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‘McGee Maust Welch’
advisory team’s roots
nearly 30 years in area

Last year, Don McGee, left, marked his 30th year with Merrill Lynch in Melbourne. He was one of the early adapters
of the financial advisory ‘team concept,’ which is more common today but was considered a pioneering venture in the
industry 29 years ago when McGee started his team. Today, ‘McGee Maust Welch’ serves a wide range of clients.
McGee recruited Michael Welch eight years ago to join the team. The other partner is Robert Maust. They have the
longest–running Merrill Lynch team in Florida. Their offices are in the Rialto Place Office Tower in Melbourne.

BBN photo — Adrienne B. Roth

By Ken Datzman

The stock market has gotten off to a rocky start this year — with the oil

curse and the faltering Chinese economy — but it’s still a great time to be

a personal financial advisor, in a career field that is poised to grow years

into the future.

Experts say to be a success in the field takes determination and the

right qualities, such as analytical skills, interpersonal skills, mathematical

skills, sale skills, and speaking skills.

There is opportunity for those who think they can beat steep odds and

build and sustain a practice through economic cycles, recessions, the ups–

and–downs of corporate earnings, world events, human psychology, and

other things that impact investors and the financial markets.

“The market was going up in 1985. It was a positive year,” said

Certified Financial Planner Don McGee, who started his career in

September of that year with Merrill Lynch in Melbourne and now heads

up the “McGee Maust Welch” financial–advisory team.

Then, just as he was settling in at the firm, came the stock–market

crash on Oct. 19, 1987. “I didn’t know if I was going to have a job on the

backside of all that. It was the largest one–day percentage drop in history

(the Dow fell 508 points, or 22.6 percent, or $500 billion). But that was a

cyclical bear in a secular bull market that started in 1981 and ended when

the tech–bubble burst in March of 2000. So it’s been an interesting path

over the last three decades of my career.”

Colleague Michael Welch, whom McGee handpicked and recruited to

join his team at Merrill Lynch, just crossed eight years in the business

with the firm. “I started in January of 2008 — the darkest just before the

dawn.”

Welch, a University of Florida graduate who worked in sales positions

for five years before he became a team member of the group, says it can be

challenging for young people like myself “to get older people to commit

money to be invested. You have to prove yourself.”

He said he was familiar with the financial–services industry because

his father, Mick Welch, was a longtime bank executive in Brevard County.

“I wanted to cut my own career path.” His father just retired after a

40–year career in banking and most recently was with Stuart–based

Seacoast National Bank in Brevard.

As a financial advisor, Welch works closely with a range of clients,

including Millennials — people born between 1979 and the mid–2000s.

They represent the largest, most diverse and educated generation in the

U.S. and face opportunities and challenges unlike any generation before.

“Millennials have the opportunity to leverage technology because it’s an

inherent language to them,” said Welch, who is active in various commu-

nity nonprofit organizations including Club Esteem. “And I think they
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Groundswell begins the renovation of riverfront building to
‘redefine’ co–working site for Space Coast entrepreneurs

Groundswell Startups Inc., a Space Coast nonprofit founded by local entrepreneurs and private equity investors to

serve and grow area startups, is renovating the old “Skate Park” on U.S. Highway 1 in downtown Melbourne to serve as a

“world–class co–working and business–incubation site.” The 11,300–square–foot building will serve to connect startups to

resources, mentorship, and funding sources through a modern office environment.

According to Jenna Buehler, chief executive officer and co–founder of Groundswell, “the goal is to provide local co–

working space and business–incubation services for game–changers in tech, commercial space and various other indus-

tries in order to establish a local startup culture that cultivates collaboration, creativity and success.”

After a lengthy site–selection process, Groundswell selected the Melbourne riverfront location in part to serve as a

major revitalization effort in a historically underserved business zone.

Melbourne Mayor Kathy Meehan, a longtime resident, says “it is essential to continue the redevelopment in the South

Melbourne expansion area. It is also important to include the master–plan improvements for a beautiful 15–acre

Riverview Park with the intent of becoming more actively utilized by the community.”

Unlike many incubators and accelerator programs, the Groundswell effort is 100 percent privately financed. The

founding team has committed more than $1 million of financial support for the benefit of Groundswell, including the

purchase of the riverfront location by local entrepreneur Bud Deffebach. When completed, the Groundswell co–working

space will be “one of the largest privately financed co–working spaces in the country.”

The Groundswell founding team includes Brevard natives with a “personal track record of startup success beyond the

Space Coast.” Founding members like Deffebach, local business attorney and investor Mark Mohler and John Vecchio, a

tech entrepreneur and venture capitalist, say their personal investment in Groundswell is a first step to launching a

“cycle of perpetual startup investment and company success” befitting one of the most dense tech centers anywhere.

Available membership levels will include 24/7 access to co–working facilities, dedicated office space, conference rooms,

event space and amenities such as a coffee bar.

Groundswell will offer some open “floating” space for those just starting their business efforts. However, members will

need to have or learn the “discipline of defining markets, refining products and moving their business forward.”

According to Vecchio, “Groundswell mentors do not ask for any equity or payment for their time, but we do expect

progress and commitment.”

Started in June 2015 with the support of venture capital investment firms Mosley Ventures and LaunchPad40,

Groundswell has provided completely cost–free mentoring services to more than 30 startups, sponsored local business

networking and educational events, and has helped to secure seed funding for four area startups.

“Groundswell serves as the fabric connecting entrepreneurs with fellow entrepreneurs, smart money investors and

mentors,” Deffebach said. “We are creating a collaborative, high–energy space for emerging talent — especially millennial

talent — whose teams have the mental horsepower and drive that it takes to build successful high–tech companies.”

The early success of Groundswell does not surprise outside investment–firm representatives who say the Space Coast

region has historically been an “enigma” to investors because the density of local tech talent has not necessarily trans-

lated into high–profile startups. “As a Florida region, the Space Coast has as much to offer the national startup scene

at–large as any other — the deep tech talent is a unique advantage,” said Alan Taetle, general partner at Noro–Moseley

Partners, one of the oldest and largest venture–investment firms based in the Southeastern United States.

One of the earliest startups to benefit from Groundswell’s efforts is Swarmify, a Melbourne company that offers an

innovative “SmartVideo” solution that improves online video quality and reduces the cost of streaming. According to the

CEO of Swarmify, Nathan Barnett, Groundswell advisors gave his team of four the assistance they needed to reach new

milestones. “Working with Groundswell gave investors a level of confidence in their investment that I’m not sure we

could have achieved otherwise in the southeast,” Barnett said. “When you’re running a technology company, it’s critical

that resources outside your own wheelhouse be made available and that’s exactly the kind of support we continue to

receive from the Groundswell network.”

Groundswell celebrates its earliest sustaining sponsor, Novel Engineering, as a 2015 “GrowFL Company to Watch”

and leading supporter of Groundswell’s nonprofit efforts. Novel Engineering showcases its commitment to local startups

as part of a three–year sponsorship of Groundswell. TerraCom Direct is also a leading 2015 community supporter offering

annual commitments in conjunction with the support made available by Corridor Legal, Mosley Ventures, LaunchPad40

and Groundswell partners.

Groundswell is accepting grand–opening sponsors and community supporters during the next six months of construc-

tion. The building is expected to support more than 60 co–workers and 12 Groundswell startup teams of four to eight

team members. For more information on supporting or becoming a part of the Groundswell network, send an e–mail

message to Jenna@SwellStartups.com.

Employees association to meet in Cocoa
Apollo Chapter 1137 of the National Active and Retired Federal Employees Association will meet at 11:30 a.m. on

Monday, March 14, at Kay’s BBQ Restaurant on State Road 520 in Cocoa. The meeting is open to the public. The guest

speaker will be David Brubaker from the Brevard Sharing Center. No reservations required. For more information on

this organization, visit www.NARFE.org/Chapter1137.
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effort. You have to keep the glass at least half full. And

while life is constantly tipping the glass in an unrelenting

effort to empty it, there’s much we can do to keep it full.

Work, relationships, hobbies, deportment are some of

life’s engagements that affect attitude and, ultimately,

youth. People are constantly urged to identify a vocation

that fuels their passion.

The saying goes: “If you find a job you love, you’ll never

work a day in your life.” I’ve held four jobs throughout my

life, and I’ve loved each of them. Yes, there were trying

days at work, but meeting challenges head on, occasionally

with success, fuels youth. Work nurtures purpose, and

purpose gives meaning — beyond a paycheck — to life.

