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Businesswoman Liz Harris is owner of longtime area firm Designers West Interiors, a residential specialist that caters to both the custom–home
construction market and the remodeling segment. Her company provides a full range of services, advising clients on everything from furniture and
furnishings to lighting and flooring. Harris is at a job site where she is involved in a project for a client who just purchased an existing home and is upgrading
it. The upgrades include a new pool and outdoor kitchen, as well as new flooring and makeovers in other areas of the home.

Remodeling on track as new–home market rises; Liz Harris’ firm works both

By Ken Datzman

Consumers are optimistic about the

value of their homes, and in Florida

they have good reason to feel that way.

The statewide median sales price for

single–family existing homes in

February was up 11 percent from the

previous year.

It marked the 51st consecutive

month that the statewide median sales

price for both single–family homes and

townhouse–condominium properties

rose year–over–year, according to data

from Florida Realtors.

With values continuing to rise, in

Florida and around the nation, many

homeowners are tapping the equity in

their houses for renovation projects. The

home–remodeling market is continuing

to trend upward, fueling the businesses

of general contactors, interior designers,

suppliers, landscapers, and other

companies that serve this sizable

segment of the industry.

“The home–remodeling market is

really hot right now,” said business-

woman Liz Harris, an interior designer

who owns and operates Designers West

Interiors, one of the oldest firms in the

region specializing in residential design

services. “The home–renovation

industry remains on solid footing.”

The renovation sector has shown

surprisingly strong growth for years. In

2015, Americans spent more than $326

billion on home remodeling, up from

$298 billion in 2013. Projects have

ranged from one–room makeovers to

full–scale renovations that involved the

removing of walls, the reshaping of

spaces, and much more.

The bathroom–remodeling segment

alone is valued at $15 billion. Kitchen

renovation is even more valuable than

that to businesses in the kitchen–

renovation niche. And there are

expectations of renovation growth

throughout this year, according to

various organizations that follow the

remodeling industry.
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What’s your
dream?

FINANCIAL PLANNING | WEALTH MANAGEMENT | ASSET PROTECTION | SERVING THE SPACE COAST FOR OVER 20 YEARS

Is your dream of retirement the freedom 
to travel and see the world? 
A WealthCoach™ at FirstWave Financial™ 
and our step-by-step process can help you 
turn your dream into reality.

Helping people we care about create the  
life they dream about.

FirstWaveFinancial.com

TM

Tom Kirk, Laura Chiesman,  
Robert DeVries, John Roessler, and Richard Phelan

Cancer Care Centers of Brevard Welcomes

AMIT BAROCHIA, MD
Board Certified in Medical Oncology, Hematology & Internal Medicine

NOW SEEING PATIENTS IN OUR NEW TITUSVILLE OFFICE

Melbourne - Pine • Melbourne - Wickham • Merritt Island
Palm Bay • Rockledge • Sebastian • Suntree - Viera • Titusville

For consults, referrals or more information:
Call 321-636-2111 or visit us at CancerCareBrevard.com 

ROCKLEDGE
107 Longwood Avenue
Rockledge, FL 32955

TITUSVILLE
850 Century Medical Dr.
Titusville, FL 32796
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‘Mommy & Me Tea Party’ set May 7 in Rockledge
The second annual “Mommy & Me Tea Party” will be held from 2 to 3 p.m. on

Saturday, May 7, at McLarty Park Community Center, 790 Barton Blvd., in Rockledge.

The program is for children ages 10 and younger and their mothers. It will include

refreshments, crafts, photos and fun activities. The fee is $4 for the mother and first

child, and $2 for each additional child. Registration is required. Call McLarty Park at

633–1870 for more information or to register.

Event raises $55,000 for Brevard Schools Foundation;
led by Community Credit Union’s $10,000 sponsorship

VIERA — The Supply Zone for Teachers got a $55,000 boost from the second annual

“Sunset Moonlight and Music” benefit recently hosted by Dr. Ravi Palaniyandi and his

wife, Ambika Ravindran, at their oceanfront home in Indialantic.

“A Night at the Pink Moon Lounge”carried an old Hollywood club theme reminiscent of

the days of Frank Sinatra and Marilyn Monroe. Community Credit Union kicked off the

fund–raising with a $10,000 “Ol’ Blue Eyes” sponsorship.

“Proceeds from this event will help us narrow the opportunity gap for students who

come to school with nothing,” said Janice Kershaw, Brevard Schools Foundation executive

director. “Thanks to the tremendous support of donors, we’ve been able to increase by

11 percent the number of teachers served since last year’s event. We especially appreciate

Ravi and Ambika’s generosity in opening their home again for this memorable event.”

Guests arrived via a Mercedes Sprinter shuttle provided by Mercedes Benz Porsche

Audi of Melbourne and were greeted with champagne at the VIP Entrance. Dean Stewart

Photography captured poses in front of a large pink moon. The Titusville High School

Culinary Arts Program, led by Chef Tom Hietpas, delighted with their butler passed

creations, piano man J.D. Daniel played familiar tunes and took requests, and Melbourne

High School student vocalist Anja Conklin performed several jazz standards, including an

Audrey Hepburn style rendition of “Moon River,” while playing her own guitar.

A silent auction, raffles, wine–pull and dinner by Taste of India offered guests unique

experiences. Plus, psychics Ellen Doreen, Kathryn Flanagan, Morgana Starr, The Angel

Communicator and Psychic Angela from Chakra Spa offered readings.

Special guests Kristine Cohn from the Kids in Need Foundation, Golfview Elementary

teacher Kevin Howkins and Brevard Public Schools homeless liaison Dr. Sally Shinn

shared stories of the Supply Zone’s impact in preparing students to learn, helping make

important connections between teachers, students and schools, and changing lives.

Following their testimonials, Dr. Palaniyandi’s father, 101–year–old Mr. Pillai,

a former educator, presented a gift of $10,001 to the Supply Zone on behalf of

Dr. Palaniyandi and his wife. He added that he is looking forward to next year’s event,

which is scheduled for April 7.

In addition to Community Credit Union, other supporters included Golden Era

sponsors MTT Corp., Dr. Aravind Kumar, Delaware North, Atlantic Development of

Cocoa and Vintage Estate Homes. Crooners and Cocktails sponsors were Wickham Dental

Care, TerraCom Direct, Oppenheimer Funds, Frank and Cathy Bright, and BIMDA.

Smooth Jazz sponsors were Yvonne McGuire, RSM, Grimaldi’s, Jim and Marcia Ridenour,

Tom and Susie Wasdin, Wuesthoff Health System, Dean Stewart Photography, Beach

Organics Skin Care, Craig Technologies, Community Bank of the South, Ray Pfleuger,

Florida Eye Associates, TLC Engineering, Widerman Malek P.L., Doctor’s Goodwill

Foundation and Dr. Robert and Maria Seelman. Additional support was provided by

Joann Miller, Glad Kurian and Carlos Padron.

A service of Brevard Schools Foundation, the Supply Zone for Teachers serves the

educational and creative needs of children in Brevard Public Schools by providing free

school supplies to teachers at high–poverty schools. The Supply Zone is a Junior Affiliate

of the Kids in Need Foundation, a national nonprofit providing free school supplies to

students and teachers.

