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Dining and entertainment
Brevard
Job Linkvenue
keyPineapples takes Eau Gallie to a new level
resource connecting
firms and job seekers
By Ken Datzman

accesstoAmerica’sJobBankandother
employmentWebsites,videos,career
guidebooksandanin–depthcollectionof
periodicals,including“TheWallStreet
Journal.”
Thecentersalsohavecomputers
equippedwithword–processingsoftware,
faxmachines,copiers,laserprinters,and
telephoneswithlong–distanceaccess.A
videoconferencesystemisavailable,
whichmaybeusedforconducting
interviews.
Employers,saidSouth,canprovide
the Job Link with its openings free of
chargeeitheronline,byfaxorphone,
visitoneofthecenters“ortheycanask
forarepresentativetocomeandsee
themattheirplaceofbusiness.We
wouldliketoseeeverysinglejoborderin
Brevard County to be in the Job Link
system,sothatwecanrapidlymatch
skill sets. And if we don’t have the match
we’llusetheinformationtocreate
educationandtrainingopportunitiesthat
areresponsivetotheneed.”
BrevardJobLinkisfundedthrough
theBrevardDevelopmentWorkforce
Board Inc. in Rockledge. It also has been
successfulinwinningcompetitivegrants

Plesase remove telephone
pole (even part under ear)
and all power lines left and
right sides of photo
thanks

BBN photo — Adrienne B. Roth

Thefourfull–serviceone–stopcareercentersofBrevardJobLinkareseeingincreasedtraffic.LindaSouth,
BBN photo — Adrienne B. Roth
executivedirector,saidherorganizationisarichresourceforboththejobseeker
aswellastheemployer.
Pineapples, a new three–story dining and entertainment
facility
in
the
Eau
Gallie
Arts
District
of
Melbourne,
hosted
its
grand
opening
April Center.
9. Pineapples serves
MichaelAndersonisassociatedirector.TheyareattheMelbournesiteinPerimeter
lunch
and dinner,
with evening
Seafood and steaks are some of its specialties. Pineapples contains roughly 8,300 square feet. From left: Project
Please
see Brevard
Jobentertainment.
Link, page 18
architect Dave Nagrodsky, DNA Architects Inc.; musician Austin Young, marketing and entertainment director for Pineapples; Steve Young, who purchased
the property and built the complex; and Mike Reynolds, president of Reynolds General Contractors Inc., the project’s general contractor.
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what we decided to pursue with Pineapples, though it’s a much bigger version of
what I had originally planned on doing.”
“Pineapples is definitely a showcase
dining and entertainment facility for the
area,” said Mike Reynolds, president and
founder of area firm Reynolds General
Contractors Inc., or RGC, whose company
was the general contractor for the Pineapples construction project.
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Two years in the making, Pineapples, a
new three–story dining and entertainment
concept that features a Florida Keys–style
design, is sure to uplift the Eau Gallie Arts
District of Melbourne.
By Ken
Datzman
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American Muscle Car Museum reopens, to host charity event to benefit Children’s Advocacy Center of Brevard
online at BrevardBusinessNews.com

By Diane Scott
diane.scott@schfbrevard.org
Communications & Development
Friends of the Children’s Advocacy Center of Brevard
ROCKLEDGE (April 5, 2021) — The American
Muscle Car Museum is reopening for nonprofit functions on April 24 for an event by the Friends of the
Children’s Advocacy Center of Brevard.
The event, “Cars 4 Kids 2,” is raising funds for
trauma services for child–abuse victims who come
through the Children’s Advocacy Center of Brevard.
Cars 4 Kids 2 will be from 6–9 p.m. on Saturday,
April 24, at the American Muscle Car Museum, 3500
Sarno Road in Melbourne.
The museum is a world–renown private collection of
350 classic automobiles and was started by local
businessman and philanthropist Mark Pieloch. He only
opens the museum for specific charity events, and Cars
4 Kids 2 will be the first nonprofit affair this year at his
facility. Pieloch is hosting this charity event to create

support for hope and healing for child–abuse victims.
“We can’t thank Mark Pieloch enough for his
support,” said Susan Moore, president of the Friends of
the Children’s Advocacy Center of Brevard. “He has
been a wonderful community partner for many organizations in Brevard County, and we’re so happy that he
is reopening this facility for Cars 4 Kids 2.”
Leading up to the event, the Friends of the CACB
are holding an online travel auction with lots of other
amazing items you’re sure to love, beginning at 8 a.m.
on Tuesday, April 20, and concluding at 8 p.m. on
April 24.
Ready to begin making plans for travel soon? Look at
these amazing travel destinations included in the
auction: Alaska; Amalfi Coast; Iceland; Greek Islands;
Tropical Costa Rica; Canadian Rockies; California
Dreamin’; Pleasures and Treasures of Tuscany; and
Wine, Wonders, and Romance of France.
Each bucket–list trip is for two people, includes
roundtrip air, and deluxe accommodations. Travelers
will have up to three years to book their trip and there
are no blackout dates. An AmFund travel specialist will

Richards Paints
pick up BBN
4/05/21
page 6

Experimental Aircraft Association to host
Young Eagles Flight Rally set for April 24
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work with winning bidders to book their trip.
Proceeds from the auction will support the CACB’s
programs and services for abused children. The Friends
of the CACB, which helps the CACB in funding programs, is partnering with the American Fundraising
Foundation (https://www.amfund.org/) to host the
auction.
According to the National Children’s Alliance, the
COVID 19 pandemic was the “perfect storm” for child
abuse. Children were isolated in the home engaged in
online learning, apart from those caring adults, like
teachers, coaches, and other child–serving professionals
who are typically the first to learn of problems in the
home and who are the source of most child abuse
reports. In the home is where statistics tell us that 93
percent of abusers are an immediate family member.
“We initially saw a decline in reports when COVID
first hit us,” said Jeanie Raciti, executive director of the
Children’s Advocacy Center of Brevard. “That’s because
teachers, caretakers and others were not able to assess
potential child–abuse cases and make reports. When
schools reopened, our reports and referrals jumped
significantly.”
More than 1,500 child–abuse assessments such as
forensic interviews and medical evaluations were
completed at the Advocacy Center in fiscal year 2020.
The Clinical Intervention Program of the Advocacy
Center provided over 5,000 hours of onsite crisis and
short–term trauma focused counseling for child victims
and their non–offending family members.
Reports of child abuse began to increase in the latter
part of 2020 and as this trend continues, there is great
concern that the treatment needs of child–abuse victims
will increase as well.
To register for the online auction, visit https://
cars4kids2.amfundvip.org, or for more information
about the Children’s Advocacy Center of Brevard, visit
www.cacbrevard.org.
The Friends of the Children’s Advocacy Center of
Brevard is a 501(c)(3) nonprofit organization whose
purpose is to increase awareness of the issues of child
abuse and neglect in the community, and to raise
funding to support the mission of the CACB and its
programs and services for abused children.

(April 24, 2021) — Kids 8– to 17–years old will take
to the air on April 24 as Chapter 724 of the Experimental Aircraft Association hosts a Young Eagles flight
Rally at the Merritt Island Airport.
For everyone’s safety, social distancing will be
observed on the ground and students will be required to
wear a mask in the plane. Masks will also be required
for parents and kids on the ground.
“The airplane rides are free,” said Don White,
chapter coordinator for the event. “We hope to build
one–on–one relationships between the pilots and the
young people, thus, giving the new generation a chance
to learn more about the possibilities that exist in the
world of aviation, while enjoying the thrill of flying.”
Registration is required. A parent must register
their youngster at http://YEDAY.org. A parent or
guardian must accompany the youngster and sign the
registration form. If circumstances cause the event to
be postponed or canceled, that information will be
posted at http://YEDAY.org.
All pilots and airplanes are certified by the FAA and
are also insured. For more information on this program,
call White at (321) 266–7410.
$0
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Florida Tech
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Research for the benefit
o
of all humankind.
3/22/21
page 7 A bold idea, perhaps, but it happens
FULL

every day at Florida Tech. From
advanced cybersecurity to artificial
COLOR
intelligence, faculty experts and
dedicated students are logging on
and coding the future.
Consider the research of computer
scientists like Michael King, Ph.D.
His studies in cybersecurity,
biometrics and identity intelligence
are helping develop new protocols
and technologies for keeping
private information safe and secure.

Learn about Dr. King’s research
and meet more outstanding faculty at

FLORIDATECH.EDU/CYBER

Florida Institute of Technology is accredited by the Southern Association of Colleges and Schools Commission on Colleges to
award associate, baccalaureate, master’s, education specialist and doctoral degrees. Contact the Commission on Colleges at
1866 Southern Lane, Decatur, GA 30033-4097 or call 404-679-4500 for questions about the accreditation of Florida Institute
of Technology. Florida Institute of
o Technology does not discriminate on the basis of race, color, religion, sex, national origin,
genetic information, sexual orientation,
orien
gender identity, disability, protected veteran status or any other protected minority
in the admission of students, administration
ad
of its educational policies, scholarship and loan programs, employment policies
and athletic or other university-sp
university-sponsored programs or activities. Contact the Title IX coordinator at 321-674-8700. 20210097
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Knowing a little about Cleopatra can help anyone raise their children better
By David Head
UCF Forum columnist
University of Central Florida
(March 17, 2021) I enjoy teaching the history course
Western Civilization because it has great tips for
parenting. I have three children — ages 6, 4 and 21
months — and my wife and I face a problem common to
the rulers of the ancient world’s great empires: how to
maintain order among an unruly population when you are
outnumbered.
To govern the domain justly, with minimal tantrum/
rebellions, we look to the wisdom of the ancients.
Ancient emperors liked to present themselves as gods to
awe their subjects into compliance. Rulers also liked the
attention; it flattered their vanity to be worshipped. One
night, my mind flashed to this insight as a dinnertime
squabble brewed between my two youngest.
My baby boy was ready to graduate to the highchair,
which of course led his sisters to want to sit in it, too.
Thankfully, the oldest was too big, but my second daughter
was small enough to fit. Forget the booster seat, once a
symbol of big girl status. She wanted the highchair.
Earlier in the day I’d lectured about Cleopatra, the first
century BC Egyptian queen, and I had the answer. My
daughter wanted to feel special — to bask in the attention
of her siblings — and what better way than to be Cleopatra
making a procession among her adoring subjects?
So I called her booster seat the “Cleopatra chair,” and
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buckled my little girl in. I made sure the seat was attached
securely to its chair, and I picked up everything —
daughter, booster seat, and chair — and paraded her
around the kitchen like the queen of Egypt on her throne.
Thrilled, she ate happily and forgot about the highchair.
We still call the booster seat the “Cleopatra chair.”
The rulers of antiquity often faced a surveillance
problem when trying to enforce their laws. Transportation
was slow, communication was difficult, and the loyalty of
underlings charged with carrying out an edict was always
suspect.
My wife and I have faced a similar problem recently
when the eye doctor recommended that my son wear an
eye patch a couple hours a day to correct the treatable
condition called lazy eye.
My son naturally hates wearing his eye patch. He’s a
toddler, so there’s no reasoning with him, no rewarding
him, no bribing him. He doesn’t even care about getting to
look like a pirate. We put the eye patch on him, but as soon
as we turn our backs, a tearing noise inevitably follows.
There goes another patch.
The Roman dictator Sulla devised a clever — albeit
violent — solution to his problem of enforcing his will when
he couldn’t be everywhere. He publicly branded his
opponents as enemies of the state who anyone could kill on
sight. Whoever performed the assassination got to keep a
portion of the dead man’s property.

