida is stepping into the fund–raising arena

locally with its first “Rising Stars Gala.” The organization

hopes to build the Gala into a “signature event” to be held

on an annual basis.

“We want to be able to serve all the young people that

need us in Brevard County,” said Erin Harvey, the

development officer for Boys & Girls Clubs in Brevard

County.

“Toward that initiative, we will be hosting our first

‘Rising Stars Gala.’ Kevin Hill (a Realtor with RE/MAX

Alternative Realty in Indian Harbour Beach), one of our

board members, has developed and is spearheading this

initiative to raise the vital funds that we need in Brevard

County to reach and serve more students.”

Harvey said the fund–raiser is appropriately titled

because “our young people are rising up to be stars in

society, and we are providing them with the opportunities

to help make their futures bright and help them realize

their full potential.”

For every $1 expenditure, Boys & Girls Clubs of

Central Florida generates $17.81 of “positive economic

impact in the region,” according to the organization’s

“Summary of Economic Impact.”

The Boys & Girls Clubs of Central Florida’s “core

values” include “be a team,” “be caring,” and “be great.”

At the Rising Stars Gala “a number of talented youth

will be highlighted during the program,” said Harvey.

The Rising Stars Gala is set for Friday, March 11, at

the Kennedy Space Center Visitor Complex. Registration

begins at 5:30 p.m. The reception is from 6 to 7 p.m. and

will be hosted in the Debus Conference Center overlook-

ing the Rocket Garden. The Gala is open to the public

and will include a buffet dinner and auction. The dress is

cocktail or business casual. Individual tickets are $125.

Boys & Girls Clubs of Central Florida will host its first ‘Rising Stars Gala’ March 11 at the Kennedy Space Center Visitor Complex. The
fund–raising event is open to the public. Individual tickets and sponsorships are available. Erin Harvey, right, is the development officer
for Boys & Girls Clubs in Brevard County. Dr. RaQuel Hinton,left, is the senior service director for the Cocoa branch. Kevin Hill, a Realtor
with RE/MAX Alternative Reality in Indian Harbour Beach, is a board member of Boys & Girls Clubs of Central Florida. Hill developed
and is spearheading the fund–raiser.

BBN photo — Adrienne B. Roth

Sponsorships begin at $500 (includes two tickets to

the program), and step up to $1,500, $2,500, $5,000, and

$10,000, with various amenities at each level of support.

The KSC Visitor Complex is the Event Sponsor. Health

First is the Visionary Sponsor.

To inquire about sponsorships for the Rising Stars

Gala, or to contribute auction items for the program,

contact Harvey at EHarvey@BGCCF.org or call her at

(407) 625–4668. A website for ticket sales is being

developed.

“We are hoping that area businesses and individuals

will rally around the Rising Stars Gala through event

sponsorships,” said Hill, who has been a Boys & Girls

Club board member for seven years.

“The Boys & Girls Clubs in Orlando has its annual

‘Celebrate the Children’ fund–raiser, which has been very

successful over the years (typically attracting more than

1,000 people). We want to make the Rising Stars Gala a

very successful signature fund–raising event for the Boys

& Girls Clubs in Brevard County.”

The only other fund–raiser “we have locally for the

Boys & Girls Clubs is the ‘Faces of the Future’ breakfast,”

Hill said. “At the event people donate from their hearts,

which is great, as opposed to buying tickets and funding
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Please see Michael Gainey Signature Designs, page 17

By Ken Datzman

COCOA — With new–home construc-

tion trending upward and the renovation

market still buzzing with activity, the

interior design industry has been seeing

positive growth. Several indicators even

suggest that the design business has

fully recovered from the recession of

2008.

The number of designers and design

firms is near or ahead of 2007 figures,

and billings and inquiries are up with

high expectations for 2016, according to a

recent report by the American Society of

Interior Designers.

Sales of newly built, single–family

homes rose 14.5 percent in 2015, the

highest level since 2007, according to the

U.S. Census Bureau. Sales in December

alone increased nearly 11 percent over

the year–ago period.

And some interior design businesses

in the region have expanded their staffs

to accommodate new demand in the

market for their services. One of them is

residential specialist Michael Gainey

Signature Designs at the Belair Court-

yard in Historic Cocoa Village.

“The design market is on the up-

swing,” said senior designer Saidee

Carmichael, who just joined the team at

Michael Gainey Signature Designs.

“There is quite a bit of new–home

construction going on in certain areas of

the county. Our firm is working on a

number of new–home projects, including

on Merritt Island and in Viera, near the

Duran Golf Club. You can see the design

market starting to grow again, which is

great.”