The Supply Zone, which opened in 2014, is stocked entirely through donations and is

located at Clearlake Education Center in Cocoa. Since opening, more than $750,000 worth

of school supplies have been distributed. With an increased number of students qualifying

for free and or reduced lunch this year, the Supply Zone would need an additional

$175,000 in supplies to add seven more schools to the 18 currently served. For more

information or to become a volunteer of the organization, call 617–7727 or visit

www.BrevardSchoolsFoundation.org.
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A little advice: Don’t let the clutter of extraneous thoughts get in your way
By Traci Evison
UCF Forum columnist

I have the best conversations when I am alone. This can

be while I’m driving, brushing my teeth or cooking dinner.

I can offer opinions on what I think co–workers should

do to advance their careers and I give insightful advice on

disciplining children. I’m eloquent in my rationale for who

should be appointed the next Supreme Court justice. I’m as

well–spoken as Atticus Finch in “To Kill a Mockingbird.”

These periods of persuasive expression are the result of

my practiced “mindfulness,” or just the state of trying to

minimize all the clutter of extraneous thoughts.

Too many people develop the habit of focusing on

details that are not important, such as comparing their

new car purchase with the neighbor’s, or dwelling on

whether they ruined their diet by indulging in pizza and

chocolate pie last night for dinner. This can increase their

stress level if they don’t make an effort to redirect their

thoughts.

As author Kurt Vonnegut said: “Practicing an art, no

matter how well or badly, is a way to make your soul grow,

for heaven’s sake. Sing in the shower. Dance to the radio.

Tell stories. Write a poem to a friend, even a lousy poem.

Do it as well as you possibly can. You will get an enormous

reward. You will have created something.”

Creativity, in whatever form you choose, is meant to

open the door for you to have fun and redirect your mind

down a different path towards mindfulness.

I have been surprised at the number of mindful

moments experienced when I’m participating in creative

acts ranging from carving a pumpkin, to experimenting

with new ingredients while cooking dinner, or completing a

picture in an adult coloring book.

I didn’t get an A in grade school art class, either, but

that has not stopped me from finding ways to usher in a

few moments of mindfulness for a more balanced day.

Don’t let it stop you, either.

For the past five years or so I’ve found the practice of

mindfulness to be my solution.

Mindfulness is paying attention to the present — in

other words, “living in the moment” and not judging your

thoughts and feelings as good or bad. This is important if

even for just for a few moments a day to release the

unnecessary details our minds hold onto as a result of our

sometimes overscheduled and overstimulated world. When

we release these distracters, our stress level decreases and

our productivity and overall well–being increase.

How does one achieve this?

People find success in different ways. Some find success

through yoga, meditation, creative acts, or persuasive

expression. You may be thinking: “I’m not flexible. I don’t

have the patience to sit and do nothing. I got a C in art

class.”

You don’t have to be good at these things in order to

reap the benefits. Just like you don’t have to be good at

bowling to have fun watching a potential gutter ball

surprise you and knock down a few bowling pins on a

Saturday afternoon with friends.

Traci Evison is a benefits coordinator in UCF Human

Resources. She can be reached at traci.evison@ucf.edu.

corn to the growing conditions that are expected due to

climate change.

l Wilfred Vermerris, associate professor in microbiology

and cell science. Vermerris works on sweet sorghum to get

the best yield for sugars that can be fermented to biofuels

and chemicals for the production of bio–degradable

plastics. He and his team have bred sweet sorghums that

are disease–resistant and yield large amounts of sugars

and biomass. They are also developing sweet sorghums

that are very efficient with the available water, and that

produce biomass that can be converted more easily to

fermentable sugars.

l Nian Wang, an associate professor in microbiology

and cell science who conducts his research at the UF/IFAS

Citrus Research and Education Center in Lake Alfred,

Florida. Nian’s research focuses on citrus bacterial

diseases including Huanglongbing, also known as citrus

greening; and citrus canker. He and his team are trying to

understand the interaction between the host — a citrus

tree — and the pathogens, and generate disease–resistant

citrus using genome editing technology.

l Chris Wilson, a professor in soil and water science.

Wilson’s research program characterizes exposure of

aquatic environments to pollutants, effects of those

pollutants on aquatic organisms and develops and

evaluates the potential of proposed management practices

for improving water quality and reducing risks of exposure

to aquatic organisms.

The three–year award includes a $5,000 annual salary

supplement and a one–time $3,000 grant. The professor-

ships are funded from the university’s share of royalty and

licensing income on UF–generated products.

“Our faculty are constantly searching for ways to help

feed the hungry, preserve our fresh water, protect our crops

and ensure we get the proper nutrition to stay healthy,”

said Jack Payne, UF senior vice president for agriculture

and natural resources.

By Brad Buck
UF/IFAS Communications

Six University of Florida Institute of Food and Agricul-

tural Sciences faculty members, who are trying to solve

global issues as wide–ranging as better alternative fuels

and nutrient absorption, have been named as UF Research

Foundation Professors for 2016–2019. The recognition goes

to faculty who demonstrate a distinguished record of

research that’s likely to continue to set them apart in their

fields.

“UF/IFAS faculty research continuously shows its value

in practical ways, but these faculty members stand out

because the University of Florida is recognizing their

outstanding work,” said UF/IFAS Dean for Research

Jackie Burns. “Their scientific research helps solve global

issues ranging from potential solutions to citrus greening

to growing crops in a changing climate to finding new

sources of alternative energy.”

The following faculty members earned the recognition:

l Senthold Asseng, a professor in agricultural and

biological engineering. “Global food security, agricultural

sustainability and climate change are major challenges for

humanity,” Asseng said. “My research goals are to explore

adaptation strategies for improving food security in

sustainable agricultural systems in the context of climate

change using mathematical computer simulation.”

l Liwei Gu, an associate professor in food science and

human nutrition. Liwei explores chemistry and absorption

of health–promoting components in blueberries, cranber-

ries and grapes.

l Mark Settles, a professor in horticultural sciences.

Settles’ research program focuses on genes required for

corn kernel growth and development. “We discovered

genes controlling cell division and starch accumulation in

the kernel,” Settles said. His current research helps adapt

University of Florida scientists honored as Research Foundation Professors
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To Be Continued ...