Now, Sulla’s policy, called “proscription,” sounds like a
terrible model for parenting. However, I realized, if I
stripped out the cruelty, I had a solution to my surveillance
problem: expand the number of people invested in carrying
out my wishes.
So I declared a “tickle proscription” on my son. Whenever anyone sees him touch his eye patch, they must tickle
him into submission.
My daughters love it. They watch their brother like a
hawk, keen to tickle him if his hands wander close to his
face. My son enjoys it, too. Sometimes he touches his eye
patch just looking to get tickled, which is fine as long as it
stays on.
Thanks to a little Roman ingenuity, my wife and I don’t
have to watch every movement of our son’s quick little
hands for two hours every day to make sure his eye stays
covered. We can get other things done.
My students laugh when I tell them Western Civ helps
me be a better father. Ancient history is, for them,
something so old it can’t possibly be relevant to life today.
But I’ve found the opposite is true. The old Greeks and
Romans have real insight into my 21st century problems.
And, yes, knowing a little about Cleopatra can help
anyone raise their children.
David Head is an associate lecturer of history at
UCF. He can be reached at David.Head@ucf.edu.

Winners of Florida Tech’s Chopper Dropper announced; Muns takes home grand prize
(March 23, 2021) — Florida Tech alumnus and Board of Trustees member William “Randy” Muns won the $50,000
grand prize at Florida Tech’s recent Chopper Dropper fundraiser.
The 18th annual event involved dropping 2,000 numbered golf balls from a helicopter onto Andy Seminick–Les Hall
Field at Florida Tech, with the ball that ended up closest to the golf flag implanted there winning the holder of that
number the $50,000 grand prize. There was also a $10,000 second prize and 15 $1,000 prizes, as well.
The money raised goes to Florida Tech athletics programs, which involve some 450 student–athletes.
Muns, who graduated from Florida Tech with a bachelor’s degree in business in 1978 and went on to earn his MBA
degree in 1980, also won a $1,000 prize. He purchased 120 tickets for this year’s Chopper Dropper.
The second place, $10,000 winner was Patrick Bell, also a Florida Tech alumnus.
The 14 other $1,000 winners include Florida Tech Trustees Ann Dunwoody and James Wong. Other winners were
physicians Steve and David Badolato, who provide medical care at the Holzer Health Center on campus, John “LJ” Burr,
an alumnus and longtime Florida Tech supporter who is one of the owners of Long Doggers, Meg O’Malley’s and
Hemmingway’s Tavern, as well as Alana Brooks, Denita Marcum, Martin McAlwee, Peter Berard, Andrew Pursell,
Joseph Radosky, Jennifer Tolen, Joseph Commorato, Gretchen Kelly and Ran Bi.

From the
Public Record of Brevard County Sheriff Wayne Ivey
Manley, Corrine
From:
Sent:
To:
Subject:

Bill Erfurth <bill@moderncityentertainment.com>
Saturday, June 16, 2018 10:01 AM
Bill Erfurth
Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.
Hope all’s well. Any help would be great!
Thanks, Bill
Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT
DOCUMENT# N36299
Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION,
INC.

FILED
Feb 07, 2019
Secretary of State
0275169506CC

Current Principal Place of Business:

File photo

976 BREVARD AVE
ROCKLEDGE, FL 32955

Timothy Michaud

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE, FL 32955
FEI Number: 59-3048626

Certificate of Status Desired: No

Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL 32931 US

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Department there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’
John Whitfield
May 7, 2010

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

Manley, Corrine

SIGNATURE: TIMOTHY MICHAUD
Officer/Director Detail :

From:
Sent:
To:

Title

S

Name

NORONHA, DENZIL

Address

5575 N ATLANTIC AVE

City-State-Zip:

COCOA BEACH FL 32931

Title

DP

Name

WILLIAMSON, TOM

Address

3425 N ATLANTIC AVENUE

City-State-Zip:

COCOA BEACH FL 32931

02/07/2019
Date

Electronic Signature of Registered Agent

Bill Erfurth <bill@moderncityentertainment.com>
Thursday, February 1, 2018 6:27 PM
Title Goodyear,
T Tod; wayne.ivey@bcso.us; lindsey.deaton@bcso.us;
Namemichael.demorat@bcso.us;
GALZERANO, CRISTYdarrell.hibbs@bcso.us; ronald.tomblin@bcso.us
Nick Godwin; Bill Erfurth
Address
2080 N ATLANTIC AVE
BAM TV Show Meeting Today

Cc:
Subject:

City-State-Zip:

COCOA BEACH FL 32931

Thanks everyone for a very insightful and productive day! Nick and I enjoyed meeting everyone and
really appreciate your hospitality and interest! As we move forward we will keep everyone in the email
loop, and look forward to working together in producing a great show and making the BCSO shine!
Take care and thanks again!
Bill

Zero
black spots

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com

Brevard County Sheriff's Office photo

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears
above, or on an attachment with all other like empowered.

SIGNATURE: TOM WILLIAMSON

02/07/2019

DIRECTOR

Electronic Signature of Signing Officer/Director Detail

‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

Date

1

Brevard County Sheriff's Office photo

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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‘Loyalty is everything to me!!!’
Sheriff Robert Wayne Ivey
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015
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Ways HR departments can make diversity, equality central to succession planning, which is a detailed process
online at BrevardBusinessNews.com

another good example was set by a male CEO deciding to
step down in 2021. Zalando’s Rubin Ritter said he is
leaving his position so he can put his wife’s career first.
While these actions atop corporate structures signal
steps forward for women, the challenge at many companies remains how to create a culture of diverse and equal
succession planning at all leadership levels, says Jennifer
Mackin (www.jennifermackin.com), ForbesBook author of
“Leaders Deserve Better: A Leadership Development
Revolution” and a leader of two consulting firms.

By Terry Stanton
tstanton@newsandexperts.com
News & Experts
(March 15, 2021) — Women are making progress in
corporate leadership. A record 41 female CEOs are
scheduled to run Fortune 500 companies in 2021.
Along with this positive news about diversity and
equality in the workplace, business observers think
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“Diverse teams are built through a focused and
strategic succession plan, which identifies the best talent
early on and commits to developing those people over a
long period of time to replace leaders who inevitably leave,”
Mackin says.
“It’s been proven that executive teams with varied backgrounds and leadership styles offer important advantages
to businesses. And the C–Suite must drive the succession
planning strategy in order to maximize the process.”
Mackin offers five ways for companies and their HR
departments to create a culture of equal and diverse
succession planning:
l Intentional emphasis by top leadership. Through her
experience working with many organizations, Mackin has
found that even among companies focusing on diversity
and inclusion, most haven’t hit their goals. One of the
problems, she says, is a lack of clear initiatives backed by
leadership. “Many companies don’t implement a succession
plan consistently,” Mackin says. “If current leaders don’t
have the time to devote to it, it comes back to bite the
company when potential replacements aren’t properly
prepared. It requires a culture change, where top leadership embraces diversity as a foundational part of the
succession plan and the company’s future growth.”
l Commitment for the long term. Mackin says it can
take three to five years for a company to have sufficiently
prepared people for their next move. Yet many companies
find themselves in a position where they lose a key
executive and they haven’t planned well enough ahead for
the transition. “Succession planning is a long, detailed
process that takes into account all the demands of the job
while determining who best to fill it,” Mackin says. “That
requires documenting key knowledge and skills needed for
success, and the company identifying support and development needs to make the replacements ready for their new
role.”
l Focus on all leadership roles at all levels. “A sound
culture top to bottom relies on the HR team to ensure that
potential leaders at each level are thoroughly prepared,”
Mackin says. “That requires a broader development plan
for every individual in the organization.”
l Measuring performance objectively and subjectively.
Mackin says consistent and high–performing employees
who keep improving and take on more responsibility may
have the right stuff for leadership. But determining how to
objectively measure performance of a possible future
leader is critical to the overall process. “It is difficult to
create a succession plan without objective data and
leadership coaches, who can extrapolate that data and
know what it means in terms of leadership capability,”
Mackin says.
l Share company plans with leadership candidates.
“Sharing the plan shows employees that the company is
thoughtful about their future plans, is willing to invest in
employee development, and that there are opportunities to
work toward,” Mackin says. “Communicating and outlining all roles will help others aspire to gain the knowledge
and skills they need to fill them in the future.”
“Diversity and equality need to be a cornerstone of
succession planning,” Mackin says. “That kind of culture
starts at the top and never stops, showing that real
progress means everyone’s included.”
l About Jennifer Mackin
Jennifer Mackin leads two consulting firms. She is CEO
of Oliver Group Inc. and president and partner of Leadership Pipeline Institute US. As an author and speaker with
over 25 years of consulting experience, she is a recognized
leadership–development influencer, having worked with
CEOs, human resource managers, leadership– development leaders, entrepreneurs, and other senior leaders in
all industries.
APRIL 19, 2021
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WE UNITE TOP 5
Together We Can Make A Difference
Debbie Harvey • President and COO • Ron Jon Surf Shop
Ron Jon Surf Shop is proud to have a
long-standing commitment to United Way of
Brevard. Since starting our annual campaign
in 2004, Ron Jon and our incredible team of
associates have come together to raise over
1 million dollars for United Way. We do so,
because we understand that United Way,
together with their partner agencies do so
much to make needed improvements in our
community. Their work ensures a brighter
tomorrow for our fellow community members.

United Way
pick up BBN
2/08/21
page 24
FULL COLOR

The need for help has never been greater.
The economic and social impact of Covid-19
this past year has been substantial.
Unfortunately, these consequences have
had an even greater devastation to our most
vulnerable. They need our help.
As business leaders in our community it
is our job to step up, help and encourage
those we lead to do the same. Remember
our contributions remain in Brevard and
will have a meaningful impact on those who
need our assistance. Let’s come together to
do this, because together we are stronger.

Start a workplace
campaign or donate.
UWBREVARD.ORG
1100 Rockledge Boulevard, Suite 300
Rockledge, FL 32955
Questions? Please call 321.631.2740
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REASONS
Workplace Campaigns
are Essential.

1.

Your Gift Stays in The Community
We support safety-net services through
43 local nonprofits. We were among
the first to help families with essential
needs like rent, utilities and food.

2.

It’s Tax Deductible
Direct more of your income to help those
in need and reduce your tax liability.

3.

A Strong Return on Investment
Gifts to United Way provide access to
state, federal and corporate resources
that multiply your individual gift – with
every dollar donated securing three
additional dollars to Brevard County.

4.

Strengthening the Community
is Good for Everyone
When kids succeed in school and
adults can support their families with
a good job with access to a healthy
lifestyle, everyone has a good place to
call home.

5.

It’s Easy!
Payroll deduction, cash, check, or
online donations make it simple to turn
the simple act of giving into a huge
impact on someone else’s life.
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Health First, Parrish Healthcare collaborate to encourage residents to be vaccinated against the coronavirus

online at BrevardBusinessNews.com

By Natalie Sellers (communications@parrishmed.com)
Sr. Vice President
Communications, Community & Corporate Services
Parrish Medical Center
and Paula Just
communications@hf.org
Chief Administrative Officer
Health First
(April 2, 2021) — With the state having expanded
COVID–19 vaccination eligibility, Brevard County’s two
health–care systems, Health First and Parrish Healthcare,
are collaborating to encourage area residents to be
vaccinated against coronavirus and to ensure residents
know when, where, and how its hospitals are receiving and
administering the vaccines.
Health First hospitals and Parrish Healthcare’s Parrish
Medical Center are each receiving vaccine allocations from
the state of Florida; hospitals are sent either the Pfizer–
BioNTech or Moderna (mRNA–1273) COVID–19 vaccines,
depending on availability, but don’t choose which vaccine
they’ll receive. State allocations of the J&J/Janssen vaccine
have not been announced at this time.
Per the Governor’s Executive Order, effective Monday,
April 5, all Floridians are eligible to receive any COVID–19
vaccine as prescribed by the U.S. Food and Drug Administration. This means that the Pfizer vaccine will be
available to anyone age 16–plus. The Moderna vaccine will
be available to persons age 18–plus.
Parrish Healthcare and Health First jointly are
saying that the vaccines are safe, effective, and are the
single greatest weapon to fight the spread and effects of
COVID–19.

