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By Ken Datzman

Every year, thousands of people of various ages start new

careers in real–estate sales. Their hopes are to make it big,

earn top dollar in their field, and have flexibility in their work

life.

The reality is roughly 20 percent of real–estate agents in

the U.S. handle 80 percent of all closings in an industry that

runs in cycles, with brisk sales periods followed by seasonal

slowdowns.

To succeed in a real–estate sales career requires a lot of

attention to detail and highly polished customer–service skills.

Studies have shown there is a direct link between customer

service and loyalty, which is the building block of establishing

long–term, valuable business relationships with clients.

Also, the ability to build and maintain a network of trust

among the sphere of people you work with as a Realtor, and

the ambition to thrive in an industry that has a high rate of

agent turnover and a high rate of agent burn–out, are para-

mount to long–term success.

These are some of the traits that have propelled the long

career of Nick Farinella Jr., the No. 1 agent for Coldwell

Banker Residential Real Estate in Melbourne who ranks in

the company’s top 100 nationwide for closed sales.

Hard work has taken Farinella to where he is today with

his career. He remembers the lean years when he first became

licensed and started in the field in 1988 in his hometown of

Cocoa Beach, where he once starred on his high school’s tennis

team.

Farinella said he was “thrilled” to close a small–dollar real–

estate transaction then, and still is today. And it’s not uncom-

mon for him to do so on a regular basis.

“One thing that I really pride myself on is my versatility

working with a wide range of customers and providing them

with the same level of service, whether it’s selling a $3,000 lot

in Palm Bay or an $11,000 trailer in Cocoa or a $2.5 million

oceanfront home,” said Farinella, who on this day was getting

ready to leave his office on Pineda Plaza Way to show a trailer

in northwest Palm Bay.

“I’m still doing rentals, too, working with people who are

renting as opposed to buying right now.”

Do Realtors, a trademarked term by the National Associa-

tion of Realtors, always give the same level of service to every

customer no matter the dollar size of the transaction at–hand,

Nick Farinella a versatile
Realtor known for working
with wide range of clients

Nick Farinella Jr. has carved out a long career in real–estate sales. He is the No.1 agent for Coldwell Banker Residential Real
Estate in Melbourne and ranks in the company’s top 100 nationwide for closed sales. Tennis is his game. He attended the
University of North Carolina in Charlotte on a full tennis scholarship and once was the tennis pro at the Cocoa Beach Country
Club before starting his real–estate career. Farinella is at his office at Pineda Plaza Way.
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Workspaces that
         Work Wonders

For information on how we 
transform workspaces for 
businesses, schools, and 
medical facilities, call us at 

321.723.5003.

Interior Design Furniture

abinteriors.com

Sponsored by Brevard Family Partnership and the State of Florida Department of Children and Families.

Give a teenager a loving home.
Every child deserves a loving home, and as a foster parent, you 
can provide critical encouragement and guidance on their path 
to adulthood. They will become the next generation of employees 
and parents, and they need your support to become productive 

members of the community. 

BE A FOSTER PARENT.

Make a difference in a teenager’s
life by becoming a foster parent.
Call us today at (321) 710-9521.

Locally Owned

Two Locations

Friendly Service

10 S. HARBOR CITY BLVD
33 SUNTREE PLACE
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The Henegar Center announces appointment of Bock
as managing director; grew WaterTower Theatre in Texas

Steve Spragins, president of The Henegar Center for the Arts Board of Directors, has

announced the appointment of Landrie Bock as managing director for the longstanding

theatrical organization in Melbourne. Bock’s first day on the job was July 11.

Her career includes 17 years developing and growing the prestigious WaterTower

Theatre of Addison, Texas. She views The Henegar Center as “a wonderful opportunity to

help showcase downtown Melbourne.”

The focus of Bock’s efforts will include both the internal management of the complex

itself, as well as providing awareness to the community of the valuable uses The Henegar

Center can provide groups, businesses and organizations.

“We welcome Ms. Bock into our community to build the accessibility of the arts,” said

Spragins. “The Board of Directors looks forward to working with Ms. Bock to bring culture

and new opportunities to downtown Melbourne.”

“I am honored to become a part of The Henegar Center,” said Bock. “The Henegar

Center has a reputation for quality work. I look forward to becoming a part of the commu-

nity to bring compelling, adventurous work and extraordinary arts to our community.

Working alongside our committed Board of Directors, our incredibly talented Artistic

Director Hank Rion, and the dedicated staff, we hope to build a solid foundation of the arts

in our community.”

Bock received her bachelor’s of fine arts degree from Valdosta State University and a

master’s of nonprofit administration from North Park University. She served as the

director of business and education at WaterTower Theatre and general manager for the

Adirondack Theatre Festival. Bock is a member of the Theatre Communications Group.

Located in the heart of downtown Melbourne, The Henegar Center is available for

groups, functions, parties, gatherings, and performances by visiting artists on a year–

round basis.

The Henegar Center was born from the vision of a dedicated group of community

leaders. As the deterioration of two historical buildings in downtown Melbourne became

increasingly apparent, a small group formed the Brevard Regional Arts Group (BRAG) to

revive the treasured landmarks. The buildings, formerly public schools, were donated by

the Brevard County School System to BRAG for transformation into cultural arts

facilities. The Henegar Center for the Arts was born and named for Ruth Henegar, the

beloved principal for whom the original middle school was named in 1963.

BRAG raised more than $2.5 million in cash and services to renovate the main

building. The final renovations were completed in 1993.

At the heart of the facility is a 493–seat proscenium–style theater designed by a Tony

Award–winning Broadway set designer. Upstairs at The Henegar is a 90–seat black–box

theater available to produce an “intimate space for theater, music, dance and visual art.”

The 2016–2017 season will begin Oct. 14 with the musical “The Witches of Eastwick,”

adapted by John Dempsey and Dana P. Rowe. Based on the novel of the same name by

John Updike, “The Witches of Eastwick” opened on Broadway in 2000.

For any additional information on this show, contact the box office at 723– 8698.

Children’s Home Society to provide Early Head Start services
The Children’s Home Society of Florida received a grant from the U.S. Department of

Health and Human Services to provide Early Head Start services to low–income children

and families in Brevard County, as of July 1.

The only initiative of its kind in Brevard, Early Head Start is a child–development

program for low–income children. The program provides comprehensive services to

children ages 0–3 to support the physical, social, emotional, cognitive and language

development of each child. This also includes educating and supporting parents and

fostering positive parent–child relationships.

“The relationship between children and their parents is vital to their growth,” said

Kimberly Pleasants, executive director of Children’s Home Society of Florida. “We look

forward to helping more children in Brevard County meet and exceed early learning

milestones through Early Head Start.”

To learn more about Children’s Home Society of Florida’s Early Head Start program,

visit www.CHSFL.org/EarlyHeadStart. Children’s Home Society of Florida serves more

than 50,000 children and family members each year, including more than 2,500 in

Brevard County.

Shelter Mortgage
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©2016 Shelter Mortgage Company, L.L.C. All loans are subject to credit and property approval. Programs, rates, terms and conditions are 
subject to change without notice. Program and other restrictions may apply. Please contact your Loan Consultant for further details. Shelter 
Mortgage Company. 7341 Office Park Place Suite 106, Melbourne, FL 32940. NMLS #: 431223. Equal Housing Lender.  Brian Spencer, Loan 
Officer NMLS# 803141 | State Licenses: FL: LO17741; SC: MLO-803141. Kent Winkelseth - FL/#LO17485; NMLS #552527. Deborah Holloway - 
NMLS #: 552439; FL:#LO17357. Colette Wilson - FL/#LO17825; NMLS#552543. 

