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By Ken Datzman

Is the Eau Gallie Boulevard corridor in Melbourne — east of

Interstate 95 near Sarno Road — poised to see a new wave of

commercial growth?

One longtime area developer thinks so. He says its time has

come.

Developer Mike Renfro has lived and worked in Brevard County

for decades. He has seen certain areas of the Space Coast grow both

residentially and commercially, and his company, Matthew

Development LLC, has played a role in the latter segment.

Thirteen years ago, Matthew Development partnered with

Cousins Properties Inc. of Atlanta to begin construction on The

Avenue Viera, a 415,000–square–foot retail center, which has

become one of the region’s most popular shopping districts.

Viera has since seen strong growth in both new–home construc-

tion and commercial development. Other areas of the county have

also experienced growth surges in the building sectors that play a

major role in driving the economy and creating jobs.

But one part of Melbourne that perhaps has been overlooked by

developers is the Eau Gallie Boulevard corridor, east of the Inter-

state 95 interchange.

While there seems to be opportunity, especially with the

availability of land along that corridor, activity has been slow to

materialize. Renfro now thinks that is about to change.

“It seems like everyone has skipped over the Eau Gallie/I–95/

Sarno Road market,” said Renfro. “We see it coming back into play

in a big way. There is a very serious ‘revisiting’ of the Eau Gallie

corridor, from our company as well as from others. It’s getting a

great deal of attention.”

Matthew Development has taken a stake in that area of

Melbourne with its Eau Gallie Pointe mixed–use commercial

subdivision project, located at 4200 W. Eau Gallie Blvd.

To accommodate office, retail, and light–industrial use, the

19.7–acre site features 11 lots of varying sizes. The lots range from

about one–half acre to 2.5 acres. He said the buildings to be

constructed on the property will likely range in size from 5,000

square feet to more than 15,000 square feet.

“There is one exception — it’s lot No. 4, which is about 2.5 acres.

We would love to see a hotel on that lot, especially with the growth

of industry that’s happening in Melbourne. We think it would be a

very attractive location for a hotel, considering its access to I–95. We

have a hotel broker specialist out of Ocala who is working on that

particular part of the project.”

Matthew Development’s

Eau Gallie Pointe project

is well–positioned in area

Area businessman Mike Renfro is with Matthew Development. His company is developing Eau Gallie Pointe, an 11–lot
commercial subdivision on West Eau Gallie Boulevard in Melbourne. The mixed–use project will feature office, retail, and
industrial clients. Lots range in size from a half–acre to 2.5 acres. Eau Gallie Pointe, situated on 19.7 acres, has two zoning
classifications; ‘C–1’ (general retail and office) and ‘M–1’ (light industrial).
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Journalists across state honored with Florida Bar Media Awards; entries covered wide range of topics

Please see The Florida Bar Media Awards, page 7

TALLAHASSEE — Journalists from around the state

were honored Sept. 19 with the 61st annual Florida Bar

Media Awards for excellence in legal reporting.

Florida Bar President William Schifino Jr. presented

first–place awards to reporters from WTVT Fox 13 News

(Tampa), the Daytona Beach News–Journal, and WLRN

91.3 News (Miami) at the Bar’s Reporters’ Workshop

dinner. The event was held on the 22nd floor of the

Capitol, with Chief Justice Jorge Labarga and several

other justices among the attendees.

The awards contest, which is sponsored by the Media

& Communications Law Committee of The Florida Bar,

recognizes outstanding journalism highlighting the

system of law and justice as it affects Floridians. Any

newspaper, blog, radio station, TV station or wire service

located in Florida is eligible to enter. Cash prizes were

awarded to winners: $500 for first place and $250 for

second place. Journalists and their media organizations

also received plaques.

“This year’s entries covered a wide range of legal

topics,” said Media Awards Committee Chairman Samuel

Morley, general counsel for the Florida Press Association.

“All the entries did a good job of increasing the public’s

understanding, but those singled out to receive awards

rose to the top of the list with hard–hitting, but fair and

creative reporting.”

l “Field Drug Test”

Reporter Gloria Gomez of WTVT Fox 13 News in

Tampa won first place in Television for “Field Drug Test.”

For one year, Gomez investigated an issue of great

concern to the community and the legal system. Innocent

people were being sent to jail based on bad drug tests. It

took a U.S. Marine from Tampa nearly five months to

clear his name after an over–the counter pill in his

possession tested positive for meth in a field drug test.

Once the public saw what happened to him, more victims

came forward with their stories. “What we discovered and

what we proved,” said Gomez, “drew the attention of local

judges, the ire of the state attorney, and it led to signifi-

cant changes in how drug cases are handled.” New

training policies developed by the Hillsborough County

Sheriff’s Office are now a model for other law–enforce-

ment agencies in the state.

l “Shots Fired”

Frank Fernandez and Skyler Swisher of the Daytona

Beach News–Journal won first place in Print for “Shots

Fired.” This extensive report looked at the legal ramifica-

tions of officer–involved shootings in Florida. The News–

Journal spent nearly one year finding the answers to two

questions: How often do Florida law–enforcement officers

use deadly force? And under what circumstances are shots

fired? Hundreds of public records requests and thousands

of documents later, they found that no state agency in

Florida accurately tracks how often police in the Sunshine

State shoot someone. About 70 percent of law–enforce-

ment agencies investigate themselves when one of their

officers shoots someone.

During 2013 and 2014, 249 officer–involved shootings

occurred in Florida — about one shooting every three

days. More than 40 percent of those shot were black men.

More than 25 percent of those shot had histories of mental

illness or drug issues. The project caught the attention of

state legislators, and proposed legislation this year sought

to have the state better track officer–involved shootings

and to have the Florida Department of Law Enforcement

investigate all shootings. Swisher is now a reporter for the

Sun–Sentinel in Fort Lauderdale.

l “How a Tourist Murder Changed Juvenile Sentenc-

ing in Florida”

Wilson Sayre of WLRN News 91.3 FM in Miami took

first place in Radio for “How a Tourist Murder Changed

Juvenile Sentencing in Florida,” reflecting nearly two

months of research and interviews. The report contained

two stories in one piece. First, the tourist murders of the

early 1990s, in which several foreign visitors who rented

cars met their deaths along Interstate I–95, and law

enforcement’s perspective of what was going on. Second,

the growing narrative about young criminals and the

discovery of an excessively punitive shift in juvenile

sentencing. So many tourists had died in such a short

period of time that the German government issued a

travel advisory. That advisory cost Florida’s $30 billion

tourism industry half of its German business almost

overnight.

Politicians feeling pressure passed harsh legislation

aimed at juvenile offenders, and years later some of those

sentencing guidelines were seen as too extreme and

finally as unconstitutional. The undoing of many of the

laws put in place in the 1990s is ongoing. In May, the

Florida Supreme Court ruled that juvenile offenders have

a right to have their punishment reconsidered if they are

serving sentences so lengthy they amount to a life term.

Sayre is a member of the 2016 Reporters’ Workshop class.

l “School Zone Speed Traps”

Noah Pransky of WTSP–TV 10 News in St. Petersburg

won second place for Television for “School Zone Speed

Traps.” This six–month investigation exposed how the city

of St. Petersburg used misleading signs and poor engi-

neering to issue millions of dollars in school zone speeding

tickets. Drivers didn’t know they had to slow down,

because the reduced–speed zones were poorly marked, far

from schools and sometimes in inexplicable places. 10

News showed how city employees lied about years of

requests from the state, county and some drivers to

improve the safety of the crossings. The research was

steeped in public records, from ticketing databases to city

emails to decade–old meeting minutes. In a 10–part

series, WTSP succeeded in ending unfair ticketing

practices as well as improving safety conditions for

thousands of kids who walk to school.

l “Focus on Force”

Rene Stutzman and Charles Minshew of the Orlando

Sentinel picked up second place in Print for “Focus on

Force.” Orlando Sentinel reporters had been hearing for

years that the city’s police were too quick to use force. But

in 2014, officers started getting arrested and charged with

beating suspects. In 2015, Stutzman proposed that the

Sentinel find out whether OPD officers were too aggres-

sive in how and when they used force. Her proposal

launched a 10–month examination of the police

department’s use of force over the previous five years.