Carmichael earned her A.S. degree in

interior design technology from Eastern

Florida State College and is four credits

from completing her B.S. degree in

design technology from Seminole State

College.

“A lot of my fellow students are being

hired by commercial and residential

design firms and related businesses,” she

said. “That’s a good sign things are

improving in the industry.”

During her first year at EFSC, one of

the featured speakers addressing the

design students was Michael Gainey,

who has been a local residential designer

for more than 20 years and whose work

Designs team also includes designer and

project manager Bryson Gainey, Michael

Gainey’s son. “We have a really good

team. I feel like we are a bit of a power-

house, with our talent and our resources

to help customers,” said Carmichael, who

holds National Kitchen and Bath

Association certification and is certified

as a Real Estate Stager through the Real

Saidee Carmichael teams with Michael Gainey at Michael Gainey Signature
Designs in Cocoa Village – poised to grow in residential market; Houzz’s Best

grandmother, who lived in Massachu-

setts, was Lebanese. The New Hamp-

shire home that I grew up in had thick

red carpet. And my mother loved

beautiful laced curtains. On many

Saturdays, the windows were opened in

our home, with wind blowing through the

house.”

The Michael Gainey Signature

has been showcased in a number of

magazines, including “Florida Design”

and “Elle Décor.”

The EFSC program is more commer-

cial based than residential, she said. “It’s

an outstanding program and you come

away very tech–savvy with architectural

drafting experiences and so much more.

But Michael brought a breath of fresh air

into the classroom that day talking about

the residential side of the design

industry, and I was really drawn to that.”

She added, “He’s now teaching me

about the historical side of the industry.

It’s more of a cultural education for me.

I’m inspired and honored to be working

alongside him at the firm.”

Ann Roccon, who led the interior

design program at the college for years,

once complimented Carmichael, telling

her she had both the “analytical and

artistic” abilities to thrive in her field.

“She was a great mentor and did

amazing things with the program. She

really grew it,” said Carmichael. Roccon

is now an assistant professor, interior

design, at Indian River State College.

Carmichael said she was “very close”

to accepting a position with a firm in

Texas she had worked for through

college. But after visiting the state, she

and her fiancée decided to remain in

Florida. “It wasn’t for us. My fiancée is a

building inspector and he’s well–rooted

in the Orlando market. So we decided

that this is where we want to build our

careers.”

Around this time, Carmichael said

she ran into Gainey and he told her of his

plans to expand his business and bring

aboard another designer. Soon, a deal

was made. Now, she and Gainey partner

on the design projects for clients.

Together, they bring both design skills

and creativity to their work.

“I would describe Michael’s design

style as eclectic. But he can do it all.

Clients who come to the studio and are

reconnecting with him often talk about

how timeless his projects are. He’s still

being complimented on projects he did

years ago in Brevard. I think that says a

lot about his talent, his vision, and his

professionalism.”

Carmichael said she enjoys contempo-

rary design. “I can do contemporary all

day long, but I like eclectic design, too.

My mother is from Scotland and my

Senior designer Saidee Carmichael, a graduate of Eastern Florida State College, says the job market
in her field is gaining momentum. She turned down a position in Texas to work for area firm Michael
Gainey Signature Designs, where Carmichael teams on projects with founder Michael Gainey. They
see years of growth ahead for the residential firm.

BBN photo — Adrienne B. Roth
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Eighteenth Circuit Judicial Nominating
Committee announces a vacancy for
judgeship in Brevard; deadline March 4

The Eighteenth Circuit Judicial Nominating Commit-

tee in the County Court of Brevard is looking to fill the

judgeship vacancy created by the Supreme Court’s Order

in Case No. SC14–1582. Applicants must have been

members of The Florida Bar for the preceding five years,

registered voters, and be residents of the territorial

jurisdiction of the court at the time of assuming office.

Applications can be downloaded from The Florida Bar

website at www.floridabar.org or obtained from Commis-

sion Chairman Alan Landman.

All persons interested in applying must deliver:

l One original completed application with attachments

and recent color photograph along with nine complete

copies to Alan H. Landman, Esquire, Chairman, 18th

Judicial Circuit Nominating Committee, 7195 Murrell

Road, Suite 102, Melbourne, Fla., 32940.

l One redacted PDF version by e–mail to

alandmanpa@gmail.com, excluding all exempt information

under Chapter 119, and other applicable public records

law.

The deadline for submission of the application is

12 p.m. on Friday, March 4.

Interviews are tentatively scheduled to be held on

Friday, March 25, at the Maxwell C. King Center, 3865

N. Wickham Road in Melbourne. An interview schedule

with the exact dates and times will be provided after the

March 4 application deadline.