It’s not unheard of for winners of large lottery jackpots

to say, “I’ll be back at work on Monday.” Such people love

and appreciate their work as a meaningful endeavor. Work

can wear you down, but it can also lift you up when you

reflect on the many contributions that result from your

work.

Relationships have perhaps the greatest impact on

youth. Interacting with others on a myriad of levels creates

a mindset that you are part of something greater than

yourself. Love, as a relationship, is difficult to define, but

easy to understand. Forty–five years of marriage has kept

me youthful, except for the all–too–frequent discussions

about thermostat settings. I admit those conversations

took a few ounces out of our more–than–half–full glass of

wedded bliss.

But beyond love, it’s interacting with people at work, at

home, in clubs and organizations, neighbors, the mail

carrier, UPS driver, with folks you see every day but still

don’t know who they are; a nod, a word of hello, recognition

that we’re all in this together and that by virtue of our

contribution to society in some manner or other, we have a

relationship, however poorly acknowledged, that keeps us

young.

Rick Blaine, of Casablanca fame, doesn’t age another

day once he utters the memorable line “Louis, I think this

is the beginning of a beautiful friendship.” Friendships will

do that to you.

If work is a glue, avocation is the solvent that releases

the imagination, the spirit, the time and place of the

ordinary. Books, birds, stamps, exercise, building, bowling,

puzzling, volunteering, vacationing. Activity that creates

pleasure by its doing — that alone is a key to staying

young. Sit and stew and surely you’ll find youth slipping

away; it’s a matter of attitude.

For decades I have enjoyed the hobby of birdwatching

and while far from expert, the activity has given me cause

to travel, read, learn and enjoy the company of similarly

inclined individuals. It has encouraged a youthful outlook

in so many ways.

What’s your sign: Sagittarius, Aquarius, Notorious?

How you view yourself, how you carry yourself and how

others view you is a large part of remaining youthful.

There’s a reason motivational coaches proffer: “Chin up,

shoulders back.” It’s not about posture, it’s about self–

perception and how others perceive you. A positive attitude

exemplified by a smile on your face, a hand extended in

greeting and perhaps a joke at the ready identifies you as

someone who enjoys a youthful lifestyle.

The psychology of life is like a highway, crowded with

on–ramps, merges, Bott’s dots, potholes, speed limits, an

occasional toll booth and, inevitably, an exit ramp.

Live life filled with road rage and surely old age will

find you sooner than later.

Cruise the highway with a positive attitude and youth

is eternal.

Youth belongs to the beholder — keep it or surrender it as you choose
By Rich Sloane
UCF Forum columnist

In the manner of Socrates, a wise man on campus

recently posed the question: “What removes youth? Is it

time? Or is it apathy and cynicism? Other?”

The question caught my interest since, at age 72, I’ve

yet to lose my youth. Implied in the question is the

thinking that sooner or later everyone loses their youth. As

George Gershwin wrote for Porgy and Bess, “It ain’t

necessarily so.”

The questioner, I believe, concedes that youth is not

defined by years; only that it is or can be lost through one’s

psychological state: apathy, cynicism and the like. I

suggest the key lies in attitude. I’ve seen it carved in stone,

but it might be better inscribed on restroom walls:

“Attitude is Everything!”

The thing is, youth belongs to the beholder. It’s ours to

keep or surrender as we choose. Given the choice, I chose to

keep it. But the choice is not free, it comes at the cost of

Viera Hospital COO Deborah Angerami appointed to Canine Companions board
The Southeast Regional Center of Canine Companions for Independence has announced that Deborah Angerami, the

chief operating officer for Viera Hospital, has been appointed to its board of directors. Angerami joins 20 other members

who offer their experience and knowledge to help monitor and strengthen Canine Companions programs and services

and who serve as public figures for the organization through fund–raising and advocacy.

Canine Companions currently has nine active “puppy raisers” and 10 working “assistance dogs” in Brevard County.

Canine Companions’ assistance dogs are provided free of charge, though costs exceed $50,000 to breed, raise, train, and

sustain ongoing support.

Charitable contributions, grants, special events, and corporate support fund the substantial costs involved with this

process. Canine Companions has its own breeding program in Santa Rosa, Calif., and when the puppies are eight–weeks

old they are placed with volunteer puppy–raisers, who teach them up to 30 basic commands.

When the puppy is 18 months old, the puppy–raiser returns the dog to one of Canine Companions’ six regional

training centers for six months of professional training before it is placed with an adult or child with a physical disability.

Genealogy Society of South Brevard to host Kathy Stickney
The Genealogy Society of South Brevard will present the program “Researching Your Confederate Soldier” at 10 a.m.

on March 9 in the Parrish Hall of Holy Trinity Episcopal Church, 1830 S. Babcock St. in Melbourne. Kathy Stickney will

be the featured speaker. She is a well–known speaker within the genealogy community. Stickney is a member of many

heritage and professional groups, as well as the Florida State Genealogical Society. The doors will open at 9:30 a.m.

Admittance will be on a first–come basis. Membership in GSSB is $25 a year. All programs are free of charge to the

public. Visit GSSB.net for more information on the organization or to download a membership application. The club

president is Diane Young. Her phone number is 432–2793.

Rich Sloane is director of community relations
for the University of Central Florida’s College
of Education and Human Performance. He can
be reached at Rich.Sloane@UCF.edu.
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Junior Achievement of the Space Coast is seeking new

classroom volunteers because of an “unprecedented”

number of requests for JA instruction in Brevard schools.

“Teachers are spreading the word to their teams on the

relevancy and importance of our programs and requests

continue to come in on a daily basis,” said Candice Hodge,

JA program director. “Volunteers are essential to the JA

experience, bridging the gap between classroom and

practical learning, so we’re looking for community mem-

bers interested and willing to invest time in Brevard’s

youth at all levels — elementary, middle school and high

school.”

Junior Achievement is the largest, global, nonprofit

organization dedicated to educating students in grades

K–12th in three main areas: financial literacy, work

readiness and entrepreneurship through experiential,

hands–on programs. JA equips students with skills and

tools to “own their economic success,” plan for their future,

and make smart academic and economic choices.

Junior Achievement of the Space Coast sees demand grow, in need of more classroom volunteers
In 2014, JA reached more than 9,000 students in

Brevard County classrooms.

Volunteers share their work–force experience and

regional perspective with students, all while teaching

sound economic principles using hands–on, fun learning

activities and solid curriculum aligned with Florida

mandates. Time commitments vary from five 30–minute

sessions in K–2 to seven 45–minute sessions for high–

school programs. Training is streamlined and flexible,

providing the volunteer with everything needed for success

in the classroom.

For more information on becoming a JA volunteer, or to

learn more about the organization, call Hodge at 777–0982

or send an e–mail message to CHodge@JASpaceCoast.org.

King Center seeks volunteers to help out in a range of areas during shows
The Maxwell C. King Center for the Performing Arts in Melbourne is seeking volunteers. Openings have become

available in many areas, including concessions. Theater duties may include scanning tickets, handing out programs,

escorting patrons to their seats and answering basic questions about the facility.

Working in concessions may include food and beverage service, assisting in the Crown Club and special–events

catering. The ability to stand and go up and down stairs is a must. You will need an active e–mail address and access to a

computer to apply. Volunteers enjoy working in an “exciting” performing–arts environment with others who share similar

interests. The volunteer corps offers a variety of positions for every talent, a thorough training program, and opportuni-

ties to participate in social outings.

If you are interested in becoming a King Center volunteer, fill out an application at www.kingcenter.com.
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By Gene Kruckemyer
UCF News & Information

ORLANDO — UCF Celebrates the Arts 2016 — a free

festival of music, performances and visual displays —

combines an abundance of arts and talent that would

weigh down an actual marquee.

The festival, which is all open to the public, will

reprise its second season April 8–16 at the Dr. Phillips

Center for the Performing Arts in downtown Orlando

with an extended program of student and faculty

presentations and collaborations.

Two more days of events have been added to this

year’s festival, which will feature offerings from more

than 1,000 university students and 100 faculty members

and include some collaborative programs with outside

partners.

The festival will showcase the talents of the

university’s artists and practitioners in theater, dance,

orchestra, choirs, big band, chamber music, cabaret,

concert bands, opera, visual arts, studio art, gaming,

animation, photography and film. There’s even a concert

that organizers think may be the first of its kind: a

presentation geared exclusively for expectant parents.

(An ambulance will be on hand if needed to respond to

any pregnant women who may go into labor!)