“To benefit Americans, some 20 years ago, the federal
government embarked on a scientific process to more
quickly bring important medications to the public. The
vaccines against COVID–19 are the result from that
process, and the vaccines’ safety and efficacy are based on
evidence, which the nation’s Centers for Disease Control
have evaluated and finds highly successful in combating
COVID–19,” said Dr. Frank Dienst, Parrish Healthcare’s
intensive care medical director.
“We are excited to expand our vaccination program and
to do our part to help vaccinate as many residents as want
to be vaccinated,” added Dienst.
The two health–care systems have online capability for
Brevard residents to make vaccination appointments.
Furthermore, hospital registration systems are continually
updated to show available appointment times to minimize
waiting and the number of people in the vaccination center
at any one time, which makes it more efficient getting
vaccine into people’s arms for the benefits they’ll experience.
“Opening up vaccinations to all adults in the state of
Florida is critical in the fight against COVID–19,” said
Dr. Jeffrey Stalnaker, chief clinical officer at Health First.
“We look forward to expanding the availability, as we
will be offering a limited number of Pfizer vaccines on a
first–come, first–served basis to those registered. This
pertains to all Floridians eligible to receive any COVID–19
vaccine as prescribed by the Food and Drug Administration. Also, the FDA has authorized an Emergency Use
Authorization for the Pfizer vaccine to be administered to
16– and 17–year–olds who have a parent or legal guardian
present. Appropriate documentation will be required.”
Appointments can be made online at:
l Parrish Healthcare: vaccine.parrishmed.com

l Health First: HF.org/staywell (register now for
Vaccine Interest List and we will reach out to community
members directly to schedule an appointment). Direct
scheduling is now open.
More information on Brevard hospital systems’
COVID–19 vaccination programs can be found by visiting
either Health First’s web site at hf.org, or Parrish
Healthcare’s web site at parrishhealthcare.com.
Additional information about vaccination sites throughout the state is also available through the Florida Department of Health, visit floridahealthcovid19.gov.
l About Parrish Healthcare
Parrish Healthcare, America’s first Joint Commission
Integrated Care Certified network, includes: Parrish
Medical Center, a Mayo Clinic Care Network member and
one of the nation’s most recognized hospitals for clinical
quality, patient safety, and healing environments; Parrish
Medical Group, NCQA certified patient–centered medical
homes; and Florida Health Network, a coalition of
healthcare providers, insurers and others working together
to improve quality and safety and lower healthcare costs
on behalf of individuals, families and businesses.
l About Health First
Founded in 1995, Health First is Brevard County’s not–
for–profit, community health–care system. The fully
integrated delivery network includes health–insurance
plans, hospitals, a multispecialty medical group, and
outpatient and wellness services.
As a locally owned organization, Health First is
committed to investing in the community. In 2019, Health
First provided more than $180 million in community
support.
To learn more about Health First and how it’s giving
back to our community, visit HFgivesback.org.

The REAL Difference
Brevard County’s ONLY Continuing Care
Retirement Community (CCRC).
ESTABLISHED 1982

Buena Vida
new ad emailed
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Call to Reserve Your Cottage Today!
(321) 989-6670 • Toll-free (800) 742-0060
BuenaVidaEstates.org
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2129 West New Haven Avenue
West Melbourne, FL 32904
— Entrance on Doherty Drive —

A 501(c)(3) Not For Profit Organization

Before you choose a 55-Plus community,
look and compare it to Brevard County’s
ONLY CCRC and understand what aging in
place with lifetime care at Buena Vida
Estates really means—all-inclusive, from
your monthly utilities to meals and so
much more! Choose from nine apartment
homes or one of our NEW cottages in a
private wooded community.
CCRC–Buena Vida Estates
65-Plus Community
-0-0-0-0-0Meals/Fine Dining
Lifetime Long-term Care
Initial Moving Costs
Next Level Downsize/Move
Hurricane Ready
Peace of Mind
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Home Maintenance
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(March 25, 2021) — Feral pigs cost the
agriculture industry at least $1.5 billion in
damage, disease and control costs around
the United States annually, running
rampant on large swaths of grazing lands.
The swine root in soil and eat most
everything in sight.
Farmers and ranchers will benefit from
research by University of Florida scientists
who are using artificial intelligence (AI) to
gather data on feral hog reproduction and
movement.
As they roam grazing land, feral swine
carry pathogens that cause multiple
diseases in cattle, like Brucella. Other
pathogens, like foot–and–mouth disease,
are not present in the United States, but
wild pigs have the ability to transmit these
foreign animal diseases.
“If a foreign animal disease became
established in wild pigs in the United
States, it would devastate the commercial
swine and cattle industry. These foreign
diseases are pathogens not found in the
United States, but because of the severity
of disease and high contagiousness,
infected cattle or swine are culled. It would
be nearly impossible to rid ourselves of a
foreign animal disease if it became
established in wild pigs,” said Samantha
Wisely, a UF/IFAS professor of wildlife
ecology and conservation. “Wild pigs also
cause millions of dollars a year to cattlemen in lost forage and degraded pastures.”
Wisely will conduct her latest feral pig
research at Archbold’s Buck Island Ranch,
in southeastern Highlands County. There,
she’ll collaborate with station researcher
Raoul Boughton, who used AI to identify
pigs from millions of pictures taken by
remotely triggered wildlife cameras. Using
these techniques, Wisely and others will
further use this AI–generated dataset of
pictures to track the movements of groups
of pigs, called sounders, to predict how
pathogens spread from pig to pig in Florida
grazing lands.
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“The camera array on Buck Island
Ranch allows us to monitor many animals
over a large area to truly understand
population level responses to animal
control, disease transmission and cattle
management,” she said.
With this project, Wisely plans to
expand on research already done by Tyler
Buckley, a master’s student in wildlife
ecology and conservation in the UF/IFAS
College of Agricultural and Life Sciences.
For his thesis, Buckley used the large array
of wildlife cameras to estimate reproduction in wild pigs.
Buckley used an AI–generated dataset
that identified images of the wild pigs at
Buck Island Ranch to learn more about
how quickly they can reproduce. Machine
learning algorithms allowed a computer to
sort through millions of photographs from
dozens of cameras to identify the pictures
that contained wild pigs, said Wisely, who
is co–supervising Buckley’s thesis with
Boughton.
Buckley studied the number of piglets
associated with a sow and compared that
number before and after a large wild pig–
removal event. Landowners use several
methods to reduce the number of pigs on
their property, including hunting and
trapping.
Buckley found that sows increased the
number of piglets they produce once the
population size began to decrease due to
culling.
“We need to understand how to manage
pig populations without creating an influx
of young piglets. When young pigs make up
the majority of a population, diseases
transmit among individuals more efficiently because those young pigs are more
likely to become infected than older
individuals,” Wisely said. “If we track the
population’s response to different types of
removal plans — perhaps we can find one
that doesn’t increase disease risk.”
Buckley conducted his research while a
graduate student at the UF/IFAS Range
Cattle Research and Education Center in
Ona, in Hardee County. He will defend his
thesis this summer.
Visit the UF/IFAS website at
ifas.ufl.edu, and follow at @UF_IFAS.
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By Brad Buck
bradbuck@ufl.edu
IFAS Communications
University of Florida
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University of Florida researchers use artificial intelligence
datasets to track feral pigs and minimize costly disease risk
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Cape Canaveral joining Space Coast communities in tree–planting
(April 6, 2021) — As part of a multi–city initiative called “Planting 1,000 Trees on the
Space Coast,” the City of Cape Canaveral has collaborated with the City of Cocoa Beach,
the City of Melbourne, the City of Satellite Beach and the City of Titusville in an effort to
plant at least 1,000 Florida native trees across the county in 2021.
Hosted in conjunction with this month’s Earth Day and Arbor Day celebrations — and
with the support of the Arbor Day Foundation and the Florida Forest Service — the City
of Cape Canaveral will be distributing 50 Florida native seagrape plants to residents
between Monday, April 19, and Friday, April 23, on a first–come, first–served basis.
Registration and proof of Cape Canaveral residency is required. For more information
on this program, visit www.cityofcapecanaveral.org/trees.
The City of Cape Canaveral has been an officially designated “Tree City,” by the Arbor
Day Foundation, for more than 30 years and “sees this partnership as an opportunity to
further expand its urban canopy and promote the use of Florida native plants.”
APRIL 19, 2021
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EDC, FloridaMakes introduce manufacturing training program at EFSC, new 32–week curriculum scheduled
online at BrevardBusinessNews.com

By Brian Baluta
bbaluta@spacecoastedc.org
Director, Communications and Partner Relations
EDC of Florida’s Space Coast
and Zoraida Velasco
zoraida.velasco@floridamakes.com
Vice President, External Affairs
FloridaMakes
(March 15, 2021) — The Economic Development
Commission of Florida’s Space Coast (EDC), in partnership with FloridaMakes, has announced the launch of a
new hands–on training curriculum, the “Technician Boot
Camp,” designed specifically for the requirements of the
Space Coast manufacturing industry by the EDC and
FloridaMakes.
This 32–week intensive training course will begin this
fall at Eastern Florida State College (EFSC) and is offered
through Brevard Schools Adult Education.
Through collaboration with local business, the EDC
and FloridaMakes identified the skills and training
needed to advance careers and fill the talent pipeline for
this expanding industry, which represents more than 500
local companies.
Worth 12 credit hours toward an engineering technology associate’s degree (ETAS) at EFSC, the Technician
Boot Camp augments the EDC’s Certified Production
Technician (CPT) program, an industry–recognized
certificate worth 15 credit hours toward the ETAS.
After completing both programs, students are only 33
credit hours away from the ETAS and a step closer to a
bachelor’s degree in engineering technology. The Technician Bootcamp courses include non–destructive and

destructive testing, applied manufacturing mechanics,
through–hole and surface–mount soldering and cable and
wire harness assembly.
“The Technician Boot Camp resulted from direct
engagement with our community’s advanced manufacturers to identify and meet their needs,” said Lynda Weatherman, president and CEO of the EDC. “Building on the
success of the CPT program, the EDC and its partners
will continue to cultivate a talent pipeline that benefits
employers and potential employees alike.”
“FloridaMakes is proud to be a partner in creating a
solution for manufacturers who need skilled workers now
to meet growth demands,” said FloridaMakes CEO Kevin
Carr. “Mike Ennis, the FloridaMakes business advisor at
the EDC, heard the pleas from employers and was
instrumental in creating this innovative program that
brought us together with educators, manufacturers and
the Florida Advanced Technological Education Center to
design a program that supports current needs as well as
one that provides pathway opportunities in advanced
manufacturing careers.”
“Concentrated skills training programs that offer
industry–recognized certifications and credit towards a
higher degree are exactly what Brevard’s manufacturers
need to grow and retain a skilled workforce,” said Marci
Murphy, CareerSource Brevard president. “This is
another shining example of bringing the strengths of
workforce, economic development and education together
to produce positive outcomes as a response to local
industry needs.”
“I believe this new training program will be an
excellent asset for North Brevard. As a businessowner, I
will definitely support the training of individuals looking
to excel in the manufacturing arena,” said Brian Hulsberg

of Spacecoast Cable & Harness Inc.
“It should give all participants an opportunity for
employment in an industry that is continually looking for
qualified candidates.”
Fall classes for the Technician Boot Camp will be
offered at the Palm Bay and Titusville campuses at EFSC
and at the Office of Brevard Adult Education in Cocoa.
For more information on this program, contact Ryan
Evans at (321) 433–5294 or EvansR@EasternFlorida.edu.
l About the Economic Development Commission of
Florida’s Space Coast
The EDC is a private, not–for–profit coalition whose
stakeholders are business leaders committed to the
economic growth and stability of Florida’s Space Coast.
For more information about this organization, visit
www.SpaceCoastEDC.org.
l About FloridaMakes
FloridaMakes is a statewide, industry–led, public–
private partnership. It is operated by an alliance of
Florida’s regional manufacturer’s associations with the
sole mission of strengthening and advancing Florida’s
economy by improving the competitiveness, productivity
and technological performance of its manufacturing
sector, with an emphasis on small– and medium–sized
firms.
FloridaMakes accomplishes its mission by providing
services focused on three main value streams: technology
adoption, talent development, and business growth.
FloridaMakes is the Florida affiliate of the Manufacturing
Extension Partnership National Network in the state, a
program of the National Institute of Standards and
Technology, an agency of the U.S. Department of Commerce. For more information about FloridaMakes, visit
FloridaMakes.com.