Community bank
pick up BBN

9/26/16
page 2

FULL COLOR
321-452-0420

We Finance Dreams

Community Bank of the South understands the lending needs of
Brevard County consumers, small businesses and homeowners.

We offer banking services and loans for every dream.

Commercial and SBA 504 Loans
Operating Lines of Credit and Business Debit Cards

Business Checking and Merchant Services
1st and 2nd Mortgages and Auto Loans

CBOSDirect.com

We finance

new office

buildings



OCTOBER 10, 2016Call Adrienne Roth at 321-951-7777 for Advertising Information

BBN BREVARD BUSINESS NEWS

BBN
Brevard

Business

News

BREVARD BUSINESS NEWS / 4

4300 Fortune Place, Suite D
West Melbourne, FL  32904

(321) 951–7777
fax (321) 951–4444

BrevardBusinessNews.com

PUBLISHER
Adrienne B. Roth

EDITOR
Ken Datzman

SPECIAL PROJECTS EDITOR
Bill Roth

Brevard Business News is published every Monday by
Brevard Business News Inc.  Bulk Rate postage is paid at
Melbourne, FL and Cocoa, FL.  This publication serves
business executives in Brevard County.  It reports on
news, trends and ideas of interest to industry, trade,
agribusiness, finance, health care, high technology,
education and commerce.

Letters to the Editor must include the writer’s signature
and printed or typed name, full address and telephone
number.  Brevard Business News reserves the right to edit
all letters.  Send your letters to: Editor, Brevard Business
News, 4300 Fortune Place, Suite D, West Melbourne, FL,
32904, or email BrevardBusinessNews@earthlink.net.

Subscription Rates for home or office mail delivery are
$26.00 for one year (52 issues).  Send all address
changes to: Circulation Department, Brevard Business
News, 4300 Fortune Place, Suite D, West Melbourne, FL,
32904, or email BrevardBusinessNews@earthlink.net.

Checking out things at the library — including these myths and misconceptions
By Meg Scharf
UCF Forum columnist

It is wonderful to work at our university: It’s vibrant,

it’s a beautiful place, and people on campus are fascinat-

ing. There are a lot of myths out there in the community,

however, about life and people on campus. Some are

perpetuated by movies and other media, everything from

The Absent–Minded Professor to Animal House.

Many think that professors are overly absorbed in

their work and one–dimensional, administrators are

boring and pompous, students are only here to party, and

researchers are nerds who are always in the lab, like the

characters in some of Gary Larson’s Far Side cartoons or

the sitcom The Big Bang Theory who wear lab coats and

are socially inept.

Very little of this is true. So, of course, there are myths

about the university library, where I work. Friends,

neighbors and people in line at the grocery store have

asked some of these questions for years:

“Are you on vacation now? You are closed down for the

summer, right?” Every summer I receive this one from

two or three people. Summer enrollment at UCF exceeds

30,000 students. And faculty and graduate research is not

a seasonal activity; it is year–round. So we need to be

open.

“You must get a lot of reading done at work.” I know

the commenter means leisure reading, so I wish this were

true, every time I hear it.

“Wow, you probably have the chance to buy anything

you want to read for the library collection.” Titles the

library purchases are meant to support teaching, learning

and research in UCF’s program offerings. Librarians and

teaching faculty build the collections to supply UCF’s

scholars and researchers with needed resources. There is

a Web page for suggested additions to the collection. And

there is a browsing collection for leisure reading on the

second floor of the John C. Hitt Library, with mysteries,

romances and popular fiction–and if you get that autobi-

ography of Keith Richards checked out before I do this

weekend, I will just have to read something else! (By the

way, Richards said he wanted to be a librarian when he

grew up.)

“It must be nice never having to talk to people all day

long at work” or “It must be nice to work in such a quiet

place.” Not much quieter than many other workplaces. We

have two quiet floors, but the other three floors are

buzzing with activity from open to close. Yes, librarians

talk all day long, to students, teaching faculty, staff and

our community.

“Isn’t everything online now?” A great deal of material

is online. Libraries build collections of accurate informa-

tion and make it available online. We have all come to

know that information randomly gathered from the

Internet is not always correct or timely. And a great deal

of material remains in print. Some material is only

available in print; other material is more easily used in

print. A recent Pew Research report, Book Reading 2016,

states that 65 percent of Americans have read at least one

print book in the past 12 months. The typical (median)

American has read four books in the past 12 months.

Which four books did you read?

“So why don’t you just scan/digitize all the books in the

library?” Besides the time and expense, and the fact that

many still prefer print, an ethical desire to protect

copyright keeps us from digitizing our collection. While

the library owns 1.6 million print volumes, it also holds

close to 150,000 e–books, and has access to titles in the

HathiTrust, a partnership of academic and research

institutions that offers a collection of millions of titles

digitized from libraries around the world.

“Do students still go to the library?” Yes, about 1.2

million visitors walked into the John C. Hitt Library on

campus last year, and most were students. They come to

research, read, write, reflect and work on class assign-

ments. Many come to use information technology and

work collaboratively on presentations or assignments.

Others come to consult with librarians, ask questions or

receive instruction on the use of library resources. Many

students use the library remotely, in their homes, offices

and around campus, to research, get resources and

interact with librarians, who can answer questions and

assist them online.

“Do you really need a new library building?” The 21st

Century Library project has begun at UCF and so many of

the faculty and staff of the campus libraries have been

asked this question lately. Well, as a matter of fact, yes,

we need a new library building. And when I write “we,” I

mean all of us connected to UCF: faculty, staff, current

and future students, and members of the wider commu-

nity — not just the faculty and staff at the libraries. The

need for resources and services to support UCF’s research

aspirations and teaching and learning is growing expo-

nentially. The 21st Century Library project will provide

space designed for students to pursue individual and

collaborative research and study. An area for graduate

students, a digital commons, an expanded special

collections area and much more will be part of the

library’s future.

Yes, there are myths and misconceptions about much

of what we do at the university. Just contact us, and we

can help you bust some of those myths — even during

summer.

Harris employees launch the United Way Campaign by donating 12,500 food packs
More than 300 Harris Corp. employees recently gathered at the Harris Technology Center in Palm Bay to kick off the

2016 United Way of Brevard campaign with a food–packing event that will directly benefit children in the community .

The company donated 12,500 food packs for the Children’s Hunger Project, an organization that sends food home with

Brevard County students each Friday to avoid childhood hunger over the weekends.

Harris Corp.’s United Way Campaign Chairman Jahmar Ignacio said the event was a perfect way to launch this

year’s effort. “Harris employees have been donating their time and resources for decades, and this is a great way to

continue building on that foundation and help our friends and neighbors in need,” said Ignacio, an engineering manager.

“We look forward to our best year ever.”

Harris employees donated a campaign–leading $1.37 million last year, beating the $1.35 million goal. A commitment

to corporate responsibility is an integral and sustaining part of Harris Corp.’s culture, he said. The company focuses it s

philanthropic efforts on programs and organizations that fall into one or more of three specific criteria: enriching th e

communities where it has operations, advancing the education of young people who will lead the high–technology work

force in the years to come, or supporting the missions of its business.

Meg Scharf is associate director for
communication, assessment and public
relations at UCF Libraries. She can be
reached at Meg@UCF.edu.
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SHERIFF WAYNE IVEY

BREVARD COUNTY SHERIFF’S OFFICE 
SSSHE
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700 S. Park Avenue, Titusville, Florida 32780 321-264-5201 www.BrevardSheriff.com

 

TITUSVILLE WOMAN ARRESTED FOR MAKING FALSE 
REPORT TO DCF HOTLINE 

Agents with the Brevard County Sheriff’s Office have arrested 42-year-old Dana Delaney 
Loyd of Titusville, for Filing a False Report of Child Abuse and Stalking.  The arrest was 
based upon an Arrest Warrant, which was authorized by the State Attorney’s Office and issued by 
the Court. Loyd was transported to the Brevard County Jail where she is being held on $10,500 
bond. 
 