THE SHELTER MORTGAGE EXPERIENCE
Shelter Mortgage’s reputation of Superior Customer Service, 

Integrity, Respect, Hard Work, and Long Term Commitment makes 
us an easy choice as your trusted mortgage lender.

Navigating the mortgage process will be simple with a 
knowledgeable Shelter Mortgage Loan Officer to help you  

find the right loan to fit your needs and budget. 

DEB HOLLOWAY 
321-258-3875  

DEB4LOANS.COM

BRIAN SPENCER 
321-537-1137  
SPENCER4LOANS.COM

KENT WINKELSETH 
407-765-3810  

WINK4LOANS.COM

AMAZING CUSTOMER EXPERIENCE

EXPERIENCED
SUPPORT TEAM

TRUSTED 
NATIONAL LENDER

RESPONSIVE 
CONSULTANTS

MortgageCompany

7341 Office Park Place, Suite 106 Melbourne, FL 32940   

321.757.6600  |  www.sheltermortgagefl.com

COLET TE WILSON 
407-620-3622  

SHELTERMORTGAGEDIVA.COM
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College and university theaters should open people’s eyes to new ideas
By Heather Gibson
UCF Forum columnist

Content guides and advisories, which list all of the

parts of a production that a viewer might find offensive,

are becoming commonplace with theatre companies.

I initially had mixed thoughts about providing one for

Theatre UCF productions. While I do believe that custom-

ers of any product or service should be able to get the full

details about what they are purchasing, when it comes to

theatre, often the person who doesn’t want to be exposed to

controversial content is the same person who needs to see

it most. One of the reasons we produce theatre is to elicit

social change, to help open people’s minds to new and

different ideas, but we can’t do that if people who are

closed–minded don’t attend.

But it occurred to me that a content guide might help

attract audiences. After all, not every person wants to see

only G–rated musicals. Some patrons may be happy to

hear that their date night away from the kids will contain

language stronger than in a Disney film. And a guide does

provide an easy way to help parents who want to bring the

younger siblings of our performers to the shows decide if

the content is appropriate for the kids.

So we’ve jumped on the bandwagon: Theatre UCF now

has a “Content Guide” on our website, which will tell

people if the plays we have scheduled contain nudity,

gunshots, profanity, sexual scenes, smoking, drug use,

alcohol consumption, or violence. It also suggests a Motion

Picture Association of America rating, if the play were a

movie.

There are also a few things you won’t see in our content

guide.

There will be no warnings about race or sexual orienta-

tion unless it refers to language (i.e., racial slurs), educa-

tional tie–ins (i.e., “ ‘Cloud 9’ uses deliberate casting to

question the audience’s expectations of gender, race and

age.”), or synopsis (i.e., “The women are assaulted by a

man who sees them kissing in the street.”).

Theatre is a reflection of society, and our production

seasons are carefully created with that in mind. We live in

a diverse society and there is no place on a university

campus for theatre that does not champion that diversity.

We strive for our productions to include racial and sexual

diversity.

Our patrons should expect that all of our productions

will be diverse in content and in company — not only in

skin color and sexual preference, but in physical appear-

ance, abilities, national origin and religion.

So, to the patron who called us and asked our student

box office worker (who, coincidentally, is a member of the

LGBTQ community) if there would be “any gay stuff” in

the plays, the answer is yes. Yes, there will be.

From this season’s PG–rated “The World Goes ‘Round,”

to the mature–audiences–only “Cloud 9,” to the family–

friendly musical “Oklahoma!,” all of our productions are

positively impacted by our diverse mix of students, faculty

and staff who sing, sew, direct, paint, teach, sell, dance and

act. And that glorious population includes people who

happen to love someone of the same gender.

We welcome everyone to come to Theatre UCF to see

how much better our diversity makes us, and how much

better it makes our community. Hopefully it will also help

certain people understand how some lines of inappropriate

questioning hurt.

We are Orlando, united.

Heather Gibson is marketing director for the
UCF School of Performing Arts in the College
of Arts & Humanities. She can be reached at
Heather.Gibson@UCF.edu.

NRA rolls out its first television ad of the presidential election cycle
The National Rifle Association’s Political Victory Fund (NRA–PVF), has launched its first television advertisement of

the presidential election cycle. The $2 million ad buy will run nationally on cable and local broadcast stations in key

battleground states including Colorado, Ohio, Nevada, Florida, Virginia, Pennsylvania and Maine.

“We cannot trust Hillary Clinton with our gun rights or our national security,” said Chris Cox, chairman of the NRA–

PVF. “The stakes in this election for law–abiding gun owners have never been higher, and the NRA (in Fairfax, Va.) will

use all available resources to ensure that voters understand the consequences of a Hillary Clinton presidency on their

fundamental right of self–defense.”

He added, “By saying that the Supreme Court got it wrong in the historic Heller decision, Hillary made it clear that

she does not believe Americans have the right to keep a gun in their home to protect themselves.”

The advertisement features retired U.S. Marine Corps veteran and Central Intelligence Agency–contracted security

contractor Mark “Oz” Geist, who led the U.S. mission in Benghazi, Libya, in 2012 that saved the lives of 25 people. Geist

is the co–author of “13 Hours: The Inside Account of What Really Happened in Benghazi.”

To view the advertisement, visit www.youtube.com/watch?v=SIl20jItjHY.

The NRA–PVF is the National Rifle Association’s political action committee. The NRA–PVF ranks political candidates

— “irrespective of party affiliation — based on voting records, public statements and their responses to an NRA–PVF

questionnaire.”

Chief Mike Cantaloupe swears in new officers Luis Hernandez–Martin, Dustyn Almestica
Cocoa Police Chief Mike Cantaloupe recently swore in two new police officers in a brief ceremony inside the council

chambers at Cocoa City Hall. Officer Luis Hernandez–Martin and Officer Dustyn Almestica both accepted the Oath of

Office in front of department personnel, council members and family. They will begin their duties with the Field Training

program designed to introduce the officers to the agency and its policies and procedures. The offices will train about three

months before they are cleared for solo–patrol duties.

Hernandez–Martin, 27, is a native of Cuba. In 2001 his mother won the “Cuban lotto” which allowed her to legally

pursue citizenship in the United States. Hernandez was 11 years old when he came to Florida with his mother and

stepfather. In 2012 he graduated from the Brevard Community College Criminal Justice Academy (now Eastern Florida

State College) and joined the Melbourne Police Department where he worked as an officer for more than four years.

Almestica, 22, is from Kissimmee and graduated from the Criminal Justice Institute at Valencia College in 2014.

Almestica says his father inspired him to become a law–enforcement officer. His father is a retired police officer from the

New York Police Department. Almestica says he sought to join the Cocoa Police Department mainly because of the

agency’s community– oriented policing philosophy.



Visit BrevardBusinessNews.com for Advertising InformationJULY 18, 2016 BREVARD BUSINESS NEWS / 5

BBN BREVARD BUSINESS NEWS

ALL DATA COURTESY OF BREVARD COUNTY SHERIFF’S OFFICE
SHERIFF ROBERT WAYNE IVEY

To Be Continued ...



JULY 18, 2016Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN BREVARD BUSINESS NEWS

BREVARD BUSINESS NEWS / 6

Keiser U
pick up BBN

7/11/16
page 6

FULL COLOR

Brevard Achievement
pick up BBN

7/04/16
page 2

FULL COLOR

Raymond James
pick up BBN

7/11/16
page 18

FULL COLOR

Crest Cleaners
pick up BBN

5/23/16
page ?