Collaborative music performances by UCF students

will be under the direction of visiting composers Hans

Zimmer (“The Lion King,” “Pirates of the Caribbean,”

“The Dark Knight,” and more than 150 other films), and

Patrick Doyle (“Harry Potter” and the “Goblet of Fire,

Sense and Sensibility,” “Bridget Jones’s Diary,” and more

than 45 other films, including several movie adaptations

of Shakespeare works).

“The festival allows us to show the breadth and depth

of UCF arts in one location,” said Jeff Moore, director of

the UCF School of Performing Arts and artistic director

of the festival. “Last year someone said to me: ‘We know

UCF is big, but an event like this brings it home.’ This

demonstrates the quality of programs we have at UCF.”

UCF Celebrates the Arts expands for second festival April 8–16 at Dr. Phillips Center in downtown Orlando
The festival also will provide an opportunity for high

school arts students to attend workshops led by UCF

faculty and perform at the new Dr. Phillips Center’s

state–of–the–art venue in downtown Orlando.

The schedule for UCF Celebrates the Arts is still

evolving, but the event will kick off April 8 with a dance

concert to showcase about 80 student dancers. Six

students were selected in competition to create the

choreography of this 10th annual presentation.

Afterward, here are some of the highlighted events:

l On the first Saturday of the festival, April 9, Zimmer

will conduct UCF student and faculty musicians in a

presentation of songs from the 2014 Matthew

McConaughey/Anne Hathaway movie Intersteller. Also

as part of the performance will be theoretical physicist

Kip Stephen Thorne, who served as scientific consultant

to the film. He will talk about the science behind the

movie, in which a team of astronauts seeks a new home

for humanity by traveling through a wormhole.

l On the second Saturday, April 16, Doyle will present

some of his works as composer for Kenneth Branagh’s

adaptations of Shakespeare movies. Conducted by

maestro James Shearman (Brave, Thor, Harry Potter

and the Goblet of Fire), the UCF Orchestra and choir will

perform songs and underscores from the films with actors

from Prague Shakespeare Company and Orlando

Shakespeare Theater playing the parts. This program is

presented as a part of Shakespeare 400, a year–long,

worldwide celebration of the life of Shakespeare, who

died in 1616.

l Under the umbrella of health, some of the festival

performances tie in the arts with wellness, including: the

College of Medicine, which will present members of the

Orlando Philharmonic Orchestra and UCF voice faculty

in a concert for expectant parents and centered on the

benefits of music in the development of babies and young

children; a production from the Orlando Repertory

Theatre titled EAT, addressing body image issues in

teenagers; and a program involving student volunteers

who have worked with dementia patients to show that

music awakens memories.

l Ensembles from the School of Performing Arts will

hold their year–end performances throughout the week.

Patrons can expect events featuring the Wind Ensemble,

Opera Workshop, Symphonic Band, Flying Horse Big

Band, the percussion ensemble, theater history and

musical theater students, all three UCF choruses, and

others.

l The return of tableau vivant paintings — or “living

pictures” — a popular display at last year’s festival.

UCF’s Adlab special–topics class will create backdrops of

well–known works of art that will be populated by

costumed actors and models as part of the famous

paintings. This year the students picked works by

Picasso, Klimt, Cassatt, Sargent, Magritte, Rockwell and

others to present in the center’s lobby April 8 and 16.

l School of Visual Arts & Design students will present

a mixed–media event by creating installation pieces that

respond directly to the architecture of the space at the Dr.

Phillips Center. The students will be challenged to create

unique pieces in unexpected places.

l How do you make a modern horror film? Find out

when filmmaker Zachary Beckler shows his award–

winning film Interior and discusses new digital technolo-

gies April 16. Beckler holds a bachelor’s in film produc-

tion and a master’s in entrepreneurial digital cinema

from UCF, where he now is a lecturer.

Events will be scheduled all nine days of UCF

Celebrates the Arts, and the calendar is still building. All

events will be free of charge, but tickets will be required

to enter the building. Ticketing and full schedule details

are posted at arts.cah.ucf.edu.

“We had such positive response last year,” Moore said.

“This platform gives us a chance to share with the

community all those things we create and are happening

at the university.”

This is part of a series of stories about the April 8–16

events at UCF Celebrates the Arts 2016. The festival will

feature studio art, music, theatre, dance, gaming,

animation, photography and film at the Dr. Phillips

Center for the Performing Arts, 445 S. Magnolia Ave.,

Orlando.
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TITUSVILLE — The Titusville Area Chamber of

Commerce has announced its 2016 Board of Directors. The

board is led by Chairwoman Carla McRae, the comptroller

for BarnLight Electric and chief financial officer for

Playalinda Brewing Co.

The Executive Committee includes: Donna Trantham,

vice chairwoman of Financial Affairs, who is with Donna

Trantham of Mr. Submarine and Salad; Robert Jordan,

vice chairman of Economic Affairs, with Genesis VII;

Dawna Thorstad, vice chairwoman of Public Affairs, with

Dixie Crossroads Seafood Restaurant; and Billy Specht,

vice chairman of Legal and Legislative Affairs, with the

Titusville Family YMCA.

Returning directors on the board include: Deborah

Blair, Community Credit Union; Cecil Cornish, Coldwell

Banker Coast Realty; Dennis Franklin, Franklin Special

Events; Michael Powell, Titusville Cocoa Airport Author-

ity; Natalie Sellers, Parrish Medical Center; Dr. Phil

Simpson, Eastern Florida State College; and Andrew

Weintraub, Health First Health Plans.

Newly elected and appointed directors include: Ron

Cummins, Florida Power & Light; Todd Hutchinson,

Titusville Police Department; and Melissa MacCalla, State

Farm Robin Fisher Agency.

Liaisons include: John Belden, Titusville Area Visitor

Council; Hank Evans, Canaveral Port Authority; Scott

Larese, City of Titusville; Trudy McCarthy, Economic

Development Commission of Florida’s Space Coast; Danny

Treder, Better Business Council; and Mike Werner, Space

Coast Economic Development Commission.

Installation of the 2016 Board of Directors will take

place March 8 at Playalinda Brewing Co. in historic

downtown Titusville. The event will feature hors d’oeuvres

paired with local craft beers in a menu selected by

Brewmaster and Certified Cicerone Ron Raike. Admission

is $75 per person. The price includes food and samplings

from the wide variety of unique, small–batch beers that

will be available for tasting. Wine and a selection of non–

alcoholic beverages will also be available.

Corporate sponsorships are $500 and include four

tickets to the events. Current corporate sponsors include:

AT&T Florida, Berman Hopkins Wright & LaHam CPAs

& Associates LLP, BrightHouse Networks, Florida Power

& Light, Health First Inc., Savings Safari, Southern

Heritage Construction, and Wild Ocean Seafood Market.

To register for the Installation event, contact the

Titusville Area Chamber of Commerce at 267–3036.

Titusville Chamber announces 2016 Board of Directors; Installation event March 8 at Playalinda Brewing Co.

Kidd to talk about her book at library
The Franklin T. DeGroodt Memorial Library in Palm Bay will host author Sue Monk Kidd at 6:30 on Tuesday,

March 29. Kidd is the author of “The Invention of Wings.” The library’s address is 6475 Minton Road.

Building management
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Community Bank of the South
understands Small Business

and the lending strategies
necessary to meet the various

needs of Small Business.

SBA 504 Loans
Commercial Loans
Operating Lines of Credit
Equipment Financing
Business Checking
Merchant Services
Business Debit Cards
Health Savings Accounts

321-452-0420

CBOSDirect.com
U.S. Treasury Approved

Small Business Lending FundNancy Brower
Senior Vice President
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TITUSVILLE — A just–released ranking of America’s

safest hospitals places Parrish Medical Center at No. 17 in

the survey’s 100–400 beds category.

SafeCare Group’s 2016 listing of the “Top 100 SafeCare

Hospitals” named PMC, a Parrish Healthcare integrated

care partner, one of the country’s safest hospitals for the

second straight year. In 2014, “Consumer Reports” named

PMC Florida’s safest hospital.

“This is the latest evidence that our network of

healthcare professionals is providing the patients we are

honored to serve with superior levels of quality, safety and

healing patient experiences, while also lowering health

costs,” said George Mikitarian, PMC president and chief

executive officer. “This shows we place the health and

well–being of our patients above all else.”

According to The SafeCare Group, “the 100 SafeCare

Hospitals” represents the nation’s top–performing

hospitals in 40 evidence–based metrics of Centers for

Medicare and Medicaid Services’ value–based programs,

readmissions reduction, and hospital–acquired conditions

programs.”