ALL DATA COURTESY OF SCOTT ELLIS, BREVARD COUNTY CLERK OF THE COURT

Case Information 
 

Click Case Number to View Document Images
(If the image is not available by clicking the case number, please check the Register of Actions) 

(This option not available for DR, CP, GA, and MH case categories)

A MARTO VS BRANDON G MARTO 

Case Number: 05-2009-DR-064790-XXXX-XX Case Type: DISSOLUTION WITH CHILDREN
Filing Date: 10/23/2009 Case Judge: GEORGE W. MAXWELL III
Case Status: REOPEN DISP Case Status Date: 04/14/2011
Check Out Date: Charging Agency:
File Location: /CLERK/TITUSVILLE/NEW ARCHIVES/DR 2009/ Jurisdiction Area: CENTRAL

Case Alerts

None

Party Type No. Party Name Status Ptcpt Id D.O.C. Nbr

PETITIONER 2 STATE OF FLORIDA
DEPARTMENT OF REVENUE A 1796790

PETITIONER 1 MARTO AMY L R 3134719
RESPONDENT 1 MARTO BRANDON G F 3134725

 
Case Outcome

 
 

Judge History Information

05-2009-DR-064790-XXXX-XX

Case Type Assign Date Seq No. Judge Description

DISSOLUTION WITH CHILDREN 10/23/2009 1 ROBERT A WOHN JR INITIAL ASSIGNMENT

DISSOLUTION WITH CHILDREN 04/14/2011 2 GEORGE W. MAXWELL III RSGN: CASE REOPENED
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Learn more at 
www.htacademy.org 

or call 321-723-8323, ext. 386

Academic Merit
for new students entering grades 7-11

Announcing the new

Scholarship Program
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

® approach
®

Confident Retirement  is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, Inc. 
Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved. 

7195 Murrell Road, Suite 101 | Melbourne, FL 32940  
321.622.8371 | leasha.flammio@ampf.com

Flammio Financial Group
A private wealth advisory practice of Ameriprise Financial Services, Inc.ementementg g yementement
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321-951-4354
1480 Palm Bay Rd. NE, Palm Bay, FL 32905

info@PIPCanDoIt.com  www.PIPCanDoIt.com

FIRST SERVICE ADVISORS, CORP.
321-727-0000

MALABAR ROAD WIDENING
TWO PRIME CORNERS FOR SALE

The Florida DOT is in the process of widening and
improving Malabar Road from Babcock Street to
U.S. 1.  Secure a prime location at a competitive
price.  Broker participation invited.

1) NE Corner of Malabar Road and Marie Street.
130 feet of frontage on Malabar Road. Currently
leased as a veterinary clinic till 5/31/2016.
Building is 900 sq. ft., tile floors, parking and
handicap accessibility. Owner financing available.

$225,000

2) NW Corner of Corey Road and Malabar Road,
2.49 acres+/- vacant land. This parcel has 373
feet of frontage on Malabar Road. Corey Road is
a major North/South artery in Malabar and is
paved to Valkaria Road. Municipal water available.
Perfect for a bank, credit union, offices, etc. The
state is taking a substantial portion of this
property for the widening to 4 lanes. Owner
financing available.

$175,000
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Orlando crime scene video analysis goes high–tech
with a new grant to the University of Central Florida

By Zenaida Kotala
UCF News & Information

ORLANDO — A $1.3 million grant from

the National Institute of Justice is funding

a new two–year project that may revolu-

tionize the way police monitor and analyze

crime scene surveillance video footage with

technology developed at the University of

Central Florida.

For the first time, UCF computer

scientists will develop and test computer–

vision technology that will automate the

process of monitoring and reviewing

thousands of hours of video streams fed–in

from multiple cameras.

The technology will be developed to

work quickly to handle the large volume of

data generated by the cameras, and will

significantly reduce the burden placed on

human investigators who perform the work

and may produce faster leads for some

criminal investigations.

Computer vision is a field within

computer science that uses computers to

quickly recognize and analyze patterns,

gestures, facial features and objects in

images such as photographs and videos.

Cameras are already common place in

public areas around the country from

airports to streets and the video feeds are

constant.

The research team, led by Mubarak

Shah, UCF Trustee Chair professor of

computer science and director of the Center

for Research in Computer Vision, includes

Raymond Surette, professor of criminal

justice at UCF, and researchers from

Columbia University.

The team will develop the technology

using archived and live video clips supplied

by the Orlando Police Department to build

algorithms so that computers will have the

ability to recognize and flag out–of–the–

norm actions, gestures, events and

behaviors that could indicate criminal

activity.

For example, in video footage of the

2013 Boston Marathon bombing, the

suspect was the only person in the large

crowd who did not look back when an

explosion ignited behind him.

The project is believed to be the first

attempt to develop comprehensive

technology that goes beyond facial recogni-

tion in collaboration with a law enforce-

ment agency. Prior law enforcement

computer vision uses have concentrated on

facial recognition programs and license

plate readers, Surette said. Computer

vision has not been extensively tapped and

public safety camera systems remain

dependent upon a human to watch or

review them.

“Today there are too many surveillance

cameras and too few human monitors,”

Shah said. “Watching multiple live–video

camera feeds or retroactively reviewing

long hours of video streams is a mind–

numbing, error–prone task.”

The technology will be applied in pre–

event, live–event and post–event video

timeframes, and will also employ cutting–

edge search functions to speed up the

amount of time it takes to review crime

scene videos for particular images.

“Utilizing the most advanced technology

and tools to fight crime and keep our

community safe is a top priority for the

City of Orlando and this partnership will

enhance these ongoing efforts,” said

Orlando Police Chief John Mina.

“The more eyes we have — whether

they belong to officers or are created by

technology — will further our mission to

keep residents and visitors of Orlando safe

and protected.”

The two–year project will be imple-

mented in two phases.

During the first phase, UCF and

Columbia University researchers will

develop computer vision capabilities for the

surveillance work and develop user–

friendly interfaces based on the needs of

police investigators and data supplied by

OPD.

In the second phase, the technology will

be field–tested in OPD’s current camera

monitoring room with a demonstration

visual analytics workstation. The system

will be linked to a new 11–camera system

already active in a local neighborhood. Six

cameras will be computer monitored, and

five cameras will be human monitored.

Surette and his team will evaluate the

impact of the technology on OPD’s opera-

tions and personnel.

“With the rapid advances in computer

vision in recent years, this is the perfect

time to tackle this challenge,” said Shih–Fu

Chang, Richard Dicker Professor and

senior executive vice dean at Columbia

University. “We are particularly thrilled to

have the chance of combining our fast video

search solutions with the world–class

activity recognition technologies developed

at UCF, in close collaboration with

criminal justice experts at UCF and the

Orlando PD.”

ABI
pick up BBN

4/25/16
page 7

FULL COLOR

Sit Back And 
Get To Work.

If you want to create a workspace 
that means business, make sure 
to factor in more than style and 
aesthetics. Call ABI today and 
discover how easy it is to optimize 
everything from posture palettes to 
color psychology in order to keep 
your employees amped to perform, 

321.723.5003.

Interior Design Furniture

abinteriors.com
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Space Coast Credit Union recently announced

that a Rockledge resident is the winner of its $1,000

Financial Fitness Sweepstakes. The event capped off

the credit union’s first major campaign of the year,

which focused on encouraging members to take steps

toward becoming more financially fit in 2016.

“Many of us make New Year’s resolutions, but

only a small portion of people actually achieve their

New Year’s goals,” said Laura Richard, vice presi-

dent of marketing at Space Coast Credit Union.

“SCCU wants to help our members experience

financial success through savings, budgeting, and

refinancing to save interest or reduce loan payments.

Our fun, interactive financial fitness quiz engaged

sweepstakes participants, and raised their aware-

ness through helpful articles and tips to improve

money management habits.”