The investigation commenced after the defendant contacted the Florida Abuse Hotline on April 
29, 2015, reporting an allegation of sexual battery on a juvenile and child neglect. The defendant 
falsely identified herself as a substitute teacher who had heard the alleged victim make statements 
that her father, had a sexual relationship with her and referred the operator to the online 
publication, Brevard’s Best News.com for additional details. The investigation revealed that the 
defendant had never met nor spoken with the alleged victim and was providing information that 
was contained in a police report of a previously unfounded allegation reported in 2010 in North 
Carolina. 
 
The investigation uncovered that the defendant contacted a local sports club where the father of 
the victim was a volunteer and advised them that he was molesting a child.  The father was 
suspended from his position until an internal investigation was completed.  The defendant also 
contacted a prospective employer of the father in another state and advised them they should go 
to her blog to read about his inappropriate relationship with his daughter and that he should not 
hire him.  The defendant also engaged in a course of conduct of contacting persons known to the 
father, referring them to the articles contained on her blog. 
  
Anyone with information about this Investigation is asked to please call Brevard County Sheriff’s 
Office SVU Agent Robert Fischer at 321-633-8419, or CRIMELINE at 1-800-423-TIPS (8477), you 
can also visit http://crimeline.org/, or text ‘crimeline’ plus your tip to CRIME (274637).  All 
information to CRIMELINE is confidential and you may be eligible for a reward. 
  
For additional information concerning this News Release, please call Major Tod Goodyear 
through the Brevard County Sheriff’s Office Communications Center at 321-633-7162. 

 
XXX 

April 
29, 2015, 

April 29, 2015
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The Florida Bar Media Awards
Continued from page 3

Mark Pieloch worked for SmithKline in United States
Mark Pieloch, owner of the new American Muscle Car Museum in Melbourne, once

worked for SmithKline in the United States, not in Poland. The “BBN” article in the

Oct. 3 edition (page 19) said he worked for the global firm GlaxoSmithKline in Poland. At

that time, the company was known as SmithKline. His American Muscle Car Museum

will be hosting its inaugural event, “Rev up for a Cure,” from 6 to 9 p.m. on Oct. 22. The

event is an American Cancer Society fund–raiser. Individual tickets are $150. They are

sold at www.AmericanMuscleCarMuseum.com.

Stutzman and her team found that OPD used force far more often than other depart-

ments and that the internal affairs division never investigated officer violence that

resulted in the city paying $1 million to settle excessive force settlements.

An early obstacle for the team was the absence of a complete database and the

insistence of the OPD that they’d have to pay more than $10,000 to obtain the raw data

they needed. The city began implementing changes, including requiring officers to sign a

directive warning that they could be fired or prosecuted if they intentionally abused

suspects, and the department also fired an officer who was initially suspended without

pay for a week after being arrested and charged with using excessive force. In January,

Orlando Police Chief John Mina told his officers to use only the minimal amount of

necessary force. And if they see an officer using too much force, they should step in and

stop it, then report it.

l “Susan Spencer–Wendel Award”

The Susan Spencer–Wendel Award for Lifetime Achievement recognizes a Florida

journalist who has written or reported extensively in an outstanding fashion to educate

citizens on the system of law and justice in the state.

Spencer–Wendel was a longtime Palm Beach Post courts reporter who died in 2014

from ALS. She received a lifetime achievement award from The Florida Bar in 2012 and

numerous media awards throughout her career. The inaugural award was presented last

year to longtime St. Petersburg Times columnist Martin Dyckman.

This year, the award was presented posthumously to veteran award–winning

journalist Julie Kay, who covered the courts and law in Florida for nearly 30 years, most

recently as a reporter for the Daily Business Review. Kay died in August of cancer.

Kay was a member of the 2001 Reporters’ Workshop class. She won Media Awards

in 2007 and 2012 and was a panelist for the Bar’s Media Law Conference in 2010 at

FIU College of Law.

She had been the Florida bureau chief of the National Law Journal and a Florida

consultant for C–SPAN. She also worked for the Miami Herald and the Palm Beach Post.

Kay covered some of the biggest legal stories of the day, from the seemingly never–

ending Scott Rothstein Ponzi Scheme saga to diversity in the legal profession to court-

house mold. She made her own headline and wrote about it last June. While in Cuba on a

trip with lawyers from the International Law Section of The Florida Bar, she interviewed

a Cuban attorney who spoke frankly about the legal system in his country. After the story

was posted online, Kay said she was banned from writing any more stories, because she

didn’t have a journalist license. At one point, her passport was temporarily confiscated.

Catherine Wilson, managing editor of the Daily Business Review, said, “Julie loved

the life of a reporter. She found joy in delivering thought–provoking articles that attor-

neys would gravitate to, and a hint of scandal about lawyers behaving badly really

grabbed her attention.”

One of her nominators, Attorney Thomas Julin, said, “Everyone in south Florida knew

her or knew of her and that the work she did was of great importance. Whenever I heard

the words, ‘It’s Julie Kay on the line,’ I knew she would be tracking down her next big

story.”

Sallie James, a friend of Kay’s for 30 years and a former colleague, accepted the Susan

Spencer–Wendel Lifetime Achievement Award on behalf of the family.

The awards judges, in addition to Media Awards Committee Chairman Morley, were

media lawyers Jennifer Mansfield, partner, Holland & Knight, Jacksonville, and Dwayne

Robinson, senior associate, Hogan Lovells, Miami; Steve Gunn, editor of the Virginian–

Pilot in Norfolk, Va.; and Mark Konradi, director of newsroom operations at the Dallas

Morning News; and Teresa Ponte, chairwoman and associate professor, Department of

Journalism and Broadcasting at Florida International University.
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LaCita Golf & Country Club in Titusville under new ownership
of real–estate investor; upgrades being made to the property

TITUSVILLE — La Cita Golf & Country Club, the well–known private club in North

Brevard County, is under new management and is looking forward to new ownership.

Major improvements are already progressing at a rapid pace, under the direction of new

owner Vivian Dimond, an influential business leader and highly respected South Florida

real–estate investor (www.avatarflorida.com/associate/viviandimond/).

La Cita Country Club boasts a longstanding history as a “beacon of elegance” in North

Brevard, and a “prestigious listing of loyal members,” says Sue Hutchison, general

manager of La Cita Country Club. “This new ownership ushers in an era of financial

stability and a long–term improvement plan that will feature exceptional facilities and

fresh programming.”

Quality upgrades to the property and the facilities, including an expansion of existing

programs, are planned for the club. “We have already made significant investment in

upgrades, such as new kitchen equipment, a new pump for the golf course and new golf

carts, as well as a new well to water the tennis courts,” said Hutchison. “In the next 60

days there will be a complete transformation of the exterior to include paint, lush land-

scaping and resurfacing/restriping of the parking lot. It will look like a brand new place.”

Dimond, the founder and managing broker of Avatar Real Estate Services, has more

than 30 years experience in real–estate marketing and sales, construction, property

management, and residential and commercial financing and development.

Dimond says that when she walked through the door of La Cita, “she knew she was in

the right place to revive an iconic property and operate it successfully.” With design

updates underway, Dimond says she “selected tiles, fabrics, furniture, and statement

décor that will create an experience inspired by the Breakers Luxury Palm Beach Resort.”

But it’s not just about aesthetics, she added. Dimond says she is committed to hiring

locally, building relationships, and partnering with the community.

“Vivian respects and appreciates the longstanding history of the club and its members,”

says Malcolm Kirschenbaum of EKS Inc., the club’s original developer.

Kirchenbaum went on to say that the opening of La Cita was a historical milestone.