PMC’s spot on the list was earned through “superior

patient care,” according to Yisrael Safeek, The SafeCare

Group’s president and chief executive officer.

“If all U.S. hospitals attained the 100 SafeCare

Hospitals level, there would be improvement in the more

than 400,000 preventable patient deaths and millions of

preventable complications that occur each year,”

Dr. Safeek wrote in a congratulatory message to PMC.

Mikitarian said that those statistics show that PMC’s

safety record is preventing deaths.

“The 400,000 figure translates to about 700 preventable

deaths in Brevard County annually,” Mikitarian said.

“That’s why safety is so critical to patients and their

families, and why we work so hard and measure ourselves

so carefully.

“It’s also the reason the government, through the

Centers for Medicare and Medicaid Services and other

health–care rating organizations such as The SafeCare

Group, are publicly reporting safety and quality statistics.

It enables Americans and Brevard residents to know

which hospitals are proving to be high quality, safe and

lower cost.”

A national health–care debate centers on improving

clinical quality, providing safe patient care and meeting

patients’ health–care experience expectations while also

working to reduce overall health–care costs through

clinical integration.

“Ratings by The SafeCare Group, The Joint Commis-

sion, the CMS, The LeapFrog Group, and others serve to

bring to the forefront those who are top performers and

those who aren’t,” said Mikitarian.

“There’s great information available today to enable

people to go past what hospitals say about themselves and

instead find objective, highly researched, carefully

measured information that will enable them to choose

their health care providers based on quality, safety and

cost,” Mikitarian added.

PMC was selected to the “Top 100 SafeCare Hospitals”

list based upon superior performance with Hospital

Consumer Assessment of Healthcare Providers and

Systems, Core [quality] Measures, 30–Day Mortality rates,

30–Day Readmissions, Complications Rates in Medical

and Surgical Care, and Medical and Surgical Infections.

Parrish Medical Center named to 2016 ‘Top 100 SafeCare Hospitals’ list for the second straight year

Florida Farm Bureau Federation to host Women’s Leadership Conference in Boca
GAINESVILLE — The Florida Farm Bureau Federation is providing $2,000 in scholarships for members to attend

the Women’s Leadership Conference in Boca Raton from March 31 to April 2. Eight $250 scholarships will be awarded to

Farm Bureau women to attend the conference. Priority of scholarships will be given to first–time attendees.

“Women are the backbone of the farm and this year’s conference will recognize the important role women play in

sharing the story of agriculture,” said Michael Rogalsky, director of field services. “There will be an awards banquet, lots

of networking, informative workshops, farm tours and a special keynote from celebrity farm mom Amy Roloff.”

Themed “Southern Exposure,” the Women’s Leadership Conference will be held at the Boca Raton Marriott. Registra-

tion for the conference is $100 per individual plus lodging.

To apply for a scholarship, visit https://FloridaFarmBureau.formstack.com/forms/wlcs16. Scholarship funding is

available through the support of the Southern Farm Bureau Life and Casualty Insurance Cos.

Career Source

new ad emailed
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Please see ‘Wacky–Tacky’ Golf Tourney, page 15

inaugural trophy last year. It’s going to be a very hotly

contested trophy again this year.”

“Florida Bank of Commerce will be winning it this

year,” proclaimed Chris Myers, the area relationship

manager for that bank and a Wacky–Tacky committee

member.

The course will feature challenge holes where “unusual

obstacles” will be placed to make the tournament much

more interesting and test the skills of competitors in a new

way. Non–traditional “golf clubs” will be used as well.

“Cory Nicolan, the golf professional and general

manager at Baytree National, is designing the course with

Martha Scholz and Paul Drinkwater, who are Wacky–

Tacky committee members,” said Gleason.

“I’ve rounded up a lot of employees from my office —

Revolution Technologies — who are going to work on the

course and help us with the challenge holes, as well as

participate in the tournament,” added Colleen

Middlebrooks, the company’s director of marketing who is

co–chairing Wacky–Tacky with Brevard County District 5

Commissioner Andy Anderson. The honorary chairman is

Brevard County Sheriff Wayne Ivey.

In addition to Gleason, Anderson, and Middlebrooks,

the committee members include these people, many of

whom are businessowners: Hope Chanda, Dani Clevens,

Laura Doshier, Drinkwater, Cindy Dropeski, Mike

Durante, Bobbie Dyer, Buddy Favor, Les Hatter, Dan

Henn, Mark Malek, Mike McBride, Sandi Miller, Chris

Myers, Nicolan, Carol Reeve, Alec Russell, Scholz, John

Theofidedes, Leasha Flammio–Watson, and Greg Watson.

There will be food on the course provided by Five Guys

Burgers and Fries, Planet Smoothie, Nature’s Table, and

Slow and Low Barbecue. Volunteer Suzy Leonard of

Florida Today, “the community chef” for Wacky–Tacky,

will prepare “something special,” said Gleason, adding that

Florida Beer Co. will be “donating its products, too.”

There are still opportunities for golfers to register to 
play in the event and the Bridges Foundation is looking for 
additional sponsors. “We want the community to know 
that you do not have to be a golfer to enjoy this event,” said 
area businesswoman Cindy Dropeski, who is a board 
member of the Bridges Foundation and a Wacky–Tacky 
committee member. “This is a fun, family outing for non–

golfers, too.”

‘Wacky–Tacky’ Golf Tourney and Social set for Baytree — supports Bridges’
programs, services for veterans; openings for players, sponsors, volunteers
By Ken Datzman

Baytree National Golf Links in Melbourne will be the

site for the second “Wacky–Tacky” Golf Tourney and

Social, a fund–raiser put on by the Bridges Foundation and

open to all people, including youngsters, non–golfers, and

those with disabilities.

Participants are encouraged to dress as “wacky” as

possible for the event. Prizes to be awarded will include the

Tackiest Team Uniforms. The program will also feature a

$10,000 Hole–in–One Challenge.

Tee–off for the non–traditional nine–hole tournament is

set for 2 p.m. on Friday, March 18. Teams will be compet-

ing for the Challenge Trophy.

“We have a new Wacky–Tacky Challenge Trophy that

will travel from winner to winner,” said Carey Gleason,

executive director of the Bridges Foundation in Rockledge,

which supports Bridges BTC Inc., a community–based

organization dedicated to enriching the lives of children

and adults with intellectual, developmental, and physical

disabilities.

“Widerman Malek (a law firm in Melbourne) won the

BBN photo — Adrienne B. Roth

The Bridges Foundation will host its second annual ‘Wacky–Tacky’ Golf Tourney and Social on Friday, March 18, at Baytree National Golf Links in Melbourne. The event is open to all people, including youngsters,
non–golfers, and people with disabilities. There will be various ‘challenge obstacles’ on the holes, unlike a regular golf tournament. From left, in front, the Wacky–Tackey committee includes: Cindy Dropeski, Andy
Anderson, Colleen Middlebrooks, Carey Gleason, and David Cooke (Bridges’ CEO). Back: Dorothy Couch, Buddy Favor, Chris Myers, Hope Chanda, Alec Russell, Laura Doshier, and Cindy Kane.
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Please see The Eye Institute, page 17

The Eye Institute for Medicine and Surgery in Melbourne celebrates patient
Pattie Ford’s 102nd birthday — one of a growing number of centenarians
By Ken Datzman

What is the formula for a long, healthy life? Simply, a

good diet and routine, moderate exercise.

That’s the program that area resident Pattie Ford has

long followed. Mrs. Ford was born in 1914 and just

celebrated her 102nd birthday. She will sit and talk to

you all day long, and her memory is as sharp as a tack.

And she looks much younger than her age. Mrs. Ford,

a former accountant, can recall events of decades ago

without pause, or interruption of thought.

Her pleasing personality certainly has had something

to do with her longevity.

“It’s incredible that I have lived this long —

102 years,” she said, at a birthday celebration hosted for

her at The Eye Institute for Medicine and Surgery in

Melbourne. “But I did prepare for good health. My

grandmother taught me how to eat right and exercise

and keep my body in shape, as well as my mind and my

soul. It seems to be a winning formula for longevity, at

least for me. More people are learning to eat well, I think,

and medicine has advanced greatly over the decades.”

The definition of healthy eating does change a little as

you age. For example, as you grow older, your metabo-

lism slows down, so you need fewer calories than before.

Your body also needs more of certain nutrients. That

means it’s more important than ever to choose foods that

give you the best nutritional value, says the National

Council on Aging.

