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Team LBR positions itself for future as Robison steps up as firm’s new president

Northrop Grumman Corp. is another example of employ-

ment growth. “They now have more than 2.5 million

square feet at their Melbourne campus near the airport,”

he said.

Today the growing interest in Brevard County real

estate from out–of–state investors is seen in the recent sale

of the Port Canaveral Logistics Center in Titusville.

The Canaveral Port Authority sold the 247,069–

square–foot facility, situated on 12 acres, to White Plains,

N.Y.–based Reich Brothers LLC for $17.5 million.

Please see Lightle Beckner Robison Inc., page 23

The commercial real estate firm Lightle Beckner Robison Inc. in Melbourne is marking its 25th anniversary in 2021. Brian Lightle founded the
company and today is one of four partners. He has served as the firm’s president all these years. Now Lightle has stepped out of that role with
Jeff Robison succeeding him. The transition was planned a year ago. Lightle’s title is now founder and principal. Robison, a partner for more
than 15 years, says he’s ‘humbled’ by the appointment. From left the partners are: Lightle, Robison, Rob Beckner, and Mike Moss.
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By Ken Datzman

For more than two decades, Lightle Beckner Robison

Inc., a commercial real estate firm in Melbourne, has been

telling Brevard County’s increasingly compelling growth

story to outsiders in hopes of attracting business invest-

ment here.

The county’s diversified economy, expanding high–tech

job base and pipeline of talent, colleges and universities, 72

miles of beaches and other assets make the Space Coast an

alluring place in which to live, work, and enjoy life.

In the beginning, it was just Brian Lightle, who founded

the firm and built a successful career as an entrepreneur

in his field. Today, the company has four partners —

Lightle, Robert “Rob” Beckner, Jeff Robison, and Mike

Moss — and a team of people running the business.

“For years, we have worked to bring outside investment

dollars to our market,” said Lightle. “Today, I think there

is more interest in the county than at any time in the 25–

year history of our firm. We have investment groups from

Miami and Atlanta in town on a regular basis. It’s a trend

we are seeing in our market, and these are substantial

outsider investors.”

“We’ve been telling the Brevard story at least once or

twice a week to investors from across the nation who have

expressed interest in some way in commercial real estate

here,” added Moss.

Beckner said Brevard sets itself apart from other

similar and even larger markets in various ways. Since the

start of the coronavirus pandemic, for example, available

office sublease space has increased in many metropolitan

markets as there was a shift to work–from–home versus

the office.

“Brevard’s office space stayed well–occupied throughout

the pandemic,” said Beckner, who specializes in the office

market and holds the Society of Industrial and Office

Realtors professional designation.

“The big concern was — especially last year — are we

going to start seeing large companies unload blocks of

office space as subleases? It never happened. In fact, rent

stayed paid throughout all the offices that we handle in

Brevard County, whether it was occupied by staff or not.

From an economic standpoint, the pandemic obviously

affected the employee base because there was a lot of

work–from–home activity, but rents were paid and

landlords collected. We saw very few rent defaults. I think

that says a lot about the overall strength of the Brevard

market.”

Lightle said CEO Lynda Weatherman and her team at

the Economic Development Commission of Florida’s Space

Coast “deserve credit for how Brevard is faring today

economically. I really believe the change began when the

EDC starting gathering companies here. It started with

Embraer. Then–Gov. Rick Scott played a role in that deal

which brought jobs to this area.”

He added, “The reality of it is, when a company comes

to this area and they bring high–paying jobs, it’s a game–

changer. People buy homes and cars and so much more.

They pump money into the economy.”

Embraer opened its global 68,000–square–foot Cus-

tomer Center at the Orlando Melbourne International

Airport in December 2011, and has expanded since then.

P
R
E
S
O
R
T
E
D
 S
T
A
N
D
A
R
D

U
S
 P
O
S
T
A
G
E

PAID
B
R
E
V
A
R
D
 B
U
S
I
N
E
S
S
 N
E
W
S
,
 I
N
C
.

Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Air show at Orlando Melbourne International Airport designates
May 16 as ‘Healthcare Hero Day’ in partnership with Health First

By Jim Havey (jhavey@jimhaveypr.com)
The Air Show Network
and Rob Himler (rhimler@mlbair.com)
Orlando Melbourne International Airport

(April 26, 2021) — The Great Florida Air Show,

presented by Northrop Grumman and produced by The

Air Show Network with Orlando Melbourne Interna-

tional Airport (MLB), will recognize the daily heroic

sacrifices made by area frontline health–care workers

during the COVID–19 pandemic by designating Sunday,

May 16, as “Healthcare Hero Day” in partnership with

Health First.

A leading health–care services provider on the Space

Coast, Health First will distribute 1,000 tickets donated

by The Great Florida Air Show to frontline workers

within its network of more than 9,000 associates.

Tickets will be available in sets of two or four on a

first–come, first–serve basis. Additionally, the Air Show

will recognize all frontline workers in attendance

throughout the day.

“Speaking from firsthand experience, the outstanding

professionals at Health First are true heroes for their

dependability in performing medical services during the

pandemic,” said Airport Executive Director Greg

Donovan.

“Our community is extremely fortunate to have these

dedicated doctors, nurses, technicians, pharmacists,

specialists, custodial support staff, and beyond, who have

devoted themselves to providing critical care regardless of

the virus or any other outside threat. While the peak of

the pandemic may be behind us, it is vital for us to

recognize these health–care heroes for their bravery and

professionalism during a very challenging time. We are

truly grateful for their service.”

“As the leader in air show entertainment, this is our

first production event in Central Florida, and we are

thrilled to make a meaningful donation to the commu-

nity,” said Jim Breen, president of The Air Show Net-

work.

In their first Melbourne appearance since 2015, the

U.S. Navy Blue Angels will headline the Air Show on

May 15–16, flying the Team’s new aircraft, the F–18

Super Hornet.

Scheduled performers include U.S. Special Operations

Command Parachute Team, Official U.S. Air Force F–16

Viper Demonstration Team, U.S. National Aerobatic

champions Mike Wiskus of Lucas Oil Air Shows, nine–

time consecutive winner Rob Holland, and Mike Goulian

(Red Bull Air Races Champion), Larry Labriola piloting

the Aero L–39 Albatros, Gregory “Wired” Colyer flying

warbird Ace Maker T–33, and Scott “Scooter” Yoak in his

World War II–era QuickSilver P–51.

“We are thankful to the Orlando–Melbourne Interna-

tional Airport and The Air Show Network for recognizing,

supporting, and welcoming our Health First associates as

part of The Great Florida Air Show,” said Paula Just,

Health First executive vice president and chief adminis-

tration officer. “This is a wonderful opportunity to

celebrate the aviation and technical ingenuity this

community is known for — alongside our health–care

heroes who work tirelessly each day to create a stronger

and healthier Brevard. We’re looking forward to an

exciting, fun–filled event and we value the community

partnerships and engagement that have helped make

this day possible for so many.”

This year’s first–of–its–kind boutique event will be

reduced capacity to ensure a high–quality guest experi-

ence and social–distancing. Tables seating four people

each will be available in the Flight Line Club. Premium

Boxes and additional Air Show seating will be sold in sets

of two and four. Each seat grouping will be socially

distanced in accordance with the Centers for Disease

Control and Prevention protocol. Merchandise and food

and beverage transactions will be cashless.

A static display will include the new jaw–dropping

Generation 6 Florida Tech Jet Dragster featuring two–

time IHRA World Champion Jet Dragster driver Elaine

Larsen and the Florida Tech Jet Racing Team.

Table, seating tickets, and limited general admission

tickets are available at www.greatfloridaairshow.com.

Tickets will not be sold on–site during show days.

Parking for the event is free and upgraded VIP parking is

available for purchase.

l About Orlando Melbourne International Airport

Orlando Melbourne International Airport (MLB) is

Central Florida’s coastal gateway with daily service on

American Airlines and Delta Air Lines. MLB continues to

gain international recognition as the No. 1 “Most Scenic

Airport in North America” and with the announcement of

TUI UK’s decision to make MLB its gateway to Florida in

2022. Also known as an epicenter of aerospace, defense,

and aircraft manufacturing activity, MLB is home to

Northrop Grumman, L3Harris, Embraer, Collins

Aerospace, and most recently Aerion Supersonic. To learn

more, visit www.MLBair.com or follow @FlyMB on

Facebook, Instagram, Twitter, and LinkedIn.

l About The Air Show Network

The Air Show Network (ASN) is the largest guest

services company in North America. Founded in 1983,

the company has served over 1,000 air shows including

some of the most prestigious events in aviation over the

past three decades. ASN has produced air shows in 40 of

the United States and four Canadian Provinces. For more

information, visit www.airshownetwork.com and follow

@AirShowNetwork on Facebook, Instagram, and Twitter.

l About Health First

Founded in 1995, Health First is a not–for–profit,

community health–care system. The fully integrated

delivery network includes health–insurance plans,

hospitals, a multispecialty medical group, and outpatient

and wellness services. As a locally owned organization,

Health First is committed to investing in its community.

Since 2012, Health First has provided more than $1

billion in community support. To learn more about

Health First, visit HFgivesback.org.

l About Northrop Grumman

Northrop Grumman employs more than 90,000 people

around the world, working in the fields of science,

technology and engineering to create and deliver ad-

vanced systems, products, and services. For more

information on this company, visit

www.northropgrumman.com.

Ferrazzano exhibit at Palm Bay Public Library
Carol Clemente Ferrazzano is exhibiting her mixed–media artworks at the Palm Bay Public Library, 1520 Port

Malabar Blvd. NE, through May. The show is sponsored by the Strawbridge Art League Gallery. She holds a master’s

degree in the visual arts from William Paterson University of New Jersey. Her art is in private collections throughout the

United States. For further information on this exhibit, visit www.carolclemente.com, or call (321) 412–1178.
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By Matthew Scott
UCF Forum columnist
University of Central Florida

(April 8, 2021) — Ring Ring! Your alarm goes off and

you wake up, a brand–new day beginning around the

world.

Birds may be chirping outside your window and beams

of sunlight may be streaming through your blinds. But if

you’re like me, you try to sneak in a few more minutes of

sleep — even though you know you have to start your day.

So you get out of bed and head to a mirror to begin your

daily routine.

I want you to stop right here. Look carefully in the

mirror and ask yourself a simple question: Who are you

today?

It’s a question many don’t think about at all. We eat our

breakfast, brush our teeth and tackle the chores of the day

or go to work with our colleagues. Asking this question of

yourself every day is one of the most important things you

can do!

Consider the question itself: Who are you today? It

implies that we can be different people, show different

faces or sides of ourselves to society. Who you are today is

important, not only to you, but to the people around you.

Are you angry about something that happened yester-

day? Are you sad about a life event that you are struggling

to adapt to? Have you lost someone recently and coping

with the void that was left? Are you happy about some-

thing that occurred to you or a close friend?

These emotions we have are powerful and have real

effects on our interactions with others. How you feel at the

beginning of your day can have real implications for how

the rest of your day can go. It definitely can have implica-

tions for the family, friends or co–workers you come into

contact with.

Asking yourself Who you are is a major part of working

toward Who do you want to be?

This is my routine every morning. It helps wipe the

slate clean and allows me to start my day anew. Did

yesterday have issues in it? Maybe. Could things be better

in life? Sure, they can. Can people or situations around me

affect me in a negative way over a period of time? That’s a

possibility too, but I hardly can change any of that.

What I can change is my overall attitude and my

perspective on this new day. Today, I’m going to be hopeful

that it will be better than yesterday. Today, I’m going to be

a positive influence to the people around me, my friends,

my family and my co–workers. Today, I’m going to do my

best with what I’m given. This is who I am today.

Finding hope in this world isn’t something you will find

being given to you easily.

Hope starts with you.

I’ve had family members diagnosed with cancer, and

hearing their responses to their fight changed my perspec-

tive. In the face of such enormity, they had hope.

I didn’t understand this at first. They had just been

given some of the worst news anyone could be given, so

how could they find hope in that? And then I watched and

listened to their hopes. I saw the aftereffects of it. I saw the

contagiousness of it, what true hope looked like. They

didn’t give up. They didn’t take the diagnosis lying down.