“When the doors first opened in 1985, it was considered a landmark, attracting the

attention and membership of some of the most influential people, not only from Brevard

County, but also from all over. We’ve all experienced memorable moments at La Cita,

including weddings, proms, fund–raisers and holiday events. I look forward to watching

Vivian continue these traditions while enhancing this beautiful place. She has a well–

documented track record as a seasoned professional.”

Prospective members are invited to join the club. As a special bonus for the support of

new members, initiation fees are being waived through the end of October. La Cita

Country Club is located within the deed–restricted community of La Cita. The 18–hole

Lee Trevino–Ron Garl designed golf course and club facilities include an on–site pro shop,

fitness center, pool, banquet facilities, lounge and dining area, and tennis courts.

For more information about LaCita, log on to www.LaCitaCC.com or call 383–2582.

Andres Yepes joins the Raymond James Financial office in Viera
Andres Yepes has joined Raymond James Financial as a financial advisor. He is

located at the Raymond James office at 5464 Village Drive in Viera.

He was previously a branch manager at JP Morgan Chase in Suntree.

“I’m thrilled to partner with the esteemed professionals at Raymond James,” said

Yepes. “Their wide range of investment products and resources will allow me to offer

extended capabilities and superior service for my clients.”

Yepes has worked in the financial–services industry for 11 years and serves a diverse

clientele. He offers comprehensive financial–planning services, specializing in Holistic

Wealth Management, including tax management and cash management, retirement

planning, investment management, lending and banking.

Said Raymond James branch manager Brent Peoples, “With Andres’ client–first

approach and expertise, we know he will bring high–quality insight and support to our

team, as well as to our clients.”

Yepes is married to Dove Yepes, a local artist and owner of Dove Designs Inc. They

have two children, Anasophia and Daniel. Their family loves taking road trips to their

favorite destinations, Disney and Asheville, N.C., spending time with friends at the beach,

and attending church. His office phone number is 338–1824.
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Please see American Business Interiors, page 15

Longtime area firm American Business Interiors rebrands to stay fresh, the
undertaking includes revamping company’s website and creating new logo
By Ken Datzman

In today’s business environment, highly influenced by

technology, keeping your company fresh in the eyes of your

current customers, perspective customers, and the public is

paramount to long–term success in the marketplace.

American Business Interiors, a family owned and

operated enterprise since 1969, is one of those companies

that has consistently refreshed its brand to better reflect

its vision.

ABI is a leader in contract furnishings and commercial

interior design. The company markets and sells cutting–

edge furniture systems, including those of the Steelcase

brand. It has been a Steelcase dealer since 1970, making

ABI the oldest such dealer in Florida under the same

ownership.

ABI’s team of professionals offers workplace and

workspace solutions to businesses of all sizes, not only in

Brevard County, but also in Indian River County and in

Central Florida.

Located in downtown Melbourne, ABI rebranded about

10 years ago, reworking its company logo and other things

that have helped the businesses better connect with its

customers. Now the firm has followed up with a full–scale

rebranding project, one that ties in with its renovated

headquarters building on Waverly Place, which features a

modern interior.

The 13,000–square–foot building was damaged by fire

about four years ago. ABI relocated while its building was

being renovated. It moved back in two years ago. Today,

the facility showcases the latest furniture systems and

technologies that are being used to help employees thrive

in their work environments.

“When we moved back into our facility, we thought it

would be a great time to freshen our look and do some

rebranding,” said Robert “Rob” Perers, ABI’s president.

“We had a new look internally, so we wanted to come up

with a rebranding strategy that reflected that new look

externally.”

He added, “We started down the path to achieve our

rebranding objective, and it was quite an undertaking. ABI

now has a whole new look, including a new logo and a

completely revamped website. The new logo is on our

trucks, our business cards, everything. We have a new

color palette, too. Orange is one of the colors we carried all

the way through.”

ABI hired the marketing agency Rounded Pin, working

out of Melbourne and New York City, to shape its

rebranding. “Rounded Pin has worked with some really top

companies,” said Perers. “They have given us basically a

whole new look in the marketplace. We’re pleased with the

results.”

Perers said ABI’s new branding is “about inspiration —

inspiring workers, inspiring existing customers, and

inspiring prospective customers. It manifests our

company’s knack for solving unique client challenges with

singular solutions.” He continued, “I think it also drama-

tizes ABI’s ability to take a different approach, a different

slant, in order to come up with bespoke solutions for each

of our clients.”

He said one of the rebranding initiatives he’s most

excited about is his firm’s new website,

www.ABInteriors.com, which has greatly expanded the

company’s marketing horizon. ABI has compiled a sizable

portfolio of work, including for customers Health First Inc.,

Harris Corp., Embraer, Indian River Medical Center, Zon

Beachside Assisted Living and Memory Care, and many

others. But the projects for the most part have never been

posted on its website. ABI is now doing that.

“We have done some really great projects over the years

for a wide range of clients, and the pictures of those

projects help tell ABI’s story,” he said. “This is the third

time we have redesigned the website in recent years. It’s

amazing how detailed the process is today compared to

just several years ago. There are more options and more

ways in which to showcase your company. The coding and

the technology have made big advances. We are trying to

drive traffic to our website.”

ABI was part of the project team for Embraer’s new

manufacturing facility that just opened at Spaceport

Commerce Park in Titusville. The subsidiary is called

Embraer Aero Seating Technologies. The 50,000–square–

foot facility manufactures seats dedicated to the company’s

business and commercial aviation products, including

seats for the first–class cabin of its next–generation

aircraft family, the E–Jets E2. “That’s a great project for

ABI,” said Perers. “Embarer continues to be a good client

for our company.”

The new Zon Beachside facility in Indian Harbor Beach

Rob Perers is president of ABI. The family owned company in downtown Melbourne serves the commercial market with professional
interior design services. ABI also sells office furniture, including Steelcase products. The firm has rebranded to better reflect the recent
renovation of its headquarters on Waverly Place, which features an open space plan. Perers said businesses and organizations are again
spending on office furniture and interiors.

BBN photo — Adrienne B. Roth
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Please see Intercoastal Insurance, page 17

Purchasing insurance in the marketplace still a learning process for many;
Intercoastal Insurance agents work closely with customers; open enrollment
By Ken Datzman

Three years into the purchasing of insurance on the

health–care marketplace, most people still don’t fully

understand the different plans that are being sold, the

specific benefits, and the out–of–pocket expenses for their

coverage.

The transition to the platform and system created by

the Affordable Care Act, where the “plan features” change

yearly, has been a learning endeavor for many, and the

learning curve has yet to be fully completed.

“It’s still very much an educational process,” said

industry veteran Cynthia “Cindy” Dropeski, the president

and owner of Intercoastal Insurance Inc. in Melbourne,

which specializes in the health–care insurance market for

individuals and businesses.

“Each year we have all learned something new,

through this experience, including the insurance compa-

nies. One thing a lot of people do not know is that

whether you shop at Heathcare.gov, or buy the insurance

independently, there is no difference in pricing.”

She added, “And it’s not only about pricing. You have

to look at your deductible and your network.”

Only 7 percent of Americans have a “full understand-

ing” of all four basic insurance concepts: plan premium,

deductible, co–insurance, and out–of–pocket maximum,

according to a new study from UnitedHealthcare.

Another interesting point, even in the Internet age,

the survey found nothing beats speaking with a “real

person” to address a specific question or issue. Nearly

80 percent of respondents preferred speaking directly

with a customer–service representative.

The “Consumer Sentiment Survey” provides insights

into Americans’ health–care knowledge, opinions, and

preferences at a time when the new open–enrollment

period for purchasing health insurance is set to launch. It

kicks off Nov. 1 and runs through Jan. 31 for 2017

coverage.

This will be the fourth open–enrollment period since

the Affordable Care Act went into effect. Industry

professionals expect to see some changes, too.

“I anticipate insurance companies reducing the

number of Platinum plans or perhaps eliminating them

altogether to try to keep costs down,” said Dropeski. “The

Platinum plan is the best plan you can buy on

Healthcare.gov, or outside.” It is one of four categories of

health–insurance plans.