FULL COLOR

Suggested Donations:
Backpacks (no wheels, please)

#2 Pencils
Colored Pencils

Mechanical pencils
Erasers

Pens (Red, blue or black)

Highlighters

Loose-leaf Notebook Paper 
(wide and college ruled)

Scissors
Glue (sticks and liquid)

Pocket Folders
Composition Books

Crayons (24ct.)

Basic 4 function Calculators
Markers (washable)

Spiral Notebooks 
(wide and college ruled)

3 ring binders
Rulers

Pencil Boxes/Pouches
Protractors

Cash contributions are welcome. 
Please make checks payable to Brevard Schools Foundation and mail to: 

or donate on-line at www.brevardschoolsfoundation.org.
  

BACK-TO-SCHOOL SUPPLY DRIVE
OFFICIAL DROP-OFF SITE

OPTIONS.
What Matters Most.What Matters Most.

Keiser University is a private, not-for-profit university

877.513.5605
KeiserUniversity.edu

Degree programs and delivery format vary by campus

Associate  I  Bachelor’s I  Master’s    Doctoral I  

Earn your degree 
in Business Administration
with concentrations in: International Business  
Finance • Management • Marketing 
Human Resource Management  
Transportation and Logistics
 

• DRY CLEANING • ALTERATIONS • LAUNDRY • BEDSPREADS
• SUEDE & LEATHER CLEANING • WEDDING GOWNS

Visit Any Of Our 11 Convenient Locations
Merritt Island  |  Port St. John  |  Rockledge  |  Cocoa  

Suntree  |  Melbourne  |  Viera  |  Titusville
www.crestcleaners.net    • follow us on facebook

 SAME DAY SERVICE   Mon. – Fri. SAME DAY SERVICE   Mon. – Fri.

Where Quality and Service Still Count
family owned & operated since 1960
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New BA program at Stetson University
designed to help adults finish their degree
and be more competitive in the job market

DELAND — With 9 million unemployed workers

nationwide in 2010, there were still more than 7 million

jobs unfilled in the United States, and that number is

projected to increase to 21 million by 2020, according to

the Council of Adult and Experiential Learning (CAEL).

Closer to home, less than 32 percent of Florida

workers have an associate’s degree or higher, but more

than 60 percent of positions in the state will require a

post–secondary education, as evidenced by U.S. Census

Public Use Microdata Sample information.

From these statistics it is apparent that workers

with a bachelor’s degree are highly competitive in this

job market. In January 2017, Stetson University will

offer a bachelor’s of arts in Organizational Leadership,

a new adult degree completion program, in its Bound-

less Learning division. Designed especially for adults

with an associate’s degree or equivalent college

experience, this program will help those who — for

whatever reason — never finished a four–year degree.

“There are many accomplished individuals who, for

one reason or another, never finished their bachelor’s

degree,” said Dr. Joy McGuirl–Hadley, associate vice

president of Boundless Learning. “For some, earning

that credential could make a significant difference in

their career advancement. For others it is an important

milestone of personal growth.”

An interdisciplinary program, the organizational

leadership curriculum prepares students to succeed in a

global society by promoting critical thinking, writing,

creativity, ethical decision making, social justice and

emotional intelligence.

“Many adult students have years of learning outside

of the formal classroom,” said Dr. Shawnrece Campbell,

program director and chairperson, “and they may be

able to turn experiential learning into valuable college

credits.” According to program information, up to 16

credits are available for prior experience for this degree.

To accommodate the busy lives and professional

commitments of most adult students, all courses are

offered with a blend of online and in–person work.

Cohorts of 15–25 students will enter the program and

take courses together through the completion of the

program, meeting nights and weekends. The cohort

format allows students to forge a supportive educa-

tional foundation while accomplishing their goals.

In addition to a bachelor’s of arts in Organizational

Leadership, Stetson will offer five industry–specific

focus areas: healthcare/public health; financial services;

hospitality and entertainment; information technology;

and nonprofit and government.

“Whatever your educational experience has been —

and for whatever reason it was interrupted — if you’re

serious about finishing what you started, we’re serious

about helping you reach your goal,” said McGuirl–

Hadley.

For more information on this new degree program,

call (386) 822–7500 or send an e–mail message to

OrganizationalLeadershipDegree@Stetson.edu. The

web address is Stetson.edu/boundless–learning.
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     Sand Dollar Realty of Brevard           Alyssa Boyd, Broker  
Pre-Construction Opportunity!          321-591-7585 

      www.floresdelacostacondos.com                 AlyssaDBoyd@gmail.com 

Now taking Reservations  
6017 Turtle Beach Lane 

   Cocoa Beach FL  

Dorough Brothers Properties I & 
Charles Boyd Construction Present... Flores de la Costa Condos 

NEW SUMMERSpecialsNEW SUMMERSpecials
Major Discounts through  

September 30, 2016
 Now Offering

   Off-site Catering
   New Renovations
   Catering Events
   Corporate Meeting
   Team Building
   Reunions
   Church Retreats
   Sports Teams
   Florida Resident Rates

One mile from Historic Downtown Melbourne
Five miles to Melbourne Beach

Join in these New Summer Specials at  
the Hilton Melbourne Rialto Place!

Call 321-768-0200 x7110 
for additional information.

www.HiltonMelbourne.com
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Summer Series at Surfside Playhouse 
A1A to South 5th St., Cocoa Beach 
321-783-3127 • surfsideplayers.com 

Sat. July 9 

Sat. July 16 

July 22 – 24 

Contact:  
CHARINE LEWIS 

(321) 508-9030 
charine@jmrealestate.com 

Availability: 
4,753 sf—Corner office suite on 2nd 
floor can be divided 
1,241 sf—Reception area, conference 
room, two private offices 

7341 Office Park Place 

Call About Our Lease Incentives! 

Competitive Lease Rates! 
Class A Office Building 

OWNED BY 
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Cocoa City Council approves new grant
program designed to encourage private
investment and property improvements

COCOA — The Cocoa City Council has approved a

resolution providing for the program guidelines and

eligibility for the Commercial Property Enhancement

Program (CPEP).

The CPEP is a performance–based reimbursement

grant designed to encourage private investment and

improvements to exterior frontage of commercial

properties located along major transportation corri-

dors in Cocoa.

The CPEP is intended to enhance and improve the

street view of the built environment from the public

perspective, making Cocoa more competitive in

attracting new business.

Similar to the Façade Grant programs already in

place within the city’s Community Redevelopment

Agencies, the program is a 50–50 public–to–private

matching grant with a maximum of $5,000 and is

subject to funding availability. The grant is awarded

on a first–come, first–ready basis. Additionally,

grantees with a minimum investment of $20,000 may

receive building permit fee reduction up to 50 percent

with Cocoa City Council approval.

Eligible properties include commercial properties

located within the city limits of Cocoa having frontage

along U.S. 1, State Road 520, State Road 524, Fiske

Boulevard, Dixon Boulevard, and Clearlake Road.

Properties located within a Community Redevelop-

ment Area (CRA) are ineligible unless there are no

funds available through the CRA in which the

property is located during the fiscal year the applica-

tion is submitted.

Eligible improvements include roof repairs and

replacement, installation of exterior fixtures, exterior

façade restoration, exterior painting, replacement or

glazing of windows and doors, signage, certain

awnings or canopies, landscaping enhancements,

asphalt removal/replacement and parking area

repaving/restriping, irrigation system and installa-

tion, and dumpster enclosures.