A list of members of the 18th Circuit JNC is also

available from The Florida Bar website or from Landman.

Do not attempt to utilize the website www.18jnc.com, as it

is no longer active nor does it contain current information.

If you have any questions, call or e–mail Landman. His

phone number is 242–9800.

Inaugural ‘Walk for Veterans’ set
Feb. 20 at American Legion Post

The City of Palm Bay, the American Legion, and the

Space Coast Paratroopers Association will present the first

“Walk for Veterans,” a 1.5–mile walk through the commu-

nity in support of America’s veterans, service members and

their families, on Saturday, Feb. 20, at American Legion

Post 117, 189 Veterans Drive SE in Palm Bay.

The event will get is scheduled from 10 a.m. to 1 p.m.

The proceeds will benefit children and youth programs

sponsored by the American Legion.

Additionally, the Space Coast Paratroopers Association,

in partnership with other community organizations, is

working to construct a veterans memorial and all proceeds

from food sales will be used to help fund the Palm Bay

Never Forgotten Memorial.

Visit www.SpaceCoastParatroopers.org/events to

register for the event. The fee is $15 until Feb, 12 and will

be $20 on the day of the event (all registered participants

will receive a Walk for Veterans T–shirt). Representatives

of the Palm Bay Veterans Resource Center, Department of

Veterans Affairs, Veterans Service Organizations, and

other agencies will be on site to answer questions and

coordinate services as needed.
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Kimberly Rezanka, managing shareholder of Dean

Mead’s Viera office, was appointed to the Florida Commis-

sion on Ethics by Gov. Rick Scott. Rezanka is a seasoned

litigator with 23 years of experience representing business

entities and individuals in matters involving complex

business contracts and concerns. She also focuses her

practice on cases involving arduous land use and zoning

issues.

Rezanka’s appointment is for a term that began

Dec. 18, 2015, and ends June 30, 2017. She succeeds

Linda Robison on the Commission.

Throughout her career, Rezanka has served on multiple

boards for civic, professional and philanthropic organiza-

tions in Brevard County and the region. Currently, she is

legal counsel to the Home Builders and Contractors

Association of Brevard and serves its board of directors and

its executive committee. She’s also a member of the board

of directors for LEAD Brevard.

Rezanka previously held leadership roles for other

organizations, including Junior League of South Brevard,

Brevard County Bar Association (president, 2006–2007),

Economic Development Commission of Florida’s Space

Coast, Brevard County Civilian/Military Council, and the

University of Florida National Alumni Association.

Rezanka is a native Floridian. She has been a Brevard

County resident since 1971. Rezanka earned her law

degree from the University of Florida in 1991, and her

undergraduate degree in finance from the UF in 1987.

Dean Mead is a business law firm that provides full–

service legal representation to businesses and individuals

throughout Florida. The firm has 50 attorneys practicing

in multiple areas of law. For more information on the firm,

visit www.DeanMead.com.

Kimberly Rezanka of Dean Mead office in Viera is appointed to Commission on Ethics by Gov. Scott

Cocoa Beach Chamber forms new Regional Young Professionals Group
The Cocoa Beach Regional Chamber of Commerce has formed the Cocoa Beach Regional Young Professionals Group,

in direct response from Chamber partners requesting an outlet for the young professionals in the community.

The group will focus on reaching professionals between the ages of 18 and 40. The group’s mission is to provide

opportunities for young professionals in the Cocoa Beach area to engage and get involved in the community through

professional development and social, business–networking activities.

Meetings will be held from 8 to 9:30 a.m. on the third Friday of the month at the Chamber office on Merritt Island, in

the Community Bank of the South community boardroom. The first meeting is Feb. 19. The keynote speaker will be

Jennifer Sugarman, president and chief executive officer of the Cocoa Beach Regional Chamber. Breakfast will be

provided. Interested young professionals can RSVP for the meeting online by visiting www.CocoaBeachChamber.com.
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Cocoa Police Chief Mike Cantaloupe
meets with local faith leaders to build
partnerships throughout the community

COCOA — Uniting local faith leaders with law

enforcement and city leadership was the goal of a recent

roundtable discussion hosted by the Cocoa Police Depart-

ment. More than a dozen local pastors and religious

leaders joined Chief Mike Cantaloupe, City Manager John

Titkanich, and members of the police department’s

Community Resources Unit to discuss ways to work

together to improve on existing programs and create new

programs to reach more citizens.

“In order to solve the problems and issues we face we

have to get to the heart and soul of what is causing those

issues and problems in the first place,” said Cantaloupe.