Mrs. Ford says she eats mainly “fresh vegetables and

fresh fruits, and very little red meat. In fact, I don’t eat

much meat at all. Besides fruits and vegetables, I like

nuts and seeds. And I’ve exercised all my life, up until a

few years ago.”

Is Mrs. Ford on her way to becoming a

“supercentenarian”? These people are 110 years or older.

There are about one per 7 million in the U.S., according

to research.

She is an only child whose mother and grandmother

“just lived into their 80s.”

Mrs. Ford resides at The Fountains at Melbourne, a

full–service senior community, with her daughter Esther,

who is in her early 80s and also appears years younger

than her age. The Fountains hosted a birthday party for

Mrs. Ford and posted photographs on Facebook.

“We really enjoy the staff and the residents at The

Fountains. They are as sweet as they can be — a great

group of people,” said Mrs. Ford.

She is one of some 55,000 centenarians in America,

which is less than two per 10,000 people. Women make

up 81 percent of this group, according to the U.S. Census

Bureau.

At The Eye Institute for Medicine and Surgery, a

large birthday cake with her name on it was placed on

a table and staff members gathered around to greet

Mrs. Ford and her daughter.

Mrs. Ford’s optometrist at The Eye Institute for

Medicine and Surgery is Dr. Eric Straut. He said her

eyesight is “quite good. She’s well within the legal driving

limits. Her health is incredible at this stage in her life. I

hope I see this well and look this good at 102. She is by

far my oldest patient.”

Maintaining good health and seeing an eye doctor on

a regular basis are important steps to help preserve

vision. Common age–related vision problems include

difficulty seeing things up close or far away, problems

seeing in low light or at night, and sensitivity to light and

glare.

Some symptoms that may seem like minor vision

problems may actually be signs of serious eye diseases

that could lead to permanent vision loss, including

diabetic retinopathy. This is a condition that occurs in

people with diabetes and it causes progressive damage to

the tiny blood vessels that nourish the retina. Dry eye is

another common and often chronic condition that

Americans can experience later in life.

Dr. Straut says Mrs. Ford comes to the practice twice

a year for her eye examination. “It’s always a joy talking

to her. People age 80 and over are the fastest–growing

population in America, and they need quality health care

more than anyone else.”

In 1980, there were 720,000 people aged 90 and older

in the United States. In 2010, there were 1.9 million

people aged 90 and older. By 2050, the ranks of people 90

and older may reach 9 million, according to a report from

the U.S. Census Bureau, commissioned by the National

Institutes on Aging at the National Institutes of Health.

Pattie Ford, a former accountant who worked for the government and retired at age 62, recently celebrated her 102nd birthday. She
is one of some 55,000 centenarians in America. A growing volume of research is being conducted on people who are 100 years and
older to determine some of their longevity traits. Mrs. Ford, who lives at The Fountains at Melbourne, is a patient of Dr. Eric Straut, an
optometrist with The Eye Institute for Medicine and Surgery. Dr. Straut said her vision is ‘well within the legal driving limits.’

BBN photo — Adrienne B. Roth
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Jim Elser, vice president of the Florida BBQ Associa-

tion, recently announced that The Historic Cocoa Village’s

“BBQ & Blues Festival” has been chosen to represent the

FBA Florida State Championship.

On June 3 and 4, The Historic Cocoa Village will host

the sixth annual BBQ & Blues Festival at Cocoa’s

Riverfront Park. The event has enjoyed sanctioning by the

Florida BBQ Association every year. Their participation

brings professional barbecue competitors from all over the

Southeast and thousands of people from throughout

Florida to the area.

“We are very excited that our contest has been chosen

as the Florida BBQ Association’s Florida State Champion-

ship for 2016,” said Emma Kirkpatrick, BBQ & Blues

chairwoman. “This means that in addition to the 10,000–

plus people we expect over that weekend, all of the top

barbeque teams from the Southeast will be here trying to

earn the title of Florida State Champion.”

BBQ & Blues will be open to the public Friday after-

noon and evening, and all day Saturday. In addition to the

barbecue competition, the event will feature activities for

children, craft vendors, food vendors, and Blues music by a

“great line up of artists from Friday night through

Saturday.”

There is no admission fee to attend the festival. Partial

proceeds from the event will go toward supporting music

programs in schools through Brevard Schools Foundation.

The Historic Cocoa Village Association is partnering

with the City of Cocoa this year to put on the festival. The

HCVA represents the majority of the merchants in Cocoa

Village. The HCVA’s mandate is to help promote and

encourage growth of The Historic Cocoa Village commu-

nity, and the City of Cocoa in general, by organizing and

hosting community events and activities in the Village.

Funds raised support various promotions, general

advertising and tourism development.

For further information on this community event, call

Allan Chapman at 631–9075 or send your question to

Info@VisitCocoaVillage.com.

Historic Cocoa Village’s ‘BBQ & Blues Festival’ June 3–4 sanctioned by Florida BBQ Association

Organization seeks volunteers to honor veterans at funerals
The Cape Canaveral Ladies is seeking volunteers to honor veterans at funerals at Cape Canaveral National Cemetery

in Scottsmoor, and perform the same services as those performed by the Arlington Ladies of Arlington National Cem-

etery. The Cape Canaveral Ladies attend burial services each day to ensure no veteran is laid to rest alone. The local

organization is looking for volunteers who are “compassionate, dedicated and have a sincere desire to honor American

veterans and their eligible dependents.” For more information on volunteering, call Cozette Merritt at 452–7200 or send

an e–mail message to CozetteMerritt@me.com.
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downy mildew disease and insect problems,” Zhanao

said.

Hops would not only help growers looking for another

alternative crop, it would help quench the thirst of the

micro–brewing industry, which is growing by leaps and

bounds in Florida and across the United States.

Most of the calls Pearson gets about hops are from

Central Florida growers whose citrus crops are not

growing well and who have tried other alternative crops.

But they also want to know whether they can make a

profit from hops. Pearson tells them he can’t answer that

yet, but he’s hopeful.

Craft beer produced and sold in Florida accounted for

$875.9 million in 2013, Zhanao said. Production of

Florida craft beer has increased nearly 10–fold in the

last two years, from about 100,000 barrels per day to

more than 1 million, Pearson said. Craft breweries have

nearly tripled in Florida in the last two years — from 66

in 2013 to 182 in 2015.

Those craft breweries will probably import about 2

million pounds of hops and hops products this year from

places like Washington, Oregon and Germany, said

Simon Bollin, agribusiness development manager with

the Hillsborough County Economic Development

Department, who’s working with UF/IFAS researchers

on the hops project.

“The craft beer consumer typically likes a product

that is local and unique,” Bollin said. “If we could

produce locally grown hops, it would give the craft beer a

unique flavor produced by Florida’s soil and climate. It

By Brad Buck
UF/IFAS Communications

GAINESVILLE — University of Florida Institute of

Food and Agricultural Sciences researchers hope to help

farmers hop into the beer business by cultivating hops.

UF/IFAS researchers will work with a $158,000

grant from the Florida Department of Agriculture and

Consumers Services to develop a viable hops crop. Hops,

which have a long history of use in Chinese herbal

medicine, are currently used to make beer.

What started as a personal experiment turned into a

trial of four hops varieties at the UF/IFAS Mid–Florida

Research and Education Center in Apopka, said Brian

Pearson, an assistant professor of environmental

horticulture at the center. Pearson has been growing

hops for two years at his lab.

“I was looking to help homeowners augment what

they were growing. It was just a labor of love. Then it

dawned on me that this might have some serious

potential.”

Pearson will work on the hops research project with

Zhanao Deng, a principal investigator and professor of

environmental horticulture, and Shinsuke Agehara, an

assistant professor of horticultural sciences, both with

the UF/IFAS Gulf Coast Research and Education Center

in Balm, Fla.

“We hope to find out how well these hop varieties can

grow in Florida, their yield potential, resistance to

could be another value added crop option for Florida

farmers to help diversify their operations.”

Like high–end wines, craft beers tend to appeal more

to the 26 to 49 age group and those with college degrees,

Pearson said. With the college degrees, the younger

demographic has more purchasing power, he said.

A microbrewery produces a maximum of 15,000

barrels, or 460,000 gallons of beer per year, and at least

75 percent of that beer must be sold outside the brewery.

A craft brewery brews no more than 2 million gallons

per year and is independently owned. Another distinc-

tion is that craft breweries’ beer must contain at least 50

percent traditional malt, rather than oats, barley and

wheat.

The industry has a $2 billion–a–year impact on

Florida’s economy, according to the Brewers Association

(https://www.brewersassociation.org/statistics/by–state/).