Dropeski says the Intercoastal Insurance team is

ready to assist individuals and businesses in picking the

best plan to meet their needs. Her team includes Julie

Chiles, Susan Cambra, Tonya Snodgrass, and Emily

Cirello.

“If you shop on the marketplace, I would highly

recommend using an insurance agent to help you

navigate the process and find the right coverage,” said

Dropeski.

“The agent must be certified through the Affordable

Care Act. I don’t think consumers are being informed to

use an agent to help them shop for their policies. Picking

the right plan and fully understanding its benefits is a

little more complex than what people may think.”

The yearly open–enrollment period is when people

sign up for a health–insurance plan. Outside of this

designated timeframe, you generally can enroll in a

health–insurance plan only if you qualify for a “special”

enrollment period, she said. You qualify if you have

certain life events, like getting married, having a baby, or

losing other health coverage.

“You can only purchase health insurance on the

marketplace during the open–enrollment period, unless

you have a qualifying event during the year. There are a

lot of people who think they can buy health insurance

anytime throughout the year. This is something that

needs to be better communicated to consumers,” said

Dropeski.

Job–based plans may have different open–enrollment

periods. Check with your employer.

The number of insurance companies offering health

plans on the exchanges is shrinking. Recently, one of the

nation’s biggest insurance companies — Aetna —

announced that it was pulling out of the Affordable Care

Act health exchanges in many states, including Florida.

The company said it lost $200 million on Affordable Care

Act policies in the second quarter of 2015 alone.

“Locally,” said Dropeski, “I believe that only three

companies will be offering plans on the marketplace

during the new open–enrollment period. It’s a changing

The Intercoastal Insurance team in Melbourne is set to help customers with the Affordable Care Act’s new open–enrollment period ,
which runs Nov. 1 through Jan. 31. This is the time when people sign up for a health–insurance plan, as mandated by the Affordable
Care Act. From left, the team includes: Susan Cambra, Tonya Snodgrass, Cindy Dropeski (president), Emily Cirello, and Julie Chiles.
Their office has been updated with furnishings from ABI in downtown Melbourne.
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Businesses to help Scarecrow Stroll &
Harvest Festival give children loving
home; event benefits Nana’s House

VIERA — The “Viera Voice’s” Scarecrow Stroll &

Harvest Festival is set for Oct. 6 through Oct. 20 across the

greater Viera/Suntree area. The event will culminate on

Saturday, Oct. 22, at The Avenue Viera. The program

benefits Nana’s House, a faith–based charity that takes in

children as an alternative to placement in the state foster–

care system.

The charity event is in two parts. The first part is the

Scarecrow Stroll to businesses across the greater Viera/

Suntree community from Oct. 6 to Oct. 20. Attendees take

a ballot map, which is inserted in October’s “Viera Voice”

and available at locations along the stroll, and check out

each “crow.” They jot down a secret code on the ballot

posted at each “crow location.”

Once completed, attendees drop the ballot at one of four

ballot locations and are entered for prizes that include a

year of visits to Sky Zone trampoline park valued at $1,800

or a four–pack of tickets to Legoland Florida.

A virtually all–volunteer effort, Nana’s House is in the

middle of construction of an eight–home community with a

shared multipurpose building in West Melbourne to

expand capacity to 40 children.

“We really want to blow the lid off anything we have

done before to benefit the community,” said Jill Blue–

Gaines, the founder and chief executive officer of the

marketing and media firm Bluewater Creative Group,

which publishes “Viera Voice,” sister newspaper “Senior

Life” and its annual “Boomer Guide.”

“We want people to enjoy coming around to all 36

artistic, creative scarecrows and school crows on the

mapped route and, ultimately, we want people to buy these

scarecrows for as much money as possible in the silent

auction because every dollar goes to give these children a

safe, healthy home.” Proceeds from school crows go to

benefit their schools.

The second part of the event is the Harvest Festival

from 10 a.m. to 2 p.m. on Oct. 22 at The Avenue Viera, to

which the scarecrows will be moved for display and put up

for auction at the end of the event. The most artistic “crow”

will win a $500 cash prize. Children can build and bring a

mini–crow to the festival and vie for one of two $50 cash

prizes. The event features live bluegrass music, a pumpkin

patch, Zucchini 500 races, hay bale horsey rides and more.

The festival is also presented by sponsors Wuesthoff

Health System, which will provide a doctor clinic to give

children’s favorite Teddy bears and dolls a check up, and

The Avenue Viera, providing enhanced harvest attractions.

For more information on this event, call 242–1235 or go

to VieraVoice.com/scarecrow–stroll.

Commission to meet Oct. 13 in Titusville
The North Brevard Commission on Parks and Recre-

ation will host its monthly meeting at 5 p.m. on Thursday,

Oct. 13, in the Brevard Room at 518 South Palm Ave. in

Titusville. The public is invited to attend. The Brevard

Room is in a building on the north side of the parking lot

behind the Brevard County Government Center–North.

For more information, call Jeff Davis Jr. at 264–5105.
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TAMPA — Joe Lopano, the chief executive officer of

Tampa International Airport, has been named the 2017

“Person of Vision” by Preserve Vision Florida, formerly

Prevent Blindness Florida. Since 1979, the award has

honored visionary leaders who have made a profound

impact on Florida and the Tampa Bay community. In

recent years, the award has honored Tampa Mayor Bob

Buckhorn, Tampa Bay Lightning owners Jeff and Penny

Vinik, and two of Florida’s leading women — Betty Castor

and her daughter, U.S. Rep. Kathy Castor.

“In naming Joe Lopano as the 2017 Person of Vision,

our Board of Governors celebrates the visionary expansion

of Tampa International Airport, truly one of our region’s

greatest assets,” said Kevin Bakewell, chair of the Board of

Governors of Preserve Vision Florida. “In honoring Joe the

award has come full circle since Preserve Vision Florida

honored George Bean, the former CEO of the Hillsborough

County Aviation Authority, many years ago.”

“I am honored by this recognition,” Lopano said. “The

success of this airport team wouldn’t be possible without

the great leaders who came before us, and George Bean

was certainly one of the greatest. It’s humbling to be

included with him in the list of people celebrated by

Preserve Vision Florida.”

Lopano will be honored Feb. 13 at a dinner at the

Airport Marriott, where the history of both Tampa

International Airport and Preserve Vision Florida —

celebrating its 60th anniversary — will be highlighted.

“Since 1979, the Person of Vision Award has recognized

many of Florida’s visionary leaders who have made a

profound impact on our state, “ said Joanne Lighter,

president and chief executive officer of Prevent Blindness

Florida. “This roster includes 30 Tampa Bay visionaries

whose imagination and ability to engage others have

helped the area emerge as a leading national force of

innovation, education and commerce.”

Preserve Vision Florida is a statewide nonprofit

dedicated to preventing blindness and preserving sight.

The Person of Vision Dinner is sponsored by AAA —

The Auto Club Group and Premier Eye Care, and corpora-

tions and organizations. To be a sponsor, purchase a ticket

or learn more about the event, call (813) 874–2020,

extension 4021, or e–mail kalley@pvfla.org.

Tampa International Airport CEO to receive the ‘Person of Vision’ award from Florida organization

Congressman Posey to make presentation
Congressman Bill Posey will be giving a Legislative Update at the Greater Palm Bay Chamber of Commerce’s “After

Hours Mingle” on Oct. 17 from 5:30 to 7:30 p.m. at the Riverview Senior Resort Living facility, 3490 Gran Ave. in Palm

Bay. Admission for Chamber members is $10. The fee for guests is $15. The price includes refreshments. To register for

the event, visit www.greaterpalmbaychamberofcommerce.com

Brevard Family Partnership
pick up BBN

10/0316
page 12

FULL COLOR

Keiser University

new ad emailed

FULL COLOR

PIP Printing
pick up BBN

10/03/16
page 17

FULL COLOR

Go further  
with your future

888.444.6986
KeiserUniversity.edu

Earn your degree in Business Administration
with concentrations in:

Programs and delivery format vary by campus

Marketing • Finance • International Business 
Management • Transportation & Logistics  
Human Resource Management

  
UNIVERSITY
KEISER

Associate  I  Bachelor’s I  Master’s    Doctoral I  

Keiser University is a private, not-for-pprofit university

Every child deserves a loving home, and as a foster parent, you 
can provide critical encouragement and guidance on their path 
to adulthood. They will become the next generation of employees 
and parents, and they need your support to become productive 

members of the community. 