The Edge II
new ad emailed
FULL COLOR

BREVARD BUSINESS NEWS / 10

Call Adrienne Roth at (321) 951-7777 for Advertising Information

APRIL 19, 2021

BREVARD BUSINESS NEWS
BBN
Marine Bank’s focus on wellness to benefit employees and Mental Health Association in Indian River County
online at BrevardBusinessNews.com

By Roger Hicks
roger@electrumbranding.com
Electrum Branding
VERO BEACH (March 22, 2021) — Marine Bank &
Trust has partnered with eMindful to not only improve
employee health and productivity, but to also benefit the
Mental Health Association in Indian River County.
eMindful provides mindfulness programs for everyday
life and chronic conditions, that help individuals make
every moment matter with greater focus, creativity, and
purposeful decisions. The eM LifeTM platform offers live,
expert–led, interactive online mindfulness programs and
hundreds of hours of on–demand content accessible via the
app or the web.
For every minute that Marine Bank employees practice
mindfulness on the platform, the same number of minutes
will be donated to the Mental Health Association in Indian
River County to distribute at their discretion. The organization can then use these available minutes of platform
access to provide their clients with a full suite of solutions

that address stress, weight, anxiety, diabetes, chronic pain,
addictive behaviors, cancer recovery, tobacco cessation, and
more.
“2020 was an anxiety producing year that, unfortunately, has carried over into 2021,” said Bill Penney,
president and CEO of Marine Bank & Trust. “Although
our team has risen to the occasion with flying colors, it’s
not sustainable. By providing them the tools to focus, relax,
and reduce stress, we will be better equipped to continue
overcoming challenges as they arise. And, the incentive
that they are helping the Mental Health Association as
they help themselves is a win–win — and we don’t get
many of those these days.”
The Mental Health Association in Indian River County
is a nonprofit organization dedicated to providing immediate access with no barriers to mental health care. It is an
affiliate of Mental Health America, and together, they
work for prevention; for early identification and intervention for those at risk, and for recovery as a goal. The MHA
has been active in Indian River County since 1978. In
2007, it opened the Walk–In & Counseling Center located
at 820 37th Place, in Vero Beach. The Walk–In & Counsel-
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“

ing Center is unique in that it offers immediate access to
emotional and behavioral health care for children and
adults on a walk–in basis for the initial visit, and by
appointment for continuing treatment and services. For
more information, visit www.mhairc.org.
l About Marine Bank & Trust
Marine Bank was chartered in 1997 and has $425
million in assets with four full–service branches in Vero
Beach, Sebastian, and Melbourne. As the only community
bank headquartered in Indian River County, its growth
ties into the national trend of customers choosing to bank
local. Marine Bank has earned the coveted 4–Star
Excellent rating from Bauer Financial, the nation’s
premier bank rating firm. In 2018 and 2019, Marine Bank
was named among the “top extraordinary banks” in the
United States by The Institute for Extraordinary Banking
and received the Institute’s “Banky” Award for its commitment to strong community banking. Marine Bank is an
active community supporter providing over $200,000 to
more than 125 nonprofit organizations in the market over
the last five years. For more information, visit
www.marinebank.bank.
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McMillan builds Mr. Fireplace Patio & Spa into thriving enterprise; custom
fireplaces, hot tubs, outdoor kitchens and now Tommy Bahama furniture
By Ken Datzman
Over the last two decades, entrepreneur John McMillan has been able to
tap into the insatiable consumer
appetite for home–improvement
products, everything from hot tubs and
therapy spas to fireplaces, grills and
smokers, patio furniture pieces and
sets, and outdoor kitchens.
The backyard business has been
good for his company. Capitalizing on
the Florida lifestyle, McMillan has built
Mr. Fireplace Patio & Spa in West
Melbourne into a thriving enterprise.
The company recently expanded its
portfolio of premium products and
became a retailer of Tommy Bahama
indoor–outdoor furniture.
“Furniture is our newest addition to
the store,” said Greg Snavely, a lifestyle
consultant at Mr. Fireplace Patio &
Spa. “We exclusively sell the Tommy
Bahama brand. It fits nicely with all of
our premium brands, such as Jacuzzi
and Hot Spring Spas, for example. The
Tommy Bahama furniture feels like
indoor quality.”
Tommy Bahama Outdoor offers an
extensive selection of sophisticated
patio furniture and outdoor accessories.
The brand’s furniture is handcrafted,
featuring the same artisan finishes as
fine indoor furniture.
All of the Tommy Bahama Outdoor
furniture is crafted from aluminum,
cast aluminum, or wicker materials.
Adding even more elegance to its
collection, the brand uses other materials for inlays, such as the marble and
cooper detailing on the fire pit of the
Kingstown collection.
“One of the things we like to say is
that we provide commercial–quality
products for the residential market,”
added Snavely.
The more than $400 billion home–
improvement industry is full of opportunity for businessowners like McMillan.
He was able to see that trend develop
years ago, and has ridden the powerful
consumer–purchasing wave that
continues today.
“John saw a trend in the rising
popularity of HGTV going back as far as
20 years ago,” said Snavely, whose store
is located on West New Haven Avenue.
“He’s a visionary in that regard.”
HGTV, known for its home design,
decorating, and renovation projects,
often showcases outdoor living spaces.
“And Mr. Fireplace Patio & Spa has
been able to bring those types of
concepts and products to the local
market,” said Snavely.
McMillan once worked for Harris
BREVARD BUSINESS NEWS / 12
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Greg Snavely is a lifestyle consultant at Mr. Fireplace Patio & Spa in West Melbourne. His store has just expanded into furniture, selling exclusively the
Tommy Bahama brand. Mr. Fireplace features a 10,000–square–foot showroom filled with a wide range of products, including hot tubs and therapy
spas, grills and smokers, patio furniture, and outdoor kitchens. The two–decade old business was founded by John McMillan. He also started Hearth
and Home Inc. Heating and Cooling. Both businesses are housed at 3351 W. New Haven Ave. The company’s website is MrFireplaceandPatio.com.

Corp., now L3Harris, in government
contracting, commercial contracting,
and new–business development.
McMillan is a business administration
graduate of Virginia Tech who earned
an MBA degree from the Florida
Institute of Technology.
At Mr. Fireplace Patio & Spa, he has
put together a top–tier product mix that
homeowners are embracing in a big
way.
“Not only do I think we have the best
products in the market, but the outdoor
coastal lifestyle is also our specialty,”
said McMillan. “We can put together
spa, kitchen, furniture and fireplace
packages that are not only best–in–
class, but also will be very competitive
in pricing by bundling.”
“We can outfit an entire backyard

and create a homeowner’s dream
outdoor space,” added Snavely. “We can
do it all. For example, any type of
fireplace a customer wants — either
indoor or outdoor — we can make to
their specifications. Fireplaces are
popular in Florida. Homeowners like
the ambiance and charm of a fireplace.”
Snavely continued, “There is a
growing demand for electric fireplaces.
You see a lot of them in model homes.
The big linear electric fireplaces that
are 50–inches to 100–inches wide use
less power than a 40–watt light bulb
when not used for heat.”
Mr. Fireplace Patio & Spa, a licensed
general contractor, works closely with
interior designers and decorators, said
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Snavely. “We are designer and decorator friendly. We set them up with
swatches and provide an office for them
to work with their clients. They can be
left alone with their customer. If the
designer or decorator needs assistance,
we are ready to help. This way they do
not feel like there is a salesperson
looking over their shoulder. The
arrangement has worked out very well.”
Outdoor living projects are growing
in scope and scale. Some outdoor
kitchens, for instance, are equipped
with the same capabilities as indoor
kitchens, including gas or electric
appliances.
“The outdoor kitchen market is huge,
and that’s what we do here,” said

Please see Mr. Fireplace Patio & Spa, page 19
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Rolling Readers to host ‘Space Coast River Jam’ at Riverfront Park in Cocoa;
three bands to perform at benefit; tickets and sponsorships now available
By Ken Datzman
COCOA — Rolling Readers Space Coast, one of the
region’s most impactful nonprofit entities supporting
children’s literacy, is set to break new fundraising
ground for the organization.
Rolling Readers will present “Space Coast River
Jam,” an outdoor event from 6–10 p.m. on Friday,
May 14, at Riverfront Park on Riveredge Boulevard
in the heart of Cocoa Village. The gates will open at
5 p.m.
“We have been trying to create an event that we can
build upon and, in the process, raise the visibility of
our organization,” said Michael Payne Sr., executive
director of Rolling Readers.
This event “wlll help provide stabilization and long–
term growth for Rolling Readers and help us continue
our important mission of providing literacy services to
children in area schools.”
He said when the “opportunity to have a fundraiser
at Riverfront Park materialized, we were overjoyed. It
was always our aim to develop an outdoor event. We
thought the market was ripe and we had the expertise
— between the Rolling Readers’ board and staff — to
organize something like this. We decided to go for it.
Riverfront Park is a great venue.”
Space Coast River Jam will showcase three of the
region’s top bands — Swagg, Hot Pink, and Cherry
Down. Swagg is quickly becoming one of Central
Florida’s premier concert bands. They play a bit of
everything. Hot Pink is a rock band based out of Cocoa
Beach. They play songs of the 1960s, 1970s and 1980s.
And Cherry Down is a local band that plays a mix of
cover songs and original rock songs.
“These are all outstanding bands with fan bases.
We’re hoping they will bring people to the event at
Riverfront Park,” said Cordelia “Coco” Wood, Rolling
Readers’ program director.
“We are accustomed to smaller formats for our
fundraising events,” said Mary McIntyre, vice president of the Rolling Readers’ board of directors. “But we
have always dreamed of a big event. And this is it.”
McIntyre said Rolling Readers’ Space Coast River
Jam concert will follow health protocols set by the City
of Cocoa and by the Centers for Disease Control and
Prevention. These include social–distancing guidelines.
“Gov. DeSantis has opened up the vaccine program
to more young people. Hopefully, they will take action
and get vaccinated and come to Space Coast River Jam
and support our event,” said McIntyre, a retired nurse
with a background in surgical services and informatics.
General admission to Space Coast River Jam is $10
per individual. VIP admission is $50 per individual.
The latter includes outdoor reserved seating. There are
100 VIP tickets, said Wood. “The VIP ticket pricing
includes a reception in the Cocoa Civic Center, a cash
bar with two free tickets, and hors d’oeuvres.” There
will also be a silent auction.
General admission patrons will have access to food
trucks in the field area by the volleyball court in
Riverfront Park. Attendees can buy drink tickets.
General admission patrons should bring their own
chairs because there is no stadium seating.
To purchase tickets to attend Space Coast River
Jam, visit RollingReadersSpaceCoast.com.
Rolling Readers is also seeking event sponsors at
APRIL 19, 2021
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The nonprofit Rolling Readers will present ‘Space Coast River Jam’ on May 14 at Riverfront Park in Cocoa Village. Cordelia ‘Coco’
Wood, right, is Rolling Readers’ program director. Mary McIntyre is vice president of the board of directors. General admission tickets
are $10 each. VIP admission is $50 per individual and includes reserved seating, food, and a cash bar. Tickets are available at
RollingReadersSpaceCoast.com. Wood and McIntyre are at Riverfront Park.