The UF/IFAS–led study will include surveying

microbreweries to see what hop varieties interest them,

testing 10 to 30 hop varieties, testing chemical and

sensory qualities — all of which will give researchers a

good idea whether the crop is viable in Florida.

As it stands, about 70 percent of American hops is

grown in the Yakima Valley in Washington State. UF/

IFAS researchers hope to bring locally grown hops to

microbreweries in Florida. The Sunshine State doesn’t

grow wet hops, and they’re the key, Pearson said.

“High–end breweries like wet hops,” he said. “We

want to show that you can have a Florida wet–hopped

beer. I’m excited. I know the home brewers are excited.”

Researchers at University of Florida’s IFAS look to help farmers ‘hop’ into the beer business by cultivating hops
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

® approach
®

Confident Retirement  is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, Inc. 
Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved. 

7195 Murrell Road, Suite 101 | Melbourne, FL 32940  
321.622.8371 | leasha.flammio@ampf.com
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INDIAN HARBOUR BEACH — The Lamb Shoppe

thrift store, which benefits The Haven for Children, will

host an Art Sale from 10 a.m. to 3 p.m. on Saturday,

March 19, and on Sunday, March 20. Pieces will include

prints, oils, sculpture and wall art. The sale will also

feature a large number of collectibles — such as Lladros

and Hummels. Art lovers will enjoy pursuing the large

selection, with many pieces already in “elegant” frames.

“We have a very generous community and this store

receives some lovely items, always in great condition,” said

Nancy Rehwoldt, one of the store’s volunteer managers.

“This is an opportunity to attract new customers to our

little shop and really showcase the kind of quality of items

they can find here year round.”

All items have been donated to The Lamb Shoppe, an

all–volunteer run thrift store that is a project of The Haven

Guild. Proceeds go directly to The Haven for Children.

Donations of quality art and collectibles are still being

accepted and can be dropped off at the shop from 10 a.m. to

Lamb Shoppe thrift store in Indian Harbour Beach set to host Art Sale for The Haven for Children
3 p.m., Monday through Saturday.

The Lamb Shoppe is at 1765 S. Patrick Drive. The

phone number is 777–6606. Contact Judy Anderson for

further information on the Art Sale. Her number is

254–0674. The organization’s web address is

www.TheHavenForChildren.com/LambShoppe.php.

Ken Malone of Forerunner Ministries to keynote Space Coast Prayer Breakfast
The fourth annual Space Coast Prayer Breakfast will be hosted from 7:30 to 9:30 a.m. on Thursday, May 5, at the

Hilton Melbourne Rialto. The event provides an opportunity to join together for a time of county–wide prayer on the

National Day of Prayer

This year’s theme is “Wake Up America” and will emphasize the need for Americans to turn their focus back to the

Lord, in their lives, their families, at work and in their communities.”

The keynote speaker will be Ken Malone, of Foreunner Ministries, whose vision is to “capture the future of America by

partnering with God to bring a great awakening to this country by mobilizing the body of Christ throughout Florida and

the nation.” Congressman Bill Posey is the honorary chairman and will also address those attending the Space Coast

Prayer Breakfast. Corporate and community sponsors will have an opportunity to meet with Malone and Posey at a

reception following the event.

The Space Coast Prayer Breakfast is an outreach of Power in the Workplace Ministries Inc., a nonprofit corporation

comprised of business leaders, professionals, ministry and church leaders, civic and community leaders. To learn more

about this event or to register for the breakfast, or become a sponsor, visit SpaceCoastPrayerBreakfast.com.
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3781 Riverside Drive
Melbourne, FL 32935

Tickets:
$65 per person by March 15, 2016

$75 per person after March 15, 2016
Sponsorships:

$ 250 “Fins to the Left” (2 guests)
$ 500 “Fins to the Right”(4 guests)

$1000 “Best Bait in Town”(6 guests)

Purchase tickets: www.melbournepanhellenic.org
or

Melbourne Alumnae Panhellenic
 P.O. Box 372154, Satellite Beach, FL 32937

Call 321-288-0858
MAP is a 501(c)(3) EIN #23-7181881 A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION
MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING 1-800-435-7352 WITHIN THE
STATE. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL OR RECOMMENDATION BY THE STATE.

April 2nd, 5:00 p.m.

 

 

Our mission is to bring awareness to teen issues and guide 
teens to available resources. 

www.Taylor4Teens.org       
501c3 Not For Profit Organization 

6th Annual 

Taylor 4 Teens 
Walk 4 Change 

Saturday, March 19, 2016 
Front Street Park at the corner of   

Front Street and New Haven Ave. 

Please collect your loose change daily as donation and 
join us as we walk to support a CHANGE in awareness 
and communication of teen depression and suicide. 
 

Registration:  8:00 - 8:30am 

Start Time:     9:00am 

Entry Fee:       Donation 

$15.00 donation = Free Taylor 4 Teens T-Shirt 
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‘Wacky–Tacky’ Golf Tourney
Continued from page 10

Dropeski, president of Intercoastal Insurance Inc.,

added, “I played on a team last year with some individuals

with disabilities and we all had a great time. We are also

looking for volunteers from schools to help make this a

very successful event.”

Gleason said the Wacky–Tacky committee created “a

new sponsor category this year called Spectator, to make

sure people know that you don’t have to be a golfer to enjoy

and support this event.” The Spectator sponsorship is

$500. Sponsorships step up from there and feature various

amenities with each package. One level up from Spectator

is Pinehurst ($1,500), followed by Pebble Beach ($2,500),

Augusta National ($5,000), and St. Andrews/Title Sponsor

($10,000).

Health First Inc. is the “premier” sponsor along with

Christine Lance. For more information on event sponsor-

ships, contact Gleason at CGleason@MyBridges.org.

Proceeds from the tournament will go toward Bridges’

programs and services in the community for disabled

veterans. “This is a fun event for a great cause, one that’s

near and dear to many of our hearts, especially mine,” said

Anderson, who served in the U.S. Army.

“The population of disabled veterans in our community

is growing every day with the return of soldiers from recent

conflicts in Afghanistan, Iraq, and other foreign lands.

There is a big need for services for disabled veterans. So

anything we can do to help our veterans, such as partici-

pate in this tournament, is going to uplift the community.

I’m not a golfer, but I played in the tournament last year

and had a great experience,” Anderson added.

David Cooke, the president and chief executive officer of

Bridges, said his organization has served people with

disabilities for decades. “This year we are celebrating our

60th anniversary. Throughout all those years we have

served the disabled population in the community. And in

the last four or five years, we started working with

veterans with disabilities. So we want to make this

tournament even better than last year’s so we can do great

things for our veterans and others with disabilities.”

Bridges, formerly The Arch of Brevard, provides

services to more than 300 individuals each day. It is the

only nonprofit entity in the county that caters to individu-

als with intellectual, developmental, and physical disabili-

ties, providing residential housing, respite, employment

services, and other programs like the “Patriot House.”

In 2012, Bridges opened a transitional home for

disabled and homeless veterans called the Patriot House.

The Patriot House is a 24–month program designed to

help veterans transition into the community by providing

them stability while they search for employment and

affordable housing.

The Patriot House in Melbourne is funded under the

Veterans Affairs Grant Per–Diem program and the

generous support of the local community. The house can

accommodate up to six male veterans at one time.

Homeless veterans are younger on average than the

total veteran population, according to a report by the

National Coalition for Homeless Veterans. Roughly

9 percent are between the ages of 18 and 30, and

41 percent are between the ages of 31 and 50. Conversely,

only 5 percent of all veterans are between the ages of 18

and 30, and less than 23 percent are between 31 and 50.

One of Bridges’ newest business lines is e–Recycling.

The new drop–off facility is at 751–A Enterprise Court in

Melbourne, just off John Rodes Boulevard. Bridges will

host a grand opening there on Friday, April 22 (Earth

Day). The time will be announced later.

In the venture, Bridges has teamed with CyclePoint

from SourceAmerica, the nation’s first electronics–

recycling network that creates jobs for people with

disabilities. Bridges’ e–Recycling provides customers with

collection, data disposal, recycling, and upcycling services

that protect, preserve, and improve the environment and

the quality of life in the communities it serves.

Dorothy Couch is the director of recycling operations for

Bridges. She says the network “ensures your personal and

business–data security, maintains chain–of–custody of

your material, provides documentation of destruction, and

‘end–of–life’ environmental management, all while

providing sustainable jobs for people with significant

disabilities.” For more details on Bridges’ e–Recycling

program, contact Recycling@MyBridges.org.