To enter the sweepstakes, participants completed

a short online quiz assessing their current financial

fitness. Based on their answers, participants were

then assigned one of six quirky avatars ranging from

“Newbie” — someone just starting out with little

savings or credit — to “Olympian” — a veteran with

decades of financial experience. With each avatar

came five unique action steps linked to educational

articles to help participants improve or maintain

their financial fitness.

More than 13,000 people completed the quiz

over the course of the two–month campaign — 300

percent of SCCU’s original goal. In addition to the

high level of participation, the quiz also helped

generate 41 new “Free Checking” accounts and seven

auto loans through special offers associated with the

campaign, helping members save money with no fees

and low auto loan rates.

A second layer was added on social media where

members could enter to win one of four Fitbit

Activity Trackers if they shared their quiz results

with friends on the SCCU Members’ Watchdog

Facebook page and Twitter.

“SCCU strives to be our Members’ Watchdog,

protecting our members’ financial interests in all

aspects of their lives,” Richard said. “We help our

members achieve their financial goals by offering

advice through experienced professionals, recom-

mending affordable products that are right for each

member’s unique circumstances.”

While the sweepstakes portion of the campaign

has concluded, the quiz itself is still available to take

on the credit union’s website. To take the quiz, visit

SCCU.com, hover over “Planning & Advice” in the

main toolbar and click “Take the Life Stage Quiz.”

SCCU is open to anyone who lives or works in the

14 Florida counties it serves. Visit SCCU.com/

Careers to learn more about what SCCU has to offer

and view a list of current job openings in each

department.

Space Coast Credit Union coaches members with its popular Financial Fitness campaign in region
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SOMETIMES, 
MOVING 
FORWARD 
MEANS TAKING 
BABY STEPS.  

© 2015 Regions Bank. 

With Regions’ advice and guidance, plus our additional 
banking solutions and services, it’s never been easier to feel 
in control of your money. One step at a time. Ready to move 
your life forward? We can help.

1.800.regions  |  regions.com

    Hwy A1A to South Fifth Street, 
    Cocoa Beach ● 321-783-3127 
    www.surfsideplayers.com  

 
 
 

By Frances Goodrich and Albert Hackett 
Newly adapted by Wendy Kesselman 

Presented by special arrangement with Dramatists Play Service 
 

Directed by Bryan Bergeron 
CAUTION:  Contains adult themes 
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Please see Regions Bank, page 15

Regions ranked as ‘Most Reputable Bank’ in ‘American Banker/Reputation Institute
Survey’ — takes top spot for customer satisfaction for retail banks in ACSI report
By Ken Datzman

Reputation is becoming increasingly recognized as a

fundamental business asset. Some brands fair well in the

reputation arena, while others fumble.

Regions is one of the shining stars when it comes to

reputation in the retail–banking sector.

The bank is executing a strategy that is lifting the

institution to new heights in a number of important

measurable areas of performance, including “reputation,”

“customer satisfaction,” and “customer experience.”

The company has earned a series of prestigious

recognitions in a range of categories awarded by various

leading organizations that survey consumers.

Birmingham, Ala.–based Regions Financial, which has

a sizable footprint in Brevard County, took the top spot in

the sixth annual 2015 “American Banker/Reputation

Institute Survey.”

“Being ranked as the ‘Most Reputable Bank’ among

customers in the United States is an honor we are very

proud of,” said Regions Bank’s Steve Loso, president, East

Coast of Central Florida.

“The way that we do banking centers on understanding

the needs of the customer, as opposed to pushing a

particular product on the customer. We feel if we under-

stand the needs of the customer, then we’ll do that much

better in helping them meet those needs, and they’ll want

to do more of their banking with us as a result of the way

we approach their business.”

Longtime area business bankers Candace Leary and

Valia Rich say that Regions’ “customer–first approach” to

banking has played a lead role in their success working

with businessowners and entrepreneurs. “Each of us has

at least 100 business clients,” said Leary. “They ask us for

recommendations on everything from first mortgages to

disability insurance to property insurance.”

She continued, “We are consultants and advisors to

them on these and other financial matters. Our success in

this business hinges on their customer satisfaction and the

value we provide them. If we do a really good job — and

they speak highly of our advice and the services we provide

as business bankers — they are likely to refer us to other

businesspeople. This is how you build relationships.”

Rich said Regions Bank “does not take a transactional

approach to doing business with a customer. We are

engaged in many different ways in their lives. For ex-

ample, I just reviewed some documents for a client and

provided advice. It had nothing to do with business

banking, but this is the approach we take with our clients.

We are always looking out for them.”

Customer perceptions of U.S. banking and diversified

financial–services companies have improved sharply over

the past year, the Reputation Institute survey shows.

Eight banks in the survey achieved customer–reputation

scores high enough to qualify as “excellent” and no bank in

the survey failed to achieve a score at or above the

“moderate/average” range.

Candace Leary, right, and Valia Rich are business bankers with Regions. Their bank has been honored with a series of prestigious recognitions
by various organizations. The recognitions include having the best reputation among top U.S. banks in a survey issued by advisory firm
Reputation Institute and ‘American Banker’ magazine. Leary and Rich say Regions’ ‘customer–first’ approach has helped them build long–
term banking relationships. They see themselves as advisors and consultants to their clients on a wide range of financial matters.

The results of the survey — conducted by Reputation

Institute, a consulting and advisory firm, and published by

“American Banker” magazine — are the strongest for the

industry since the annual survey began six years ago.

Reputation Institute’s most prominent management

tool is the “RepTrak” model for analyzing the reputations

of companies and institutions in the U.S. and around the

world.

Regions Bank had the top overall reputation score from

customers, with particularly strong improvements in the

BBN photo — Adrienne B. Roth

area of citizenship and in perceptions of how ethical,

transparent, and fair it is.

The 2015 Survey of Bank Reputations measured U.S.

consumers’ perceptions of 32 major bank brands. The

survey provides a detailed analysis of the components that

formulate corporate reputations, and how each bank rates

on those measures. Scores are based on the results of an

online survey that was fielded in March and April of 2015.
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Please see JM Real Estate, page 17

By Ken Datzman

For nearly two full decades in Brevard County, Rebecca

Collura worked as a commercial banker. She built lasting

business relationships and helped put together commercial

real–estate deals, working for RBC Bank and later TD

Bank.

About 18 months ago she retired from banking. Then

Collura decided to pursue one of her longtime career

ambitions.

“I’ve always wanted to work in the commercial real–

estate industry. I did commercial loans for years, so it just

seemed like a logical step. And the right opportunity came

my way.”

She is the newest member of the growing JM Real

Estate Inc. team. Collura, who recently earned her real–

estate license, started with the full–service Melbourne firm

two months ago as a senior commercial associate and

financial analyst. “JM Real Estate has a great reputation

in the market. I felt like I would be comfortable working

here, and I am. I love it.”

The company provides brokerage, leasing, and prop-

erty–management services to clients. “It couldn’t have

been better timing for JM Real Estate,” said business-

woman Jewel McDonald, the president, broker and

founder of the firm, which now has 10 professionals on

staff. “We are really busy on the brokerage side of the

business.”

McDonald, who launched JM Real Estate as a solo

practitioner and has built it into one of the most successful

firms of its kind in the region, said Collura is a “perfect fit

for our company.”