BE A FOSTER PARENT.

Make a difference in a teenager’s
life by becoming a foster parent.
Call us today at (321) 710-9521.



OCTOBER 10, 2016Call Adrienne Roth at 321-951-7777 for Advertising InformationBREVARD BUSINESS NEWS / 14

BBN BREVARD BUSINESS NEWS
Florida Department of Health in Brevard
County working to raise the awareness
of sickle cell disease in the community

MERRITT ISLAND — The Florida Department of

Health in Brevard County is raising awareness about

sickle cell disease (SCD) and the importance of learning if

your family has a history of the sickle cell trait (SCT). The

Centers for Disease Control and Prevention (CDC)

estimates that 100,000 people are living with SCD in the

United States.

“Because of the serious nature of sickle cell, it is

important that athletes with sickle cell disease or the

sickle cell trait work with their medical providers to ensure

they take appropriate steps to prevent exercise–related

illness,” said Miranda Hawker, interim administrator for

the Florida Department of Health in Brevard County.

CDC describes SCD as a group of inherited red blood–

cell disorders which can cause pain and other serious

conditions, such as infection, acute chest syndrome and

stroke. Individuals with SCT do not typically have

symptoms of SCD, but they may pass the trait on to their

children.

Roughly one out of every 365 black or African–Ameri-

can births and one out of every 16,300 Hispanic–American

births are found to have SCD.

While most people with SCT may participate in sports

without incident, there have been isolated cases in which

serious health problems and even deaths have been linked

to dehydration or overheating. Individuals with SCD are

encouraged to discuss proper care and treatment steps

with their physician.

“It is important that athletes take the sickle cell trait

very seriously,” said Frank Reddick, the chief operating

officer for the Sickle Cell Disease Association of Florida

Inc. “Even though athletes diagnosed with the sickle cell

trait can participate in all sports, their activities and

participation must be monitored regularly. It is imperative

that all athletes with the sickle cell trait maintain body

fluids and avoid heat exhaustion.”

“Student athletes in Florida need to know if they have

the sickle cell trait,” said Dr. Roger Dearing, the executive

director of the Florida High School Athletic Association.

“Athletes with sickle cell trait can monitor their physical

activity and coaches and students need to heed any

warning signs of becoming dehydrated or overheated.”

For more information about SCT and avoiding an

exercise–related illness, visit www.cdc.gov/ncbddd/

sicklecell/documents/sickle–cell–athletes.pdf.

Additional information about SCD and SCT is available

from the CDC. Follow on Twitter at @HealthyFla. The

website address is www.FloridaHealth.gov.

Association to gather Oct. 10 at Kay’s in Cocoa
Apollo Chapter 1137 of the National Active and Retired

Federal Employees Association will meet at 11:30 a.m. on

Monday, Oct. 10, at Kay’s Barbecue Restaurant on State

Road 520 in Cocoa. The speaker will be a representative

from Blue Cross/Blue Shield who will update the attendees

on the changes to federal employees group health insur-

ance. No reservations required. The website address is

www.NARFE.org/Chapter1137.
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American Business Interiors
Continued from page 10

was another project ABI was involved in. “Zon Beachside is

a concept–driven facility. It’s very interesting. We’re doing

a lot of work in the assisted living and senior care living

market, and we see that continuing with the county’s

aging population. It’s been a strong market for ABI,” said

Perers.

Roughly 70 percent of U.S. adults over the age of 65 will

need long–term care at some point in their lives, according

to the U.S. Department of Health and Human Services.

The health–care market in general has been a shining

star for ABI. “We’re doing projects for both Health First

and Indian River Medical Center. They are both fantastic

clients. Health care has been a strong sector for us. We

have built some great relationships in the community with

health–care entities,” including Parrish Medical Center.

One of ABI’s specialties is creating open floor plans for

companies. And more businesses are embracing open work

spaces, including ABI. “When we renovated our headquar-

ters, we removed all of the interior walls that were non–

structural and really opened up the space,” he said.

Another feature of the remade ABI building is “elec-

tronic sound masking,” which helps block districting

sounds in the workplace. A sound–masking system

consists of a series of speakers, typically installed above

the suspended ceiling. The main benefits of this technology

include increased speech privacy, reduced distractions

because of noise, and a generally more comfortable

working environment, said Perers.

A recent multi–national Steelcase/Ipsos study revealed

the growing lack of focus on improving the workplace for

employees. Only 56 percent of employees reported their

current environment enabled them to feel “relaxed and

calm.” And only 54 percent reported being able to work in

teams without being interrupted or disturbed. Nearly half

of all workers surveyed reported not having adequate

spaces that support “mindfulness and focus.”

Steven Johnson, best–selling author and TED speaker,

has said, “If you look at history, innovation doesn’t just

come from giving people incentives, it comes from creating

environments where their ideas can connect.” TED stands

for Technology, Entertainment and Design.

One of the latest trends in office design is “benching,”

said Perers. “Benching is a type of application that goes

along with the open–space plan. We have a variety of

benching products displayed on our showroom floor. Two

years ago they hardly sold. But now more and more

businesses are embracing the benching–style application.

There are a lot of products coming into the marketplace

that play right into that type of design. Steelcase is a

leader in benching furniture.”

These modular systems are used to convert a

workspace using “bench–like” office desks, which can

accommodate more than one individual at a time. Bench-

ing gives companies a better way to leverage office space,

while creating collaborative work environments.

Steelcase offers the “FrameOne Benching” system.

Steelcase says its researchers spent a lot of time studying,

interviewing, and observing workers using bench applica-

tions. Through this research, they found that the tradi-

tional, “one–size–fits–all” bench is effective for both

workers and the organization. Steelcase says it’s important

to consider the levels of mobility and collaboration required

by the users and adjust the solution accordingly.

“FrameOne was designed to do just that, offering a range

of customizable options,” said Perers.

This year, “Fortune” magazine recognized Steelcase Inc.

as one of its “World’s Most Admired Companies” in the

“Home Equipment and Furnishings” industry sector.

Ranked by business experts through surveys, the compa-

nies featured on the 2016 list represent the “pinnacle of

excellence” in nine key categories. In the survey,

Steelcase’s highest score came in “Innovation, Social

Responsibility and Quality of Products/Services” catego-

ries.

“Steelcase is especially known throughout the industry

for its product research,” said Perers. “And that provides us

with an advantage when we compete for projects. We can

pull from all types of research and present the information

to a perspective client, showing how a certain product is

going to benefit their business or benefit their organiza-

tion. We have access to experts in every vertical market.”

ABI is looking to close the fourth quarter of the year

with momentum. “I am surprised how strong this year has

been for our company. Businesses are starting to spend

again on office furniture, interiors, and space planning

services. Right now we are ahead of our plan, and 2017 is

looking up, too,” said Perers.
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Ameriprise created the exclusive Confident Retirement ® 
approach to help answer your retirement questions. I can 
help you break down retirement planning step-by-step to 
get the real answers you need.

Let’s get started today. To learn more, call 321.622.8371.

Leasha Flammio-Watson, CFP®

Private Wealth Advisor

®

Confident Retirement  is not a guarantee of future financial results. Brokerage, investment 
and financial advisory services are made available through Ameriprise Financial Services, Inc. 
Member FINRA and SIPC. © 2014 Ameriprise Financial, Inc. All rights reserved. 
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Rich’s Auto Technology Service  in West
Melbourne supports ‘Brakes for Breasts’

A promising vaccine to prevent the most lethal of all

breast cancers, developed at the famed Cleveland Clinic, is

being readied for clinical trials and a well–known local

auto shop is doing its part to see that the vaccine soon

becomes available to women everywhere.