different levels with various amenities. Businesses,
individuals, and organizations interested in being a
sponsor for Space Coast River Jam can call (321)
254–9976 or send an email message to
Read@RollingReadersSpaceCoast.com.
In addition to being a fundraiser, Rolling Readers
will be announcing the winners of its “Writes and
Draws” competition for third–graders in the Title I
elementary schools that the organization serves.
First–, second– and third–place finishers will be
announced. “The Writes refers to students writing a
story and the Draws refers to the illustration of the
story,” said Wood.
The winning stories are put into a book called

Visit BrevardBusinessNews.com for Advertising Information

“Rolling Readers Writers.” This will be the second
edition of that book, said Wood, who guides Rolling
Readers’ curriculum development, program practices,
and evaluation studies.
Payne said Rolling Readers Writes is designed to
give students an opportunity to create and express
themselves through the written word on any subject
matter, fiction or non–fiction.
The program also gives young people “a vehicle to
have their voices heard” and an opportunity to have
their work published.
Finally, it gives students an opportunity to compete
Please see Rolling Readers Space Coast, page 21
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‘Outside the Lorraine’ photography exhibition shown at National Civil Rights Museum in Memphis
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By Connie Dyson
cdyson@civilrightsmuseum.org
National Civil Rights Museum
MEMPHIS (April 6, 2021) — The National Civil
Rights Museum recently opened the fine art photography exhibition “Outside the Lorraine: A Photographic
Journey to a Sacred Place,” featuring the work of David
Katzenstein.
The yearlong exhibition highlights the museum as a
mecca for peacemakers, a place of memory and connection during the museum’s 30th anniversary.
The collection of over 90 photos in Outside the
Lorraine helps visitors identify with social issues by
using fine art photography to connect to the historic
place, Dr. Martin Luther King, movement makers, and
one another. Viewers are invited to see the sparkle that
lies within each print that shimmers, vibrates, and
introduces people to a richer experience with fine art
photography by making each piece relatable.
“Outside the Lorraine offers the rare opportunity for
our visitors to see themselves reflected in the artwork
of one of our exhibitions,” said Dr. Noelle Trent, the
museum’s director of interpretation, collections and
education.
“The exhibition is a ‘thank you’ to our visitors who
have loving supported the museum over the last 30
years and emphasizes the beautiful array of humanity
that energizes the courtyard and museum. As the world
slowly reopens, we hope this exhibition reminds our
audience how much they mean to us.”
The idea began in 2017 when Katzenstein returned
to the museum with his family. He noticed how people
were spending a lot of time in the courtyard before ever
entering the museum. He spent 20 minutes capturing
images and observing how, in this sacred place,
families, individuals, friends, and strangers experienced personal relationship within the collective
narrative — a shared human experience of deep loss,
grief, triumph, hope, and change. He introduced his
project to the exhibit designer and curator, Gay
Feldman.
The courtyard is the first stop museum visitors
confront assumptions about the Civil Rights Move-

ment. The photographs in this exhibit convey unspoken
messages that inform and influence how people
understand today’s world. A picture is worth a thousand words. According to Feldman, there are six pillars
in interpreting the exhibition.
Outside the Lorraine helps to redefine assumptions
about history and identity within the legacy of Dr. King
and the Movement. The knowledge guests have before
they arrive and how they come out of the experience is
subject to change, whether new or different than before.
The collection is accessible. It steers viewers toward
pride, empowerment, and joy in coming together. In
some ways, the photography is up close and personal.
The work draws a direct line for viewers to personally
identify with what was then and what is now.
The exhibition expands education, demonstrating
that where a person learns impacts how they learn.
Seeing oneself in the photographs helps people identify,
connect, and remember on a deeper level. No matter
how much one already knows about the Movement,
each person is enlightened with a fuller, more personal,
account when they leave.
The exhibition describes community as people
traveling from all over the world with different reasons
for coming to the site to share fundamental beliefs of
the Movement and what is experienced with today’s
civil and human rights issues. There is a layering of
families, travelers, students, and educators coming
together, strangers and friends taking selfies of
themselves, while commemorating their experiences in
the moment. The exhibition highlights the diverse
audience the museum attracts.
The land or historic location is a central theme in
the photographs. There is a visceral reaction detected
in the photo subjects as they commune in a space that
once served as a safe haven for Black travelers during
segregation and is now converted into a site of conscience serving as a legacy of memory, a beacon of hope,
and a call to action for social change.
The photographs commemorate the legacy of
Dr. King in shared moments of remembrance, deep
mourning, celebration, and exchange, especially during
the MLK50 commemoration in 2018. The captured
moments in time weave connections that speak to
emotion, impact, and transformation.

Katzenstein has traveled extensively throughout the
world creating narrative imagery for fine art exhibitions, global corporate giants and philanthropic
organizations. Steeped in the tradition established by
documentary and reportage photographers such as
Cartier–Bresson and Josef Koudelka, he imbues all his
work with emotional engagement and a deep respect
for humanity. Spontaneous, authentic, and bold, his
lens captures the essence of each moment providing the
viewer with an intimate view of the world around us.
Feldman has been involved in commercial and fine
art photography for over three decades. Her formal
background as an art historian and experience working
alongside some of the most recognizable names in
design and creative direction, have allowed her to guide
and nurture the careers for a notable coterie of
creatives. In 2015, she began a new chapter in her life
devoted toward creating content in support of mission–
based organizations. Her dedication to education and
public access to the arts has supported independent
schools, community–based initiatives, and other
nonprofit entities. A recent graduate of Bank Street
College of Education, Feldman continues to combine
passion for the arts with her entrepreneurial acumen
on a daily basis through curriculum development,
curation and exhibition design.
l About the National Civil Rights Museum
The Museum, located at the historic Lorraine Motel
where civil rights leader Dr. King was assassinated,
gives a comprehensive overview of the American Civil
Rights Movement from slavery to the present. Since the
Museum opened in 1991, millions of visitors from
around the world have come, including more than
90,000 student visits annually. The Museum is
steadfast in its mission to chronicle the American civil
rights movement and tell the story of the ongoing
struggle for human rights. It educates and serves as a
catalyst to inspire action to create positive social
change.
The Museum is recognized as a 2019 National
Medal Award recipient by the Institute of Museums
and Library Services, the top national honor for
museums and libraries. It is also recognized by many
other organizations, including being named one of USA
Today’s “Top 10 Best American Iconic Attractions.”
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Brevard Symphony Orchestra announces 2021–2022 season, with performances scheduled for King Center
online at BrevardBusinessNews.com

By David Schillhammer
davidschiller@brevardsymphony.com
Brevard Symphony Orchestra
(March 26, 2021) — The Brevard Symphony
Orchestra (BSO) has announced its 2021–2022
season virtually on its YouTube channel.
The new season is titled “Where Will the Music
Take You?” and is described as follows: This season’s
theme refers not only to the vastness of the world
stage, but also to where you will “travel” when
listening to the works we will be performing this
season. Whether these journeys are spiritual,
nostalgic, or down a road less traveled, it’s a journey
we hope you will take with us throughout the season.
The season consists of the BSO’s flagship series,
its Signature Six Series, as well as Matinee Series,
Summer Evenings Series, and a holiday add–on
concert, Sounds of the Season.
Opening Night will take place on Saturday,
Oct. 16, with “Around the World in 80 Minutes.” This
will be a musical journey through Austria, Italy,
France, Norway, Tahiti, Russia, Africa, and more.
The concert is sponsored by Wendy Brandon, a
longtime friend of the BSO.
On Nov. 13, “The Mozart Effect” will include music
of Fauré and Haydn, both of whom were influenced by
Mozart, as well as guest artist Bryan Wallick performing Mozart’s Piano Concerto No. 21. Wallick won
the Gold Medal in the 1997 Vladimir Horowitz
International Piano Competition and is currently an
assistant professor of music at Colorado State
University.

“Letters from Home,” sponsored by the BSO South
Guild, will take place on Jan. 22, featuring violinist
Holly Mulcahy performing The Rose of Sonora, the
western–themed violin concerto she commissioned
from film composer George S. Clinton. Mulcahy
currently serves as concertmaster of both the Wichita
Symphony Orchestra and the Chattanooga Symphony
and Opera. Letters from Home will also feature music
of Copland, plus Dvoák’s Symphony No. 8.
The BSO will celebrate the 90th birthday of
composer John Williams in “The Wondrous World of
John Williams,” on Feb. 5. In this concert, sponsored
by Nash & Kromash LLP, the BSO will perform
music from Williams’ iconic movie soundtracks,
including Jaws, E.T. the Extra–Terrestrial, Harry
Potter, Star Wars, and more.
On March 12, three of the greatest composers of all
time — Beethoven, Tchaikovsky and Shostakovich —
will be celebrated in “Clash of the Titans.” This
concert, sponsored by Dr. Richard Weber and Family,
will welcome guest artist Paul Huang to perform
Tchaikovsky’s Violin Concerto. Huang is the recipient
of the 2015 Avery Fisher Career Grant and the 2017
Lincoln Center Award for Emerging Artists, and
currently enjoys an international career performing
with major symphony orchestras around the world.
The 2021–2022 Signature Six Series will conclude
on April 9 with “Roman Holiday,” which will include
selections inspired by Rome, such as the spectacular
orchestra showpiece The Pines of Rome by Ottorino
Respighi. Guest artist Joyce Yang will perform
Chopin’s Piano Concerto No. 1 with the orchestra.
Yang won the silver medal at the 12th Van Cliburn
International Piano Competition and has, more

recently, been nominated for a 2018 Grammy Award
(Best Chamber Music Performance) and soloed with
major orchestras, including the New York Philharmonic and the Dallas Symphony.
The 2021–2022 Matinee Series will consist of the
January, February and March concerts with performances at 2 p.m. All of the Signature Six and
Matinee Series concerts will take place at the King
Center in Melbourne.
Additionally, the BSO will perform its second
annual holiday concert, “Sounds of the Season,” at
2 p.m. on Nov. 27 at the King Center.
The BSO’s inaugural Summer Evenings Series
took place in 2019. After skipping 2020 because of the
pandemic, the series will resume with three concerts,
one each in June, July and August of 2021. Each
concert will feature BSO violinists in programs
curated and presented by the musicians, including
Sasha Korczynski, Olga Ferroni, and BSO Concertmaster Lisa Ferrigno.
The concerts in the series are scheduled for
June 19, July 17 and Aug. 14, and will take place at
the Suntree United Methodist Church in Melbourne.
BSO subscribers will have the opportunity to
renew their subscriptions before sales will be open to
new subscribers. Anyone interested in becoming a
new subscriber should call the BSO office directly at
(321) 345–5052. Discounts are available for first–
time subscribers.
The BSO is the only fully professional orchestra in
Brevard County. Many of Central Florida’s finest
classical musicians play with the BSO. For more
information regarding the BSO, visit
BrevardSymphony.com.
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Leading veteran service organization welcomes Vail military heroes, their families into its circle of support
online at BrevardBusinessNews.com