She has “many contacts in the county and our business

is all about relationships. Rebecca knows how to build

valuable relationships. She did it for many years as a

commercial banker. She has now made a smooth transi-

tion into the commercial real–estate field and will un-

doubtedly make JM Real Estate an even more successful

firm.”

And women are more satisfied with their career success

in commercial real estate “than ever before,” according to a

new comprehensive study by the Commercial Real Estate

Women Network, or CREW Network.

With the release of the 2015 “Benchmark Study Report:

Women in Commercial Real Estate,” CREW Network has

produced the most “extensive” industry research to date,

tracking and analyzing specialization, compensation, and

career achievement by gender — over a 10–year span.

The report says women’s “career satisfaction and

feelings of success increased across all industry specializa-

tions.” Women with higher commission–based pay

reported the highest career satisfaction.

Collura specializes in working with owners and

investors to buy, lease, and sell retail centers, multi–

tenant office buildings, and medical, warehouse, and

manufacturing facilities. She also works with clients on

build–to–suit projects, and provides tenant representation,

Former European Tour player, banker Rebecca Collura starts her new career with
JM Real Estate, a growing commercial firm; investors see value in Brevard properties

landlord representation, and consulting services.

The first two lease contracts Collura did for JM Real

Estate were for buildings that her bank had financed while

she was a commercial lender. “I definitely knew the history

of those buildings.”

Collura will be working alongside Charine Lewis, JM

Real Estate’s director of sales and leasing, and other

colleagues at the office. “I’ve known Charine and Jewel for

a long time. We’ve played a lot of golf together.”

Collura played professional golf on the European Tour

from 1989 to 1993, with her highest finish 13th. “I

competed all over the world, including in England, France,

Spain, and Germany. It was a great international experi-

ence,” said Collura, who was on the team at the University

of North Carolina–Charlotte, where she earned her

bachelor’s degree in business administration.

In addition to Jewel McDonald, Lewis, and Collura, the

JM Real Estate team includes property managers Jill

Cervini, Kristen Daniels, and Shelley Hood; Mike

McDonald, director of operations; Joseph Poirier, director

of brokerage services; John Stevely, senior commercial

associate and value analyst; and Randy Hughes, market-

ing coordinator.

“We work as a team and produce results as a team,”

Rebecca Collura, who was a commercial banker in the area for nearly 20 years before retiring, has started a second career with JM Real Estate
Inc., a full–service commercial real–estate firm. Collura is a senior commercial associate and financial analyst. She played on the University
of North Carolina–Charlotte golf team and on the European Tour. Collura is at 7341 Office Park Place in the Corporate Park at Viera, a
building that is managed and leased by JM Real Estate.

BBN photo — Adrienne B. Roth
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Former UF Players from Brevard County
to welcome McElwain to Space Coast

University of Florida football coach Jim McElwain will

be welcomed by 12 former UF football players from

Brevard County when he speaks to the Space Coast Gator

Club at 5:30 p.m. on Tuesday, May 3, at the Melbourne

Auditorium. The event is open to the public.

Joe Cohen and Mike Degory, former players from the

2006 National Championship team, will be attending the

event. Former NFL players Fred McCallister, Cal Dixon

and Tony Rowell will also be there. Robin Fisher, Mac

Steen, Hugh Barton, Bruce Gunter, Doug Sorenson, Zeke

Zeleznik and Rich Franco round out the group. Wilber

Marshall and Reggie Nelson have been contacted, but have

not yet confirmed.

This will be the largest “Gator gathering” in the history

of the Space Coast Gator Club, said David Melnyk, club

president. “We will have more Gator fans here than when

we hosted Urban Meyer and Steve Spurrier.” In his first

year as head coach, McElwain guided the Gators to a 10–2

regular–season record and to the SEC Championship

game. He was named SEC Coach of the Year.

A buffet dinner, cash bar, and hors d’oeuvres will be

served at the event. Six Gator vendors will be selling the

latest in UF gear. There also will be a live radio remote

with Sports Radio 1560 The Fan.

Seating is limited and advance tickets are the only way

to secure your seat. “Gator Group” reserved tables that

seat eight people (members or non members) are $200.

Individual tickets for Space Coast Gator Club members are

$25. The price for non–members is $40. Tickets are on sale

at spacecoastgatorclub.com or eventbrite.com. For further

information on this event, send an e–mail message to

SpaceCoastGatorClub@gmail.com

MIT engineering graduate Middleton
new public works director for Palm Bay

PALM BAY — Jarvis Middleton has been hired as the

new public works director for the City of Palm Bay,

effective March 29. Middleton has more than 30 years

experience in his field.

He is a Professional Engineer with a master’s degree in

civil engineering from Massachusetts Institute of Technol-

ogy. Middleton also has a master’s of business administra-

tion degree in finance from Georgia State University.

Over the last three decades, Middleton has established

a track record of “proven leadership through a philosophy

of empowering staff at all levels to make decisions.”

He has extensive experience as a public works director

with organizations in New Mexico, Georgia and Florida,

ranging from 50 to more than 1,600 staff members. He has

managed projects and program budgets in excess of $500

million. “I am thrilled to welcome him aboard,” said City

Manager Gregg Lynk. “His knowledge and experience will

be put to use immediately with our roads program along

with other major projects throughout the city.”

Middleton will spend the next few weeks visiting all

areas of the city to prepare for his new role with Palm Bay.

He will be taking over the position from Barney Weiss,

who has been serving as acting director while the city

worked to fill the position.
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Homewood Suites by Hilton Cape
Canaveral opens; 153–room property

CAPE CANAVERAL — LBA Hospitality, a full–scale

hotel management, development and consulting firm,

recently announced that Homewood Suites by Hilton Cape

Canaveral has opened for business. Geared toward leisure,

convention and business travelers, the property was

designed by Dothan, Ala.–based architects Bradley,

Schmidt & Carn, with interior design by Birmingham,

Ala.– based Peggy Dye & Associates.

Homewood Suites by Hilton Cape Canaveral, which

broke ground in October 2014, features many “desirable

amenities” for guests. The property includes a pool, fitness

center, complimentary hot breakfast, grocery–shopping

service, business center, fully equipped kitchens in the

suites, a 600–square–foot meeting room, a 275 square–foot

boardroom and more.

“Park–and–cruise” packages are also available for

guests given the property’s closeness to Port Canaveral.

The opening of this Homewood Suites marks LBA’s

17th property under management in Florida, six of which

are Hilton–branded. “It has been a pleasure to develop

properties for Hilton, and we are proud that we now have

at least one hotel belonging to each of the company’s

brands,” said Beau Benton, president of LBA.

The 153–room Homewood Suites by Hilton Cape

Canaveral is located at 9000 Astronaut Blvd. The property

is close to area shops and restaurants, Cocoa Beach,

NASA’s Kennedy Space Center, The Boeing Co. and

Lockheed Martin.

Founded in 1973, LBA Hospitality is a full–scale hotel

management, development and consulting firm. It has

more than 60 properties in 10 states. For more information

on the company, visit www.LBAHospitality.com.