“Our faith leaders are doing a lot of good things in the

community and it’s important for us to unite and partner

with all of them in order to be more effective.”

The faith leaders came from various churches through-

out the city that provide a variety of ministries and

services. The city is currently working on a pilot program

with one local church to help offenders effectively re–enter

society primarily through job placement, but also through

counseling, education and other programs.

“We must do more to effect the positive changes we seek

for our community,” Cantaloupe said. “It’s about reaching

our youth, our elderly, and everyone in–between. It’s about

being connected with each other so we can have a more

comprehensive and coordinated approach.”

The roundtable discussion was the first step in creating

an ongoing dialogue, he said. Cantaloupe and the city’s

leadership plan to host regular meetings throughout the

year.

Brevard Humane Society seeks
sponsors for Cocoa Village event

COCOA — The Brevard Humane Society is inviting

area businesses and rescue groups to take part in its 10th

annual “Mardi Gras Paws in the Park” event, held in

conjunction with Cocoa Village Mardi Gras, from 11 a.m.

to 4 p.m. on Sunday, Feb. 21, at Riverfront Park in Historic

Cocoa Village.

Sponsorship opportunities begin at $50. The cost for

businesses to be a part of the vendor village at Mardi Gras

Paws in the Park is also $50. All rescue groups may

participate at “no charge” (pending space availability).

Vendors and rescue groups must supply their own tables,

chairs, promotional materials, display racks and set–up

staff.

Mardi Gras Paws in the Park is a family and pet–

friendly event that will include activities for children, pet

contests, live music, a vendor village, food and more.

Friendly, leashed and vaccinated pets are welcomed.

The Brevard Humane Society is a “no–kill–for–space”

facility. The self–sustaining organization receives no

support from tax dollars. All of its funding comes through

donations, adoption fees, product sales, its five Molly Mutt

Thrift Shops, fund–raisers and other pet–related services.

For more information on this event, contact the Brevard

Humane Society at 636–3343 or visit

www.BrevardHumaneSociety.com.
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Boys & Girls Clubs of Central Florida
Continued from page 10

sponsorships like we’re doing with Rising Stars. Hope-

fully, Rising Stars can grow and grow. We’re working

hard to make the inaugural event memorable for all.”

During the fall, Boys & Girls Clubs of Central Florida

hosts its “Faces of the Future” breakfast. The one–hour,

cost–free breakfast at local clubs introduces area

businesspeople to the mission of the Boys & Girls Clubs

and the life–changing youth–development programs that

are offered, said Hill, who is a member of National

Association of Realtors and the Florida Association of

Realtors.

This year, the National Association of Realtors joined

forces with Boys & Girls Clubs of America in an effort to

strengthen communities and support the nation’s youth.

The two organizations began collaborating to make a

positive impact in communities. The Boys & Girls Clubs

serves nearly 4 million children and teens annually.

Boys & Girls Clubs each have specific needs, so the

local and state association of Realtors and their members

will work with their local clubs to determine the best way

to volunteer and offer resources that will have the

greatest impact. Activities for Realtor volunteers could

include offering tutoring assistance or hosting a career

day for teens, for example.

The National Association of Realtors and the Boys &

Girls Clubs of America have created a co–branded

website (www.Realtor.org/BGCA) as a resource for

associations, members and consumers. The site includes

a club locator, toolkits for getting involved, success stories

from associations, Realtor volunteers, videos, and more.

With the Rising Stars Gala, Harvey said her organiza-

tion is hoping to raise $100,000.

“That’s our goal. And we’re hoping that some of the

sponsorships for the event will turn into partnerships in

the community, which will enhance our learning

components for the youngsters and help the local Boys &

Girls Clubs programs in general.”

The core programs that are offered year–round at the

Boys & Girls Clubs are Character and Leadership

Development, Health and Life Skills, Education and

Career Development, The Arts, and Sports Fitness and

Recreation.

“We put the emphasis on building future leaders,

whether it’s helping them with their homework, provid-

ing them with a mentor, helping them enter the job

market, or helping them with their college applications,

it’s all about their futures,” said Harvey.

The Boys & Girls Clubs’ “formula for impact” helps

ensure that its members achieve the organization’s

priorities of Academic Success, Healthy Lifestyles, and

Good Character and Citizenship.

In 2014–2015, 100 percent of high–school seniors at

Boys & Girls Clubs in Brevard earned their diplomas and

100 percent of the graduates “have plans for the future.

Many of them go on to college,” said Hill.

“If it’s not a four–year institution they chose, it’s either

a vocational school or the military,” added Harvey. “But

they know the direction they want to go after gradua-

tion.”