By John Schiavi
john.schiavi@thefund.org
CAMP PENDLETON (April 01, 2021) — Semper Fi &
America’s Fund, one of America’s highest rated veteran
nonprofits, has announced that it will be encompassing the
activities of the Vail Veterans Program (VVP) into The
Fund’s core programs and operations.
The SF&AF is excited to continue innovative outdoor
mountain sports, recreational activities, and service
member and family programming with the patriotic and
close Vail community.
“I want to express my excitement and anticipation of
including the Vail Veteran military heroes and their
families into our Semper Fi & America’s Fund circle of
support,” said Karen Guenther, president and founder,
Semper Fi & America’s Fund.
“We have known VVP since its inception and have
deeply valued Founder and President Cheryl Jensen and
her team’s love and passion for this very special community. Hundreds of service members have already been

assisted by both organizations, so this feels like a natural
effort of evolution for our entire team.”
Semper Fi & America’s Fund is incorporating the
Summer Family Program, Golf in the Rockies, Winter
Family Program, Winter Mountain Adventure and
Military Caregiver Retreats and Reunions into its operations. Over time, The Fund will expand and evolve these
programs to deepen their reach and impact.
Semper Fi & America’s Fund provides immediate
financial assistance and lifetime support for veterans
during their time of recovery and transition back into
civilian life. Since 2004, the Fund has issued $241 million
in assistance to 26,000 service members, with an unprecedented 24–to–72–hour turnaround for funds to be issued
after a grant is approved. Case Managers work one–on–
one with service members and veterans to understand and
support their individual needs now and throughout their
lifetimes. The Fund keeps its overhead low in order to have
the greatest impact on the lives of veterans and their
families and has been awarded the highest ratings from
watchdog groups: A+ from CharityWatch (one of only two
veteran nonprofits to receive their highest rating), a
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Charity Navigator 4–Star rating for 10 consecutive years
(an achievement attained by only 2 percent of rated
charities), and the Platinum Seal of Transparency from
GuideStar. Learn more at TheFund.org.
Since 2004, Vail Veterans Program (VVP) has been
offering life–changing programs for wounded service
members and their families. VVP transforms the lives of
wounded veterans and their families from across the
nation by providing innovative and individualized year–
round Therapeutic Outdoor Programs, Military Caregiver
Retreats, Resilience Training Courses, as well as Family
Support Programs. VVP strives to achieve program
outcomes that include healthy recovery, personal growth,
and the building of lifelong communities of mutual
support. VVP participants gain critical tools for successfully confronting the immense physical and emotional
challenges associated with transitioning to life after a
severe military service injury and for discovering a “new
normal.” VVP has served over 3,500 wounded veterans
and their family members and has raised $17 million
through the years to provide support to our nation’s heroes.
Learn more at VailVeteransProgram.org.
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Indian River Colony Club Foundation’s $5,000 donation
to benefit veterans in transition in Brevard; free services
By Joyce Wilden
joyce@buzzbizpr.com
BUZZ Biz Public Relations
VIERA (April 8, 2021) — Indian River
Colony Club in Viera is a 55–plus golf
community on a mission. Largely comprised of military veterans, IRCC members
are known for their volunteerism and
philanthropy. The ongoing practice of
donating to an assortment of veterans
causes and charities embodies the community motto of “service to those who served.”
On Feb. 10, retired Air Force Lt. Col.
Brian Whalen presented a $5,000 check
from the Indian River Colony Club
Foundation to Veterans Connections to a
New Life, a Central Florida–based not–for–
profit organization that provides free
services to veterans.
The funds donated to the 501(c)(3)
organization will help ensure returning
military veterans successfully transition
back to civilian life after the completion of
their service. Veterans Connections to a
New Life uses certified life coaches and
nationally certified, peer–support specialists in their veteran outreach, specializing
in post–traumatic stress disorder (PTSD).
Don Pearsall, founder of Veterans
Connections to a New Life, said he was
pleased to accept the monetary assistance
from Indian River Colony Club to benefit
transitioning Brevard veterans. “It’s people
like the patriots at IRCC that make it
possible for us to provide the help that
veterans need,” said Pearsall. “ Many of our
warriors are leaving the service with no
direction. Our main mission is to provide
unique and personalized service support to
our homeless, less fortunate and at–risk
veterans who are struggling to transition
back into civilian life.”

Pearsall, a twice–wounded Vietnam
combat veteran, founded Veterans
Connections to a New Life in 2014, with a
mission to help veterans transition to
civilian life. Veterans with immediate
needs are given financial assistance for gas,
repairs, utilities, clothing and housing,
along with professional counseling and
guidance to aid toward transition.
Pearsall’s book, “Back from the Front,”
addresses PTSD as the primary cause of
difficulty for veterans transitioning to
civilian life. The book is available for sale
on ConnectionstoaNewLife.com, with all
proceeds going to support the nonprofit.
The Indian River Colony Club community of nearly 800 homes is a dedicated
supporter of veterans causes. In 2019, they
were presented with the Outstanding
Military Service Award by Brevard County
Sheriff Wayne Ivey, for their ongoing
efforts on behalf of veterans.
Viera’s very first neighborhood, Indian
River Colony Club is known as “The Place
Patriots Call Home.” A haven for military
veterans, the par–72 private golf course
community has a patriotic culture and
country club amenities for active adults
aged 55 and over.
Residents have dedicated their lives to
military service and continue their efforts
in retirement, with a host of ongoing efforts
for the betterment of Brevard County
veterans and the regional military
community.
In addition to significant contributions
made by the community’s charitable
foundation, the 2019 Outstanding Military
Service Award cited ongoing service and
generosity toward veterans and military–
related causes.
For more information about Indian
River Colony Club, call (321) 255–6000 or
visit ColonyClub.com.
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City of Palm Bay forms partnership with SBA; to offer free webinars
PALM BAY (April 8, 2021) — The U.S. Small Business Administration (SBA) and the
City of Palm Bay share a common objective to help start, retain, and grow small businesses. The mission of the city includes a focus on growing a diverse local business
community and creating job opportunities for citizens.
At the March 18 regular council meeting, SBA Senior Area Manager Vince LoPresti
joined City of Palm Bay leaders for a ceremonial signing of a Strategic Alliance Memorandum to formalize a collaborative effort between the city and the SBA to strengthen and
expand small–business development in Palm Bay.
Through this partnership, the City of Palm Bay and the SBA will work to provide
helpful information, resources, training, and events designed to nurture and support small
business development. The Strategic Alliance Memorandum seeks to align complementary services and resources from each organization to provide maximum benefits to the
small business community.
The collaborative programming with the SBA will kick off with a series of free
webinars on exporting for businesses:
l Export Basics: Governments & Private Resources for Your International Expansion
Wednesday, April 21, 11 a.m. to 12 p.m. Webinar link available at https://
www.palmbayflorida.org/Home/Components/Calendar/Event/14260/19
l Export Finance: International Methods of Payments & Financing Resources
Wednesday, April 28, 11 a.m. to 12 p.m. Webinar link available at https://
www.palmbayflorida.org/Home/Components/Calendar/Event/14262/19
To stay informed of future programming from the SBA and City of Palm Bay, visit
www.pbfl.org/news and subscribe to receive news via email.
APRIL 19, 2021

Visit BrevardBusinessNews.com for Advertising Information

BREVARD BUSINESS NEWS / 17

BBN

BREVARD BUSINESS NEWS online at BrevardBusinessNews.com
Florida Tech names Hustedt director of esports program,
led Grand View University in Iowa to national prominence
By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology
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(March 10, 2021) — Dana Hustedt, who
as director of esports at Grand View
University helped propel that program to
nationwide prominence and national
rankings, has been hired to lead Florida
Tech’s esports program.
Esports, or electronic sports, are video
games “played in a highly organized,
competitive environment,” according to an
April 2020 report from Harvard International Review. Surveys of Florida Tech
students have shown “extraordinary”
interest in esports, Hustedt said, so her
charge will be to translate that interest
into a successful program that will usher
Florida Tech into this growing and
increasingly popular new facet of the
collegiate experience.
“I’ve built a program once, and I know
what we should do and shouldn’t do and
how we evolve,” Hustedt, 25, said. “I am so
excited to get to Florida Tech.”
At least 10 universities in Florida have
esports programs, according to the
National Association of Collegiate Esports,
including Central Florida institutions Full
Sail University and Rollins College in the
Orlando area and Florida Polytechnic
University in Lakeland.
Hustedt was hired in May 2018 as
director of esports at Grand View, a
university of about 2,000 students in
Des Moines, Iowa, about 160 miles
southeast of her hometown of Galva, Iowa.
An alumna of Grand View, where she
earned a bachelor’s degree in management
and marketing and played varsity softball,
Hustedt was the first woman to lead a
collegiate esports program. That distinction
and her early success helped generate a
lengthy profile in a leading ESPN publication.
During her time at Grand View,
Hustedt was named to the Advisory
Committee of the National Association of
Esports Coaches and Directors, a four–
year–old group founded by Grand View
University esports leaders that is now the
primary professional organization for
competitive esports coaches and directors
at all levels of competitive play.
“We bring much needed professional
development and education to administrators, coaches and the general public,” said
Hustedt, who has been particularly
involved with event content and organization.
She brings all of this experience and
insight to Melbourne, but there is a major
distinction between Hustedt’s former
program and her new one, beyond the
weather on campus: She will have a
dedicated building to house the Florida

Call Adrienne Roth at (321) 951-7777 for Advertising Information

Tech program in what is currently the
Ruth Funk Center for Textile Arts.
“A lot of programs are not blessed with
a standalone building,” she said.
The conversion of the two–story
building will add the power necessary to
run 36 advanced gaming stations and
overhaul the interior space. In its initial
iteration, the top floor will house three
areas: a competitive area for the esports
team; a recreation area for all students;
and a console area where students can
bring their own Xboxes and PlayStations
and play with friends on large TV screens.
The first floor will house offices, and
other space will eventually be converted
into the competitive area, allowing the
recreational space on the second floor to
expand.
With the program’s home set, Husted
will focus on building Florida Tech esports.
That will first involve a tryout phase to
help determine where interested students
fit into competitive rankings. Those
evaluations will in turn help determine the
games the program offers. Potential
options include League of Legends and
Rocket League, with Super Smash Bros.,
Counter–Strike: Global Offensive and
Overwatch as possible choices, as well.
“We want to create a really inclusive
community on campus that has competitive and leisure players,” Husted said.
The Florida Tech program will likely
join several leagues and programs,
including the Riot Scholastic Association of
America, which offers Overwatch leagues;
CSL Esports, which offers online league
operations and administrative support,
content creation and distribution, on–
campus events and more; and Upsurge
Esports, which offers leagues in Rocket
League, League of Legends and other
games.
Bino Campanini, senior vice president
for student life and alumni affairs, said
Hustedt is a welcome addition to Florida
Tech.
“We are very pleased to have someone
with Dana’s knowledge and experience
joining Florida Tech,” he said. “She is a
recognized leader in college esports who,
along with our new esports center, will
provide our student body with a first–class
esports program.”
l About Florida Institute of Technology
Florida Tech was founded in 1958 at the
dawn of the Space Race that would soon
define the Atlantic coast of Florida and
captivate the nation. Florida Tech is a
Tier 1 Best National University in
U.S. News & World Report. Florida Tech
offers bachelor’s, master’s and doctoral
degrees in aeronautics and aviation,
engineering, computing and cybersecurity,
business, science and mathematics,
psychology, education and communication.
Learn more about our relentless pursuit of
greatness at www.fit.edu.
APRIL 19, 2021
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Mr. Fireplace Patio & Spa
Continued from page 12
Snavely. “Consumers want to enjoy
their outdoor space as much as their
indoor space, especially in Florida.”
Outdoor cooking spaces continue to
be the leading kitchen trend — for the
fourth year in a row — according to new
data from the American Institute of
Architects’ “Home Design Trends
Survey.”
While the typical investment in an
outdoor kitchen is about $13,000, many
homeowners are building high–end
outdoor kitchens spending from $20,000
to $30,000, and even more.
Outdoor living projects in general
account for almost one–third of home–
renovation investments, says the
National Association of the Remodeling
Industry.
The finding echoes a trend reported
by the National Kitchen and Bath
Association, which found that 43 percent of respondents designed outdoor
kitchens in the past year, and 41
percent expect an increase in outdoor
projects this year.
“The backyard has become a focal
point for the family, especially since the
early months of the pandemic,” said
Snavely. “This is one of the ways
families are gathering.”
A new Freedonia Group analysis is
projecting U.S. sales of outdoor kitchen