Funding for the program is available immediately

and applications are being accepted. Grant funds will

be disbursed on a reimbursement basis upon proof of

receipts, proof of payment, and final inspection by the

City of Cocoa’s Building Division.

The mission of the Office of Economic Development

is to strengthen and diversify the economy and expand

the tax base, while enhancing the quality of life

enjoyed by current residents, businesses and visitors

alike.

Core responsibilities of the OED include promoting

the City of Cocoa to prospective businesses, develop-

ers, and targeted industry companies through

attraction and recruitment efforts; expanding and

retaining existing business and industry; diversifying

the local economy to provide employment opportuni-

ties for Cocoa residents; and increasing the tax base,

land area and population of the City of Cocoa through

annexations. For more information on the new grant,

visit www.CocoaFL.org/EconDev.
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FEATURED SHOWCASE

(Cesarina V) Custom “Jewel Box” Home on San 
Marino’s Natural Lake. 3 Bedrooms, Study, 2 
Baths, Oversized 2 Car Garage, 2342 SF. Exceptional 
Quality and Multiple Upgrades; ICF Construction 
Offers Superior Insulation for Unbelievably LOW 
Power Bills. Available Now.  1141 Italia Court, 
Melbourne, 32940.  $549,000.

Custom Model Home with Beautiful Preserve 
View. 3 Bedroom, Study, Loft, 3 1/2 Bath, 3 Car 
Garage, Pool Package, 3917 SF. Exceptional Quality 
and Multiple Upgrades; ICF Construction Offers 
Superior Insulation for Unbelievably LOW Power 
Bills. Immediate Occupancy.  1304 Alto Vista 
Drive, Melbourne, 32940.  $799,000.

(Milano III) Beautifully-Appointed Home on San 
Marino’s Natural Lake. 3 Bedrooms, Study, 3 
Baths, 3 Car Garage, Pool Package, 2767 SF. Great 
Floor Plan for Entertaining and Upgrades are Our 
Standard!  Estimated Delivery Date: August 31, 
2016.  $642,000.

….Where Upgrades Are Our Standard! 

Directions: From Wickham Head North on Pinehurst 1 ¼ Miles 
on the Right; From Viera Blvd: Head South on Holiday Springs, 
Left on Pinehurst, ¼ Mile on the Left.
Model (321) 241-4938; Developer: (321) 751-6850
www.SanMarinoFL.com 

Custom Cesarina V Lakefront

Custom Marianna

Milano III Lakefront
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Please see River Tree Builders, page 15

By Ken Datzman

The home–remodeling trend that lifted off across

America a number of years ago is still intact and

forecasters see projects only growing in scope, increas-

ingly led by whole–house renovations.

Last year Americans invested more than $325

billion in remodeling their existing homes, and budgets

are on the rise, especially for kitchen and bathroom

renovations.

A new study from the Home Improvement Research

Institute shows that nearly two–in–three homeowners

are planning at least one home–improvement project in

the next three months.

The number has fluctuated in the last three years of

the survey, but not to a degree considered “statistically

significant.”

Overall, according to HIRI’s first–quarter survey,

attitudes toward home improvement continue to be

“positive,” particularly among the “heavy–project

planners.” These project planners tend to be male,

typically under the age of 40, college educated, mar-

ried, and the parents of young children.

“Budgets for home remodeling have steadily

increased over the years. Today, full–scale home

renovations are very common,” said general contractor

Barry Richardson, the president and founder of River

Tree Builders Inc. in Melbourne, whose company will

mark its 25th year in business in 2017.

“Whole–house renovation is our niche. We do all

types of remodeling work, but the large additions and

expansions to the home are our specialty.”

His company has completed a wide range of full–

scale renovation projects, including a 50–year–old

riverfront home in the area and it is currently on the

job in Melbourne Beach remodeling an older home.

“There are a lot of homes in this county that are 30 to

40 years old, in really nice neighborhoods and the

owners are ready to upgrade them now, if they haven’t

already done so. They are redoing the bathrooms, the

kitchens, and other areas of the home, too.”

River Tree Builders has expanded the floor plans of

homes as well, putting on new additions to better meet

the space needs of families.

Richardson said be believes that television shows

such as the “DIY Network” have raised the visibility of

home remodeling. “I think these shows have increased

consumers’ interest in wanting to remodel their homes.

It gets them fired up. Some people take on these jobs

by themselves, and they might be able to do the small

things that do not require a lot of expertise. But when

it comes to moving walls, doing plumbing, electrical

work, upgrading heating and cooling systems, I think

it’s wise to use the services of an experienced profes-

sional remodeler.”

If you hire a general contractor, this will be the

individual with the most influence over the success of

your remodeling project. He will ensure that your

dreams are accurately translated into reality. The

general contractor will also ensure that the remodeling

project meets or exceeds applicable building codes and

regulations.

Richardson said there are “so many options today

for homeowners who are remodeling — the selection of

different finishes and countertops, cabinets, the range

of appliances and fixtures, the various energy systems,

and so forth. People are making sizable investments

upgrading their homes. A lot of people who are buying

existing homes in Brevard are making the upgrades

they want right away.”

He added, “In general, I think the Great Recession

has created some of this pent–up demand that we are

seeing in the home–remodeling industry.”

Kelly Smith, the business development manager at

River Tree Builders, says the phone has been ringing

and the inquiries for her company are turning into

projects.

“Business has been very good. We are doing a wide

range of home–remodeling projects, from Cocoa Beach

Home–remodeling activity continues upward trend, projects grow in scope for
general contractor River Tree Builders; kitchen and bathroom budgets expand

River Tree Builders Inc. in Melbourne will mark its 25th year in business in 2017. The general contractor’s niche is full–scale home
remodeling, although it does a wide range of residential work in Brevard. Kelly Smith is the company’s business development manager.
Barry Richardson is the president and founder of the firm. They are upbeat over growth prospects for their company for the second half
of the year and into 2017.

BBN photo — Adrienne B. Roth
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Please see Florida Business Bank, page 17

By Ken Datzman

Bank economists in the U.S. expect

that more than 2 million jobs will be

added this year, pushing wages up

2.6 percent and the national employ-

ment rate down to 4.8 percent, very low

by historical standards and two–tenths

of a percentage below Brevard County’s

current rate.

After years of lackluster perfor-

mance, the economy seems to be

strengthening and businesses are more

optimistic about their future growth

prospects over the next 12 months.

The uplifting business environment

is creating new opportunities for banks

in commercial real–estate lending. And

community banks right now are driving

that segment of the market, based on

the 2016 first–quarter figures released

from the Federal Deposit Insurance

Corp.

Community–bank lending for com-

mercial real estate rose by 11.9 percent

in the first quarter. Commercial banks

— defined as large institutions that

operate at a national level — posted a

slight 1.6 percent increase.

For community banks, revenue

growth, loan growth, and net–interest

margins as well were higher than the

overall industry. Some area community

banks are seeing these positive trends

in their operations serving local

business customers.

William “Bill” Norris, the president

and chief executive officer of Florida

Business Bank in Melbourne, says

demand for commercial real–estate

loans at his institution is way up year–

over–year, 2015 versus 2016.

“Our loan demand is very high.

There is a lot of activity going on in the

owner–occupied building market. Land

values are good. We do construction–to–

permanent financing. Terry (Gabbard,

assistant vice president/Treasury

Management Officer) manages the

construction piece and she is awesome

at it. We hear a lot of great comments

from our customers,” he said.