By offering a reliable, secure place for young people to

go after school, the Boys & Girls Clubs of Central Florida

“is able to positively impact the lives of families in our

community,” she added. “We’re proud of the work we do

in communities helping young people get on the path to

success.”

Spring Attic Treasures and Bake Sale at Suntree United Methodist Church
The Spring Attic Treasures and Bake Sale will be held from 8:30 a.m. to 12:30 p.m. on March 12 at Suntree United

Methodist Church, 7400 N. Wickham Road in Melbourne. There will be for sale small appliances, cookware, glassware,

antiques/collectibles, seasonal items, jewelry, bedding, linens, books and toys, among other items. The Suntree United

Methodist Church’s Ladies of the Dorcas Circle are “excellent bakers” and will be showcasing cookies, pies, cakes and

other delicacies for sale. Proceeds from the sale will go to local charities. The Suntree United Methodist Church’s Dorcas

Circle “would greatly appreciate any contributions of items for our sale. However, “please do not donate clothes, old TVs

or electronics.” Items can be brought to the church dining room from 9:30 a.m. to 5 p.m. on Friday, March 11. If you need

items to be picked–up or more information, call either Merle Gelles at 504–9917 or Patricia Ryan at 751–2742.
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UF/IFAS faculty member Christine Miller
earns $822,000 early career scientist
grant from National Science Foundation

By Brad Buck
UF/IFAS Communications

GAINESVILLE — A University of Florida Institute of

Food and Agricultural Sciences researcher has won an

$822,000 early career scientist award from the National

Science Foundation, recognizing her commitment to

research and the integration of research into teaching

undergraduate students.

The NSF honored Christine Miller, an assistant

professor of entomology, with its CAREER award as part

of a foundation–wide activity that supports faculty who

exemplify the role of teacher–scholars.

“It’s been a dream of mine for years to receive this

award, and at some level I still can’t believe that it has

actually happened,” Miller said. “I am very excited for the

next five years. It will be great to involve so many under-

graduate students in the cutting edge of science.”

During the five–year grant, Miller will investigate the

evolution and diversification of elaborate animal weapons,

such as antlers, horns and spurs, which males use to

compete for females. Together with hundreds of students,

Miller will determine how fighting behaviors have led to

diversification of these weapons.

“This work will engage and train hundreds of students,”

Miller said. “Undergraduates are often fascinated by

animal behavior and weaponry, and these topics will be a

fun way to engage and retain students in science.

Among the courses Miller teaches or has taught, one is

Principles of Entomology in the UF College of Agricultural

and Life Sciences.

Miller said that with her grant, students will learn

about the research process, the nature of science itself and

how science informs our society, she said.

Many more talented science graduates are needed in

the coming years to enable the United States to continue to

be a leader in science, technology and mathematics, Miller

said. Innovative approaches, such as those planned by

Miller, may be an important way to achieve this national

goal.

Miller received the award in January. She has worked

at UF for more than eight years, after earning a doctorate

from the University of Montana in 2006.

Chamber recognizes Roses are Red Florist
The Melbourne Regional Chamber of Commerce’s

Better Business Council recognized Roses are Red Florist

as the January recipient of its Better Business of the

Month Award. Roses are Red has been serving the

Melbourne area for seven years with two locations. They

provide unique flower designs for all occasions including

birthdays, anniversaries, corporate gifts and sympathy.

The business also specializes in weddings and special

events. Company owner Christina Brown is active in the

Brevard County Bridal Association and has started the

local East Coast Floral Association to help foster “good will

and education among local florists.”
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Estate Staging Association.

In addition to new–home projects, their business is

entrenched in residential renovation. “I have a full–

house renovation project in Winter Garden. It’s a two–

story home with more than 3,000 square feet. The

owners gutted everything. Aside from that, we’ve been

getting calls from people who are interested in just

having their bathrooms remodeled, or just their kitchens

remodeled. The renovation market has stayed pretty

strong over the last few years.”

Home renovation and design businesses on Houzz

anticipate more widespread revenue and project growth

in 2016 than they experienced in 2015, according to the

findings of the 2016 “Houzz State of the Industry.”

Houzz Inc., which lists interior designers, general

contractors, design–build firms, and others in its vast

database spanning the nation, is a leading platform for

home remodeling and design, providing people with the

resources they need to improve their homes from start to

finish. And online or from a mobile device, Houzz makes

it easy for consumers to hire the professionals — like

Michael Gainey Signature Designs — that they need to

turn their ideas into reality.