Brevard adds options to online
contract applications and permits

Contractors now have more options to reel in permits

for building and land development, thanks to a new

Brevard County program. Brevard’s Advanced Service

Site, or BASS, allows contractors to submit online applica-

tions for residential demolition, generators, pools and

fences. This is in addition to air–conditioner change–outs,

reroofs, and pool resurfacing previously announced.

With the addition of these applications, Brevard County

Planning and Development is implementing an Electronic

Document Review process. This entails electronic customer

submission, county review and approval of application

documents.

Customers will be able to access approved plans as well

as their permits online using BASS (https://

acaweb.brevardcounty.us/CitizenAccess). The intent is to

speed up the application and permitting process while

making it easier for the customer.

BASS allows customers to submit permit applications

24 hours a day, seven days a week. Once a customer logs

on to BASS, registers and creates a password, the service

site will guide the customer through the permit–applica-

tion process, provide application status updates, allow

online payment and let the customer download permits

and other approved documents.
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Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies

 
 
  

Barbara C. Wall 
 

President | Broker/Owner 
Prudential Sterling Properties 
2000 Highway A1A,  
Indian Harbour Beach, FL 32937 
Direct 321-308-0335 | Cell 321-749-2444 | Fax 321-768-2891 
Barbara@BarbaraWall.com | www.BarbaraWall.com  

An independently owned and operated member of BRER Affiliates Inc.  
Not Affiliated with Prudential. Prudential marks used under license. 
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WASHINGTON, D.C.– The Institute for Organization

Management, the professional development program of

the U.S. Chamber of Commerce Foundation, announced

that Jennifer Sugarman, the president and chief executive

officer of the Cocoa Beach Regional Chamber of Com-

merce, has been awarded a National Institute Scholar-

ship.

Given to professionals across the country, the National

Institute Scholarships recognize each recipient for their

involvement in industry professional organizations,

community service, and professional background.

“I am humbled and honored to receive this scholarship

and I thank the U.S. Chamber of Commerce,” said

Sugarman. “I’m looking forward to absorbing as much

information as possible at the Institute and furthering my

knowledge in chamber best practices.”

Since its commencement in 1921, the Institute

program has been educating tens of thousands of associa-

tion, Chamber, and other nonprofit leaders on how to

build stronger organizations, better serve their members

and become strong business advocates.

“National Institute Scholarships offer executives the

opportunity to learn about emerging industry trends,

expand their organizations’ influence, and grow their

peer network,” said Raymond Towle, vice president of

the Institute for Organization Management at the

U.S. Chamber of Commerce Foundation. “We are pleased

to help these talented professionals advance their careers

and organizations.”

The Institute’s curriculum consists of four weeklong

sessions at five different university locations throughout

the nation. Through a combination of required courses

and electives in areas such as leadership, advocacy,

marketing, finance and membership, Institute partici-

pants are able to enhance their own organizational

management skills and add new fuel to their organiza-

tions, making them run more efficiently and effectively.

Graduates of the Institute receive the IOM recognition,

signifying completion of 96 hours of course instruction in

nonprofit management. In addition, participants can earn

credit hours toward the Certified Chamber Executive or

Certified Association Executive certifications. Nearly

1,000 individuals attend the Institute annually.

Cocoa Beach Regional Chamber CEO Jennifer Sugarman is awarded National Institute Scholarship

Association to present ‘Street Party’ in downtown Titusville
The Downtown Titusville Merchants Association will host a “Street Party” from 6 p.m. to 9 p.m. on Friday, May 13,

on U.S. 1 in the downtown area of the city. The event is free of charge and open to people of all ages. The program will

include live Latin music, various vendors, themed specials and more. Vendor spaces and event sponsorships are avail-

able. For more information on this community function, call 607–6540 or visit www.NBBD.com/downtowntitusville.
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Brevard Family Partnership extends our appreciation to the 
foster parents,  relative caregivers and group care providers 

who have opened their hearts and homes to children in foster 
care. This day and every day, we thank you for the impact you 

continue to make for Brevard’s most vulnerable children. 

Sponsored by Brevard Family Partnership and the State of Florida Department of Children and Families.

Thank You 

For more information,
visit www.brevardfp.org
or call (321) 710-9521.

Please  
JOIN US 

HACIENDA WOMEN’S GUILD  
Breakfast at Tiffany’s 

LUNCHEON & FASHION SHOW 
Featuring the latest fashion trends from  

Downtown Divas and Swanky Sole  
Decorations by Petals  

 

Friday, May 20, 11:30 a.m. 

EAU GALLIE YACHT CLUB 
100 Datura Drive, Indian Harbour Beach 

Cost: $75 three-course plated luncheon  
including a glass of wine and a mimosa  

 

Register online at www.chsfl.org/haciendawomensguildluncheon  
or contact Sondee Lima at 321-752-3170 ext. 237 
or sondee.lima@chsfl.org for more information  

Helping young women move  
from crisis and poverty  

to stability and self-sufficiency 
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Regions Bank
Continued from page 10

Regions Bank’s corporate philosophy of doing what is in

the “best interest of their customers,” working to build

relationships, and making a difference in their communi-

ties through volunteerism, is paying off with top survey

results.

Regions Bank’s specific approach to relationship

banking is called “Regions360.” The concept was imple-

mented across the company in 2013. Regions360 is based

on first understanding what individual customers need —

and then delivering solutions that are tailored to meet

those needs, said Loso.

“Quality service” is the foundation of Regions360. The

effort of that initiative has helped Regions Bank gain

national recognition in customer satisfaction. Regions

ranked highest for customer satisfaction among all retail

banks measured in the 2015 “American Customer

Satisfaction Index” report.

“The leading super–regionals banks rank far ahead of

their national counterparts for customer satisfaction.

Regions Bank tops that category,” the ACSI report said.

Super–regionals received high marks overall for

“courtesy and helpfulness of staff, speed with which

transactions were completed, website satisfaction,” and

other attributes listed in the ACSI compiling. The report is

based on more than 9,000 customer interviews.

“This is a reflection on where we have put a lot of our

efforts,” said Loso, whose office is in Melbourne. “One of

the things we have really focused on is customer service.

And it’s super–nice to see that other people are recognizing

us for what we think is very important to our customers.”

Most recently, for the third straight year, Regions Bank

is ranked among the top 10 percent of companies in the

“Temkin Experience Ratings.” The ratings are compiled

each year by The Temkin Group, a national customer

experience research firm.

In developing the 2016 Temkin Experience Ratings, the

Temkin Group surveyed 10,000 consumers nationwide

who were asked to rate their interactions with nearly 300

companies across 20 industries.

Consumers rated their experiences with different

companies based on three dimensions: “Success” (accom-

plishing the outcome the consumer desired), “effort” (how

easy it was to interact with the company), and “emotion”

(how the consumer feels about recent interactions with the

company).

Regions scored ahead of the banking–industry average

in each category. Further, Regions tied for the 12th

highest–rated company among the hundreds of businesses

across the 20 industries that were included in the national

rankings. This latest ranking is 10 spots higher than

Regions’ 2015 ranking and is well ahead of the overall

banking–industry average.