“We are really excited about the new e–Recycling

program because it will provide jobs for disabled veterans,”

said Gleason. “That’s even more incentive for people to

come out and support the Wacky–Tacky Tourney and

Social. It’s going to be a fun–filled day.”
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Get your hassle-free quote at 
SorensenMovingandStorage.com 

Agent

Trusted with
moving
your world
since 1956.

What’s your
dream?

Is your dream of retirement the freedom 
to enjoy the fruits of your hard work? 
A WealthCoach™ at FirstWave Financial™

and our step-by-step process can help 
you turn your dream into reality.

Helping people we care about create the  
life they dream about.

FirstWaveFinancial.com

TM

FINANCIAL PLANNING | WEALTH MANAGEMENT | ASSET PROTECTION | SERVING THE SPACE COAST FOR OVER 20 YEARS

Tom Kirk, Laura Chiesman,  
Robert DeVries, John Roessler, and Richard Phelan
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Aging Matters in Brevard will present the ninth annual

“Passport to Wines Around the World” at 6 p.m. on

Saturday, April 16, at the Space Coast Convention Center

Holiday Inn in Cocoa. The event is being hosted by Miller

& Hurt Financial Group.

The program will include hors d’oeuvres, select wines,

entertainment, a live auction and more. The auctioneer

will be Brevard County Sheriff Wayne Ivey. The food will

be provided by The Kitchen and there will be special guest

chefs. A supporter of the event is Florida Wine and Spirits.

This signature benefit was started in 2008 by Miller &

Hurt Financial Group to benefit the programs of Aging

Matters in Brevard. Proceeds from the event will support

the Meals–on–Wheels program, Seniors at Lunch,

in–home personal care, the Sunflower House, caregiver

support and respite care, transportation for seniors and

veterans, and volunteer recruitment — all services that

help seniors remain living in their own homes and

avoiding long–term care placement.

Aging Matters to host ‘Passport to Wines Around the World’ on April 16 at Space Coast Convention Center
Tony Hurt of Miller and Hurt said, “Rich and I continue

to be excited to champion the Passport to Wines. This

event continues to grow and has become one of the leading

and most anticipated fund–raising events of the year in

Brevard County. We are proud to be a part of the team

that puts this event together and look forward to seeing

everyone there.”

If you would like to be a sponsor of this event, call

Jeanne at 806–3767 or send an e–mail message to

JHakkila@AgingMattersBrevard.org.

‘Walk to Defeat ALS’ scheduled for March 12 at Lake Eola; hundreds to take part in event
More than 1,000 people will gather on Saturday, March 12, at Lake Eola to join the fight to find a cure for a deadly

illness. ALS, also known as Lou Gehrig ‘s disease, progressively paralyzes its victims, attacking nerve cells and pathways

in the brain or spinal cord, taking away their ability to walk, talk, eat and eventually breathe. ALS has no known cause

or cure, but the Orlando community is rallying together to change that. One of those participating again this year in the

event will be John Collins, who was diagnosed with ALS in 2013. Amazingly, even with an ALS diagnosis, many people

devote their lives to helping others. Still running his own company, Collins has devoted his life to raising awareness as

well as raising much–needed funds to both find a cure and for patient care. In fact, to date he has raised more than

$100,000 to support the mission of The ALS Association Florida Chapter. He will be walking Saturday along with his

team, “Collins Manufacturing,” and his wife’s team, “Jazzerbabes for John.” Wheelchair–bound patients along with their

families will make a 2–mile trek in “The Walk to Defeat ALS,” hoping their steps will make a difference for ALS patients

living in Central Florida. All interested walkers should call (888) 257–1717, or register at www.WalktoDefeatALS.org.
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March 4 – 20 
Book by Pete Townshend and Des McAnuff 

Music/Lyrics by Pete Townshend, John Entwistle & Keith Moon 
Presented by special arrangement with Music Theatre International 

CAUTION:  Contains strong language and adult themes 
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321-723-0751
www.glennstire.com

• Air conditioning
• Electrical
• Brake systems
• Wheel alignment

• Radiator service
• Transmission service
• Engine performance/diagnostics
• Multi-point vehicle inspections

Approved 
Auto Repair

2726 S. Harbor City Blvd. • Melbourne

• • • • • • • • • • • • • • • •

auto repairs • preventive maintenance • tire service • power window repair
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The Eye Institute for Medicine and Surgery
Continued from page 11

The report suggests that the designation of “oldest–

old” should be changed from 85 to 90 years.

Years ago, Boston University School of Medicine set

out to better understand what factors centenarians have

in common that might explain their longevity. What

developed was the “New England Centenarian Study.”

Not all centenarians are alike. However, the centenar-

ians in the New England study have a number of

characteristics in common:

l Few centenarians are obese. In the case of men, they

are nearly always lean.

l Substantial smoking history is rare.

l The study suggests that centenarians are better able

to handle stress than the majority of people.

l The finding that some centenarians had no signifi-

cant changes in their thinking abilities disproved the

expectation by many that all centenarians would be

demented.

l At least 50 percent of centenarians have first–degree

relatives or grandparents who also achieved very old age.

l Many of the children of centenarians (age range of

65 to 82 years) appear to be following in their parents’

footsteps, with marked delays in cardiovascular disease,

diabetes, and overall mortality.

Specific personality traits may be important to

successful aging, according to researchers who studied a

group of adult children of centenarians. Other studies

have shown that the personality traits promote “good

health” and minimize “damaging characteristics.”

The children of people who lived to 100 years or more

are generally a model of healthy aging, with lower

mortality and lower prevalence of chronic diseases than

other members of their birth cohort.

In this study, researchers at Boston University School

of Medicine also found that offspring are more “extra-

verted” and “less neurotic” than other members of their

birth cohort.

Mrs. Ford is a former government worker who retired

at age 62, she said. “It’s been a long retirement, for sure.”

She’s in her 40th year of retirement. In 2015, the Social

Security Administration marked its 80th anniversary.

According to data compiled by that agency, a man

reaching age 65 today can expect to live, on average, until

age 84.3. A woman turning 65 today can expect to live, on

average, until age 86.6. And those are just averages.

About one out of every four 65–year–olds today will live

past age 90, and one out of 10 will live past age 95.

Mrs. Ford was an accountant with the U.S. Depart-

ment of Health, Education and Welfare in Chicago.

Later, her office relocated to the suburb of Evanston.

That organization is now known as the U.S. Department

of Health and Human Services.

She is originally from Louisville, Ky. “We moved to

Dayton, Ohio, when I was about 5 years old. We lived in

Cincinnati, too. I have lived in five different Florida cities,

including Oviedo, since retiring. I think Melbourne is my

favorite city. I really like Brevard County.”

Industry veteran Rob Solito joins Ullian Realty Corp. in Melbourne
The Ullian Realty Corp. in Melbourne has announced the addition of Rob Solito, an office–market specialist, to its

commercial real–estate team.

Solito has completed “hundreds” of real–estate transactions for his own investment company, served many years on

boards for nonprofits, and managed various businesses. In all his roles, “marketing, customer service and results have

been the driving forces of his success.”

He brings these “experiences and energy” to The Ullian Realty Corp., with “the goal of being the best advocate for his

client’s office requirements.”

Solito has been married to Dr. Tricia Solito for 24 years. They have two children. Tricia Solito holds a doctor of

nursing practice degree from the University of South Carolina.

Rob Solito is a veteran of the U.S. Air Force, and enjoys cycling, boating, and tinkering with classic cars. He is a

lifelong drummer, and serves on the “worship team” at Calvary Chapel in Melbourne. Rob Solito’s office phone number

is 729–9900, extension 18, or call his mobile number at 480–4652 mobile. His e–mail address is Rob@ullianrealty.com
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Visit BrevardCatholicSchools.org   |   U.S. Department of Education Blue Ribbon Schools of Excellence

Brevard County Catholic Schools provide an outstanding 
education in a faith-fi lled and nurturing learning environment. 
A challenging curriculum is enriched with fi ne arts, foreign 
language, religion, athletics, and extracurricular programs. 
Catholic school students emerge with the skills needed for 
success in college and career.

Melbourne
Melbourne Central 
Catholic High School

Ascension Catholic School

Our Lady of Lourdes 
Catholic School

Palm Bay
St. Joseph Catholic School

Indialantic
Holy Name of Jesus 
Catholic School

Rockledge
St. Mary’s Catholic School

Merritt Island
Divine Mercy 
Catholic Academy

Cocoa Beach
Our Saviour Catholic School

Titusville
St. Teresa Catholic School

Nine Catholic schools serving students in 
Pre-K3 and VPK4 through 12th grade.
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Get the credit you deserve 
for all you’ve done.