Norris added that the growth of

companies in the technology corridor of

the Orlando–Melbourne International

Airport, and in and around Kennedy

Space Center, as well as other parts of

Florida Business Bank sees increased demand for commercial real–estate loans,
looks to add two commercial lenders to team as it anticipates continued growth

the region, are giving the economy

much more than a spark.

Banks are in an excellent position to

support this continued expansion.

Florida Business Bank, said Norris, is

looking to expand its team of profession-

als with two experienced commercial

lenders.

Eighty–two percent of banks plan to

increase their capital concentration in

commercial real estate, according to the

American Bankers Association’s new

“Commercial Real Estate Lending

Survey.” The banks cited “strategic

planning” and “demand” as the biggest

drivers of growth. “The regulators are

asking banks to be careful about their

concentration, and rightly so,” said

Norris.

Gabbard said Florida Business

Bank’s commercial loans “generally

range from $250,000 to $3 million.

That’s pretty much the demand we are

seeing. We’re having a really good year

in the lending arena, and we offer other

products and services for businesses.

These include cash–management

services, remote deposit, merchant

services, and ACH and wire–transfer

services.”

Automated Clearing House is an

electronic network for financial transac-

tions in the U.S., while remote deposit

is a banking product that allows

businesses to make deposits to their

accounts quickly and safely from the

convenience of their office using the

computer and the Internet.

Gabbard is a veteran banker, having

started her career in 1980 in

Melbourne. She has worked in just

about every phase of the business, from

the operations side to the lending side,

for both national and community banks.

Florida Business Bank in Melbourne is on track to post a solid year in 2016, with commercial lending leading the way. Terry Gabbard is FBB’s assistant
vice president and Treasury Management Officer. Bill Norris is the president and chief executive officer of the institution that caters to small businesses.
He said loan demand is way up over last year at this time.

BBN photo — Adrienne B. Roth
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Community responds to organization’s
Carter House rehab project in Titusville

Area businesses and organizations have stepped up to

help the North Brevard Charities Sharing Center’s new

initiative to restore the 100–year–old Carter House at

126 Grannis Ave. in Titusville.

The Ellerbe W. Carter family lived in the 3,200–

square–foot house for many years. Carter, a prominent

North Brevard businessman and civic leader, died at age

88 on Oct. 11, 1972. The Carter home was featured in the

May 30 issue of “Brevard Business News.”

The first need for the project was a tarp to cover the roof

and prevent rain from dripping inside and causing

damage. “We now have a tarp on the house thanks to a

generous match donation of Cliff Shuler Auctioneers,” said

Gloria Vines–Wilkinson, deputy director of the North

Brevard Charities Sharing Center. Also, Parrish Medical

Center has pledged to cover the cost of a new roof once the

project is ready, she said.

The North Brevard Charities Sharing Center is

currently working on a “Special Category Grant” through

the Historical Preservation Program for stabilization and

emergency repairs as identified by a feasibility study. “We

should learn by mid–August of this year of a decision on an

earlier Small Matching Grant the North Brevard Charities

Sharing Center submitted for the feasibility study,” said

Vines–Wilkinson.

The project’s steering committee plans to host at least

one fund–raiser every quarter for the Carter House.

Individuals and organizations interested in supporting

the renovation project, can contact Vines–Wilkinson at

336–7127 or at gvnbcsc@cfl.rr.com.

Space Coast Tech Council dinner July 21
to connect area companies with contracts

The Melbourne Regional Chamber’s Space Coast Tech

Council will host its Quarterly Dinner and Mini–Expo

from 5:30 to 7:30 p.m. on Thursday, July 21, at the Holiday

Inn Melbourne–Viera Conference Center. The theme,

“Plugging into our Technology Growth,” will feature

keynote speaker Congressman Bill Posey, Bill “Roto”

Reuter as the moderator, and panelists from NASA’s

Kennedy Space Center, Northrop Grumman, and Rocket

Crafters.

Posey will be highlighting his Federal Contracts

Conference in Melbourne scheduled for Aug. 2. Most small

or minority businesses “don’t know where to begin if they

want to do business with a federal agency,” he said. This

SCTC event will focus on getting small–business owners

and procurement officers in the same room, to share

information and develop business relationships.

There will also be an emphasis on guiding local

businesses that specialize in technology in navigating the

federal–procurement process.

Registration is available, under the events tab, at

www.MelbourneRegionalChamber.com .

The Space Coast Tech Council brings together people

from all aspects of the technology industry to “strengthen

bonds, create resources and display the depth and breadth

of our technical diversity, while promoting Brevard County

and surrounding areas as a tech center.”

Carol
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Reaching New Heights Through  

Consumer Centered Empowerment  

OOpen House and Dedication 
July 19, 2016—11 AM—2 PM 

Learn about the services and programs we 
provide for people with disabili es to  

promote independence.  
Call 321-633-6011  Website: www.sccil.net 
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Kindred at Home has once again invested in its

clinicians to better serve the Brevard community. Re-

cently, Kindred at Home’s speech therapists, physical

therapists, and physical therapy assistants attended

multi–day training and were certified in the Lee

Silverman Voice Treatment (LSVT) method for treating

Parkinson’s patients.

“We could have paid to certify one or two therapists but

it was important that Kindred at Home make the commit-

ment to train the a full team in order to offer a comprehen-

sive program for caring for Parkinson’s patients at home

countywide,” said physical therapist Christopher Marriott,

the company’s director of rehabilitation in Brevard County.

“We believe this makes Kindred at Home the only

home–care agency covering all of Brevard County capable

of implementing the LSVT treatment programs.”

Parkinson’s disease is a nervous system disorder that

affects how the body moves. The breakdown or death of

certain nerve cells in the brain can cause tremors, muscle

rigidity, slowness of movement, weakness in facial and

throat muscles, and often changes in posture, balance,

handwriting, and cognition.

LSVT is a globally recognized, research–based ap-

proach for treating voice and speech disorders for patients

with Parkinson’s disease, often referred to as the LSVT

LOUD portion of the “LSVT BIG and LOUD Program.”

Recently principles of LSVT LOUD were applied to limb

movement in people with Parkinson disease (LSVT BIG)

and have been documented to be effective in the short

term. Specifically, training increased limb and body

movement in people with Parkinson disease and has

documented improvements in speed, balance, and quality

of life.

“The ability for Kindred’s specially certified therapists

to treat Parkinson’s in the home is a wonderful clinical

solution for my patients and families dealing with this

complex and debilitating disease,” said Dr. Charles

Slattery, an internal medicine physician serving Brevard

County for 29 years.

Kindred at Home is one of the nation’s largest providers

of home health, hospice and community–care services,

Kindred trains therapists for care of Parkinson’s patients in their homes in Brevard; learn the LSVT method
delivering “innovative, high–quality care to patients across

the United States.” Kindred at Home is a single source for

skilled nursing; physical, occupational, speech and

neurorehabilitation services; hospice services; social work;

nutrition; disease management education; help with daily

living activities; and other therapies and services.

For more information about Kindred at Home,

call 1–866–546–3733 or log onto the website at

www.KindredatHome.com. For specific information

regarding the LSVT program in Brevard County, call

Marriott at 255–9995 or at 725–4799.

HF to offer ‘Girls Night Out Mammo Parties’ at various locations around Brevard
Health First is offering “Girls Night Out Mammo Parties” at various locations throughout Brevard County. Mammo

Parties provide women the opportunity to get their digital–screening mammogram, enjoy the company of friends and

have the chance to win a “plush robe.”