During the month of October, Rich’s Auto Technology

Service, located at 39 NW Irwin Ave., in West Melbourne,

will be a “Brakes for Breasts” location. The shop will

supply brake pads for free and charge customers only for

labor and other parts. Ten percent of the labor charge will

be donated to The Cleveland Clinic Breast Cancer Vaccine

Research Fund.

Rich’s Auto Tech has been a participating Brakes for

Breasts shop since 2013 and has donated $3,000 to the

initiative that began in 2011. Nationwide, Brakes for

Breasts has raised more than $366,000, including

$141,868 raised in 2015 by 174 independent auto repair

shops in 32 states.

“Several of our family, friends and customers have been

affected by breast cancer and we’re committed to doing

what we can to bring this life–saving vaccine to women

everywhere,” said Richard Naber, owner of Rich’s Auto

Tech. “With almost 200 shops participating this year,

collectively we’ll have raised over a half–million dollars to

support this worthy cause.”

Dr. Vincent Tuohy, an immunologist at the Cleveland

Clinic’s Lerner Research Institute, has spent the past 14

years working on a vaccine designed to prevent triple

negative breast cancer, the most lethal of all breast

cancers. TNBC has a higher recurrence rate than other

forms of breast cancer and there’s no targeted therapy for

it. Clinical trials to determine safety and dosage of the

vaccine are planned to start by the end of 2016. The

vaccine could become available to the public as early as

2023. Additionally, this research is also spearheading a

vaccine for ovarian, prostrate and other cancers.

Customers needing brake service who would like to

support Brakes for Breasts are asked to call Rich’s Auto

Tech at 726–0636 and make an appointment. For more

information or to make a service appointment, visit

www.richsautotech.com.

Rich’s Auto Tech has been offering full–service auto

repair since 1977. Naber shares his success by being

involved in and supporting several nonprofit organizations,

including Brakes for Breasts, Boy Scouts of America, Toys

for Tots, and the Greater West Melbourne Athletic

Association.

Linda Geiger to conduct workshops
Linda Geiger will be conducting Fiber Art Workshops at

2 p.m. and 4 p.m. on Saturday, Oct. 8, at the Art & Soul

Studio in Satellite Beach. The address is 664 S. Patrick

Drive. The fee is $35 per adult. The workshops are titled

“Sinfully Simple Silk Scarves.” Participants will learn how

to use instant–set dyes to add color and texture to silk

scarves. All of the workshop materials will be provided,

including two China silk scarf blanks. To register for this

program, contact Geiger at 536–8414 or 784–9347. The

e–mail address is bright_ideas_studio@yahoo.com.
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Intercoastal Insurance
Continued from page 11

landscape on the exchange for health–insurance compa-

nies.”

Annual family premiums for employer–sponsored

health insurance rose an average of 3 percent to $18,142

this year, a modest increase at a time when workers’

wages (2.5 percent) and inflation (1.1 percent) also grew

modestly, according to the benchmark Kaiser Family

Foundation/Health Research and Educational Trust 2016

Employer Health Benefits Survey, released Sept. 14.

Workers on average contribute $5,277 annually

toward their family premiums.

“Businesses are trying to find creative avenues to have

their employees covered, and we are helping them,” said

Dropeski. “We are being asked again by employers for

group insurance rates.”

She added, “In 2014, the trend for employers was

giving employees the money and letting them purchase

their own insurance. In 2015, that trend pulled back

some and now we are providing more employers with

group insurance quotes. Being able to offer health

insurance to the employees of a small business is a key

recruiting tool.”

The latest National Federation of Independent

Business survey asked small–business owners to weigh

75 issues on a scale of 1 (a critical problem) to 7 (not a

problem). Then it ranked the issues from top to bottom by

their average score.

According to the data, 52 percent of small–business

owners rank the “cost of health insurance” as a crucial

problem. That figure is virtually unchanged from the

survey of four years ago.

In order to drive down costs, new alternatives are

emerging to help small businesses who have healthy

employees. Dropeski says one of the alternatives is called

“Level–Funded” health care.

“If your employees are healthy, you can participate in

Level–Funded health plans and save money. But I

caution employers to first research this in detail.”

Level–Funded health care may be the answer for

small businesses concerned over rising health–insurance

premiums, because it can potentially provide them with a

percentage annual refund on their health benefit costs.

Level–Funded health plans are hybrids that combine

a guarantee–issued plan with a form of self–insurance.

Small businesses with two employees or more can cover

employees on their own with the added security of a top–

rated health insurance carrier that handles the plan’s

administration.

Businesses simply set aside the cash to cover the

monthly premium during the whole year. If claims are

less than the funded amount, a rebate or credit is issued

at the end of the year. If claims go over the funded

amount, businesses are protected by the “stop–loss”

policy.

In the past, these types of health–care plans have only

been available to large corporations.

According to the Kaiser Family Foundation, there is a

trend toward covered workers moving into high–

deductible plans compatible with Health Savings

Accounts or tied to Health Reimbursement Arrange-

ments. These plans have lower average premiums than

other plan types.

In 2016, 29 percent of all workers were in such plans,

up from 20 percent in 2014, while a shrinking share of

workers (48 percent in 2016, down from 58 percent in

2014) are enrolled in Preferred Provider Organization

plans, which have higher–than–average premiums.

These shifts effectively reduced the average premium

increase by half a percentage point in each of the past two

years, the analysis shows.

Coverage rates are expected to rise in 2017. Informa-

tion is trickling out slowly based on proposed rate filings

in various states. A Kaiser Family Foundation analysis of

Affordable Care Act proposed marketplace rates finds

benchmark Silver plan premiums are projected to

increase 10 percent in 2017 on average across 14 major

metropolitan areas. Generally, about two–thirds of

Affordable Care Act marketplace enrollees choose Silver

plans.

“I’m anticipating a minimum increase of 5 to 8 percent

in premiums next year, based just on the aging process.

Prices increase as you get older,” said Dropeski.

Intercoastal Insurance has been experiencing a solid

year of business. “We’re seeing new employers come to us

because of service. Service is key, and we’re proud of the

service we provide to clients. Good service is the founda-

tion of any business,” she said.

Intercoastal Insurance

new ad emailed

need to pick up logo and Health First block from
9/05/16
page 7

FULL COLOR

Bridal Show

new ad emailed

FULL COLOR

Need to lower your insurance costs?

Individuals, Small & Large Employers
We have the expertise to answer your questions regarding ACA

requirements and Small Group Plans. Intercoastal Insurance, Inc.
has many partners enabling us to provide you with the most

competitive rates and benefits. We provide business solutions with
a service oriented approach for small and large employers.

Cynthia R. Dropeski, RHU, REBC, GBDS, President, 32 years experience
Julie Chiles, Agent, VP Client Services, 14 years experience

Tonya Snodgrass, Agent, Sr. Account Manager, 15 years experience

info@intercoastalinsurance.com
690 Eau Gallie Blvd. Melbourne, FL 32935

321-253-2662

ACA Certified
Let us provide You with a

free analysis of all your benefits!

Proud to be
an Authorized Agent

for Health First Insurance
Individual &

Family PPO policies
include gym membership

Let's make a plan

together

Call Intercoastal
today for a quote!

Individual

Proud to be an Authorized Agent 
for Health First Insurance

Individual & Family PPO policies 
include free gym membership

Call Intercoastal 
today for a quote!

Need to lower your insurance costs?

Individuals, Small & Large Employers

Cynthia R. Dropeski, RHU, REBC, GBDS, President, 32 years experience
Julie Chiles, Agent, VP Client Services, 18 years experience

Tonya Snodgrass, Agent, Sr. Account Manager, 19 years experience

info@intercoastalinsurance.com
690 Eau Gallie Blvd. Melbourne, FL 32935

321-253-2662

ACA Certified
Let us provide You with a

free analysis of all your benefits!