Today is going to be better than yesterday.

Some of those family members are now cancer–free,

and I have to say they are my heroes. They are my

examples that reorient my focus when I have a “bad day.”

We probably all have examples like that in our lives.

Who is the strongest person you know? Is it a family

member? Is it a work colleague? Is it you?

For too long, we continue to allow ourselves to be

swayed by the negativity we see or hear in our lives.

There is always someone else worse off, but this should

not take away from the seriousness of our own circum-

stances. This is why asking Who you are before your day

starts is so important. Remind yourself that only you have

the power to have a positive outlook over your situation.

Only you have the power to continue to smile in the face of

your adversity.

Don’t give in to the ease of a toxic mindset. Don’t give in

to the temptation of giving up.

You are what you say you are! Be hopeful in your fight

against hopelessness, and I assure you today will be

brighter than yesterday.

So, once again, look in that mirror and ask the question:

Who are you today? Smile and tell your reflection you are

someone filled with hope.

It’s going to be a great day

Look carefully in the mirror and ask yourself this question: Who are you today?

Matthew Scott, 2007, 2011 MS, is a sergeant
with the UCF Police Department. He can be
reached at Matthew.Scott@ucf.edu.

Exhibit at the Studios of Cocoa Beach showcases photography from members
Six member artists at the Studios of Cocoa Beach have combined their talents to present “Exposed to A View,” a

photography exhibit which will run throughout May.

Landscapes, wildlife and surrealistic views of nature are captured in various ways by Patty Corapi, Debora Tweedie,

Sally Auman, Don Martin, Cheryl Howard and Brean Duncan. Printed on paper, canvas, glass and metal, the exhibit

showcases the best of the artists’ work and is a great survey of local photographic talent.

The Studios of Cocoa Beach is located at 165 Minuteman Causeway in downtown Cocoa Beach. This nonprofit, artist–

staffed gallery is open Wednesday and Thursday from 9 a.m. to 2 p.m., Friday and Saturday from 9 a.m. to 7 p.m., and

Sunday from 10 a.m. to 3 p.m. For more information and to view the artists’ work, visit www.studiosofcocoabeach.org.

The phone number is (321) 613–3480.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Jane M. Orient, M.D.
doctorjaneorient@gmail.com

TUCSON (April 27, 2021) — Politicians’ favorite line

seems to be: “It’s for our children and grandchildren.”

But what if we don’t have any?

People are still concerned about Paul Ehrlich’s “Popula-

tion Bomb,” but apparently haven’t noticed that we are

closing schools while building old people’s homes, where

many staff members are immigrants and many residents

have no one to visit them.

Most of the world, except for Africa, has below replace-

ment–level fertility. Soon, children whose mother tongue is

Italian, French, or German may be the minority in their

parents’ land. Even with immigration, the U.S. has fallen

below replacement level.

For powerful global elites, this is cause for celebration.

Prince Phillip once said that he would like to be reincar-

nated as a deadly virus as revenge against humanity’s

overpopulation and destruction of nature. The COVID–19

virus arrived before his death, but the world’s response

could achieve the desired depopulation.

Before COVID–19, the most hyped “existential” threat

was climate change. Movements like the Extinction

Rebellion preach doom unless we drastically change our

lifestyle. The effect was disappointing. Some vow not to

have children, to protect our future, but they could change

their minds. And people weren’t scared enough to give up

conveniences like flying, or to create poverty and hunger by

shutting down the industrial economy.

Then along came the spikey virus — one graphic shows

the Death Star from Star Wars festooned with spikes. In

dread of coronadoom, people have meekly complied with

drastic curtailments of their liberties and economic

constraints guaranteeing the destruction of businesses not

protected by government. Rules supposed to last 14 days

are extended repeatedly, with constantly moving goalposts.

The climate alarmists don’t want things to ever go back to

normal.

“Protect the vulnerable!” say signers of the Great

Barrington Declaration, and let the rest of society work

and live. Unlike other disasters that wiped out human

populations — war, famine, civil discord, and most serious

epidemics, COVID–19 attacks primarily the elderly and

infirm. It was logical to vaccinate the elderly first. Some

died, and some had serious side effects. The experts point

out that someone who died after the COVID jab possibly

died of something else (the timing was just coincidental) or

might have died later of COVID–19. “The benefits exceed

the risk,” they say.

But the vaccinations don’t stop with high–risk persons.

Multibillionaire oligarchs and “philanthropists”– most

prominently the Bill and Melinda Gates Foundation —

want to vaccinate everybody in the world. Or maybe just

everybody else. Climate change diva Greta Thunberg has

just announced that the Greta Thunberg Foundation will

donate 100,000 euros to “vaccine equity.”

When those dedicated to reducing humanity’s “foot-

print” on the planet suddenly switch to universal vaccina-

tion, should some caution lights flash?

They are coming for the children. First with experi-

ments — although minors cannot give informed consent.

Likely then with warp–speed mandates that are illegal for

not–yet–FDA–approved products given under an Emer-

gency Use Authorization (EUA). Why?

Does COVID–19 kill children? Almost never. Do

children infect Grandma? Almost never. Does the vaccine

keep you from transmitting disease? Possibly, but keep

wearing that mask.

Pregnant women were excluded from early trials but

are getting the jab anyway. Some, who were hoping to give

their baby antibodies, miscarried or had a stillbirth.

Agencies will investigate, and surely come up with

statistics on “extreme rarity,” but let’s see independent

forensic pathology on the placentas and dead babies.

The “abundance of caution” CDC has paused the J&J

vaccine after six young women developed rare blood clots

(cerebral sinus thrombosis), although it’s only one in a

million, they say. The European Medicines Agency briefly

paused the similar AstraZeneca vaccine, meant to be the

“workhorse of Covax,” after 18 deaths from clots. It admits

to adverse events in 1 in 100,000. Now some countries

allow its use only in older persons. Pfizer and Moderna

vaccines, according to the Vaccine Adverse Reporting

System, have also been linked to clotting and hemorrhage

problems. Thousands of deaths from this and other causes,

in healthy persons of reproductive age, have been reported

–but are still “rare” and possibly coincidental.

It is too soon to know of late effects. First, will there be

“pathogenic priming, like with vaccines for the related

SARS–CoV–1 virus? The animals made antibodies and

looked fine until exposed to the wild virus. Then the

immune system overreaction killed them. Human use was

stopped. For SARS–CoV2, animal trials were skipped.

Concerns about effects on fertility have sparked many

reports stating that “there is no evidence” that vaccines

cause infertility — ask Google. And where is evidence that

they don’t? Animal trials were skipped.

We’ll see what happens when today’s fully vaccinated

youth and children try to have babies. Prince Phillip may

get his wish.

l About the Author

Dr. Jane M. Orient obtained her undergraduate degrees

in chemistry and mathematics from the University of

Arizona in Tucson, and her M.D. degree from Columbia

University College of Physicians and Surgeons in 1974.

She completed an internal medicine residency at Parkland

Memorial Hospital and University of Arizona Affiliated

Hospitals and then became an instructor at the University

of Arizona College of Medicine and a staff physician at the

Tucson Veterans Administration Hospital. She has been in

solo private practice since 1981 and has served as execu-

tive director of the Association of American Physicians and

Surgeons (AAPS) since 1989.

Before pandemic, the most hyped ‘existential’ threat was climate change; liberties and economic constraints
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON (April 28, 2021) — While President

Joe Biden used his congressional address to pat himself on

the back for his first 100 days in office, he received only

criticism from the members of the Project 21 Black

leadership network. Citing the human costs of Biden’s

political priorities, these Black conservatives said the

needs of the president’s Black supporters “have been

predictably ignored.”

“The policy needs of Black Americans always come last

with liberals — regardless of the high percentage of Blacks

who support them,” said Project 21 Co–Chairman Stacy

Washington. “President Biden claimed his administration

is on track to cut child poverty in half, but failed to cite any

metrics or data to support that claim. Thirty–percent of

Black kids live in poverty. There are over 97,000 Black

children in foster care. In less than 100 days, the Biden

Administration has admitted over 20,000 migrant children

into the country, putting their needs ahead of those of

Black children. What are your plans for American

children, Mr. President? Black Americans want to know.”

“Joe Biden used black Americans to ascend to the

White House, but has basically turned his back on them,”

said Project 21 member Marie Fischer. “The examples are

epic. By allowing biological boys to compete in women’s

sports, he will cause girls — especially Black girls — to

lose out on college scholarships that could help them attain

a better life. Then there’s amnesty for millions of illegal

aliens. Studies like one from the National Bureau of

Economic Research have shown that, as illegal immigra-

tion increases, jobs become increasingly scarce for black

Americans while incarceration rates rise. A $15 minimum

wage will similarly decrease employment opportunities for

Black youth. Biden got into office with the typical bait–

and–switch that the left always uses on Black America.”

“A hundred days of divisiveness have hurt the Black

community, with damaging policies bringing more harm

than help,” said Project 21 member Martin Baker. “For

example, while every other ethnic group has seen their

unemployment numbers diminish, Blacks have seen theirs

rise since Biden entered office. A recent H&R Block survey

of Black–owned businesses revealed more than half have

suffered from a 50 percent loss of revenue during this

pandemic — yet Biden and his allies champion a higher

minimum wage that would make the outlook even more

bleak. These are not actions that benefit our community.”

“Joe Biden once proclaimed in an interview on an urban

radio station that, if Blacks had trouble deciding between

him and Donald Trump, they ‘ain’t Black,’” said Project 21

member Derryck Green. “But what have those Blacks who

proved their authenticity received for their votes? What

they usually receive after blindly supporting liberal

politicians: racialized talk about ‘justice’ and ‘equity’ and

promises to support minority businesses, without signifi-

cant action to actually empower American Blacks trying to

recover in a post–COVID economy. Biden signed executive

orders for gay and transgendered Americans, for illegal

aliens and Latinos and for gender equity. But Blacks have

been predictably ignored.”

“America is in crisis here and abroad,” added Project 21

member Derrick Hollie. “China wants a more powerful role

with Taiwan, our most strategic ally in that region. Russia

is moving again in Ukraine as it did during the Obama–

Biden Administration. Iran has enriched uranium to its

highest level ever. Here at home, we have a crisis at the

border and a president who has yet to reach across the

aisle. And now we are being told to give up our energy

independence to the same countries — Russia, China and

Iran. This is a White House that is not working in our

nation’s best interests.”

In the “Blueprint for a Better Deal for Black America,”

Project 21 compiled numerous budget–neutral policy

recommendations to benefit Black communities. Subscribe

to be notified when the next version is released this year.

Project 21, a leading voice of Black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Its members have been quoted,

interviewed or published over 40,000 times since the

program was created in 1992. Contributions to the

National Center are tax–deductible and greatly appreci-

ated, and may be earmarked exclusively for the use of

Project 21.

Founded in 1982, the National Center for Public Policy

Research is a non–partisan, free–market, independent

conservative think–tank.

Follow Project 21 on Twitter at @Project21News for

general announcements.

Biden’s ‘100 days of divisiveness’ criticized by Black leaders, Project 21 members give president low marks

GrayRobinson hires legal marketing pro DeMonbrun, to be based in Orlando
ORLANDO (April 22, 2021) — GrayRobinson, P.A., has

announced the hiring of 20–year legal marketing and

business development veteran Stacie DeMonbrun. She has

joined the firm as its chief marketing officer.

As a member of GrayRobinson’s administrative

leadership team, DeMonbrun will serve under the firm’s

President and CEO Dean Cannon.

“We’re excited to have Stacie join GrayRobinson as our

new chief marketing officer,” said Cannon. “Stacie has the

in–depth knowledge and experience necessary to advance

our mission of delivering a world–class experience to our

clients. Stacie will play a vital role in driving the market-

ing and business development strategies for our law firm

as we look toward our future in a post–pandemic world.”

DeMonbrun joins GrayRobinson after serving in

various legal marketing roles at AmLaw 100 law firms.

Most recently, DeMonbrun served as the chief client

development officer at Akerman, where she worked with

firm leadership to establish and execute firm–wide

strategic priorities and oversaw the client development

team.