“We want to make banking easy for our customers,”

said Loso. “If they want to access their banking informa-

tion through a digital channel, we have that capability. If

they want to come in and to speak to one of our representa-

tives at one of our branches, we are happy to help them. If

they want to go online or use ATM services, that’s fine. We

are fully committed to serving customers how, when, and

where they want to be served.”

The fourth recognition that Regions received was from

Greenwich Associates, a global provider of market

intelligence and advisory services to the financial–services

industry.

Regions was honored with 14 distinguished Greenwich

Excellence Awards in “small business,” “middle market,”

and wealth management” for 2015.

“As a company, we are very proud of these awards.

They are great honors. And the Temkin recognition is for

all service industries, not just banking. Our associates take

pride in serving customers,” said Loso.

Melbourne Urgent Care’s Dr. Vara earns certification
Dr. Krishna Vara of Melbourne Urgent Care Inc. has passed the American Board of Independent Medical Examiners’

certification examination. Dr. Vara’s prior residency training in occupational medicine and successful completion of the

recent examination qualify him to be certified by ABIME. The ABIME has gained recognition as the international

quality–assurance entity among insurers, workers’ compensation agencies, legal organizations, case management–

companies, and other professional groups. Melbourne Urgent Care’s address is 395 S. Wickham Road.

Career Source
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The Brevard County Commission has approved an

agreement with the Florida Department of Environmen-

tal Protection (DEP) for an additional $800,000 in

funding for a project to reduce pollution, identify sources

of muck, and reduce muck inputs to the Indian River

Lagoon.

This latest appropriation builds on the previous

$20 million awarded in the past two years for the

Brevard County Muck Dredging Project, making a total

investment of $20.8 million to date.

The recent algal bloom (brown–tide event) in the

northern Indian River Lagoon and Banana River

reinforces the importance of continued focus on restora-

tion work to improve water quality in the lagoon. This

recently awarded grant will benefit ongoing efforts to

reduce nitrogen and phosphorous levels, which in turn

can decrease the intensity and duration of algal bloom

events.

“Brevard County appreciates state assistance with

projects to restore health to the Indian River Lagoon — a

local, state and national treasure. Inadequate protections

in the past have led to harmful muck accumulation,” said

Brevard County Natural Resources Management

Director Virginia Barker, adding, “We are proud to be a

partner in this important project.”

This newest Brevard County project will reduce

sediment loading to the most muck–laden segments of

the lagoon as well as map and prioritize legacy loads of

muck already accumulated in critical areas of the lagoon.

“Eliminating current sources of muck and removing

muck deposits are both crucial steps toward improving

water quality and the overall health of the lagoon,

including protecting fish and wildlife that call the Indian

River Lagoon home,” said DEP Deputy Secretary for

Ecosystem Restoration Drew Bartlett.

“Brevard County continues to demonstrate its

commitment to protect and restore the Indian River

Lagoon and we look forward to continued collaboration to

protect this important resource.”

Muck build–up is a result of nutrient pollution,

sediment, grass clippings, leaves and other organic

matter entering the Indian River Lagoon over time and

accumulating at the bottom. As muck decomposes, it

consumes oxygen needed by fish and it releases nutrients

that feed algae blooms.

The department continues to work aggressively to

improve water quality in the lagoon, including identify-

ing additional wastewater and stormwater projects to

reduce the amount of nutrients going into the lagoon, and

dredge projects to remove muck that exists in the bottom

of the lagoon, which also feeds algae blooms.

For the upcoming fiscal year, nearly $26 million from

the Florida First budget will be invested in 10 water–

quality improvement projects. This includes $21.5 million

for the continuation of the Brevard County Muck

Dredging Project — a key component of long–term lagoon

restoration.

Brevard gets additional funds for Lagoon restoration, the total investment to date is more than $20 million
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said Jewel McDonald, whose company posted a record year

in 2015, following up on previously strong performances

over the last several years. “And the first quarter of this

year has been outstanding.”

There is a lot of activity in the local market, especially

among private investors, she added.

“They are purchasing income–producing properties in

Brevard County. Things are heating up. Investors see

Brevard properties as much better investments, providing

a better return, than properties in some other parts of the

state, like Miami or Orlando where prices have surged.

Our county is still very attractive to commercial real–

estate investors.”

Lewis, for example, listed and sold a $4.3 million office

building at 7341 Office Park Place in the Corporate Park

at Viera. The two–story facility has roughly 30,000 square

feet. The private investor, who is from Maine and has a

winter residence here, where he plans to retire, was

originally shopping for a $1 million income–producing

property in the area, said Lewis.

“But when I showed him the building at 7341 Office

Park Place, he was open to considering making a larger

purchase because it’s an attractive property in an attrac-

tive market — Viera.”

JM Real Estate is now the property management firm

for the building and Lewis is the leasing agent. She said

space is available at 7341 Office Park Place, including a

4,700–square–foot suite that can be divided for clients.

Commercial real–estate transactions are forecast to

grow this year with demand for space holding steady

across all commercial sectors, according to a joint report by

the National Association of Realtors, Situs Real Estate

Research Corp., and Deloitte. The compiling says investors

will benefit from the strong income flows generated from

new and existing leases.

Vacancies are expected to continue to decline slightly in

2016 for all property types, except in the apartment sector,

where they are forecast to increase modestly by the end of

the year as more new project completions come into the

market.

Continued job growth, demand exceeding supply, and

limited new construction (outside of multifamily) should

lead to rising rents and steady investor returns, the report

says.

Jewel McDonald said JM Real Estate has seen a flurry

of sales activity within the last six months, with deals

ranging from $1 million to $10 million. “We’ve represented

buyers on three ‘off–market’ properties. We may have

properties that we’re selling for a client and they are not

even put on the market. Sometimes private investors just

want to keep it low key, and we’ve been very successful

executing these off–market transactions, like the three we

just did.”

A Rollins College graduate, Jewel McDonald holds both

the Certified Property Manager designation and the

Certified Commercial Investment Member designation.

The contribution of office–building operations to the

U.S. economy may surprise many people.

Often taken for granted in their communities, commer-

cial buildings support job growth in local markets and

contribute significantly to the gross domestic product.

The latest study by the Building Owners and Managers

Association finds that 10 billion square feet of commercial

office space located in communities across America

generated $82.4 billion in direct operating expenditures to

the benefit of workers and businesses in those areas.

The report is titled “Where America Goes to Work: The

Contribution of Office Building Operations to the

Econonmy, 2014.” First published in 2009, the analysis

shows that the short– and long–term expenditures that

sustain office–building operations — including manage-

ment, repairs, building services, and utilities — generate

continuous and growing expenditures that support local

businesses, create job demand, and contribute to GDP.

While the construction of new office buildings is often

noted as providing important economic benefits, once this

construction is completed and these new buildings are

occupied, the economic benefits of their operations

“continue for the life of the building,” the report says.

Jewel McDonald began her career in 1987 in Orlando

working for Equitable Life Insurance Co. on a 535,000–

square–foot industrial project — West Park/McLeod West.

She went on to hold other positions with large corporations

before becoming an entrepreneur in her industry.

“Commercial real estate is a dynamic career field that

presents great opportunity,” said Jewel McDonald, whose

company will celebrate its 20th year in business in 2017.
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One of those entities, the National Association of

Remodeling Industry, surveyed its members and the

results were encouraging. Eighty percent of remodelers

expect some level of growth this year versus only 10

percent foreseeing any level of decline.