Additionally, annual mammograms can detect cancer early when it is most treatable. Current guidelines from the

American College of Radiology, the American Cancer Society and the Society for Breast Imaging recommend that women

receive annual mammograms starting at age 40 — even if they have no symptoms and no family history of breast cancer.

The parties offer refreshments and are held from 4:30 to 7 p.m. Scheduled parties are as follows:

l July 21: Health First Imaging, 603 N. Washington Ave. in Titusville

l Aug. 9: The Breast Center, 1223 Gateway Drive in Melbourne

l August 25: Health First Imaging, 603 N. Washington Ave. in Titusville

l Sept. 13: The Breast Center, 1223 Gateway Drive in Melbourne

l Sept. 22: Health First Imaging, 603 N. Washington Ave. in Titusville

l Sept. 27: The Breast Center, 1223 Gateway Drive in Melbourne

To reserve a spot at any of the above parties, call 434–6100. Appointment times are limited. More parties will be

offered in October and November. For a full schedule and for more information about the Girls Night Out Mammo

Parties, visit HFBreastHealth.org.

Certfied General
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River Tree Builders
Continued from page 10

all the way down to Melbourne Beach. And we have

projects in the pipeline that we are excited about.

People are buying existing homes and putting their

own touches on these houses, whether it is new

kitchens, bathrooms, home offices, or full–scale

remodeling.”

Smith joined the company one year ago. Her

experience includes having worked for an area builder

as its sales and marketing coordinator. She also

worked in the real–estate business in Massachusetts.

Smith, originally from Melbourne, lived in Massachu-

setts for 14 years before moving back to Brevard three

years ago.

Home–remodeling inquiries and requests for bids

are up, says the first–quarter 2016 National Associa-

tion of the Remodeling Industry’s “Business Pulse

Survey.” When asked about what is driving growth,

homeowners doing projects that had previously been

postponed was the leading response. Rising home

prices was the No. 2 response.

The statewide median sale price for single–family

existing homes in May was $221,050, up 10.5 percent

from the previous year, according to data from Florida

Realtors. It marked the 54th month in a row that the

statewide median sale price rose year–over–year. The

median is the midpoint; half the homes sold for more,

half for less.

Inventory for single–family homes was at a four–

month supply in May, according to Florida Realtors.

“I think the thinning inventory of existing homes in

the region is a driver of the remodeling business,” said

Richardson, a Rollins College business graduate who

once worked for Harris Corp. and other companies

before becoming an entrepreneur in the construction

field.

“People are deciding to stay in their existing homes

and make upgrades instead of moving. We’re seeing

that firsthand with some of our remodeling projects.”

Renovators of a recently purchased home invest

more in their projects than current homeowners

($66,000 versus $59,000), according to the fifth annual

“Houzz and Home Survey” of more than 120,000

respondents in America.

They also embark on larger scope projects, and are

nearly three times as likely to renovate all of their

interior spaces, than the average renovator (14 percent

versus 5 percent).

In the aforementioned National Association of

Remodeling Industry survey, remodelers reported that

whole–house remodels have increased by 10 percent

since 2013.

The shining stars of the home–remodeling industry

remain kitchens and bathrooms. This segment repre-

sents a $31 billion annual industry, or 25 percent of the

overall U.S. remodeling market, according to research

from the National Kitchen and Bath Association.

The NKBA “Size of the Industry Report” finds that

each year homeowners remodel upwards of 1.8 million

kitchens and 2.5 million bathrooms, two of the most

important rooms in a home. The report, the “most

comprehensive of its kind to be created in the last

decade,” was compiled in cooperation with The

Farnsworth Group.

Remodeling activity nationwide strengthened

during the first quarter to its most robust pace in two

years and looks likely to do even better for all of 2016,

based on Metrostudy’s “Residential Remodeling Index,”

or RRI.

The national RRI climbed to 102.7 in the first

quarter. That’s a 4.3 percent increase from 2015’s first–

quarter index, 1.1 percent better than the final quarter

of 2015, and the biggest year–over–year gain of any

quarter since the opening three months of 2014,

reported Metrostudy, which is a unit of Hanley Wood

and a sister company to “Remodeling” magazine.

“The trend is upward,” said Richardson. “With the

economy growing and a lot of corporate hiring activity

in Brevard County going on, which helps drive the

housing market, I think the remolding industry is

poised to continue to see growth.”

He continued, “Our business was up over last year

and at the half–way point of 2016 we are very optimis-

tic about the next six months and going into 2017.

Existing home sales are faring well, residential

construction is faring well, and the home–remodeling

segment is faring well. It doesn’t get any better than

that if you work in the residential construction sector.”
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Apply Today!

If It Drives Or Floats, We Can Finance It 

•  Get Pre-Approved Before You Shop
•  Ask for CCU Financing at the Dealership
•  Use the AskAuto App (for cars and trucks)
    Get the App at ccuFlorida.org/AskAuto

Auto and Truck Rates as low as 1.89% APY*    

*Loan rates are based on credit history, loan terms and borrower qualifications. Contact CCU to 
determine your rate. Rates subject to change. Prospective Members: A $5 membership fee is 
required to open a share account. A share account is required if approved for a loan. Membership 
is available to Brevard, Orange, Osceola, Indian River, Volusia, & Polk County residents. Federally 
insured by NCUA.

321.637.3211  ·  ccuFlorida.org/auto

EARN YOUR MA in COUNSELING!  
TERM BEGINS AUGUST 13,  2016 !  

COUNSELING PROGRAM 
POINTS OF DISTINCTION:  

 

Small cohorts star ng August and January. 

Instructors experts in their field. 

Classes face-to-face and online. 

Program prepares students to apply for 
licensure in the State of Florida. 

Personalized a en on and individual 
advising throughout your program. 

Non-profit University with reasonable 
tui on.  Regionally accredited since 1925. 

Melbourne 
1775 W. Hibiscus Blvd. 

(321) 956-6700 

Contact us today for your personal 
advising appointment! 

Merri  Island  
150 N. Sykes Creek Pkwy.  

(321) 449-4500 
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Medical & EMT Supplies

Uniforms  �  Shoes  �  Accessories

Melbourne Shopping Center

1387 S. Babcock Steet

676-0000

Medical & 

EMT Supplies

A member of the franchise system of BHH Affiliates, LLC 

Nancy R. Taylor 
Broker Associate  
YourHomeSearch@aol.com 
www.NancyRTaylor.com 

 

2000 Highway A1A 
Indian Harbour Beach, FL 32937 

Bus (321) 308-0334 
Cell (321) 543-7621 

Fax (321) 768-2891 
Toll Free 800-709-7600 

New This Fall!
SCEIC now offers Kindergarten!

Kindergartners are inventive, easily
bored, and excitable - our experienced
staff knows how to direct their energy

towards productive activity.
Quality teachers
Quality education
Inclusive environment
Development of social skills
Broadening life skills
Growing self-sufficiency
Behavior therapy (supported by
Community Foundation for Brevard)
Brain Training (supported by                  
United Way of Brevard)

Brain training is available to the entire community,
and will prepare your student for a lifelong love of
reading and learning by developing and enhancing
cognitive skills and auditory processing skills
necessary for success in school and in life.

Monday - Friday
8 am to 3 pm

Before and after care available

3790 Dairy Road, Melbourne, FL  32904

321-729-6858    www.sceic.com

visit spacecoast.processingskills.com
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“Over the years, I’ve gravitated toward community

banks. I have greatly enjoyed working for community

banks, especially Florida Business Bank. It’s a good

feeling to be able to help small businesses take their

next step and provide them with access to the credit

and capital they need to continue to evolve in the

marketplace,” she said.