“I am delighted to be a member of the GrayRobinson

team,” said DeMonbrun. “Under Dean’s leadership, the

firm is charting a strategic pathway forward, and I look

forward to contributing to the firm’s continued success.”

Before her tenure at Akerman, DeMonbrun served in

various marketing and communications roles at Holland &

Knight LLP, and Dean Mead. DeMonbrun is a graduate of

the University of Florida with a bachelor’s degree in

advertising and a minor in business administration.

DeMonbrun will be based in the Orlando office, and can

be reached at stacie.demonbrun@gray–robinson.com.

GrayRobinson is a full–service AM Law 200 and

lobbying firm with attorneys and government affairs

professionals throughout 15 offices in the state of Florida

and Washington, D.C. Its attorneys, consultants and

regulatory professionals provide legal and government

relations services to Fortune 500 companies, emerging

businesses, lending institutions, local and state govern-

ments, developers, entrepreneurs, and individuals. For

more information about the firm, visit Gray–

Robinson.com.
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By Christie Rimsky
christie.rimsky@parrishmed.com
Jess Parrish Medical Foundation

TITUSVILLE (April 28, 2021) — Jess Parrish Medical

Foundation (JPMF), the philanthropic arm of Parrish

Healthcare, has welcomed Matthew Morak as its director

of philanthropy. In his role, Morak will oversee donor

relations, board cultivation, strategic planning and the

general day–to–day management of the foundation.

Before joining JPMF, Morak served as associate

director of philanthropy for Nemours Children’s Health

System. He was responsible for building a statewide

corporate–alliance program, coordinating community

engagement and the execution of the philanthropic

mission across the health system’s foundation in Central

Florida and beyond.

“I am honored and excited to be joining the foundation’s

dynamic team and play a strategic role in furthering the

mission of JPMF,” said Morak. “Parrish and the entire

community have already shown their passion to be second

to none. I look forward to adding to the storied legacy that

has been forged by the foundation over the past 40 years.”

“Matthew is a talented philanthropy professional and

will be an exceptional partner to the foundation’s board of

directors,” stated JPMF Board Chair Rachel Terry. “We

are excited to welcome Matthew to the foundation team as

our new Director.”

“Together, with our distinguished board of directors and

dedicated foundation staff, Matthew will no doubt excel in

serving to further extend the reach of our vision of Healing

Families–Healing Communities,” said Natalie Sellers,

JPMF’s executive director, and Parrish Healthcare’s senior

vice president for communications, community and

corporate services.

Morak earned a bachelor’s degree in political science

and dual minors in mass communication and history from

the University of Central Florida. His civic involvement

includes Ronald McDonald House Charities of Central

Florida Key Initiative Committee, Downtown Orlando

Partnership, and Orlando Economic Partnership Young

Professionals. Morak is relocating to Titusville with his

wife, Christine, and children, Raegan and Matthew Jr.

l About Jess Parrish Medical Foundation

Through philanthropy and volunteerism, JPMF

supports Parrish Medical Center’s mission of “Healing

Experiences For Everyone All The Time.” JPMF partners

with the community to raise funds that sustain and

enhance healthcare services in North Brevard County.

Whether caring for seniors or helping children reach their

full potential, JPMF is helping improve, transform and

save lives. For more information about Jess Parrish

Medical Foundation, call (321) 269–4066 or visit

www.parrishmedfoundation.com.

l About Parrish Healthcare

Parrish Healthcare, America’s first Joint Commission

Integrated Care Certified network, includes: Parrish

Medical Center, a Mayo Clinic Care Network member and

one of the nation’s most recognized hospitals for clinical

quality, patient safety, and healing environments; Parrish

Medical Group, NCQA certified patient–centered medical

homes; and Parrish Health Network, a coalition of health–

care providers, insurers and others working together to

improve quality and safety and lower health–care costs on

behalf of individuals, families and businesses.

Jess Parrish Medical Foundation names Matthew Morak director of philanthropy; was with Nemours
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The Ullian Realty Corporation assumes no responsibiltiy for any errors, omissions, or changes.

Zach Ullian
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� Opportunity to Occupy AND Collect Rental Income, High Exposure

� CBS Exterior, Steel Joist Roof with Steel Deck, 40-Parking Spaces

� Suite 3 – 2,020 SF Dental Office (Occupied)

� Each Suite has a Separate Electric Meter & Individual HVAC Unit

�

� Suite 1 – 2,100 SF Optometrist Office (Occupied)

Multi-Tenant Medical / Dental Building

� Suite 4 – 2,020 SF Shell Space (Vacant)

2186 Harris Avenue NE, Palm Bay, FL  32905

Call TODAY for Tour!

� Suite 2 – 2,100 SF Pediatrics Office (Occupied)
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(April 27, 2021) — The Landing Rooftop at Hotel Melby

in downtown Melbourne is now serving breakfast, lunch

and weekend brunch. Sunday brunch is from 7 a.m. to

3 p.m. The restaurant and bar are located on the 11th–

floor rooftop of that hotel by Hilton. The address is 801 E

Strawbridge Ave.

The Landing Rooftop brunch features “bottomless

mimosas with tableside bottle service.” For $18 per person,

the guest can choose from an array of signature mixers.

Flavors available include Mango, Orange, Guava, Pine-

apple, Cranberry, Pomegranate, Papaya, Peach, Blood

Orange, or Apple Juice.

Patrons will have the ability to choose from an elevated

menu, full of inviting flavors, created by the Landing

Rooftops’ own Chef C.J. Szucs, a Florida Culinary Institute

graduate with national experience.

Some of the dishes on the brunch menu include the

Avocado Toad In The Hole, Watermelon Salad, Crabcake

Benedict, and Churro Nutella Stuffed French Toast.

A selection of handhelds will also be available, includ-

ing The Landing Burger, a new local favorite, and the

Chipotle Black Bean Burger Wrap.

Breakfast will be served Monday through Friday, 7 a.m.

to 11 a.m., with all–day dining Monday through Thursday

11 a.m.–10 p.m., Friday 11 a.m.–11 p.m., Saturday 3 p.m.–

11 p.m., and Sunday 3 p.m.–10 p.m.

In a short time since its opening, the Landing Rooftop,

managed by Hospitality Alliance, has become “the place in

Melbourne to experience dinner, with uncompromised

plates, flavors, and unique cocktails.” Now patrons can

enjoy breakfast, lunch, and weekend brunch.

For more information on the restaurant, contact

Richard Cooney, food and beverage director at The

Landing Rooftop. The phone number is (321) 327–6007.

l About Hospitality Alliance

Hospitality Alliance is a nationally acclaimed hospital-

ity management, development & consulting firm providing

comprehensive services for hotels, restaurants, bars, and

developers. They offer solutions for every stage of a project,

including concept development, leasing, construction

project management, hiring, training, and opening of new

concepts. They are the connectors, conceivers, creators, and

curators of best–in–class hospitality concepts. Hospitality

Alliance’s seasoned team — led by founders Kevin Lillis

and Kelley Jones — draws from extensive experience in

hospitality, nightlife and entertainment venues, hotel food

& beverage management, and event production in New

York, Dallas, Los Angeles, Miami, Chicago, Denver, New

Jersey, Las Vegas, and more.

To date, Hospitality Alliance principals have handled

over $6.5 billion in real estate transactions. Clients and

partners include AT&T, Hotel Cormorant, The Hotel

Melby, MasterCard, Mack–Cali Realty, The Carlyle

Group, Lincoln Property Company, Benchmark Hospital-

ity, Shorenstein, and Station Casinos. For more informa-

tion, visit https://hospitalityalliance.com.

l About Hilton

Hilton (NYSE: HLT) is a leading global hospitality

company with a portfolio of 18 world–class brands

comprising more than 6,400 properties and more than one

million rooms, in 119 countries and territories. Dedicated

to fulfilling its founding vision to fill the earth with the

light and warmth of hospitality, Hilton has welcomed more

than 3 billion guests in its more than 100–year history,

earned a top spot on the 2020 World’s Best Workplaces

list, and was named the 2020 Global Industry Leader on

the Dow Jones Sustainability Indices. In 2020, Hilton

CleanStay was introduced, bringing an industry–defining

standard of cleanliness and disinfection to hotels world-

wide. Through the award–winning guest loyalty program

Hilton Honors, the more than 112 million members who

book directly with Hilton can earn Points for hotel stays

and experiences money can’t buy, plus enjoy instant

benefits, including contactless check–in with room

selection, Digital Key, and Connected Room.

Visit newsroom.hilton.com for more information, and

connect with Hilton on Facebook, Twitter, LinkedIn,

Instagram, and YouTube.

The Landing Rooftop at Hotel Melby in Melbourne begins serving breakfast, lunch and weekend brunch

Hot Tuna to perform June 4 at King Center in Melbourne; tickets on sale now
The King Center in Melbourne will present Hot Tuna in concert on 8 p.m. on Friday, June 4. All tickets are $63

(inclusive of fees). Hot Tuna — Jorma Kaukonen and Jack Casady — perform with a well–honed and solid power, always

in the groove from years of experience and mutual inspiration. Started as a side project during their Jefferson Airplane

days, Hot Tuna has always been Kaukonen and Casady. The two boyhood pals have never wavered in one of the most

enduring friendships in rock history. From their days playing together as teenagers in the Washington, D.C. area,

through years of inventive psychedelic rock in San Francisco (1996 Rock and Roll Hall of Fame Inductees), to their

current acoustic and electric blues sound, no one has more consistently led American music for the last 50 years than

Kaukonen and Casady, the founders and continuing core members of Hot Tuna. At the 2016 Grammys, they were

honored with Lifetime Achievement Awards. Tickets may be purchased at KingCenter.com or by calling (321) 242–2219.
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By Zack Hall
zack.hall@catenamedia.com
Catena Media

LAS VEGAS (April 27, 2021) — Gov. Ron DeSantis’

landmark compact agreement with the Seminole Tribe

could open the door to a retail and online sports betting

market that would potentially be the largest in the U.S.,

capable of generating as much as $12 billion in bets

annually, according to estimates by PlayFL.com, which

tracks the state’s regulated online gaming and sports

betting market.

“Assuming the industry launches with the current

framework in place, there is little question that sports

betting will drive a massive amount of revenue for the

state,” said Dustin Gouker, analyst for the PlayUSA.com

network, which includes PlayFL.com. “This is a unique

design with no direct comparisons among markets that are

already active. But with Florida’s large population, the

brand recognition of Hard Rock, a framework that leaves

room for more participants, and a reasonable revenue–

sharing structure, Florida will have a higher ceiling than

any other market to date.”

The governor’s agreement with the Seminole Tribe,

which will serve as a sort of sports–betting gatekeeper as

well as operate its retail online sportsbooks under the

Hard Rock brand, must still be approved by the state

legislature, and legal challenges to the deal have already

been threatened. But if the compact survives the remain-

ing obstacles, Florida would join 26 other U.S. states and

Washington D.C., that have approved regulated sports

betting in some form. Twenty–two of those jurisdictions

have launched.

Even with this unusual agreement, Florida could

become one of the largest sports betting markets in the

country, according to PlayFL projections. By the market’s

third year, Florida’s retail and online sportsbooks could

generate between $8 billion and $12 billion per year, with

$10 billion annually a likely target. Those bets could

create more than $1 billion in operator revenue. And with

a 13.75 percent revenue share from tribal operations and

10 percent from pari–mutuels, sports betting could yield

more than $125 million for the state annually.

“The structure in Florida won’t be quite as ideal for

consumers as a truly open and competitive market, with a

robust roster of operators competing vigorously to attract

their attention,” said Eric Ramsey, analyst for

PlayUSA.com and PlayFl.com. “But unlike truly closed

markets like New York or New Hampshire, the revenue–

sharing structure leaves more room for the operator to

create an appealing product and promote it. And Florida

has so many positive attributes that the market should

flourish.”