When adults return to college, they bring more than ambition. They bring life experience 
and work experience. This real-world knowledge is valuable, often translating into credit 
toward your degree. It’s one more advantage of Barry University’s PACE School of 
Professional And Career Education. Online or on campus, Barry University is ready to 
help you maximize your potential. 

BARRY | Cape Canaveral
Phone: 321-783-0162
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Phone: 321-409-5553

Professional And Career Education.
Maximize your potential
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‘McGee Maust Welch’
Continued from page 1

have the opportunity to save more than their parents or

even more than their grandparents if they take advantage

of the education and the tools that are available to them.”

Despite the confidence–shattering events of the Great

Recession, Millennial workers’ household retirement

savings dramatically increased from $9,000 in 2007 to

$32,000 in 2014 (estimated medians), according to a report

by the nonprofit Transamerica Center for Retirement

Studies.

The increase may be attributable to the timing of

Millennials’ entry into the work force, access to employer

benefits, strong savings habits, and dollar–cost averaging

of 401(k) contributions throughout the stock market’s

decline and subsequent recovery, the survey says.

Welch, a past president of the Melbourne Rotary Club,

as is McGee, says he advises people of his generation and

others to take “full advantage” of 401(k) company–

matching contributions. “Maximize your company’s match

if you have a retirement account at work. It’s ‘free’ money.

You’re probably spending two–thirds less today on gasoline

compared to a year and half ago. Put that money into your

401(k) or just start saving in a bank account. You have to

have a ‘rainy–day’ fund.”

Americans are likely leaving $24 billion in unclaimed

401(k) company matching contributions “on the table”

annually, according to a survey commissioned by Financial

Engines. The research report is titled “Missing Out: How

Much Employer 401(k) Matching Contributions do

Employees Leave on the Table?” Financial Engines

examined the savings records of 4.4 million retirement–

plan participants at 553 companies, and found that one–

in–four employees (25 percent) miss out on receiving the

full company 401(k) match by not saving enough. The

typical employee failing to receive the full match leaves

$1,336 of potential “free money on the table” each year,

which equates to an extra 2.4 percent of annual income not

received. With compounding, this could amount to as much

as $42,855 over 20 years.

“I’m stressing this point with my two adult children

(Bridget and Conor, who are in their 20s),” said McGee, a

Florida State University graduate who has a long track

record of service and charitable involvement in the

community. “I’m telling them to be diligent and to con-

stantly save. The power of compounding over the long term

is a key component of building wealth. And the younger

you start saving, the better off you will be later in life.”

Right now, a lot of baby–boomers are trying to catch up

and save for retirement because they started putting

money aside late in life. The primary driver of financial

advisor employment growth will be the aging population.

As large numbers of baby–boomers (76 million people born

between 1946 and 1964) approach retirement, they will

seek planning advice from personal financial advisors.

Also, longer lifespans will lead to longer retirement

periods, further increasing demand for financial–planning

services. “I think we are in a great industry for the next 15

years,” said McGee, senior vice president at McGee Maust

Welch. “We have an aging population, so the drive and

demand for the services we offer I think is exceptional.”

Last year at the White House Conference on Aging,

Merrill Lynch announced the introduction of a

“groundbreaking” longevity training program for human–

resource and benefit–plan professionals. Developed in

partnership with the University of Southern California’s

renowned Leonard Davis School of Gerontology, the

Merrill Lynch program is designed to drive greater

awareness and understanding of the evolving needs of the

nation’s aging population and their families. The program

is available to companies for whom Merrill Lynch provides

retirement and benefit–plan services, which represent

more than 35,000 companies and more than 5 million

employees.

Personal financial advisors such as McGee Maust

Welch provide advice on investments, insurance, mort-

gages, college savings, estate planning, and retirement to

help individuals manage their finances. In addition to

McGee, the team partners include Robert Maust, first vice

president/wealth management advisor, and Michael

Welch, senior financial advisor. Sarah Sealey is a regis-

tered senior client associate who joined the team in 1996

and Donna LaFleur is a client associate. LaFleur has been

with Merrill Lynch since 1983 and joined the group in

2009. Her husband Paul LaFleur ran the old Harbor

Federal Savings Bank in Brevard for many years before

retiring. McGee Maust Welch’s office is in the Rialto Place

Office Tower.

Employment of personal financial advisors is projected

to grow 30 percent now through 2024, much faster than

the average for all occupations, according to the U.S.

Bureau of Labor Statistics. At the same time, the average

age of today’s financial advisor is over 50 years old. The

industry predicts that over the next 10 years, 12,000 to

16,000 of these advisors will retire every year, creating

even more opportunity for young people to enter the

profession.

Companies like Merrill Lynch have a comprehensive

training program for new recruits. These college graduates

come from a wide range of occupations, including the

military, education, accounting, law, fund–raising, and

sales, for example. Annually, Merrill Lynch receives more

than 100,000 applications for its training program, of

which only a small percentage are accepted. Trainees who

are part of the Practice Management Development

Program take on new clients while they are learning the

business.

The McGee team partners came up through the Merrill

Lynch training program, which has been in place since

1946, making it the longest–running such program in the

industry. Maust joined Merrill Lynch after retiring as an

officer from the U.S. Army in 1993. He earned his under-

graduate degree from Augusta College in Georgia and

received his master’s in management from Pepperdine

University. He holds the Chartered Retirement Planning

Counselor designation.

McGee owned a small landscaping and lawn–mainte-

nance business in the area before he was recruited by

Merrill Lynch in Melbourne, where he had a Cash

Management Account for his business. Merrill Lynch

launched the first such account in the industry nearly

40 years ago. The revolutionary product combined an

investment account, a transaction account (that pays

interest on balances through an automatic sweep), a debit

card, and a credit line secured by the securities in the

investment account.

“I thought I was going to be an entrepreneur,” said

McGee, who runs the financial strategies, investments,

and planning areas for the team. “The independence and

the fact that I could control my fate was the appeal of that

entrepreneurial path. And the financial–advisory business

has that aspect, too. We drive our fate in terms of our

success. We are quasi–autonomous, in that we are able to

run our own operation as long as we stay ethically focused

within the parameters of legal regulatory environments.

For me, it has worked out great. I enjoy what I’m doing.

But it’s very difficult to build a business from scratch in

this industry.”

Financial advisors are “basically rolled out and told to

build a book of business — find clients, encourage them to

trust you, and build on that.” McGee said during the first

five years or so at Merrill Lynch he “struggled.” But a

Merrill Lynch “practicing manager” training session he

attended in New Jersey rejuvenated his career. “That

training event set me on a new path. From that point on,

I embraced the opportunity.”

McGee Maust Welch’s roots as a team go back nearly

30 years. “We started the team in 1987, Darrell Messenger

and me,” said McGee. “Darrell has since retired. He’s still a

friend and a client. He lives in Indialantic. Darrell was 20

years my senior. At the time we formed the team, he had

just retired as a lieutenant colonel from the U.S. Air Force.

He was a pilot.”

Other team members were recruited through the years.

“We have the oldest, continuous operating advisory team

in the state of Florida for Merrill Lynch. I just confirmed

that with the managing director for Merrill Lynch in

Florida. We’re really proud of that,” said McGee.

“Don and Darrell were pioneers when it came to

teaming in this industry,” said Welch, whose industry

designations include the Chartered Retirement Plans

Specialist from the College for Financial Planning. “It’s

only been over the last eight years or so that the industry

has started to emphasize the teaming concept.”

McGee said the team, which shares financial responsi-

bilities, was formed for two primary reasons — to ensure

client support and to keep up with the explosion of

information and breadth of knowledge that is required to

stay on top of the industry. “We felt very entrepreneurial

about our business, so we invested in capacity by hiring

our own support staff, in addition to what our firm

provides. We wanted to make sure that we have the

capacity to serve our clients as effectively as we can.”

He continued,” Secondly, it’s very important to have a

team that has role specialization, and we do. I don’t have to

have all the knowledge that’s required to be an expert in

annuities, life insurance, and estate planning, because Bob

Maust brings that to the team, or retirement–plan design,

construction, and implementation, because Michael Welch

specializes in that. And they don’t need to have all the

knowledge of analytics and financial planning, because

that’s my role. We even have specialized roles for our

support staff. With the team concept, I believe we bring

more value to the client. And clients seem to respond very

well. It’s been great.”