Community banks are prodigious small–business

lenders. Though they account for less than 20 percent

of the U.S. banking–industry assets, they hold a

55 percent market share of small–business loans,

supporting a sector responsible for more job creation

than any other segment, according to the Independent

Community Bankers of America.

“Community banks, in my opinion, are the gasoline

for the local economy,” said Norris. “I have nothing

against the big banks, and we have all been down that

road in our careers. They serve a niche. But they can’t

serve the small–business niche as well as community

banks, I believe.”

As noted in a recent study by scholars at Harvard

University’s Kennedy School of Government, “In

certain lending markets, the technologies that larger

institutions can deploy have not yet proven effective

for the skills, knowledge, and interpersonal competen-

cies of many traditional banks.”

“We pride ourselves on providing personalized

service and fast credit responses to customers, working

closely with businesses,” said Norris. “Being a commu-

nity bank, we have the ability to structure a loan so

that it makes sense for the borrower and it makes

sense for the bank.”

Small–business lending is so crucial to communities

that the FDIC for the first time has initiated a “survey

of banks” regarding their small–business lending

practices. The web–based survey of roughly 2,000

randomly selected FDIC–insured banks will be

administered by the U.S. Census Bureau on behalf of

the FDIC.

The Small Business Lending Survey will collect

statistical information that provides additional insight

into the many aspects of small–business lending,

including nationally representative information on the

general characteristics of banks’ small–business

borrowers, the types of credit offered to small busi-

nesses, and the relative importance of commercial

lending for banks of different sizes and business

models. The survey will provide new information on

banks’ market areas for small–business lending and

their perceived competition.

The vitality of small business and the strength of

the community–banking industry are interconnected.

Community banks typically grow alongside their

customer base, and lending is the “bread–and–butter”

of these types of institutions.

In fact, a new study from seven Federal Reserve

Banks shows that small businesses that apply for

loans with community banks are the “most successful

and most satisfied” with the process.

Community banks know their local markets and

are able to counsel small–business owners on the

dynamics of the community. Many small–business

owners view community banks as their partner in

building business success.

Recently, Florida Business Bank has helped a

flurry of small–businesses owners in the area with

commercial loans for equipment purchases and for

facility expansions.

The short list of customers includes Darrell and

Christina Slate of Peay’s Electric II Inc.; Kerry Moran

of Guilty Pleasure Baking Co.; Dr. Vishnu Patel of

Medical Associates of Brevard; Phil Welsh and Ken

Welsh, father and son, of the Welsh Companies, a

builder and developer of commercial properties; and

business partners Joe Begin and Mark Wolf of Sun

Clean Dry Cleaners.

“I think the flexibility we have tailoring our loans

and products to the small–business owner is one of the

reasons why Florida Business Bank has been success-

ful growing its family of business customers. And

that’s how we view these customers. They are part of

the Florida Business Bank family,” said Norris.

At the half–way point in the year, Norris said

Florida Business Bank is poised to extend its good

performance over the next six months. “I believe the

second half of the year will be as strong as the first

half. We’re on track for a good year.”
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From one room
additions, kitchens,
outdoor living spaces
and complete
home remodeling,
to custom home
building and
commercial buildouts
you can count on the
23 years of integrity
and expertise of
River Tree Builders.

Experience Makes all the Difference

COMPLETE CONSTRUCTION SERVICES
321-254-9145

RiverTreeBuilders.com

Specializing in Residential Real Estate
Across the Space Coast since 1983

Over 39 Million SOLD in 2015

RE/MAX Alternative Realty, Inc.
www.kevinhill.com

Kevin R. Hill - Realtor
321-308-2270

Everything

I touch turns to SOLD!

Turn your Yard Sign into
a SOLD SIGN.

Call me TODAY!
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FOR LEASE 
READY TO MOVE IN 

CALL  
MIKE ULLIAN 
321-258-7556  

HENDERSON SOUTHEAST CORPORATION 
A LICENSED REAL ESTATE BROKERAGE 

321-676-2424 (office) 
www.hendersonsoutheast.com 

3991 SARNO RD 
 

50,492+ SF total 
685 ATLANTIS RD 

 

30,000+ SF total 

GREAT LOCATIONS WITH 
EASY ACCESS TO MELBOURNE  

INTERNATIONAL AIRPORT,   
I-95, HWY US-1,  

AND WICKHAM RD.  
 

100% AIR CONDITIONED 
100% FIRE SPRINKLERED 

ESD FLOORING 
DOCK-HIGH OVERHEAD 

DOORS 

OFFICE, R & D, MANUFACTURING AND WAREHOUSE 
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and are they willing to take on the marketing of low–

tier real–estate listings?

Farinella, who grew up in an entrepreneurial

family, said he learned a long time ago that in order

to be successful in real estate “you can’t ‘pass’ on

certain customers because the price range of the

transaction is going to translate into a small commis-

sion. I’m thankful for every piece of business no

matter what, that comes my way. That’s always been

my philosophy working in this industry.”

Some Realtors slice out a certain dollar–target

segment in the market and stick within that business

model.

Farinella takes a different approach and works

with people across the spectrum of the pricing of

property, from low to middle to high. At the end of the

year he says all the sales add up and balance out —

the million–dollar homes, the lots and trailers, the

rental properties, and of late, an increasing number of

commercial real–estate transactions.

“I have been doing a lot of commercial sales, which

is great. Commercial is a growing segment within my

business, for sure,” said Farinella. He recently closed

a number of land sales in the area, including property

for Boniface Heirs Automotive Group’s new Infiniti

store to be built on U.S. 1 in Melbourne, close to the

dealership’s current location on South Apollo Boule-

vard. He also sold the land for relocating the Honda

Powersports dealership, which is now under construc-

tion on U.S. 1, and is owned by the same company.

In the first quarter of 2016, commercial real–

estate sales volume rose 8.5 percent compared to the

first quarter of last year, according to the “Commer-

cial Real Estate Market Survey” released by the

National Association of Realtors.

“Right now both the commercial and residential

real–estate markets are performing well,” he said.

“On the residential side, activity has been at a

measured paced, which is a good thing. I see the

residential market continuing on an upward trend

over the next five years. There are a lot of positive

things happening in Brevard County in terms of

employment and people relocating here to work for

corporations. That’s great for the housing market, for

both existing home sales and new home sales.”

Over the last year, Farinella said 50 to 60 of his

residential sales have come from his “relocation

connections with the major companies,” including

Northrop Grumman Corp., Harris Corp., DRS

Technologies, SpaceX, The Boeing Co., and United

Launch Alliance.

“I have always been involved with corporate

relocations throughout my real–estate career, but

lately that part of my business has surged. There are

a lot of engineers and other professionals moving to

Brevard County.”

Florida is one of the top destinations for people

that are looking to relocate, says a recent Harris Poll

survey of 2,200 adults in America. Joining the

Sunshine State in the top five relocation spots are

California, Hawaii, Colorado, and New York.

The survey asked respondents to list their top

reasons for wanting to move. A “better climate” was

cited as the No. 1 motivator. More than six in 10

residents (64 percent) who live on the East Coast and

61 percent of those who live in the Midwest said they

would consider moving to live somewhere with a

“better climate and weather.” The No. 2 reason

(41 percent) was for a better job opportunity, while

No. 3 (35 percent) was to be closer to family members.

The local corporate relocation market is sparking

new–home sales, said Farinella. “With the relocation

buyers, I’m selling a lot of new homes. One thing

about new construction is you don’t have to worry

about the home inspection.”