Among the market’s many attributes, Florida and its

more than 20 million residents would become the largest

state to date to legalize and regulate sports betting, easily

surpassing Illinois and Pennsylvania, which are the two

largest states to have legalized sports betting with

populations near 13 million. Pennsylvania generated $3.6

billion in 2020, despite the pandemic–related shutdowns of

major sports. Illinois has taken in $3 billion in bets since

launching in July 2020. Only New Jersey and Nevada

have generated more over that time.

In addition, Florida is home to multiple franchises in

each major North American professional sports league, 13

universities with NCAA Division I athletics, the best–

known NASCAR event in the country among other auto

races, and multiple PGA Tour events. All of which will help

boost local interest.

And every year sports fans travel to Florida for an

unrivaled collection of college bowl games, NCAA Tourna-

ment games, baseball’s spring training, the occasional

Super Bowl, and other high–profile events.

“The process to legalize sports betting has been unusual

so far, but the appeal of Florida’s market is obvious,”

Ramsey said. “Florida should be able to count on an

unusual amount of action flowing in from other states

because of its appeal as a sports tourism destination,

bolstering what will already be the largest local customer

base. As it stands now, there is no other market in the U.S

quite like Florida.”

For more information and analysis on regulated sports

betting in Florida, visit PlayFL.com/news.

l About the PlayUSA.com Network:

The PlayUSA.com Network is a leading source for

news, analysis, and research related to the market for

regulated online gaming in the United States. With a

presence in over two dozen states, PlayUSA.com and its

state–focused branches, including PlayFL.com, produce

daily original reporting, publish in–depth research, and

offer player advocacy tools related to the advancement of

safe, licensed, and legal online gaming options for consum-

ers. Based in Las Vegas, the PlayUSA Network is indepen-

dently owned and operated, with no affiliations to any

casino — commercial, tribal, online, or otherwise.

Florida sportsbooks could take in more than $12 billion in bets annually; retail, online sports–betting market

EEL Committee to meet May 14
(April 26, 2021) — A meeting of the Environmentally

Endangered Lands (EEL) Selection and Management

Committee, established by the Brevard County Board of

County Commissioners, will be held from 9:30 a.m. to

12:30 p.m. on Friday, May 14, at the EEL Program Office,

91 East Drive in Melbourne. The public is welcome to

attend. The Selection and Management Committee serves

as an expert scientific advisory committee to the County

Commission and Program staff on all issues involving the

acquisition and ecological management of environmentally

endangered lands within the EEL Program nature

sanctuary network in Brevard County. Members of the

public may also participate in the meeting through an

online Zoom webinar (passcode: 912234). Any questions

regarding this meeting should be directed to Amy Rivera

at (321) 255–4466 or email Amy.Rivera@brevardfl.gov.
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Chief Hankins retires after 30 years of service to Cocoa;
Evander Collier of Jacksonville selected new police chief

By Yvonne Martinez
ymartinez@cocoapolice.com
Public Information Officer
Cocoa Police Department

COCOA (April 26, 2021) — Chief

John Hankins, appointed Cocoa’s interim

police chief in December, will officially

retire after more than 30 years of

service. Hankins’ last day was April 30.

Hankins was born and raised in

Cocoa and graduated in 1984 from Cocoa

High School. He joined the U.S. Navy

shortly after graduating and served from

1985–1991.

After returning home, he joined the

Cocoa Police Department in January

1991. He excelled in the law enforcement

profession and successfully worked his

way through the ranks, serving in

leadership roles for more than 24 years.

Throughout his career, he served in

nearly all aspects of the department’s

operations, including field training,

traffic homicide investigator, SWAT,

crisis negotiations, instructor, detective,

corporal, supervisor, special investiga-

tions, training coordinator, accreditation

manager, tactical flight officer, profes-

sional compliance supervisor, and

internal affairs.

Before being appointed interim chief,

Hankins served as operations com-

mander and was responsible for provid-

ing executive management to all uniform

service–related aspects of the depart-

ment, including patrol operations, SWAT

and Crisis Negotiations Team, K–9,

marine, traffic/motors, and community

resources.

He also holds the distinction of being

one of the first Department of Defense–

certified SWAT tactical medics in

Brevard County. As commander,

Hankins also managed the oversight of

the Support Services Division and the

department’s annual budget.

Among his most noteworthy accom-

plishments was leading the agency’s first

accreditation in 2006, rewriting each of

the agency’s policies to bring them into

compliance. The accreditation process

made the Cocoa Police Department

among the most professional law

enforcement agencies in Florida,

complying with more than 250 standards

to ensure accountability, transparency

and the highest professional conduct for

police officers and staff.

Hankins has a passion for history and

developed the department’s historical

summary. He also created the agency’s

unsolved homicide database, which is

now part of the Florida Department of

Law Enforcement’s statewide database

highlighting unsolved cases. “It has been

such an honor to serve alongside interim

Chief Hankins,” said Mayor Mike Blake.

“His dedication and commitment to the

citizens of Cocoa for the last 30 years is

unparalleled. He has left a lasting

impression on our community that will

be felt for many years to come.”

Hankins holds a bachelor’s degree in

criminal justice from the University of

Central Florida and is a graduate of the

University of Louisville’s Southern Police

Institute’s Command Officer’s Develop-

ment course. He plans to stay in Brevard

County with his wife and family.

Evander Collier IV of Jacksonville

has been selected to serve the residents

of Cocoa as the next chief of police.

Local firm Custom Industrial Products announces new
starting minimum wage of $15 per hour for employees

By Mike McBride
mike@mcbridemarketinggroup.com
Cowbell Agency

(March 30, 2021) — Custom Indus-

trial Products Inc. (CIP) in Melbourne

has announced a starting minimum

wage of $15 per hour, effective March 29.

CIP employees who were already making

$15 an hour have had their wages

increased as well.

“We believe it’s vital in these uncer-

tain times, in the midst of a pandemic,

that we as an organization continue to

invest in our people as well as contribute

to the regrowth of the economy,” said

Tom Tenney, CEO of CIP. “By paying

more than many of our competitors we

hope to attract the best new employees

and retain the kind of employees we

need.”

Before this increase, the starting

wage averaged around $11 per hour.

When asked how this increase will

impact their daily life, shop–powder

coater Robert Arnold said, “It will help a

lot. The increase will pay for my wife to

continue her education.”

“CIP has an aggressive growth plan.

To meet our goals, we need to recruit

new employees and retain our best

employees,” said Tenney. “We’re de-

lighted to share our company’s success

with the employees who make us

successful.”

CIP manufactures and installs

vertical reciprocating conveyor lifts that

are recognized as the best in the indus-

try. CIP’s lifts provide access to unused

vertical space for storage of materials

and supplies for manufacturers, auto

dealerships, warehousing, and industrial

operations. Established in 1995, CIP has

grown to its present 110,000–square–

foot manufacturing facility.

Melb Regional Medical

new ad emailed

FULL COLOR

melbourneregional.org

Rediscover the joy of 
life without joint pain.
Please join Orthopedic Surgeon, Mark Davis, MD for a 
virtual seminar on the different approaches to relieving 
joint pain.

Join, from the comfort of your own home, the interactive 
live discussion on non-surgical treatment options to the 
latest techniques in joint replacement surgery.

FREE VIRTUAL ORTHOPEDIC SEMINAR WITH 
ORTHOPEDIC SURGEON MARK DAVIS, MD

Wednesday, May 12
6:00 - 7:00 p.m.

To register, please visit 
melbourneregional.org
or call 321-255-8040.

After registering, participants will be sent an 
email with a link to join the online seminar.
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Please see The Historic Cocoa Village Playhouse, page 19

Cocoa Village Playhouse board steers organization through challenging economic
times; in final stretch raising money for ‘Expanding the Dream’ construction project
By Ken Datzman

COCOA — Businesswoman Susie

Wasdin has been a Cocoa Village resident

for 20 years. And during that time, she and

her husband Tom Wasdin have been both

financial and vocal supporters of The

Historic Cocoa Village Playhouse, a

community theater.

Susie Wasdin has long served on that

nonprofit organization’s board of directors,

which has helped steer The Historic Cocoa

Village Playhouse through the coronavirus

pandemic.

Because of the pandemic, the theater —

known for its “Broadway on Brevard”

performances — faced its greatest opera-

tional challenge in its 32–year history.

But a visionary board of directors with a

deep bench of business talent kept The

Historic Cocoa Village Playhouse moving

forward.

“Working to raise funds and being

involved in this theater as a board member

has been one of the greatest enjoyments of

my life,” said Susie Wasdin, of Wasdin

Associates Inc., sitting in the theater with a

small group of board–member colleagues.

“Without a board of directors that is

dedicated, it’s hard to achieve goals for an

organization. I think we have the finest

group of board members that I have ever

worked with during my years as a commu-

nity volunteer, and I have worked with

some great boards through the decades.”

The Historic Cocoa Village Playhouse

has a 19–member board, led by former

hospital executive Robert “Bob” Carman,

who’s known for bringing enthusiasm to

his roles, whether in the business world or

volunteering in the community.

He first served on The Historic Cocoa

Village Playhouse board in 1989, more

than 30 years ago.

“We had four board members at that

time,” said Carman, who is the current

board chairman. “We met on the second

floor of the Playhouse. We would debate

over budget items, whether we should

spend $50 or $75 for an item. I never

thought I would get an opportunity to serve

on this board a second time, but thank

goodness I did get that opportunity. I have

greatly enjoyed it.”

He added, “We have an active board.

Committees meet. There are committee

reports. There is a tremendous amount of

discussion. Everyone participates. There is

a real effort to further the Playhouse

through the board.”

Carman was president of Wuesthoff

Health Systems Inc., now Rockledge

Regional Medical Center, for nearly two

decades, from 1981 to 1999. He led that

organization through a changing health–

care environment and an increasingly

competitive hospital market in Brevard.

Joining him on The Historic Cocoa

Village Playhouse board are: Staci

Hawkins–Smith (chief executive officer of

the Playhouse), Barbara Garrett (vice

chairwoman), Dewey Harris (treasurer),

Lisa Crites (secretary), Wasdin (past

chairwoman), David Barnhart, Andrea

Beyel, Ilene Davis, James Dwight, Nina

Gadodia, Dr. Maxwell C. King (emeritus),

Robi Roberts, Deborah Schenck, Kathi

Schillo, Rashmi Shah, Delores Spearman,

Mary Lu Tombleson–Harvey, Stacy

Toukonen, and Bob Wetzel.

“The Playhouse is one big team and the

board is the top tier of that team,” said

Hawkins–Smith, who has led the Play-

house for all of its years. “They drive the

policies; they drive the future of our

organization.”

The shows, the varied performances,

and all the activity that goes on around the

year at The Historic Cocoa Village Play-

house make it a “powerful economic engine

in the Village and surrounding areas,” said

nine–year board member Garrett. “We

draw patrons not only from Brevard

County, but also from Orange County and

Indian River County. We want to continue

to add programs and continue to be an

economic driver. Under Staci Hawkins–

Smith’s outstanding leadership, we have

been able to do that.”

The unprecedented coronavirus

pandemic has tested leaders — in both

nonprofit and for–profit sectors — like

never before.

Hawkins–Smith said her board has

provided the type of “encouragement that

has mentally” uplifted her entire organiza-

tion during the pandemic.

“At the beginning of 2020, our sales

were up 9 percent over the previous year at

that time,” she said. “We were enthusiastic.

Then the pandemic hit. After starting

strong, all of a sudden it felt like we had

the rug pulled out from underneath us. The

first thing the board did was to encourage

everyone at the Playhouse that we would

make it through this challenge.”

Early in the pandemic, Hawkins–Smith

said the “Playhouse team switched gears.

Our costume department, for example,

made 5,000 face masks. We distributed

those masks at no cost to different organi-

zations in the area, including the City of

Cocoa. The Playhouse never really closed,

except to audiences for a time. We kept on

working until we were able to reopen to the

community.”

Today, the Historic Cocoa Village

Playhouse is back to entertaining the

community with performances.

“The theater is set up for social distanc-

ing. That means we can currently accom-

modate up to 300 patrons, which is about

50 percent of the Playhouse’s regular

seating capacity,” she said.