Half or more of the businesses surveyed by Houzz

expect revenue growth of 10 percent or more, with one–

fifth anticipating annual rates of 15 percent or more. In

order to sustain this substantial growth in 2016, half or

more firms plan to further invest in marketing. More

than 3,500 professionals in the Houzz community were

l “As a residential contractor, I found Michael to be

well–informed, knowledgeable, and professional in the

way he does business and conducts himself.”

l “Michael Gainey is an amazing designer. He truly

has a talent — not only in design but also in listening to

his clients and learning their individual tastes.”

l “What a wonderful experience and pleasure it was

to work with Michael Gainey and Bryson Gainey.”

Carmichael said she has put together a number of

design ideas for Houzz customers “and they’ve loved

everything. But I’ve only been with Michael Gainey

Signature Designs for a couple of months. I’m keeping

my fingers crossed.”

After settling in at the firm, she plans to pursue her

master’s degree from the Art Institute of Philadelphia, a

fully online program that will allow her to continue to

work. “That’s my goal. I want to continue my education

in the field and stay on top of trends in the industry. It’s

an exciting time.”

surveyed. The majority of residential design businesses

are “bullish” on 2016, expecting both revenue and profit

growth to continue.

Additionally, Houzz released the fourth quarter 2015

“Houzz Renovation Barometer,” showing continued

confidence in year–over–year and quarter–over–quarter

gains in business activity among renovation–industry

professionals.

For three years running, Michael Gainey Signature

Designs has captured Houzz’s “Best of Brevard,” in its

respective category.

“We have been getting a lot of feedback, a lot of leads

from Houzz. People are looking at our profiles and our

work on the Houzz website. It’s all been very positive,”

said Carmichael, who was putting together a presenta-

tion for a Houzz customer inquiry.

On the Houzz website, Michael Gainey Signatures

Designs has received nothing but “5–Star” reviews,

nearly 40 of them. Here’s a sampling.

Carol Stein to perform on Feb. 14 at the Cocoa Beach Country Club
Vocalist Carol Stein will perform from 2 to 4:30 p.m. on Feb. 14 at the Cocoa Beach Country Club, in a program

titled “A Musical Journey of Love and More.” The event is being hosted by the Space Coast Jazz Society. She has

performed in various shows with the Walt Disney Co., spanning more than 25 year. Stein is currently the resident

musician at the “world–famous” Rose and Crown Pub at the United Kingdom Pavilion in EPCOT at Walt Disney

World in Orlando. Her CDs are available at www.CarolStein.com. She will be performing with Barry Smith (drums),

Eddie Marshall (reeds) and Charlie Silva (bass). Tickets are $15 and $10 and will be sold at the door the day of the

program. There is no charge for students. For more information on this event, visit www.SpaceCoastJazzSociety.org.
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Intercoastal Insurance, Inc. has many partners that enable us to provide you with 
the most competitive rates and benefits. We provide business solutions with a 
service-oriented approach for small and large employers, as well as individuals.

321-253-2662
690 Eau Gallie Blvd.
Melbourne, FL 32935

Free Health Benefits Analysis 

Let us provide you 
with a free analysis 

of your benefits!

info@intercoastalinsurance.com

Cynthia R. Dropeski
RHU, REBC, GBDS, President

 

Individual
Let’s make a plan together.

Proud to be an Authorized Agent 
for Health First Insurance

Individual & Family PPO policies 
include free gym membership

Call Intercoastal 
today for a quote!

Need to lower your insurance costs?

Individuals, Small & Large Employers
We have the expertise to answer your questions regarding ACA requirements and

the new Small Group Plans (2 - 100 insured) beginning in 2016.
Intercoastal Insurance, Inc. has many partners that enable us to provide you
with the most competitive rates and benefits. We provide business solutions

with a service oriented approach for small and large employers.

Cynthia R. Dropeski, RHU, REBC, GBDS, President, 32 years experience 
Julie Chiles, Agent, 18 years experience

Tonya Snodgrass, Agent, 19 years experience

info@intercoastalinsurance.com
690 Eau Gallie Blvd. Melbourne, FL 32935

321-253-2662

ACA Certified
Let us provide You with a

free analysis of all your benefits!
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Presents
The 14th Annual

BIMDA MEDICAL EXPO & CME CONFERENCE
An all day event for medical professionals

Please visit www.Bimda.com for more details.

SATURDAY, APRIL 23, 2016

BIMDA welcomes all physicians.     No cost to attend CME Program.     Complimentary breakfast and lunch.

BIMDA LEADERSHIP 2016
From Left: Dr. Rajasri Krishnamurthy; Dr. Aravind  Kumar; Glad  Kurian; Dr. Ashok Shah; and Geeta Shah.

Photo courtesy of Brevard Business News.