We have the expertise to answer your questions regarding ACA requirements
and Small Group Plans. Intercoastal Insurance, Inc. has many partners enabling

us to provide you with the most competitive rates and benefits. We provide
business solutions with a service oriented approach for small and large employers.
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Eau Gallie Pointe
Continued from page 1

One of the lots — No. 10 — is under contract by

longtime area general contractor Welsh Construction. The

company plans to build its new corporate office at Eau

Gallie Pointe.

“We are excited to have a company of Welsh’s stature in

its field be part of Eau Gallie Pointe. I think that helps us

legitimize what we’re trying to do with this project. That

company has submitted its site–plan approval and is

pursuing its building permits. We are anxious to see their

building come out of the ground,” said Renfro, who added

that Matthew Development has a “letter of intent” for the

purchase of lot No. 11 of the property, as well.

The Eau Gallie Pointe property is located one mile east

of the Eau Gallie I–95 interchange and a mile west of the

Melbourne Dog Track and the Super Walmart on

Wickham Road.

The Eau Gallie corridor to the east connects to U.S. 1

and continues as the Eau Gallie Causeway to the beach

communities, Highway A1A, and the Atlantic Ocean.

Matthew Development purchased the foreclosed plat

that it is currently working on, from a bank. The property

was formerly known as Turtlemound Pointe. Florida

Business Bank is financing the project for Renfro’s

company.

“We talked to a number of different banks about Eau

Gallie Point. We found that Florida Business Bank was

the most flexible and had the best vision on how they could

help us get the property purchased, rehabilitated, and

brought to market in a way that was mutually beneficial,”

said Renfro.

He added, “Bruce Reeder (Florida Business Bank’s

senior vice president and senior lender), specifically, was a

dream to work with. We were very much appreciative of

his efforts and flexibility to make the deal work. Generally,

banks don’t like to lend money for raw land buying. They

prefer lending to people who are going to buy a lot, build

their building, and operate their business there.”

With the business market growing in South Brevard

and commercial construction on the upswing, Eau Gallie

Pointe seems positioned for success.

“We are very bullish on Eau Gallie Pointe and all the

activity that is happening in that area,” said Renfro, who

started developing in Brevard County in the early 1990s.

“It’s no secret that Wawa (a convenience store) has

chosen to build at the southeast corner of John Rodes

Boulevard and Eau Gallie Boulevard. That got us more

interested in the entire Eau Gallie area.”

Renfro said his company did a lot of market research,

including traffic growth trends in the area of Eau Gallie

Pointe. For example, on Eau Gallie Boulevard — tracking

roughly 700 feet west of Sarno Road — the daily traffic

count was 24,710 vehicles in 2012. Today, that number has

increased to 30,303 vehicles, an annual traffic growth rate

of 5.2 percent.

Much of the infrastructure for Eau Gallie Pointe is

already in place, said Renfro, including the ingress and

egress points, allowing ease of entering and leaving the

property.

“If you look at the site plan, it’s amazing what’s already

there, in terms of infrastructure. Today, if we tried to get

the number of ‘curb–cuts’ and the types of curbs that we

currently have on the property, I don’t think it would

happen.”

He continued, “The single most difficult thing to obtain

on a site is ‘adequate’ ingress and egress points. Now,

‘adequate’ is defined as what I want as a developer, as

opposed to what the Florida Department of Transportation

or U.S. Department of Transportation want. They look at

things from a little different point of view than a devel-

oper.”

Eau Gallie Pointe has five ingress–egress points — four

on Eau Gallie Boulevard and one on Sarno Road. “Eau

Gallie Pointe also has incredible visibility, both from Eau

Gallie Boulevard and from Sarno Road, which has a very

busy intersection and it is getting busier by the year,” he

said.

Matthew Development plans to “rehabilitate” the

infrastructure that needs recertifying, such as the sewer

and storm drainages, refencing the retention ponds and

cleaning up other areas of the development that have sat

dormant.

Renfro said he’s been working closely with the City of

Melbourne. He singled out Cheryl Dean of the Planning &

Zoning Board and Keith Cunningham of Land Develop-

ment for their efforts working with Matthew Development.

“Cheryl and Keith, and other professionals in their

departments, have provided our company with a lot of help

and have given us advice on the Eau Gallie Pointe project,”

said Renfro, who is the broker for Matthew Realty. “We are

working together to turn this property into something

special.”

Renfro said his company will be putting up “three very

attractive signs” on the property. The Eau Gallie Pointe

signage will be made of granite or marble and will have a

little compass etched on it. “All the work we will be doing,

including relandscaping the property, will help upgrade

the neighborhood and really improve the area.”

The Eau Gallie Pointe property has two different

zonings, he said. Lots one through six are zoned “C–1,”

which means they are for traditional retail and light office

users. Examples would range from a fast–food business to

a veterinarian clinic to a doctor’s office to a gourmet food

store.

The other part of the property — lots seven through 11

— is zoned “M–1,” or light industrial.

“We are marketing those lots to businesses that need a

little ‘heavier’ zoning than commercial, but they want

visibility,” said Renfro, who earned his bachelor’s degree in

econometrics and quantative economics from East

Carolina University.

“A residential electrical company and a residential

plumbing company are examples of the types of businesses

that would be attracted to M–1 zoning. They like to have

the best of both worlds — a convenient location and plenty

of room for them to park their trucks and vehicles on the

property.”

He said these businesses will also have “built–in

advertising by having their company name on a sign on

the front of their building. There are a lot of businesses

that desire to have M–I zoning and be on a main traffic

artery. Eau Gallie Pointe gives them the opportunity to do

that.”

Economic expansion will continue to lift the commercial

real–estate industry next year. If you are a developer who

targets the smaller markets, things are looking up. A

growing share of commercial development in 2017 is

expected to be in small markets, according to the new

“Commercial Real Estate Forecast” by the National

Association of Realtors.

Buoyed by a steadily improving labor market and

strong demand for housing, commercial real–estate

activity should remain on an upward trajectory, the report

says.

Strengthening local job markets has fueled sustained

demand for commercial space and has pushed vacancy

rates down in all commercial sectors. National office

vacancy rates are forecast to fall 1.5 percent to 10.4 percent

over the coming year as “employment gains” boost the

demand for office space. The vacancy rate for industrial

space is expected to decline by 0.7 percent to 8.7 percent,

and retail availability is projected to decrease by 1 percent

to 10.5 percent.

Investments and leasing activity in middle–tier and

smaller markets have led the way in 2016 and are

expected to maintain their momentum in the coming

months.

“Locally, there is cautious demand in the commercial

real–estate sector, as opposed to demand with reckless

abandon that we saw in the early 2000s to the mid–2000s.

Hopefully, because of the more cautious approach, the run

this time will last longer,” said Renfro.

The strong job market in the county, particularly in

Melbourne, should keep developers busy for the next

couple of years. Northrop Grumman, for example, plans to

hire 3,500 professionals, mostly engineers, by 2020, and

has been recruiting nationwide. Other companies are also

adding employees. The jobs are scheduled to come in

waves.

“And that’s a good thing,” said Renfro. “It will not put

crazy pressure on infrastructure, and crazy pressure on

development and building. The economy can grow at a

measured pace. All this employment activity bodes well for

the commercial real–estate market in the county. I’m

especially excited about what’s happening in Titusville.

That market is definitely looking up. Residential growth

there is healthy, and now the commercial market is

starting to pick back up. Embraer just opened its new

manufacturing facility in Titusville.”

He added, “I think the overall health of the commercial

real–estate market in the region is returning and the

timing of the Eau Gallie Pointe project looks good.”

The Eau Gallie Pointe property is located one mile east of the Eau Gallie I–95 interchange

and a mile west of the Melbourne Dog Track and the Super Walmart on Wickham Road.
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