The Historic Cocoa Village Playhouse needs to raise just under $1 million of its $2.5 million capital campaign goal to renovate the R.M. Rembert Building,
directly south of the theater, which it owns. The campaign is called ‘Expanding the Dream.’ Board members are upbeat about achieving the goal soon.
From left: Staci Hawkins–Smith, chief executive officer, The Historic Cocoa Village Playhouse; Rashmi Shah, board member; Bob Carman, board
chairman; Barbara Garrett, vice chairwoman; and Susie Wasdin, past chairwoman.

BBN photo — Adrienne B. Roth
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Please see Glenn’s Tire & Service Co., page 21

Consumers gear up for summer travel in vehicles, helps drive economy; Todd
Hickman of Glenn’s Tire & Service Co. gives tips to prevent roadside breakdown
By Ken Datzman

Americans are gearing up to hit the

road for summer travel. There is pent–up

demand as travel confidence is growing.

Vaccinations have become more readily

available and that is a driving factor in

more people planning trips for this

summer.

All indications are pointing to 2021 as

“the year of the road trip,” which is seen as

a driver of the economy in communities.

From coast–to–coast, travel will refuel the

economy, uplift the workforce and recon-

nect Americans. It may be reminiscent of

the old travel days of Route 66.

A new American Automobile Associa-

tion survey reveals that nearly half of

Floridians (47 percent) are comfortable

taking a trip. That’s almost a 10 percent-

age–point increase compared to AAA’s

previous survey in January.

For every $1 million spent in Florida by

domestic and international travelers, 8.8

jobs are created, according to the U.S.

Travel association. In 2019, travel spend-

ing generated $15.5 billion for federal,

state, and local governments, which helps

fund jobs and public programs such as road

projects.

Floridians cite the vaccine and in-

creased safety measures as the top two

reasons they feel comfortable traveling

now. More than a quarter (28 percent) say

they have received the vaccine.

Road trips to destinations continue to be

the preferred way for many to travel. And a

lot of people plan to travel in their recre-

ational vehicles this summer.

“The RV business is booming, it’s as

strong as ever,” said Todd Hickman,

mechanical service department manager at

Glenn’s Tire & Service Co. of Melbourne.

His company is uniquely positioned in

the RV industry with its full–service

vehicle–maintenance operation and

accessory sales.

“It takes a lot of resources to be able to

offer this type of service and we have a

niche,” he said.

Glenn’s Tire & Service complex on

South Harbor City Boulevard has special

bays and a dedicated team of industry–

certified technicians for RV service.

“We service both new and used RVs,”

said Hickman, who holds the coveted

American Service Excellence Master

Automotive Technician certification and a

host of other industry credentials.

The nonprofit ASE is a group that tests

and certifies the competence of auto

technicians nationally. Glenn’s Tire &

Service has a team of ASE–certified

technicians.

The Carmichael family has run Glenn’s

Tire & Service since 1952. Brothers Scott

and Sean Carmichael are the third–

generation operators of the business.

The scope of their RV service is compre-

hensive and includes everything from basic

oil changes and wheel alignments to

brakes and suspension–system work to

hydraulic maintenance and repair.

“We have the special tools and equip-

ment to service any type of RV,” said

Hickman, adding that people are traveling

in their Class A motorhomes and in their

smaller, lighter RVs as well.

Class A motorhomes usually have a

body similar to a bus, in shape and design.

Class B motorhomes are commonly called

van campers. They have the capacity to

sleep up to four people. Class C

motorhomes have similar amenities, with

optional sleeping spaces over the cab.

“In general, RVs are a great way to

travel with the family,” said Hickman.

“And the pandemic has only fueled the

popularity of RVs in America. People are

looking to get outdoors. The RV is the

perfect way to experience the outdoor

lifestyle and really enjoy yourself.”

Recreational vehicles offer a convenient,

hassle–free way to travel. “With fully

equipped kitchens and beds, central air

and heat, flat–screen televisions and more,

today’s RVs provide travelers with all the

amenities of home while on the road or at

the campground,” said Hickman.

And recreational vehicle owners are

back on the roads in a big way, enjoying

time outdoors.

More than 11 million U.S. households

now own an RV. The upswing in RV

ownership over the last 10 years has been

driven by strong interest from younger

individuals and families who live an active

outdoor lifestyle and baby–boomers who

are entering retirement, according to the

Recreational Vehicle Industry Association.

Recreational vehicle wholesale ship-

ments are expected to climb to their

highest level on record in 2021, reports the

spring issue of “RV RoadSigns,” the

quarterly forecast prepared by ITR

Economics for the RV Industry Association.

The latest projection shows total RV

shipments ranging between 523,139 and

543,572 units with the most likely year–

end total being 533,356 units. That would

represent a 23.9 percent increase over the

2020 year–end total. It would also be a

5.7 percent gain over the current compa-

rable record high of 504,600 units in 2017.

While many people will be traveling in

their RVs this summer, most consumers

will be behind the wheel of their car as they

journey to their destination. Hickman

advices people who are planning summer

travel, or any travel, to be sure to check the

website Safecar.gov, which is run by the

National Highway Traffic Safety Adminis-

tration, for the latest information on

vehicle recalls.

“On the site you can check to make sure

there are no recalls still open on your

particular vehicle. NHTSA’s search tool

People are planning summer travel, which helps boost the economy. Sixty–percent of Floridians expect to travel this year, according to the American
Automobile Association. Road trips to destinations continue to be the preferred way for many to travel. Todd Hickman is mechanical department service
manager at Glenn’s Tire & Service Co. in Melbourne. Mike DePasquale is a service advisor at the longtime business. Hickman recommends that
consumers have their vehicles thoroughly inspected before embarking on a trip. Brothers Sean and Scott Carmichael are the operators of the business.
From left: DePasquale, Scott Carmichael, Sean Carmichael, and Hickman.

BBN photo — Adrienne B. Roth
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By Kirsten Romaguera
kromaguera@ufl.edu
IFAS Communications
University of Florida

GAINESVILLE (April 19, 2021) — A social behavior

known as the “audience effect” has long been reported

among humans. From children tussling on a play-

ground to a sports team’s home field advantage,

competitors can be influenced by who is watching.

“Because the audience effect has been a focus of

human research for so long, animal researchers started

observing the same behavior in fish and birds and

many other species,” said Katie Sieving, a University of

Florida professor whose studies focus on birds. “But

until now, animal research on this topic nearly always

considered audience effects to be a within–species

phenomenon. For example, a male fighting fish might

fight harder when a female watches the fight.”

To investigate whether the same effect occurred with

multiple species in the audience, Sieving and a team of

researchers considered two bird species that often share

the same habitat, the tufted titmouse and Carolina

chickadee. Their findings, published in the journal

“Ecology and Evolution,” show that it’s not just birds of

the same feather that flock together around a fight.

“It’s pretty common to see aggressive interactions

between individuals of the same species. Maybe two

titmice start fighting, and we’d notice the cardinals and

the jays would stay and watch,” said Sieving, a faculty

member in the UF/IFAS department of wildlife ecology

and conservation. “We’ve noticed these other species’

behaviors, but it didn’t click until this study that those

other species could be influencing the fighters, as well.”

Sieving said birds in the same community frequently

listen to one another to identify concerns for their own

success, including habitat quality and alerts on nearby

predators. Other species’ curiosity in intraspecies

aggression could also be of interest, she added.

“One of our ideas is that the birds coming in to watch

the fight want to see how hard their local titmouse is

willing to fight for the territory,” Sieving said. “The

harder they fight, the more likely their own habitat in

the same neighborhood is worth fighting for.”

“Concerning the effect of the diverse audiences on

the aggressors, one of the most exciting findings was

that the more species are present watching a titmouse

engaged in a squabble, the harder the titmouse fights,”

she continued. “A harder fight means you’re more

conspicuous to local predators who may be watching but

unseen, but if it draws other birds for the predator to

eat instead of you — hawks and other predators have

been documented to go for the largest prey available —

then you’re safe and can make a lot of noise to defend

your territory.”

To conduct the study, Sieving’s former student Jin

Bai, a 2019 graduate of the UF/IFAS College of Agricul-

tural and Life Sciences, used locations throughout

Gainesville, and nearby forested areas. After locating a

“happily foraging” titmouse or chickadee, as Sieving

described the species’ contented chirps, he would play a

recording of either species’ distinct aggressive call and

observe the reaction. According to the study, calls by

the same species drew more aggressive and consistent

reactions, but interspecies effects were also regularly

observed.

“The titmouse and the chickadee are among the

most vocally complex species,” Sieving noted as a

reason for studying these species. “The signals they give

are very contextualized. Their signals are different

when they’re looking at a predator or if they’re in a

habitat that’s been degraded or if they spot a feeder full

of food. When these birds are chattering away, the

other birds nearby likely benefit from the information

they convey.”

And when birds hear and respond to other species

signals concerning threats, good food sources, or

aggressive neighbors, Sieving likens it to a person

scrolling through their Twitter feed: Some tweets draw

attention, and many times, it’s the nasty ones that get

the most attention.

“Increasingly,” Sieving said, “I find parallels between

behaviors in humans and birds, whose intelligence and

sophistication should not be underestimated.”

The study is available now in the journal “Ecology

and Evolution”: wiley.com/doi/10.1002/ece3.7421.

l About the Institute of Food and Agricultural

Sciences

The mission of the University of Florida Institute of

Food and Agricultural Sciences (UF/IFAS) is to develop

knowledge relevant to agricultural, human and natural

resources and to make that knowledge available to

sustain and enhance the quality of human life. With

more than a dozen research facilities, 67 county

Extension offices, and award–winning students and

faculty in the UF College of Agricultural and Life

Sciences, UF/IFAS brings science–based solutions to

the state’s agricultural and natural resources indus-

tries, and all Florida residents.

Visit the UF/IFAS website at ifas.ufl.edu, and follow

UF/IFAS on social media platforms at @UF_IFAS.

Fighting birds: UF study identifies other species’ influence on aggression; published in ‘Ecology and Evolution’
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Gov. DeSantis names former astronaut Winston Scott
to Eastern Florida State College’s Board of Trustees

By Suzanne A. Sparling
sparlings@easternflorida.edu
Executive Director
College–wide Communications
Eastern Florida State College

(March 30, 2021) — Gov. Ron DeSantis

has appointed former NASA astronaut

Winston Scott to the Eastern Florida State

College Board of Trustees.

Scott, of Melbourne, is a senior vice

president at the Florida Institute of

Technology. He flew on two space shuttle

missions in 1996 and 1997, logging over 24

days in space and conducting three

spacewalks with nearly 20 hours outside

the spacecraft.

He is former U.S. Navy captain who

also served as vice president of student

affairs at Florida State University and

executive director of the Florida Space

Authority.

Scott earned a bachelor’s degree in

music education from FSU and a master’s

degree in aeronautical engineering from

the U.S. Naval Postgraduate School.

“I’m excited to be joining the Board and

look forward to working with the leader-

ship to continue moving the college

forward. EFSC is an excellent institution

that offers students great opportunities

and plays a vital role in the life of the Space

Coast,” said Scott.

“I also believe my experience at Florida

Tech will help enhance the already strong

partnership that exists between EFSC and

FIT in many areas.”

EFSC President Jim Richey said Scott

brings unique knowledge to the college that

will be invaluable, especially as it contin-

ues to expand programs that are creating a

pipeline of highly skilled employees for

rapidly growing commercial aerospace

companies near the Kennedy Space

Center.

“Winston is a superb addition to the

Board and I look forward to working with

him. I’m also grateful to Gov. DeSantis for

appointing him.”

Scott’s appointment is subject to

confirmation by the Florida Senate.

Scott replaces Moses Harvin, who has

served on the Board since 2011 and helped

transform what had been Brevard Commu-

nity College into Eastern Florida State

College in 2013.

During his tenure, the college has

launched 60 new academic programs

including 25 bachelor degree tracks and

become recognized as one of the top state

colleges in Florida.

“All of us at the college are indebted to

Moses for the dedication and leadership he

has brought to our students and commu-

nity. We could not have achieved as much

as we have without him,” said Richey.

Harvin, a retired U.S. Army major, is

president and CEO of American Services

Technologies Inc.