Medical Lectures & Scienti  c E hibits  00 am to 3 00 pm
At The HILTON Melbourne Rialto Place    200 Rialto Place, Melbourne, FL 32 01   321 6 0200

GLAD KURIAN
Hon. Executive Director

BIMDA Founder
321-952-0853

GladKurian @aol.com

DR. RAJIV BHAMBRI, MD
Secretary

321-725-4500 ext. 7202
rajiv.bhambri@mima.com 

DR. MOHAMMED MUJEEB, DDS
Vice President
321-255-1991

mujeeb@bellsouth.net

DR. MAHESH M. SONI, MD
CME Chair, BIMDA Founder

321-725-3438
msruti@aol.com

DR. SUBHASH REGE, MDS
Treasurer, 1st Life Member

Co-Founder
321-725-5512

subhashrege@cfl .rr.com 

DR. N. RAO KOPURI, BDS, MS
Operations Chair

321-728-9999
Braceko@aol.com

DR. APARNA KOPURI, MD
President-Elect 2017

DR. ASHOK C. SHAH, MD
Sponsorship Chair

321-268-2005
acgm1955@aol.com

DR. SHARAD VYAS, MD
Board of Regents, Ex Offi  cio

321-725-8111
vyas33@gmail.com

DR. RAJASRI KRISHNAMURTHY, MD
Spouse’s Aux. Chair

DR. ARAVIND KUMAR, MD
Chairman & President

321-622-8626
aravindkumarmd@gmail.com
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Mikitarian says he has long embraced the old saying,

“Don’t tell me what you believe in or value, show me your

checkbook — your budget — and I will tell you what you

believe in or value. Anybody can come into this organiza-

tion and look at our budget and see that we have commit-

ted ourselves to improving all of our processes, all of our

systems, and all of our relationships, with the goal to

improve quality and reduce costs. So this Integrated Care

Certification is a validation that we have focused on doing

the right thing.”

Certification reviews include visits to sites within a

program’s defined integrated environment. During these

visits, reviewers evaluate issues such as clinical integra-

tion, management of information, and performance–

improvement activities that span across the sites.

Mikitarian has received e–mails and calls from hospital

executives and from various leaders of care organizations

around the state and across the nation congratulating

Parrish Medical Center on leading the way within its

industry to improve outcomes through seamless integra-

tion and coordination of care.

The first of these congratulatory e–mails came from

Rochester, Minn.–based Mayo Clinic, and from its Florida

facilities. Recently, PMC became the 29th member of the

Mayo Clinic Care Network of providers throughout the

nation and the third in Florida. The partnerships extend

Mayo Clinic’s knowledge to physicians and providers that

are working together in the best interest of their patients,

said Chris McAlpine, PMC’s senior vice president,

administration transformation.

“There is a lot of collaboration. We have conference calls

with the Mayo Clinic every two weeks discussing the

different initiatives that we are working on and how the

Clinic can support those initiatives and what resources

they can bring to bear,” he said.

PMC also has established “Parrish Healthcare,” a

regional integrated care network. The network includes

PMC, the Parrish Medical Group, which is certified as a

patient–centered medical home, and the Florida Health

Network, a regional network of providers, payers, and

others working to improve quality and safety while

lowering the cost of care.

“Chris (McAlpine) has spent a lot of his time identify-

ing, externally, who the quality players are in the realm of

health care and has worked to cultivate those relationships

in developing structures that complement Parrish

Healthcare,” said Mikitarian, who holds a doctorate degree

in health–care administration from the Medical University

of South Carolina.

Mikitarian’s veteran executive management team

includes McAlpine; Edwin Loftin, vice president, acute–

care services and chief nursing officer; and Natalie Sellers,

vice president, communications/community and corporate

services.

“As an organization, we have been quietly going about

this for many years, working to make sure a patient’s care

is carefully coordinated,” said McAlpine. “It’s been an

investment of our resources and the investment has been

in the hospital and in the community. I think we are now

much better positioned, especially as the economy im-

proves, to attract businesses to locate here. Why? Because

they see that our operations are efficient and over the long

term they will have a healthier work force and they will

benefit financially.”

More than one–sixth of the U.S. economy is devoted to

health–care spending, according to the Center for Policy

and Research. With rising health–care costs, for small

businesses and Fortune 500 companies alike, it is becom-

ing more expensive to add new employees.

The new Integrated Care Certification standards are

designed to be flexible to accommodate different system

types, from large hospitals with multiple campuses to

small independent hospitals, and from small primary–care

practices to large multidisciplinary groups.

The certification requirements will help organizations

develop a foundation for using data to identify their “risk

points” and then determine ways to better manage those

risks. Integration is a process that the Joint Commission

sees as the next evolution in health care.