Sales of newly built, single–family homes remain

solid and builder confidence in the market is growing

— two indicators that the housing sector should

strengthen throughout the year, according to the

National Association of Home Builders.

Farinella said the Brevard market “is performing

well, especially the sale of new homes in Viera.”

Farinella is married to Kevin Hill, who is a Realtor

with RE/MAX Alternative Realty Inc. in Indialantic.

She is the No. 1 RE/MAX agent in Brevard County

and has been one of the top residential real–estate

producers in the region for many years.

When asked if the two ever go head–to–head as

competitors in the real–estate market, Farinella, said

smiling, “yes. And it’s always better when Kevin is

winning.”

He added, “We take on a lot of listings together.

We just sold a home on Tortoise Island (Satellite

Beach) and a couple of homes on Lansing Island

(Indian Harbour Beach). We work together even

though we are with two different real–estate agen-

cies. Kevin is having a really good year in real–estate

sales, too.”

Farinella is not one to glowingly tout his success in

real estate, but the volume of sales he has closed over

27 years in Brevard County reminds people of his

longevity and his track record in the field. He has sold

more than 2,000 properties.

This year he has closed more than $13 million in

real–estate transactions, with at least another

$10 million on the books. “I should have another big

year,” said Farinella, who closed $33 million last

year.

Farinella attended the University of North

Carolina at Charlotte on a full tennis scholarship

before returning to Brevard to work as a tennis

professional at the Cocoa Beach Country Club. His

mother, Gloria Farinella, ran the pro shop at the

Cocoa Beach Country Club.

At the club, his tennis clients included Steve

Romano, a longtime friend, and his mother, Barbara

Romano. The Romanos were in the real–estate

agency business.

Farinella decided he would give it a try to see if it

was the right career opportunity, and the Romanos

mentored him.

Nick Farinella’s mother, Gloria Farinella, and

then his father, Nick Farinella Sr., all became real–

estate agents. Gloria Farinella was the first in the

family to be a Realtor.

Eventually, the three of them went on to purchase

Century 21 Camelot Realty Inc. in Cape Canaveral in

1993, with Nick Farinella Jr.’s late father the broker

of that agency. Over time, they expanded and opened

offices in Cocoa Beach, Melbourne, and Palm Bay,

and Nick Farinella Jr.’s sister, Donna Linden, took

over as broker.

During the 23 years of owning Century 21 Camelot

Realty, the Farinellas were involved in more than

10,000 real–estate transactions.

Nick Farinella Sr., who passed away five years

ago, started WXBR Radio in Cocoa Beach. He also

owned several retail tennis shops before becoming a

Realtor.

More than two years ago, Coldwell Bank Residen-

tial Real Estate purchased the four offices of Century

21 Camelot, which had roughly 80 associates. The

brand transitioned to Coldwell Banker Residential,

where Farinella is a high–producing agent and

Linden is a broker.

There are other family members working in local

real estate, too, as the younger generation is following

the same career path.

Nephew Garrett Bell works at the same Coldwell

Banker Residential office as Farinella, who mentored

him.

The University of Central Florida business

management graduate is already a top–producing

Realtor with the agency. “We are definitely a real–

estate family. It’s a great career if you are willing to

work hard, are motivated, and have an interest in

helping people,” said Farinella, adding that his

mother “occasionally helps me out showing homes.”

She lives in Cocoa Beach.

The median age and years of experience of

Realtors has decreased as new and younger profes-

sionals enter the industry, according to the 2016

National Association of Realtors “Member Profile.”

The typical member reported a median of 10 years

of experience in real estate, down from 12 years in the

2015 survey. Realtors’ median age also decreased

from 57 in 2015 to 53 in 2016, the lowest it has been

since 2008, when the median age was 52.

The National Association of Realtors offers

resources for its younger members to advance and

grow, such as the Young Professionals Network and

the organization’s “30–Under–30 Recognition.”

Farinella said he has seen a lot of changes in the

real–estate business over the last three decades, with

technology having had the biggest impact.

While he stays up to date on technology trends in

his field, including text messaging, Farinella says he’s

“an old–school communicator. I’ll pick up the phone

and actually talk to the individual. This is still a

service–driven business. You have to be a good

communicator and you have to be knowledgeable

about the real–estate market you’re working. I pride

myself on those things.”



CENTERS
FIRST CHOICE HEALTHCARE SOLUTIONS PRESENTSTS

OF EXCELLENCE
For All Your Orthopaedic, Spine, Neurology, 

Chiropractic & Interventional Pain Needs

You can count on us to work tirelessly to earn
the privilege to be your “first choice” for all 

your family’s musculoskeletal care.

n cccccccccccccccccccccccccccccccccccccount on us to work tirelessly

Our physicians are committed to delivering superior patient-centric care, specializing
in total joint reconstruction, sports medicine, total shoulder reconstruction, hand
trauma, Parkinson’s, MS and interventional pain medicine.

The B.A.C.K. Center is Central Florida’s comprehensive Orthopaedic and Spine
Care Center with an international reputation. Our world class providers are leading
the way with new technologies, including stem cell utilization, surgical innovations
and many other research, development and treatment options that are all combined
with compassionate, patient-centric care. With empathy and respect, we listen,
educate and inform our patients to make the best choices for themselves, to be part
of their own care team and to create successful outcomes.

We listen, we deliver, we care.

www.thebackcenter.net

OUR SERVICES
Spine Care & Physiatry
Non-Operative Spine Procedures
Chiropractic Services
Osteoporosis Clinic
Acupuncture
Interventional Pain Management
On-Site X-RAY
On-Site Patient Advocate

Melbourne
2222 South Harbor City Blvd 
Suite 610
Melbourne, Fl 32901

Merritt Island
650 S. Courtenay Pkwy
Suite 100
Melbourne, Fl 32952

TWO LOCATIONS:

OUR PROVIDERS
Devin Datta, MD

Richard Hynes, MD, FACS
Hicham Merheb, MD

John Sassano, MD
S. Farhan Zaidi, MD

Anne Gregg, PA-C
Casey Langel, PA-C

Damien Velez, MPAS, PA-C
Susan Ville, DC, DABCO

To make an appointment:

To make an appointment:

Anthony J. Lombardo, MD, FAAOS
Board Certified | Orthopaedic Surgery & 

Sports Medicine
Richard J. Harrison, MD, FAAOS
Board Certified | Orthopaedic Surgery, 

Sports Medicine & Hand Surgery
Kenneth C. Sands, MD, FAAOS

Board Certified | Orthopaedic Surgery
Raymond J. DeLorenzi, MD, FAAOS

Board Certified | Orthopaedic Surgery
Donald Vliegenthart, MD, FAAOS

Non-Operative Orthopaedics
Richard P. Newman, MD, FAAN

Medical Director; Board Certified | Neurology
Sherri Henderson, PA-C

709 South Harbor City Blvd. | Suite 100 | Melbourne, Fl 32901
Located on the Indian River between Melbourne & Eau Gallie Causeways

Three Other Convenient Office Locations in Suntree, Viera & Melbourne

www.myfcmg.com

OUR SERVICES OUR PROVIDERS
Orthopaedic Surgery
Total Joint
Fracture Care
Sports Medicine
Neurology
Balance & Movement Disorders
Parkinson’s | MS
EEG | EMG | NCV | VNG
Facet Blocks | Epidurals
Interventional Pain Management
Non-Surgical Treatments
On-Site MRI | X-RAY | DME  
On-Site PT & OT
On-Site Patient Advocate