It serves the federal government

including the Army, Air Force, Department

of Veterans Affairs and Department of

Energy.

American Advertising Federation Space Coast set to
present virtual series on ADA website compliance

By Madison Conradis
communications@aafspacecoast.org
American Advertising Federation

(April 15, 2021) — The American

Advertising Federation (AAF) Space Coast

Chapter will present “ADA Website

Compliance for You and Your Clients” from

11 a.m. to 12 p.m. on May 18 and May 19.

ADA compliance refers to the Ameri-

cans with Disabilities Act standards for

accessible design, which states that all

electronic and information technology

(including websites) must be accessible to

people with disabilities.

This will be a virtual Zoom session with

Ash Harris, CEO of AKEAWeb.com. She

will be the keynote speaker. The event is

free for all AAF members. The cost is $30

for both days for non–members. The $30

fee will be donated to the Brevard Achieve-

ment Center to further their own ADA

programs.

The event will help organizations

understand the importance of having an

ADA accessible website, the legal ramifica-

tions for a non–compliant website, the

targets lawyers are after, and steps you can

make to begin making the ADA compliance

changes now.

“We have a unique opportunity to share

this valuable information with everyone in

Brevard. Businesses large and small must

be proactive with the current ADA

compliance rules on all technology

touchpoints they have with the general

public,” said Stephanie Byrd, president of

the American Advertising Federation

Space Coast.

Visit AAFSpaceCoast.org to register for

the series.

The American Advertising Federation

Space Coast is a local chapter of the

American Advertising Federation and part

of a nationwide network of 40,000 mem-

bers, promoting positive awareness of the

advertising industry while fostering

professional growth for its members. The

chapter continually provides unique

opportunities for members to share ideas,

engage with experts and give back to the

community while protecting the advertis-

ing industry on all levels.
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By Greg Smith
greg@brightraincollaborative.com
Bright Rain Collaborative

ORLANDO (April 22, 2021) — Florida roads can lead

the 14 million state–licensed drivers to stunning natural

destinations such as pristine white sand beaches and

picturesque state parks. However, most drivers are

unaware of the lasting effect the surface of the road on

which they are traveling has on Florida’s delicate ecosys-

tem and its economy.

What if they knew that a road surface like concrete

could lessen the number of pollutants that runoff into

Florida waters after a thunderstorm? Or, if they realized

how much their city or county could save by paving with

concrete?

The Florida Concrete & Products Association (FC&PA)

launched PAVEWISE to bring public awareness to these

and other environmental and economic impacts of

pavement practices and how paving streets and highways

with concrete can help preserve Florida’s natural resources

and its native species, many threatened or endangered.

PAVEWISE’s consumer–focused website,

pavewise.com, makes it easy for visitors to gather the vital

information needed to become informed advocates for

traditional road improvement practice alternatives that

will offer long–term environmental and financial benefits.

“The public only thinks about pavement when navigat-

ing through road construction areas,” said Matt Sitter,

president of FC&PA. “PAVEWISE provides them a

resource that challenges them to think beyond their daily

commutes and encourages them to get involved when their

community is planning the next road construction project.”

Visitors to PAVEWISE.com will discover how concrete

pavement:

l enhances water quality by absorbing rainwater and

limiting the amount of polluted runoff from entering

aquifers, streams, and rivers.

l helps counter the urban heat island effect, a phenom-

enon where cities experience higher temperatures than

less urban surroundings, due to its reflective surface.

l is a sound financial investment due to its long–life

expectancy before potential repair.

The FC&PA developed PAVEWISE in partnership with

Orlando–based creative agency Bright Rain Collaborative.

l About the Florida Concrete & Products Association

The Florida Concrete & Products Association (FC&PA)

is a multifaceted trade association founded in 1955 and

headquartered in Orlando to promote the use of concrete.

FC&PA represents more than 90 companies statewide

that produce ready–mixed concrete, concrete pipe, cement,

aggregate, concrete block, concrete masonry, and admix-

tures for concrete. As one of the largest state concrete

associations in the United States, FC&PA also develops

and implements numerous marketing, technical and

educational programs that focus on new innovative

products, as well as proper installation and construction

procedures for all types of concrete products. For more

information on this organization, visit fcpa.org.

l About PAVEWISE

PAVEWISE was created in 2019 by the Florida

Concrete & Products Association to educate the public on

the environmental and financial benefits of choosing

concrete to pave highways, streets, and parking lots. For

more information visit pavewise.com.

Florida Concrete & Products Association launches website to raise awareness of benefits of pavement
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WEST PALM BEACH (April 29, 2021)

— CSCI, a structural shell contractor,

continues to grow its significant statewide

footprint with increased capacity across its

residential, commercial and industrial

construction services.

CSCI has grown to achieve tremendous

coverage across the state, and while many

construction providers have been limited

by supply–chain and labor issues, CSCI’s

expansion continues with an exceptional

team in place in all key markets.

“The last 12 months have presented

challenges for all contractors, with material

supply being the biggest issue lately,” said

Daniel Goldburg, CSCI president. “CSCI’s

25–plus year history with most of our key

vendors, along with our industry–leading

sku–level material needs forecasting, has

enabled us to ensure we have the product

we need to continue to perform for our

customers.”

He added, “While supply is short and

demand is high for our services and our

suppliers’ products, CSCI and its vendors

have maintained a commitment to adjust

pricing along with raw material escalation,

but not to expand profit margins. We seek

to move our prices up or down with the

market, continue to build with quality,

City of Palm Bay releases its Floodplain Management Report,
key part of CRS that lowers flood insurance rates for residents

By Keely Leggett
keely.leggett@pbfl.org
City of Palm Bay

PALM BAY (April 27, 2021) — The City

of Palm Bay recently released the 2021

Floodplain Management Plan Progress

Report. The report is an integral part of the

Community Rating System (CRS) that

lowers flood insurance rates for local

residents by 15 percent.

A copy of the plan is made available to

the public through the City’s website or can

be picked up at the Building Department,

190 Malabar Road SW, Suite 105.

The Floodplain Management Plan

Progress Report summary includes the

status of projects that help reduce flooding

hazards within the geographic boundaries

of Palm Bay.

The Local Mitigation Strategy (LMS)

combined with the Public Works Standard

Operating Procedures for Stormwater and

Floodplain Management and the CRS

community outreach activities are used to

provide the optimum flood protection for

the citizens of Palm Bay.

The report is submitted to the Insur-

ance Service Office for recertification and

includes information regarding the recent

steps taken by the City of Palm Bay to

decrease citizen’s vulnerability to future

economic and environmental costs caused

by natural disasters. The strategy outlines

ways in which the City develops, monitors,

and maintains a local plan for hazard

mitigation and post–disaster redevelop-

ment. It highlights recent projects that

have been completed to meet those goals

including new road paving and drainage

system upgrades, culvert replacements,

and overall improvements to the City’s

infrastructure specifically relating to flood

prevention.

The CRS promotes activities sponsored

by the National Flood Insurance Program.

These activities help to give communi-

ties incentive to promote flood protection

public works projects and community

awareness to local flood hazards. This is

Palm Bay’s fourth year as a CRS Class 7

community, giving residents a 15 percent

reduction in their flood–insurance premi-

ums.

The City will continue to implement the

recommendations and ongoing objectives

detailed in the countywide LMS, and

update citizens on the status of the newly

revised Jan. 29, 2021, Coastal Flood

Insurance Rate Maps.

Additionally, the City will continue to

attend Melbourne Tillman Water Control

District meetings and maintain an active

role in the St. John’s River Water Manage-

ment District, as well as the Florida

Stormwater Association. Community

outreach activities will continue along with

the release of public information on

matters relating to flood protection.

Florida structural shell contractor CSCI continues to expand
firm’s capacity across state in 2021 for construction services

speed, and safety, and attempt to achieve

profit margins in line with those before

COVID. While it has been a trying 12

months, our team is functioning as well as

ever, with exceptional morale and high

employee retention.”

One hallmark of CSCI’s success has

been the accessibility and engagement of

the company’s senior management, he said.

Clients and vendors work directly with

Goldburg, or one of the company’s vice

presidents or directors, and receive

personal service. Goldburg has pushed the

business to utilize the latest cloud and

mobile technologies, which benefit his

company’s construction management team.

CSCI provides concrete, masonry and

framing services to large production home

builders and high–end custom builders, as

well as commercial and industrial general

contractors. The company operates from

Dade County to Brevard County on the

southeast coast, from Collier County to

Hernando County on the southwest coast,

and Central Florida. Today, CSCI is

completing roughly 5,000 residential home

shells per year and employs 135 team

members with over 2,000 subcontracted

workers on its job sites daily. For more

company information, visit www.csci.build.
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Port Canaveral to host commercial vessels for reflag
conversion process; container ships to be converted

By Steve Linden
slinden@portcanaveral.com
Canaveral Port Authority

PORT CANAVERAL (April 14, 2021) —

The Hapag–Lloyd container ship Al Bahia

arrived at Port Canaveral to begin the

required conversion process to reflag the

vessel in the United States. The Al Bahia

will be renamed the Delaware Express and

is the first of five Hapag–Lloyd container

vessels owned and operated by the global

shipping giant scheduled to undergo the

U.S. reflagging process in Port Canaveral

over the next several months.

Once the U.S. reflagging process is

completed, each vessel will be included in

the federal Maritime Security Program

(MSP) and made available for use when

necessary by the U.S. government while it

continues to operate commercially in

international trade.

Three tugs, the Christine S, Elizabeth S.

and the Hawk, turned the 1,003–foot–long,

131–foot–wide vessel in the Middle Basin

before docking at Port Canaveral’s Cruise

Terminal 1. The ship will undergo an

extensive reflag process and ultimately

manned with a U.S. Captain and crew — a

requirement of the MSP program. The five

Hapag–Lloyd ships to undergo the reflag

process at Port Canaveral are among the

largest container vessels to call on the Port.

Each of the vessels have a capacity of

approximately 6900 cargo containers that

are 20 feet long, and each will have a crew

of about 20. Each vessel is currently

operated under foreign flags with a foreign

crew.

“This is a great project for our Port, and

we are excited to be a partner in this

process to strengthen the U.S. flag fleet,”

said John Murray, Port CEO. “As we

welcome the Al Bahia, we thank Hapag–

Lloyd USA, LLC for its confidence in our

port’s ability to work with them on their

reflagging project. It may not be a cruise

ship, but it’s great to see this magnificent

vessel alongside our berth.”

Hapag–Lloyd, a German international

shipping and container transportation

company, chose Port Canaveral as the site

to convert five of its cargo–container ships

to sail as U.S. flagged ships. Hapag–Lloyd

USA, LLC is a longstanding transportation

provider to U.S. government agencies and

specializes in handling U.S. military

sustainment and supplies, food and

humanitarian aid, household goods and

privately–owned vehicles of servicemen

and servicewomen and cargo for U.S.

embassies.

The vessel reflagging plan was pre-

sented at the regular March meeting of the

Canaveral Port Authority Board of

Commissioners. “This is a great opportu-

nity to have some more business here,”

said Canaveral Port Authority Commission

Chairman Wayne Justice. “Port Canaveral

has a strong partnership with the USCG

and U.S. Customs and Border Protection

and we look forward to processing these

significant sized container ships at our

berths.”

Upon arrival, the ship will undergo

extensive upgrades to be compliant and

qualify as U.S. flagged ships under the

Maritime Security Program. The program

works to maintain a fleet of commercially

viable military useful merchant ships for

international trade. The majority of the

new American crew will take this opportu-

nity to receive orientation prior to boarding

the vessel at the Port.

The four additional Hapag–Lloyd

vessels scheduled for U.S. reflagging at

Port Canaveral by mid–August include the

Al Kharj to be renamed the Colorado

Express, the Al Rawdah which will become

the Hudson Express, the Al Hilal to be

renamed the Missouri Express, and the

Mayssan which will become the Potomac

Express.

52nd annual Offshore Slam Tournament June 5
PORT CANAVERAL (April 20, 2021) — The Florida Sport Fishing Association will be

hosting its 52nd annual Offshore Slam fishing Tournament June 5.