“To be integrated, you’ve got to start internally,” said

Loftin. “We had to make sure that our operations within

the four virtual walls of PMC are completely integrated,

that we have an open sharing of information, that we are

transparent in our outcomes, and our quality — every-

thing, from our nursing units to physician practices to

Parrish Health and Fitness to our Port St. John facility.

All of our operations have to be parts of the same wheel

that’s moving along.”

He added that one of the national organizations that

has been out front developing a framework to improve

health care has been the Institute for Healthcare Improve-

ment. “That organization established what is known in the

industry as the ‘Triple Aim,’ which is improving the

outcome care of individuals and improving the health of

the community and doing it at lower costs.”

In 2008, the Institute for Healthcare Improvement

proposed the Triple Aim, a strategy to achieve better

health and system performance based on the simultaneous

pursuit of improved care for individuals, better health for

populations, and reduced per–capita health–care costs.

This concept became an important part of the “care

redesign innovation opportunities” built into the national

strategies developed as a result of the Affordable Care Act

of 2010.

In a study in the June 2015 issue of “The Milbank

Quarterly,” the Institute for Healthcare Improvement

team — which played a leading role helping organizations

pursue the Triple Aim — looked at how this work has

progressed in the last seven years — specifically, why some

organizations have made progress implementing the

Triple Aim and others have not. The 93–year–old “Milbank

Quarterly” features peer–reviewed original research, policy

review, and analysis from academics, clinicians, and

policymakers.

Before 2011, many Medicare payments to health–care

providers were tied only to volume, rewarding providers

based on how many tests they ran, how many patients

they saw, or how many procedures they did, for example,

regardless of whether these services helped the patient.

The Centers for Medicare and Medicaid Services has

moved its payments from “volume to value,” said Loftin.

“Health–care systems that are reliant on volume are going

to suffer over the long term because reimbursements have

shifted. When we can take care of one individual and

provide value to his or her health care and to his or her

lifestyle, well, that’s what CMS is looking for, and it’s the

model of the future for health care.”

In January, CMS proposed rules that will expand

access to analyses and data that will help providers,

employers, and others make more informed decisions

about care delivery. The new rules, as required by the

“Medicare Access and CHIP Reauthorization Act,” will

allow organizations approved as “qualified entities” to

confidentially share or sell analyses of Medicare and

private–sector claims data to providers, employers, and

other groups who can use the data to support improved

care. In addition, qualified entities will be allowed to

provide or sell claims to providers.

The rule also includes strict privacy and security

requirements for all entities receiving Medicare analyses

or data, as well as any new annual reporting requirements.

This initiative is part of a broader government effort to

create a health–care system that delivers better care,

spends dollars more wisely, and results in healthier people.

“If there were integrated networks across the nation

and if the patient was the focus — not the company —

there would be no need for national or universal health

care,” said Mikitarian. “Health care would be high quality,

have low core cost, and be accessible to everyone. Those

who argue otherwise just don’t get it.”

The work that PMC has been doing over the years is

paying off with national recognitions in critical areas of its

operations. For example, in December, PMC was recog-

nized by The SafeCare Group for excellence in quality,

patient safety, and efficiency in its 2014–2015 “100

SafeCare Hospitals” listing. “We’re very proud of that

recognition, being named as one of the 100 safest hospitals

by the SafeCare Group, which evaluated all publicly

available outclaims data,” said Loftin. “We were very

strong in that particular evaluation.”

PMC ranked a full three standard deviations above the

national average in patient safety, placing it within the top

2 percent of hospitals nationwide, and had the top score in

Florida for the “CMS Hospital–Acquired Conditions

Reduction Program.”

The “100 SafeCare Hospitals” listing honors hospitals

that excel in evidence–based areas required under the

Affordable Care Act. Only the 100 hospitals between

100–400 beds with the highest score made the list. If all

U.S. hospitals attained the “100 SafeCare Hospitals” level,

there would be a lowering of the more than 400,000

preventable patient deaths and millions of preventable

complications that occur each year, the report says.

Mikitarian says PMC “stands able and willing to help

any organization down the same path we have taken (to

earn Integrated Care Certification). Our board is willing to

help other boards, our medical staff is willing to help other

medical staffs, our employees are willing to help other

employees, and our volunteers are willing to help other

volunteers understand where health care has to go. We can

no longer just worry about ourselves like we are an island

unto ourselves. It’s about the population and the communi-

ties we serve.”
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   for healthcare
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Care Network member and one of the nation’s most recognized hospitals for clinical 
quality, patient safety and healing environments; 
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