equipment to rise 6.3 percent per year
to $780 million in 2024, driven by:
l New installations stemming from
strong consumer interest in outdoor
living
l Ongoing introduction of products,
such as modular islands with built–in
cooking fixtures that broaden the
outdoor kitchen consumer base
l Add–on and upgrade purchases of
outdoor kitchen equipment with value–
added features such as smart technologies and multiple cooking capabilities
Snavely says business has been good
at Mr. Fireplace Patio & Spa, with
record years.
“It’s been exciting to see the growth.
We feel very fortunate to be part of the
home–improvement category. We have
the right blend of products. We continue
to thrive without missing a beat.”
While the U.S. economy shrank by
3.5 percent in 2020, spending on home
improvements grew by more than
3 percent, to nearly $420 billion,
according “Improving America’s
Housing 2021,” a newly released report
by the Harvard Joint Center for
Housing Studies.
The unexpected strength of the
home–improvement market made 2020
the 10th consecutive year of expansion
for that industry, the report says, and
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Previously, people may have wanted
just a barbecue area, or a patio, or a
swimming pool. Now, they want it all,
he said.
“The consumer appetite for outdoor
products has only grown over the last
five years,” said Snavely. “We have seen
that firsthand at Mr. Fireplace Patio &
Spa.”
McMillan founded and built two
successful local businesses — Hearth
and Home Inc. and Mr. Fireplace Inc.
His first venture was Hearth and
Home. Both businesses are housed 3351
W. New Haven Ave.
“When John started Hearth and
Home Heating & Cooling, he noticed
the seasonality of the air–conditioning
service market in Florida,” said
Snavely. “Though we live in Florida, we
do have seasons.”
Heating and air–conditioning
companies generally do well during the
summer months, before activity begins
to slow, and employee ranks are
thinned.
“John wanted to have another
business to help offset that seasonality,
and basically that’s how Mr. Fireplace
came about,” said Snavely. “It has
allowed us to retain talent at Hearth
and Home. We have better employee
retention. It’s all been positive.”

Mr. Fireplace Patio & Spa has participated in that growth.
Mr. Fireplace Patio & Spa is housed
in a custom 10,000–square–foot
designer showroom.
“About three years ago we expanded
at our West New Haven Avenue
location because of the upward trajectory of the hot–tub business. People
love hot tubs. That part of the business
has been a big winner for us,” said
Snavely.
The pool, hot tub, and spa industry
experienced “unprecedented” growth in
2020, and it appears the industry will
continue to see similar growth throughout 2021, according to the Pool & Hot
Tub Alliance.
Hot tub health benefits are recognized by the Internal Revenue Service,
which offers tax breaks on purchases.
In some states, including Florida, under
the right conditions, a customer can
receive a significant tax break from
their purchase of a therapeutic hot tub.
“That’s a nice little nugget for the
consumer,” said Snavely.
With people spending more time at
home, they are also investing more
money into their homes — and their
yards. “They are looking for ways to
make their outdoor space an extension
of their living space,” he said.
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Annual Vicky Hurst Holy Trinity Golf Tournament returns
to Suntree Country Club course after year–long hiatus
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By Nicki Hensley
nhensley@htes.org
Holy Trinity Episcopal Academy
(March 25, 2021) — Holy Trinity is
returning to the green to host its annual
golf tournament to benefit its student–
athletes. The 2021 Vicky Hurst Holy
Trinity Golf Tournament will take at
1 p.m. on Sunday, April 25, at Suntree
Country Club in Melbourne.
Typically held in September, this
longstanding Holy Trinity tradition was
canceled in 2020 because of the coronavirus
pandemic.
The tournament, named after Holy
Trinity Class of 2008 graduate and Ladies
Professional Golf Association (LPGA) Tour
member Vicky Hurst, is the school’s
signature athletic fundraising event and
plays an essential role in ensuring Holy
Trinity’s outstanding athletics program
continues to thrive year after year.
All proceeds enable Holy Trinity’s 41
athletic teams to cover the costs to replace
equipment and worn–out uniforms, pay for
team transportation to away games and
entry fees, as well as other immediate
needs.
“It is an honor to have my name
associated with this annual tournament
and to be able to support a program that
was instrumental in shaping me not only
as a professional golfer, but I believe as a
person,” said Hurst. “As a product of Holy
Trinity’s outstanding athletics program, I
know firsthand the importance of athletics
in developing lifelong skills such as
teamwork, leadership, sportsmanship and
the pursuit of excellence.”
Hurst, who took up the sport at the age
of 6, was a member of the boys’ golf team at
Holy Trinity and the No. 1 golfer for three
seasons. Throughout her high school golf
years — from 2005 to 2008 — Hurst was
one of the best young golfers in the state,
capturing a host of trophies, including the
Florida Women’s State Golf Association
Junior Girls’ Championship’s “Junior
Player of the Year.”

She was widely recruited by college golf
coaches her senior year, but instead chose
to turn professional and join the LPGA
Tour in 2008 at age 17. She qualified for
full–playing status in 2009.
To honor her accomplishments, Holy
Trinity established the golf tournament in
her name, which each year is played at
Suntree Country Club, Hurst’s hometown
golf course and where the school’s girls and
boys golf teams practice and compete.
Seven–out–of–10 Holy Trinity students
in grades 7–12 play at least one school
sport and many participate in up to three
in any given year. With a focus on educating the whole child, “mind, body and spirit,”
Holy Trinity offers robust physical
education and competitive athletic
programs designed to promote positive
social interaction and create well–rounded,
healthy young adults.
“We are grateful to be able to bring this
annual tradition back to the green this
April and share an afternoon of fun and
friendly competition with the Brevard
community,” said James Phillips, Holy
Trinity’s director of athletics.
“For so many of our students, athletics
is such an essential part of their journey
here at Holy Trinity, so it is important we
give them every opportunity to challenge
themselves while instilling in them the
virtues of hard work, perseverance and
teamsmanship — whether they choose to
pursue sports as a school or recreational
hobby or go on to play for college and
maybe even turn pro like Vicky. Their
opportunities here are limitless.”
This year’s tournament Presenting
Sponsors are Berman Construction and
Total Home Roofing. Melbourne–based
Gorilla Rides is sponsoring a hole–in–one
contest at Hole 7 for the chance to win a
“Gorilla Brand” Gorilla EV 4–seater golf
cart.
To register to play or for more information about the tournament, as well as
sponsorship opportunities, visit
www.htacademy.org/golf or on Facebook at
2021 Vicky Hurst Holy Trinity Golf
Tournament.

Former Giants’ Chris Heston shines in performance at Engle Group
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(March 15, 2021) — After playing in the Major Leagues for the San Francisco Giants,
Chris Heston has joined Engle Group Brevard brokered by eXp Realty.
He returned to Brevard County after an injury and turned his attention to real estate.
Assisting families find their forever homes has become his new “home run.” Heston was
named Engle Group Brevard Rookie of the Year in 2020. “I’m not one to go work in an
office under a lot of people. I love team–building, and that is prominent in eXp,” he said.
Team leader Jason Engle, who was Engle Group Brevard Rookie of the Year in 2015,
has now been named Top Producer for 2020. “I’m definitely excited for Chris to follow in
my footsteps as he almost matched my rookie year in sales,” said Engle. “It’s not even
about the numbers. Those just reflect the number of home buyers, home sellers, and
investors I’ve been privileged to work with.”
Engle Group Brevard is a fast–growing real estate team of eXp Realty. Engle said it is
looking to add new team members to their group. “We believe agents should be making
100 percent of their commission, plus stock options with a company that spends less on
office space and more on its people.” For more information about joining the team, visit
Jasonengle.exprealty.careers or call Engle directly at (321) 501–1335.
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Rolling Readers Space Coast
Continued from page 13
for a Florida Prepaid College Savings Scholarship.
Research has shown that when children read a lot
they become better writers. Reading a variety of genres
helps children learn text structure and language they
can then transfer to their own writing.
Rolling Readers, operating on a small budget,
provides trained volunteers to read to and tutor
elementary–age children in Brevard County.
The Rolling Readers’ team, its dedicated corps of
volunteers, and board members have been making a
difference in the lives of area children on the Space
Coast since 1997. “In 2022, we will mark our 25th
year,” said Payne. “We’re proud of the work we do in
the county.”
Annually, Rolling Readers serves nearly 6,000
children in 23 Title I schools. Its programs focus on
mentoring and improving academic reading skills.
The pandemic has caused Rolling Readers to make
changes in the way it provides instruction.
“We had to adapt our core programming,” said
Wood, a former elementary school educator. “We
currently do not have our in–school tutoring program.
However, we have been able to continue with our
Read–Aloud classes. We have volunteers who are
reading to students virtually on a weekly basis.”
Because of the pandemic, the Real–Aloud program
is on a “much smaller scale this year,” she added. “It’s
been challenging for our volunteers. Sometimes they
have difficulty connecting with their particular
classroom teacher to get things going. But once they do
connect, the virtual platform is set up where it works
well. The teachers are able to project the reader up on
their screen in the classroom. The audio–visual

capabilities we are using are very good.”
The pandemic has affected many aspects of
children’s daily lives, one of which is reading.
Research by the nonprofit NWEA, formerly known
as the Northwest Evaluation Association in Portland,
Ore., shows students are losing as much as 30 percent
of their reading gains because of the pandemic and not
being in the classroom for face–to–face instruction full
time.
“I know there are some concerns about the COVID–
19 pandemic and the affect it is having on children
staying on school–grade reading level,” said McIntyre,
adding, “We are excited about our LEAP initiative,
which is our Literacy Enrichment After School
Program. If a child is not on school–grade reading
level, we can help them. That program is being
developed. It’s Rolling Readers’ response to help
students. We are excited about it. Though we do not
have readers in the classrooms, this is one way we can
help keep kids on reading level. That is our goal.”
Rolling Readers’ LEAP is currently working with
the Boys & Girls Club of Central Florida at its Cocoa
location, said Wood.
“We have been involved with the Cocoa branch
since October. We’re hoping for at least the last month
of the school year to provide that service in one of our
Title 1 schools as a pilot program, with the idea of
being able to be in schools with it next year as an
after–school offering. We are planning for LEAP to
continue this summer at the Boys & Girls Club in
Cocoa.”
Reading on grade level by the end of the third grade
is one of the most critical milestones in education,
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experts say. It’s a longtime educational standard.
Studies have shown that 74 percent of third–
graders who read poorly still struggle in ninth grade,
and third–grade reading scores can predict a student’s
likelihood of graduating from high school.
Children who do not read proficiently by the end of
the third grade are four times less likely to leave
school with a diploma than proficient readers.
Rolling Readers has an annual agreement to
provide services to Brevard Public Schools. Since the
pandemic, it has been providing services virtually.
Rolling Readers has trained its volunteers to use the
virtual platform.
Annually, Rolling Readers has a book giveaway. It
gifts books to the children who participate in its
Virtual Read–Aloud program.
“The Space Coast Health Foundation has provided
support for us through the pandemic,” said Wood.
“They have a book on dental hygiene. Annually,
February is Children’s Dental Health Month (sponsored by the American Dental Association). We gave
out 935 copies of that particular book which the Space
Coast Health Foundation provided us. We gave them
to students at various schools in the area.”
McIntyre said Rolling Readers has been working its
way through the pandemic and continues to reach
students.
“We are able to do so because of our dedicated
volunteers, the support we receive from businesses and
organizations, and the people who attend our
fundraisers and help sponsor our events. Our community fundraisers are very important. We’re looking
forward to our inaugural Space Coast River Jam.”