Early registration is now open at www.Offshoreslam.com for this family friendly

outdoor sporting event. Online raffle tickets are also available at that site.

“Proceeds support marine education in local junior and high schools, building offshore

artificial reefs, kids fishing clinics and the fishing sport community throughout east

central Florida,” said FSFA Club President Clayton Kimball, known as “Captain K.”

“All ages are welcome. There are Ladies and Junior angler prize categories this year

too.” More than $22,000 is available in general awards, including $5,000 for the Big Fish

Prize, and $3,000 for General Slam.

A Captain’s party will be held Friday, June 4, at the Kiwanis Island Park Recreation

Center, 951 Kiwanis Island Park Road, on Merritt Island. The party will start at 5:30 p.m.

and is open to the public.

Early registrations (before May 23) will receive two free $5 raffle tickets, one tourna-

ment T–shirt and one ticket for an “early registration special raffle.” The first 120 teams to

register will receive a Captain’s Bucket.

Established in 1968, The Florida Sport Fishing Association is a nonprofit formed by

individuals and families sharing a common love of sport fishing, natural resources, and

supporting local communities. For more information, visit www.fsfaclub.org.
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The Historic Cocoa Village Playhouse
Continued from page 12

“Mamma Mia!” is now playing on

Broadway on Brevard. It runs through

May 9 on select dates.

The Historic Cocoa Village Playhouse

not only helps develop the creativity of the

community, but it also plays an economic

role in this area of the county. Patrons

coming to the theater to see performances

often dine before or after the shows at

Cocoa Village–area restaurants, and spend

money with other merchants there, too.

Looking to the future, in 2016 the board

of directors of The Historic Cocoa Village

Playhouse capitalized on the opportunity to

purchase the 5,000–square–foot R.M.

Rembert Building for $250,000. It was

built in 1910.

Now, The Historic Cocoa Village

Playhouse is making a home–stretch push

to raise funds for “Expanding the Dream,”

a $2.5 million capital campaign to restore

and renovate the R.M. Rembert Building

on Brevard Avenue, directly south of the

Playhouse.

“The purchase of that building was

crucial to the expansion and sustainability

of the Playhouse,” said Susie Wasdin. The

capital campaign, with a host of naming

opportunities, kicked off in 2018 and is now

just shy of $1 million of reaching its goal.

The plans are to renovate the R.M.

Rembert Building to fit the needs of the

Playhouse. Greg Tsark of Tsark Architec-

ture LLC in Melbourne is the project’s

architect. He’s a member of the American

Institute of Architects.

“The pandemic has slowed us down a

little in our pursuit of funding, but we have

made great strides,” said Garrett. “We have

momentum behind our campaign.”

“I can truly say that this just might be

the most exciting time for the beloved

Playhouse,” said Shah. “The possibilities

and dreams we all have for the R.M.

Rembert Building are exciting. It will

greatly expand the Playhouse’s capabili-

ties. The Playhouse is such a great gift for

the community. My husband and I believe

in this community. We started our

business here. We are asking the commu-

nity to help us reach the capital campaign

goal.”

Mike and Rashmi founded Southeast

Petro Distributors Inc. in Cocoa. They

started with one gasoline station in 1980.

Today, their business supplies more than

400 stations throughout Florida, Georgia,

and Alabama, and employs over 100

people. They have been strong supporters

of the arts and other organizations in the

region.

“We believe that the quality of a town is

often measured by the presence of the

arts,” said Rashmi Shah. “The Playhouse

cherishes its role in the community

providing arts education for children,

offering theater experiences for area actors

of all ages, entertaining audiences with

quality performances, drawing people to

area restaurants, and enhancing the

reputation of Cocoa Village as a community

dedicated to the arts.”

She continued, “The cost of putting on a

show at the Playhouse often exceeds the

revenue produced from ticket sales. It is

important to keep ticket prices affordable

and accessible to everyone. Expanding the

Dream is going to create new revenue

opportunities with a retail and merchan-

dise area, and a lot more.”

In late 2017, Tom and Susie Wasdin

and Mike and Rashmi Shah made a

combined $500,000 donation to kick off

Expanding the Dream.

“Today, we need to raise just under

$1 million to begin construction on the proj-

ect,” said Carman. “We need a little more

help from the community to reach our goal.

There are various naming opportunities

(from $5,000 to $250,000). We’re hoping

that goal can be reached in a short period

of time, because as every month goes by,

the costs of building materials rise.”

“The board has been very supportive of

the Expanding the Dream capital cam-

paign,” added Garrett.

If you are interested in or would like

more information on becoming a donor for

Expanding the Dream, email

Staci@CocoaVillagePlayhouse.com, or call

(321) 591–5007.

When fully renovated, the R.M.

Rembert Building will feature a studio

theater, a catering kitchen, restrooms, an

elevator, storage closets, and a second–floor

rehearsal room. “The Rembert Building

project is going to take the Playhouse to

new heights,” said Hawkins–Smith.

It will also benefit the Stars of Tomor-

row program. Stars of Tomorrow is for

students ages 7 to 18. The program is

designed to help develop the skills neces-

sary to be successful in the performing arts

and also assist in developing life–manage-

ment skills.

“The young people who participate in

the Stars of Tomorrow are the future of

The Historic Cocoa Village Playhouse,”

said Susie Wasdin.

The Historic Cocoa Village Playhouse

provides community theater while also

promoting lifelong education in the

performing arts for Brevard County

residents and visitors.

“The Stars of Tomorrow program really

meets the needs of young people in the

community who want to learn about the

theater and learn about performing,” said

Rashmi Shah. “That program is such an

asset to the community.”

She added, “It’s important that we are

able to move ahead with our plans for

Expanding the Dream. That project will

position the Playhouse years into the

future. We’re excited about it.”
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Saalex’s ELVIS supports second commercial mission to ISS;
first fully operational flight for Commercial Crew Program

By Neal Stein
nealjstein@techprsolutions.com
Technology PR Solutions

CAMARILLO, Calif. (April 23, 2021) —

Saalex Corp. supported the successful

launch of SpaceX’s Crew–2 mission to the

International Space Station (ISS) today,

marking the second fully operational flight

for the Commercial Crew Program (CCP)

and the first fully operational mission for

the Crew Dragon Endeavour spacecraft.

The spacecraft lifted off atop a SpaceX

Falcon 9 Block 5 partially reusable rocket

from the Kennedy Space Center, bound for

the ISS with a four–person crew represent-

ing NASA, the Japan Aerospace Explora-

tion Agency (JAXA), and the European

Space Agency (ESA).

The Crew–2 mission follows the

successful launch of its companion Crew–1

mission aboard the Crew Dragon Resil-

ience spacecraft in November 2020. As

with previous CCP missions, Saalex’s

Expendable Launch Vehicle Integrated

Support 3 (ELVIS 3) team provided

engineering, programmatic, and technical

support for the mission.

Crew–2 is the first launch of a flight–

proven Dragon 2 and the first crewed

launch on a flight–proven Falcon 9.

Crew–2 marks the second United States

Crew Vehicle mission and the third crewed

flight of Dragon.

Crew–2 astronauts include NASA

spacecraft commander Shane Kimbrough

and pilot Megan McArthur as well as

JAXA mission specialist Aki Hoshide and

ESA mission specialist Thomas Pesquet.

While all crew members are veteran

astronauts, the Crew–2 mission marks

McArthur’s first visit to the ISS.

Endeavour will dock with the ISS on

Friday, April 23, where its crew will

prepare to relieve the crew of Resilience,

NASA astronauts Michael Hopkins, Victor

Glover, and Shannon Walker, along with

JAXA astronaut Soichi Noguchi. After a

five–day shift change, the Resilience crew

will undock from the ISS on Wednesday,

April 28, and splash down off the Florida

coast after spending 164 days on the

station. The Crew–2 team will remain on

ISS for roughly six months at which time

they will hand the station over to the

Crew–3 crew.

In preparation for Endeavour’s arrival,

the Crew–1 team carried out another

Commercial Crew first earlier this month,

successfully undocking Resilience from the

ISS’s Earth–facing Harmony Node 2

forward docking port and moving the

spacecraft to the station’s Zenith, or space–

facing docking port. The maneuver is

expected to become commonplace with

regular commercial missions to the station

in the future.

Saalex President and CEO Travis Mack

praised the efforts of the ELVIS 3 team’s

continued support of the Launch Services

Program (LSP) and CCP mission.

“We are demonstrating that commercial

space flight can be as reliable as commer-

cial aircraft flight,” Mack said. “This is the

key to moving the technology forward. It’s

one thing to show what you can achieve

with a single breakthrough, but to be able

to repeat it consistently will determine the

viability of opening up this new frontier to

commerce. Saalex continues to show that

we have the talent and programs in place

to get the job done.”

For the ELVIS 3 contract, Saalex has

teamed with a.i. solutions to support LSP

and CCP, delivering integrated launch

preparation and execution services for the

agency’s next–generation scientific and

exploration space vehicles.

l About Saalex Solutions

Saalex Solutions, the federal services

division of Saalex Corp., supports Depart-

ment of Defense agencies to include Navy,

Army, Air Force, and NASA. It provides

core competencies in the areas of test–

range operations and management,

engineering and logistics services,

cybersecurity, and information technology

services. Founded in 1999 by Mack, Saalex

Solutions is a service–disabled veteran–

owned business. For more information

about this company, visit www.saalex.com.

Health officials update COVID–19 vaccination operations
VIERA (April 26, 2021) — The Florida

Department of Health in Brevard County

(DOH–Brevard) is changing its COVID–19

vaccination strategy. Effective Wednesday,

April 28, appointments will no longer be

required.

The Moderna COVID–19 vaccine will be

offered, based on availability, Monday —

Friday from 8:15–11:15 a.m. and 1–4 p.m.

at 2555 Judge Fran Jamieson Way in

Viera. Those arriving for vaccine will be

provided directions upon entering the

parking lot.

This shift will allow us to transition to

an indoor environment before summer

storms and higher temperatures negatively

impact outdoor, drive–through operations.

Most importantly, DOH–Brevard will be

more effective and will be able to reach

underserved populations through increased

outreach events throughout the county.

Review the COVID Vaccine Fact Sheet

and screening questions on the COVID–19

Vaccine Screening and Consent Form prior

to your arrival. Bring a completed COVID–

19 Vaccine Screening and Consent Form

for more efficient service.

Follow the Department on Facebook,

Instagram and Twitter at @HealthyFla

and visit www.FloridaHealth.gov.
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Glenn’s Tire & Service Co.
Continued from page 13

lets you enter your VIN (Vehicle Identifica-

tion Number) and it will tell you which

recalls have been completed and which

have not been completed. It’s a good site for

vehicle–safety information and is user–

friendly.”

Every summer when people travel in

their vehicles, some have to be rescued,

with the majority of those facing battery

and tire–related issues, according to the

AAA. Drivers are usually unprepared for

emergency–breakdown situations.

Before taking a trip, review this ASE

checklist. Some of these service tips require

a skilled technician.

AIR CONDITIONING. A marginally

operating system will fail in hot weather.

Have the system examined by a qualified

technician. “Newer models have ‘cabin’ or

‘air filters’ that clean the air entering the

heating and air–conditioning system,” said

Hickman.

OIL. Change your oil and filter as

specified in your vehicle manual. If you

make frequent trips with lots of luggage, or

tow a trailer, you might want to change

your oil more often than what is recom-

mended in the manual. “Before you go on a

summer trip, make sure the oil in the car is

clean,” he said.

TIRES. Check the condition of your tires

and the tire pressure. Examine tires for

tread life, uneven wearing, and cupping;

check the sidewalls for cuts and nicks.

Generally, have your tires rotated every

5,000 miles. “Based on the condition of the

tires on your car, we recommend rotating

them at every oil–change interval,” said

Hickman.

BATTERY. Batteries can fail any time

of the year. “They have a high failure rate

in extreme heat, such as that in states like

Florida. Batteries need to be tested

periodically,” he said. The only accurate

way to detect a weak battery is with

professional equipment.