Area businesses that cater services and expertise to

the residential construction industry have already seen

strong activity during the first quarter of this year,

signaling that 2016 may be another year of revenue

growth for these firms.

“We’re doing everything from ‘cosmetic facelifts’ to

full–fledged projects where walls of existing homes are

being removed and ceiling heights are being increased,”

said Harris, an Iowa State University interior design

graduate. “Between new construction and renovation,

there is plenty of work in the local market.”

On this day, Harris was on the job site of a project

where she’s upgrading an existing home for a client in

the Bay Point Drive section of Melbourne. Homes in

that area show off some of the best direct water views in

the county. “This is definitely a house with a view,” she

said.

Existing homes have been selling fast in many

regions of the nation. Why do some homes sell for a

premium? In addition to timing, a home’s listing

description can have a significant impact on its final

sale price.

Listings mentioning keywords like “barn door,”

“shaker cabinets,” or “subway tiles” sell faster and at a

value up to 13 percent higher than expected, according

to a new analysis released by Zillow Digs.

Zillow analyzed listing descriptions from more than

2 million homes nationwide sold between January 2014

and March 2016 to see how certain keywords referring

to home features, amenities, and design styles impacted

their sale price.

Of the 60 keywords analyzed, listings mentioning

“barn doors,” a rustic sliding door often used on

bedroom closets and kitchen pantries, saw the highest

sale premium (13 percent above expected values). Other

common craftsman–style keywords like “farmhouse

sink” we’re also found in top–performing listings.

Furthermore, homes described as “craftsman” per-

formed better than other styles analyzed. The 60

keywords included “stainless steel,” “granite,” “pendant

light,” “tankless water heater,” “brick,” and “outdoor

kitchen.”

Understanding what’s popular among buyers can

also help homeowners who are considering remodeling,

the report said.

The roughly 4,000–square–foot one–story home with

soaring ceilings that Designers West Interiors is

working on was recently purchased by a family living

out of state. The new owners were once residents of

Brevard County and are now returning here to enjoy

their retirement years. They hired Harris’ firm to create

the kind of look they wanted in the home.

“This home just needed updating in certain areas

and that’s what we’re doing,” she said, pointing out the

upgrades in the kitchen. “We put in very traditional

raised cherry cabinets in the kitchen and the owners

opted for granite countertops, with a lot of movement in

them, and stainless steel appliances. These new

additions have made a huge difference. We didn’t

change the size of the kitchen, but just gave it a

facelift.”

A new porcelain tile floor was installed throughout

the home, too, and gives a unique look. “This is a very

popular finish item in homes. We put in three different

widths of tile planks. They really look like wood, but

don’t have the maintenance wood floors require.”

The bathrooms were updated as well. “Kitchens and

bathrooms are the areas of the home that generally see

the most investment dollars,” said Harris. The

homeowners also invested in a new pool and a summer

kitchen, as the patio was extended. The landscaping is

being redone, too.

Designers West Interiors caters to both the new–

home construction market and residential remodeling,

providing a full range of services to clients.

Many consumers do not fully understand the

expertise that an interior designer brings to a renova-

tion or custom–home construction project. An interior

designer can save their clients money by helping avoid

costly mistakes, referring reliable contractors, and

selecting products and materials that meet budget and

design requirements.

A designer such as Harris, with three decades of

experience, is familiar with the many details that make

the difference between a good project and a great

project. In addition to advising on color, fabric, and

furniture, interior designers have an in–depth knowl-

edge of flooring, wall coverings, windows, finishes and

sealants, hardware, acoustics, lighting, and accessories.

Harris says her field has seen big changes in lighting

over the last couple of years.

“LED (light–emitting diode) lighting and compact

fluorescent lighting are bringing energy costs way down

for homeowners. The technology is being updated

almost every year or 18 months. So the consumer is

getting a new concept at a lower price. Updating a home

with LED lighting can make a big difference in the

home from a design standpoint. For instance, LED

under–cabinet lighting can transform an area of the

home by increasing overall illumination.”

She said there are a lot of “decorative light fixtures

that are sculptural and have LED in them.”

Harris incorporated some of that new lighting

technology in the more than 20–year–old home she’s

upgrading in Melbourne. LED is one of today’s most

energy–efficient and rapidly–developing lighting

technologies. Quality LED light bulbs last longer, are

more durable, and offer comparable or better light

quality than other types of lighting, says the U.S.

Department of Energy.

LED technology has the potential to fundamentally

change the future of lighting in America. Residential

LEDs — especially Energy Star–rated products — use

at least 75 percent less energy and last 25 times longer

than incandescent lighting, according to the govern-

ment.

In 2013, LED lighting sales comprised an overall

3 percent market share, according to the U.S. Depart-

ment of Energy. By 2020, LED sales will comprise

almost half (48 percent) of all U.S. general lighting

market sales.

“The advances being made in lighting technology are

being embraced by homeowners in a big way,” said

Harris, whose company is poised for growth in 2016.

Overall, business conditions in 2015 were healthy

and supportive of the design industry, building on

momentum from the previous year. All indicators signal

that the demand for design services should maintain its

momentum throughout 2016 as the economy and the

labor markets advance, according to a new report by the

American Society of Interior Designers.

A large number of homes in Brevard County are

now reaching their peak remodeling years, which is

uplifting spending growth on home improvements. But

just as important are the sizzling sales of previously

owned single–family homes.

Surging sales have caused a tightening of existing

inventory in many markets in Florida. With low supply,

home prices continue to rise. Increasing home values

are bringing more houses on the market, particularly

older ones which are helping to fuel remodeling activity.

The other side of the industry — new home construc-

tion — looks just as bright, based on a number of new

forecasts, including one by Metrostudy, a leading

provider of primary and secondary information to the

residential construction industry. Metrostudy’s

“National Residential Economic Report” is a modeled

forecast, released quarterly. The company also produces

a five–year forecast for housing, which it just released.

Here’s what it sees going forward.

l Metrostudy forecasts that 1.2 million residential

permits will be issued in 2016, translating to the

construction of 1.2 million new homes and apartments

combined.

l Between 2.8 million and 3 million jobs are

expected to be created in 2016, and national employ-

ment will remain healthy in 2017. After 2017, employ-

ment is forecast to “taper down,” mainly because a low

unemployment rate will make it difficult for employers

to find laborers to expand at a fast pace.

l Strong job creation in the construction industry is

also expected in the future, based on the growth in

construction employment recorded in recent months.

l Mortgage rates are expected to increase at a

gradual rate starting in the latter half of 2016.

l Over the next five years, the “state of housing” is

expected to stay “healthy” in terms of transactions and

volume, but demand will most likely continue to

outpace supply.

New–home construction will lead the way in many

communities as housing starts continue to increase.

“For our firm, the exciting thing is we have some new

high–end home construction that’s been in the pipeline

for a while and now these projects will soon be coming

out of the ground. And there are more coming our way.

These are really great custom homes soon to be built.

We are excited about the future of the home–building

industry,” said Harris.
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