Visit BrevardBusinessNews.com for Advertising Information

321-267-8563
321-267-8563
BREVARD BUSINESS NEWS / 21

BBN

BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

u
o
Y
k
n
a
h
T

Pineapples
For A Great Project

DNA
pick up BBN
4/12/21
page 3
FULL COLOR

3FTUBVSBOU7FOVF3PPGUPQ#BS

DNA
XXXSFZOPMETDPOUSBDUPSTDPN

BREVARD BUSINESS NEWS / 22

%BWJE/BHSPETLZ"SDIJUFDUT
XXXEOBBSDIJUFDUTDPN


"$%FTJHO$PODFQUT--$

BDEFTJHODPODFQUTMMD!HNBJMDPN


Call Adrienne Roth at (321) 951-7777 for Advertising Information

APRIL 19, 2021

BBN

BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

Pineapples

Continued from page 1
“I’m thankful to Steve (Young) for the
opportunity to be involved with such a
great project for the community. It’s a very
interesting complex. This high–visibility
project really showcases the capabilities of
our commercial construction company. It
was a challenging site. But the whole team
involved in this project made it happen.
The project flowed as we went along.”
RGC has been building commercial
facilities locally since 1999. “As our
company has grown, the complexity and
scale of our projects has also increased, and
Pineapples is an example,” said Reynolds.
His company’s building portfolio
includes Rosner Chevrolet, Cronin Medical
Center, The Spine Institute, Green Turtle
Market, Bayside Crossings, and GE
Transportation, as well as projects for
Northrop Grumman Corp. and Harris
Corp., now L3Harris.
RGC is a full–service builder. The
company’s construction and management
services include conceptual planning,
design–build, construction management,
general contracting, new construction,
renovations, and interior buildouts.
Reynolds’ firm provides “turnkey
solutions” to a wide range of commercial
markets, such as industrial and manufacturing, retail, office and professional,
medical, churches, hospitality, and schools
and institutions.
“Our hard–working attitude and
attention to detail on our projects have
resulted in many repeat customers,” said
Reynolds, whose firm recently announced
it is expanding to Greensboro, N.C.
Reynolds is a graduate of Western Carolina
University and was raised in North
Carolina.
In addition to Reynolds, the local project
team that worked on Pineapples included
DNA Architects Inc., whose principal is
Dave Nagrodsky; and AC Design Concepts
LLC, owned by interior designer Adrienne
Chandler.
“The project team steered us in the right
direction,” said Steve Young. “We respected
their opinions and typically went with their
suggestions. In the end, everybody who has
seen this project has been impressed with
how it turned out. We think it’s definitely a
showcase for the area.”
Reynolds said Chandler “selected most
of the interior finishes and worked hand–
in–hand with Austin (Young) to achieve
what he was looking for on each floor of the
building.”
“Each level has a different theme and a
little different design, and the interiors
reflect that,” said Nagrodsky. The restaurant is on the main floor. “The second floor
is primarily an evening venue where bands
will perform, and the third level is the deck,
with great views of the water,” he said.
There are bars on each level of the
facility and food is served on each level. “I
think Steve and Austin have really created
something special with Pineapples,” added
APRIL 19, 2021

Nagrodsky. “It was great working with
Steve (Young), Austin (Young) and Mike
(Reynolds), and the whole Pineapples
team. It was a total team effort.”
The civil engineer for Pineapples was
Erin Trauger of Trauger Consulting
Engineers Inc. The structural engineer was
Michael Kalajian of MK Engineering. The
Construction Engineering Group team did
the mechanical, electrical and plumbing for
Pineapples.
Pineapples has hired more than 200
people, said Steve Young, executive
chairman of Young’s Communications Inc.,
or Y–COM.
“We have recruited an outstanding
team led by operations manager Ernest
Fannin and Executive Chef John O’Dea,”
he said. “What I did in my telecommunications business was surround myself with
smart people. I believe we have done the
same thing at Pineapples. I can’t see us not
having success with the venture.”
His father started Y–COM in 1972.
Steve Young was the operations manager
of that business in the late 1980s and then
company president starting in 1991.
Under Steve Young’s leadership,
Y–COM became the largest telecommunications contractor in Florida. Today, it
employs more than 300 people. In mid–
2018, the company, a leading provider of
infrastructure services to the telecommunications and utility industries in the
Southeast, was acquired by Austin, Texas–
based Cotton Creek Capital, a private
equity firm.
Hiring in the U.S. really shot up in
March as employers added 916,000 jobs
amid falling COVID–19 cases, a relaxation
of business constraints in many states,
including Florida, and a growing number of
people receiving vaccinations.
Restaurants continued to restore some
of the jobs lost because of the pandemic.
Eating and dining establishments in the
U.S. added 175,888 jobs in March, according to data from the Bureau of Labor
Statistics.
Another recent announcement by the
government will help the restaurant
industry further recover from the effects of
the pandemic. The American Rescue Plan
Act was signed into law creating the
$28.6 billion Restaurant Revitalization
Fund, the most important recovery tool to
date, according to the National Restaurant
Association.
Funds from the grants can be spent on a
wider range of expenses than previous
relief programs, including mortgages or
rent, utilities, supplies, food and beverage
inventory, payroll and operational expenses.
March represented the third consecutive monthly employment increase and
lifted restaurant staffing levels “to the
highest point during the pandemic,”
according to the National Restaurant
Association.
“We’ve worked really hard to get

Pineapples open for business, have
recruited a great team, and are now
serving customers,” said Fannin. “We’re
excited to show off Pineapples to the
community.”
“I’m going to be the best customer here,”
said Steve Young, adding that his “favorite
dish at Pineapples is Monchong.”
The menu at Pineapples is diverse with
seafood, steaks, chicken, and other
selections.
“We have hooked up with the Honolulu
Fish Co. and are getting Monchong flown
in fresh,” said Fannin, a hospitality
industry veteran. “We are using it in
various dishes and ways. For example, we
serve fresh Monchong with white wine,
fresh–squeezed lemon, butter, and salt and
pepper. Then we wrap it in a banana leaf
and bake it. The banana leaf gives it a
nutty flavor.”
One of the most versatile fish from
Hawaii, Monchong is a white meat fish
with a high oil content, which preserves
moisture and offers a unique deep buttery
flavor.
Founded in 1995 by owner and CEO
Wayne Samiere, a trained marine biologist,
the Honolulu Fish Co. is a top seafood
distributor offering more than 30 varieties
of eco–friendly Pacific–water fish to over
3,000 customers, including top chefs
around the nation.
“The Honolulu Fish Co. also has some
out–of–this world tuna,” said Steve Young.
Pineapples also has its own twist on a
ribeye steak. “We are butchering our own
ribeyes in–house,” said Fannin. “These are
12– to 14–ounce ribeyes. We marinate
them for a minimum of 72 hours.”
The marinating ingredients include
pineapple juice, ginger, garlic and soy
sauce. “That gives it a nice caramelization.
We put a rosemary and thyme reduction
sauce on top, creating a very flavorful
steak.”
Fannin said Pineapples will also be
serving “dry–aged steaks” from Halperns
Steak and Seafood Purveyors, which has
its corporate office in Atlanta.
“The first dry–aged steak we will serve
will be the bone–in ribeye,” said Fannin.
Halperns sources “only the finest
artisan products available from boutique
suppliers around the world and delivers
them at their peak of freshness and aged to
perfection,” according to its website.
It has a salesforce made up of chefs,
former restaurant owners and operators,
and managers.
The dry–aging process involves hanging
cuts of meat just above freezing for weeks
to allow enzymes to break down the
collagen between muscle fiber, making the
meat tender, said Fannin.
To dry–age steaks takes a sizable
amount of space and requires precise
monitoring of temperature and humidity.
Because of the resources needed to dry age
steaks, it remains largely the realm of
leading restaurants like Peter Luger Steak
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House in New York.
“Dry–agers have huge walk–in coolers
where they put salt pillars. Fans blow
around the salt, and the salt draws out the
fat and moisture in the steak,” said
Fannin. The process also allows water to
evaporate, which condenses the meat and
concentrates the flavor.
He said Pineapples also has opened an
account with Great Western Steaks. One of
its specialty cuts is the Tomahawk steak.
“These are typically 18– to 28–ounce
steaks,” he said, adding that Great
Western beef is defined by its marbling and
juicy flavor.
“Even our burgers are outstanding. We
spent a lot of time tasting different blends.
Our burger blend is comprised of short rib,
brisket, ground chuck, and filet mignon.
“That combination gives you a sweet and
salty, juicy burger, with a bit of tender filet
in it,” said Fannin.
Pineapples serves premium liquor
brands and its wine list is extensive, he
said.
“Our bar mixologist, Janet Fannin, my
wife, has put together a wine list that
probably includes 30 to 40 red varieties,
and whites. Price–wise, we tried to make
the wine selections appealing to everybody.
The wines range from $20 a bottle to $170
a bottle. The average is around $30 to $40
a bottle. People can come here and have a
great dinner and a bottle of wine and not
break the bank. We also have great
entertainment.”
The live music venue will include
performances by bands from Orlando,
Melbourne, and around the state. “I
thought it would be great to have a place to
book all the bands I have met throughout
Florida,” said Austin Young. “So we’re
going to bring some exciting bands to
Pineapples. I have met a lot of people
through my travels. The Orlando music
scene is a tight–knit group. When I moved
back to Brevard, I got really close to this
scene. I fell in love with it.”
Gary Laser Eyes was formed in 2015 in
Orlando. The band members include
Austin Young (guitar/vocals), Sean Cray
(guitar/vocals), Stephen Gillen (bass) and
Chris Jones (drums).
Musically, the band blends genres like
ska, raggae, rock, alternative, and even a
slice of the blues.
“They have toured up and down the
East Coast,” said Steve Young. “My wife
and I flew to New York and saw Austin
perform in three venues there. They made
stops along the way back and did some
recording with a friend in Nashville. This
has been a dream for him, to have a venue
to showcase musical talent not only in our
area but also from other parts of the state.”
“My dad is a people person — a
community person. I am very community–
oriented, too. This is the type of business
we wanted to get into. It’s something new
for us. It’s exciting. We’re thrilled to part of
the EGAD business community.”
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INFINITI OF MELBOURNE

WE HAVE MOVED TO
A NEW LOCATION!

HOME OF AFFORDABLE LUXURY

US-1 IN MELBOURNE

BETWEEN THE CAUSEWAYS
100 NORTH HARBOR CITY BLVD
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INFINITI MODELS
100 N. Harbor City Blvd. Melbourne • 321-728-8880 • www.infinitiofmelbourne.com

+Based on $13.88 per $1000 financed. Add Tax, Title, license. Financing provider through IFS. Finang in lieu of incentives. On select new models. Photo for
illustration purposes only. See dealer for details. Offer expires 4/30/2021.
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RISK FREE

INFINITI CERTIFIED
PRE-OWNED BENEFITS
• 6 year unlimited mileage warranty
• Complementary first year basic
• maintenance
• Comprehensive, 167 point inspection
• CARFAX Vehicle History Report
• CARFAX 3 year buy back guarantee
• Free 3 month subscription to SiriusXM
• Satellite Radio
• Emergency Roadside Assistance
• Complementary Service Vehicle
• Available INFINITI EliteTM Extended
• Protection Program
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150 MILE MONEY
BACK GUARANTEE.

MILE VEHICLE
• 30 DAY 1,000
EXCHANGE.
VEHICLE
• 150 POINT
INSPECTION

We are Ford Blue
Advantage Certified
The FORD BLUE ADVANTAGE
starts with the confidence of
knowing every used vehicle we
offer has undergone a thorough
multi-point inspection. Each vehicle
features comprehensive limited
warranty coverage, 24/7 Roadside
Assistance and even FordPass™
Rewards Points eligibility.

WWW.RISKFREEUSED.COM
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776 Magnolia Ave. Melbourne • 321-254-4283 • www.kellyfordsales.com
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Plus tax, title, license & dealer fees to qualified buyers with approved credit. On select new models. Based on $13.88 per $1000 financed. On select
new models. Photos for illustration purposes only. See dealer for complete details. Offer expires 4/30/2021.