COOLING SYSTEM. The greatest

cause of summer breakdowns is overheat-

ing. The cooling system should be com-

pletely flushed and refilled every 24

months. The level, condition, and concen-

tration of the coolant should be checked

periodically “to make sure you have the

correct mixture of coolant and distilled

water. This gives your car the protection it

needs to keep from boiling over,” said

Hickman.

WINDSHIELD WIPERS. “They need to

be checked, especially during the rainy

season in Florida.” A dirty windshield

causes eye fatigue and can pose a safety

hazard. Replace worn blades and get plenty

of windshield washer solvent.

LIGHTS. “Make sure all of the lights

and bulbs on your vehicle, both outside and

inside, are working properly,” said

Hickman. Periodically clean the dirt and

insects from all lenses. To prevent scratch-

ing, never use a dry rag.

BRAKES. Brakes should be inspected

as recommended in your manual, or sooner

if you notice pulsations, grabbing, noises, or

longer stopping distance. Brake problems

should be corrected promptly. “We do a

visual inspection of the brakes during the

tire–rotation process. That way we take

care of two things at one time for the

customer.”

KEEP ENGINE TUNED. A well–

maintained engine operates at peak

efficiency, maximizing gas mileage. Follow

the service schedules listed in the owner’s

manual. Have any engine performance

problems (for example, rough idling and

poor acceleration) corrected at a repair

facility. Given today’s high–tech engines,

it’s wise to have this type of work done by

auto technicians who are ASE–certified in

engine performance.

EMERGENCIES. Carry some basic

tools — ask a technician for suggestions.

Also include a first–aid kit, flares, and a

flashlight. “A number of companies make

safety kits to put in your car, and always

have contact numbers with you should a

problem arise with your vehicle on the

interstate or roadway,” said Hickham.

Every vehicle should be equipped with a

well–stocked emergency kit that includes a

mobile phone and car charger, drinking

water, and extra snacks.

Dead batteries, overheated engines, and

dangerous tire blowouts are some of the

things that can put you on the side of the

road during your trip, creating a potential

safety hazard for other drivers as well.

To avoid common roadside problems,

plan ahead and schedule a checkup for

your vehicle before heading out on your

trip. Oil changes, fluid–level checks,

battery tests, and tire inspections, for

instance, go a long way toward reducing

the chances for a vehicle breakdown.

Said Hickman, “Preventive mainte-

nance is the best way to guard against

roadside breakdown. Think safety, safety,

safety, and schedule an inspection of your

vehicle before you begin your trip. Having a

disabled vehicle on the interstate can be a

stressful event for a family. Make sure your

car is in good running condition and has

been thoroughly inspected. You do not

want to be rescued on the interstate during

your vacation or at any other time. Take

precautions.”

He also says something a lot of people

do not think about when planning a trip is

to take along a spare car key. “It’s smart to

do that, and do not text or engage in

distracting activities while driving. On the

behalf on the service team at Glenn’s Tire,

have an enjoyable trip this summer.”
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Lightle Beckner Robison Inc.
Continued from page 1

Lightle Beckner Robison, or Team LBR, listed and

marketed that property for Canaveral Port Authority, and

has a contractual commercial real estate relationship with

the organization.

“Mike Moss and I have been working diligently on the

Logistics Center project for about four years, marketing it

in Miami, Atlanta, New York, and other places,” said

Lightle. “Finally, this past February we closed the sales

transaction on that property. Brevard’s visibility continues

to rise around the nation.”

“We had significant interest in the sale,” said Moss,

director of industrial properties. “We had multiple offers on

that property as we ramped up marketing.”

Reich Brothers is a national industrial real estate firm

with a specialization in the acquisition, repurposing, and

management of distribution facilities across the United

States. Its portfolio includes roughly 10 million square feet

of industrial space.

“We have another very large project under contract

right now to a Boston–based investment group,” said

Lightle.

Lightle and Moss were also involved in the sale of more

than 200 acres of land near Friday Road in Cocoa, where

Walmart built its 460,000–square–foot distribution center.

“Our firm is on the cutting edge of the ‘last–mile

delivery’ as it pertains to real estate and logistics in the

supply chain,” said Robison, the firm’s new president/

broker. “Last–mile delivery has been energized by the

pandemic. As a boutique firm, we’ve been playing an

important role with some sizable real–estate transactions

that are tied to last–mile deliveries.”

Last–mile delivery is defined as the movement of goods

from a transportation hub to the final delivery destination.

“The focus of last–mile logistics is to deliver items to the

end–user as fast as possible,” said Robison.

Effective this quarter, he has stepped up to succeed

Lightle as the firm looks to the future.

“This year is the 25th anniversary of the firm,” said

Lightle. “Rob (Beckner) has been a partner for over 20

years, Jeff (Robison) for over 15 years and Mike (Moss) for

over 10 years. We’re blessed to have such a cohesive team

and we are all owners within the company.”

Before founding his firm, Lightle worked in the local

commercial real estate business for eight years with

another company. He also spent five years in the financial

services sector with Merrill Lynch and SunBank.

At the midway point of last year, the partners gathered

to have lunch and discuss how to grow their firm’s market

share during the pandemic.

“We were fortunate to have been able to grow the

company during the last downturn,” said Lightle. “During

those lunch discussions we were evaluating the things that

our firm needed to do in order to move forward, and to

continue growing. I have been blessed to have been presi-

dent of this company for 25 years. But at that point we felt

like we really needed some new ideas and new energy as

we look to position the firm for the next 25 years.”

The partners even tapped consultants for advice on the

transition and whether they should go outside the firm for

new leadership. The consultants told us “nobody knows

our culture and DNA better than the four of us,” said

Lightle.

The partners unanimously chose Robison to replace

Lightle. Robison has officially taken over as president of

the company. Lightle’s title is founder and principal.

“I’m not going anywhere,” said Lightle. “My father was

working in Kabul, Afghanistan, when he was 81 years old.

So I have years to go. From day–to–day management,

vision casting, and the training of new associates, Jeff is

doing a fantastic job and is helping take Team LBR to the

next level. We are excited about that.”

“I am humbled to be appointed president of this firm,”

said Robison. “I have three incredibly successful partners

around me. They have outstanding business acumen,

resilience, and a knack for making good decisions. So for

them to ask me to take this role succeeding Brian is an

honor, and I shared that with them.”

Robison, who holds the Certified Commercial Invest-

ment Member professional designation through the CCIM

Institute, is a graduate of Palm Beach Atlantic University.

Before joining Team LBR, Robison spent more than 15

years in the pharmaceutical industry with companies such

as Searle and Pfizer, among others. He worked in sales

management, corporate development, and training with

those companies and was singled out for his leadership.

“I am incredibly excited about the future of Team LBR,”

said Robison, whose retail deals at the firm include

brokering the Bass Pro Shops and Giant Recreation World,

both in Palm Bay. “We have thrived for the past 25 years

under Brian’s leadership and have built a solid foundation.

We have also built a platform to make this business

generational. Part of that generational mindset is not just

children of the partners — we don’t know if any of our

children will be in this business. But we have attracted

some new young talent that we couldn’t be more excited

about.”

The two new recruits are licensed real estate associates

Vitor De Sousa and Charles Duvall. De Sousa is a gradu-

ate of Viera High School and Eastern Florida State

College. He’s currently enrolled at UCF majoring in

finance. He was born and raised in Brazil and moved to

Brevard in 2016. Duvall is a Melbourne High School

graduate who earned his bachelor’s degree in finance, with

a specialty in real estate, from UCF.

“We’re building a mentoring program,” said Robison.

“It’s exciting. Under the tutelage of the four partners of the

company, who are investing their time, Vitor and Charles

are benefiting. In a short period of time, they have gained

an incredible grasp of this business. I think Vitor and

Charles each have 10 LOIs (letters of intent) and a lot of

that is for small retail space, which is exciting. Building

relationships with small–business operators is founda-

tional in this industry.”

“We’re always excited about bringing new people into

the company,” said Lightle. “The four partners are only

part of Team LBR. The team also includes Joy Olson–

McVay (retail sales and leasing advisor), Donna Garson

(sales and leasing advisor), Lanette Kaiser (office sales and

leasing advisor) and Glenn Massanova (facilities man-

ager). Team LBR is not just a catchphrase. We take it

seriously and operate as a team. We make sure we have

the right players in the right positions. We’re thankful to

have a dedicated team all working to serve the client.”

The partners are looking for a strong second half of the

year. Robison, a longtime specialist in the retail market,

sees Brevard County continuing its upward trajectory.

“Retail is more exciting than it has ever been,” he said.

“It’s precipitated by a number of factors, including the

Amazons, Walmarts, and Targets of the world. Together,

they were forecast to have about 16 percent of the retail

business in the next three years. The pandemic accelerated

that to a 16 percent market–share level today. But I think

you are going to see that number do what it’s already doing

— plateau and contract. However, retail sales, while they

dipped in February, March, and April, are progressing in

an upward fashion. One economist said the recovery will

be like the ‘flight of a butterfly.’ It will move forward, go

backward, go to the right and go to the left, but it’s going to

continue an upward trajectory.”

As far as the small–shop space, “the retailers that saw

strength during the pandemic learned new skill–sets in

terms of how they market, how they brand, and how they

cater to their clientele. They learned new best practices

and those new best practices are ultimately going to help

them grow their sales and grow their footprint.”

Robison added, “The other thing with retail is that

there has not been overbuilding in the county, or nation-

ally. There has actually been some national contraction of

retail space. The centers that work are getting stronger

and the centers that didn’t work are being repurposed. Our

market continues to grow with good–paying jobs. The one

thing that comes with good wages is disposable income.”

Developers and investors have confidence in Brevard’s

commercial real estate market. Examples include two new

multi–story Class A office buildings that are in the works.

Town Center One in Viera will contain 72,483 square feet.

It’s located next to The Fairfield Inn. ADI Development’s

The View at Palm Shores will have 101,520 square feet.

“The demand has been very high for Class A office space in

Brevard County,” said Beckner, who is leasing both of

those facilities.

In the fourth quarter of last year, the first phase of

construction began on the multifamily component of the

highly anticipated Space Coast Town Center, a mixed–use,

walkable community that will feature retail, hospitality,

luxury apartments, and office space.

The roughly 200–acre project is located at the junction

of the St. Johns Heritage Parkway and U.S. Highway 192

in West Melbourne. The project will include 300 multifam-

ily units. “There is a big demand for multifamily units,”

said Moss, a member of the Society of Industrial and Office

Realtors.

He said there is also strong demand for industrial

properties. “The industrial market on the Space Coast is

booming. Our market is about 97 percent occupied. We are

running out of space. We need pad–ready sites or develop-

ment sites for industrial space. I said that three years ago

and we still need it today. It’s a great time for the indus-

trial sector of commercial real estate, other than the lack of

inventory. There is growth in aerospace, boat–building,

firearms manufacturing, and other segments. That growth

creates demand for industrial space.”

The Society of Industrial and Office Realtors just

released the results of its first–quarter 2021 “Snapshot

Sentiment Report,” which provides feedback from hun-

dreds of commercial brokers on the performance of

transactions, along with the outlook for the next six

months.

Broker confidence has risen considerably:

l Overall market confidence among surveyed brokers

hit a high of 7.3 (out of 10), compared to the low of 6.2 in

the fourth quarter of 2020.

l Industrial sector confidence reached its highest–ever

number at 8, a big jump from 6.9 in the previous quarter.

l Office market confidence also rose dramatically to 5.9,

up from 4.7 in the fourth quarter of 2020.

One of the reasons for the intense rise in market

confidence is that the on–time transactions have more

than doubled since the height of the pandemic in the

second quarter of 2020.

“If there is any doubt the commercial real estate market

still has significant runway for growth, the results of this

survey can put that uncertainty to rest. This is direct, on–

the–ground feedback from the best brokers in the industry.

The outlook ahead is the brightest we have seen since the

pandemic reshaped our world.”

Team LBR partners echo those statements on the local

level. “We see the momentum in the commercial market

continuing,” said Robison. “We think demand for commer-

cial space in various sectors will continue to climb in

Brevard. We believe the county is poised to grow years into

the future, and we plan to grow alongside it.”




